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2700 Grand Avenue, Ste. 103
Des Moines, I1A 50309
April 10, 2024

David Geier

Nebraska Commission on Problem Gambling
700 S. 16t Street

Lincoln, NE 68508

Dear David:

| speak on behalf of the entire Learfield Interaction team in saying how excited
we are to respond to an RFP to partner with you in developing a quality brand
for the Nebraska Commission on Problem Gambling and to create a campaign
that educates Nebraskans about the dangers of gambling and the valuable
resource GAP is in helping prevent its citizens from financial disasters.

Learfield Interaction is unique in that it has the resources of a multibillion-
dollar media organization, with the specific and sincere focus of helping state
governments and associations reach and educate citizens on a statewide level.
It is the very reason we exist, and it gives us tremendous confidence that we
could forge a strong and successful partnership.

Included in this RFP response, you will find responses that meet and exceed
your requirements. We hope that, through these pages, you’ll also feel our
genuine passion for helping you, as well as the entire state of Nebraska, in
reaching and educating Nebraskans on this behavioral health issue.

Should you need any other information to move this process forward and
further validate your decision, please let us know. We're always happy to have
a conversation with you!

We are grateful for this opportunity and sincerely appreciate your time and
efforts.

Warmest Regards,

70

ean Neuberger

Strategic Marketing Executive - Nebraska
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NICE TO MEET YOU!
WE'RE LEARFIEL

_

You may not have heard of us, but you’ve likely heard us.

We started in 1972 as a farm radio network led by two men:

Clyde Lear and Derry Brownfield. Today, Learfield is the nation's leading
provider of state news, college sports and agricultural information. Our daily
radio programming can be heard on over 5,000 radio stations across the
country, connecting local communities to the content they need to stay

informed and be successful.
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TODAY,
WE'RE MUCH
MORE THAN
JUST

RADIO

The work Learfield does affects
millions of Americans on an everyday
basis. Our teams help clients daily
with amplifying brands and
developing compelling digital
marketing solutions that capture the
hearts and minds of people
nationally.

Ever scan a ticket to a football game
or concert from your phone? Our
Paciolan team has likely played a
role in that.

Do you celebrate College Colors Day
on the Friday before Labor Day? Our
CLC team created the holiday that's
celebrated in companies and schools
around the country.

We’'ve made a positive impact across

the United States for over 50 years.
And we're just getting started.
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WE HELP
NEBRASKANS
LIVE THE
GOOD LIFE

When a farmer in McCook wakes up
each morning, he’s able to turn to
Nebraska's largest radio network,
Brownfield, to hear the latest weather
report and commodity prices.

From parents eager to take their kids
to a UNO hockey game, to the
diehard Creighton hoops fan
checking the Bluejay athletics site, to
eager teenagers gazing at the ribbon
boards in Pinnacle Bank Arena
before a concert, Learfield’s impact in
Nebraska runs deep.

With offices in Lincoln and Omaha,
we're proud to be part of the daily
fabric in Nebraska. By reaching,
educating and advocating for
Nebraskans, we work to ensure the
good life remains a staple of the
state.
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LEARFIELD

NTERACTI

Learfield Interaction is a division of Learfield whose purpose is to help state
governments across the Midwest reach and educate the citizens they represent.
Through an omnichannel approach, Learfield Interaction ensures that even the
hardest-to-reach populations in the state can receive vital information provided by
state government entities to better serve their constituents.

What separates Learfield Interaction from other agencies?

Unlike all other agencies, Learfield Interaction was specifically created with
state governments in mind. Our resources are expansive, but our focus is
centered completely on state governments and associated entities.

Learfield Interaction helps maximize budgets because most services are
performed in-house, or within our company-owned business units/divisions.
This allows us to be more efficient, operating as a one-stop shop.

Unlike traditional agencies, by executing services in-house, there are fewer
fees and mark-ups. For example, we do not charge for writing an audio script,
whereas other agencies do.

We allow our clients to own any creative, ideas, produced media and other
assets that we create for them.

Learfield Interaction can expedite processes because we do less
outsourcing.

LEARFIELD



® \WE'RE ESPECIALLY PROUD

OF OUR PARTNERSHIP WITH
NEBRASKA DHHS

Nebraska DHHS has a stellar reputation for helping Nebraskans statewide live
better lives. The work done by DHHS significantly makes a positive impact daily
on the citizens of Nebraska. It's work worth doing, and it is worthy of immense

appreciation.

NALOXONE CAN REVERSE

« OPIOID

OVERADOSE
B

Help Save A Life

DRUC
VN O LEARN MORE

Learfield Interaction has been privileged to partner with Nebraska DHHS on
various campaigns that reach, educate and greatly benefit the lives of
Nebraskans. From suicide prevention and naloxone awareness, to education
on the dangers of radon and the benefits of hiring Nebraskans with
developmental disabilities, to programs such as LIHWAP and the improved
iServe Nebraska, we’ve proven to be a trusted resource for DHHS in their
mission to help Nebraskans live better lives.

LEARFIELD
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CORPORATE OVERVIEW

A. BIDDER IDENTIFICATION AND INFORMATION
Learfield Communications is a Missouri corporation that is incorporated

to do business in all 50 states. Learfield Communications was founded in
1972.

B. FINANCIAL STATEMENTS

Learfield has been in existence since 1972 and employs over 2,000
across the United States. Learfield is a privately held company. The stability of
the company is 50 years strong. Learfield’s brands include: news, agriculture
and sports and can be found at https://www.learfield.com/brands/.

Learfield Interaction, along with our agricultural division, Brownfield, provides
valuable news information and feature programming to listeners in all corners
of your target geography. Whether your goal is product or event promotion,
travel and leisure advertising, or recruitment, advocacy and awareness, our
marketing and interaction capabilities can achieve results. Non-profit and
advocacy organizations look to our team for innovative and effective
marketing strategies for outreach, education, and prevention campaigns. For
more information, please visit our website:
https://learfieldinteraction.com/whatwedo/

Banking Reference | Auditor Reference

Commerce Bank KPMG LLP

Ada Buckman Cone Stephanie Dieterich Coker
VP Treasury Management Team Leader Suite 1400
901 E Broadway / PO BOX 1677 2323 Ross Avenue
_ Columbia, MO 65205 Dallas, TX 75201-2721
. Phone: 573-886-5234
Email: Ada.Cone@Commercebank.com
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C. CHANGE OF OWNERSHIP
There is no change of ownership expected within the next 12 months.

D. OFFICE LOCATION
Learfield Communications
505 Hobbs Road
Jefferson City, MO 65109

E. RELATIONSHIPS WITH THE STATE OF NEBRASKA

See the next page for a list of Learfield’s business partnerships with the
State of Nebraska over the past five years.

LEARFIELD



CORPORATE OVERVIEW

Section E: RELATIONSHIPS WITH THE STATE OF NEBRASKA

ADVERTISER - FY19 ORDER NUMBER TOTAL

NE Children & Families Foundation - $23,915

NE Department of Health & Human Services 873479 OP $11,000
NE Lottery 3289 $10,030

NE Children & Families Foundation - $17,508

NE Department of Health & Human Services 960532 OP $11,000
NE Children & Families Foundation - $25,772

NE Department of Health & Human Services 1047071 OP $36,880
NE Economic Development 13810209232-138326 $26,724

NE Children & Families Foundation - $25,152

NE Department of Health & Human Services 1120636 OP $19,280
NE Department of Insurance - $13,360

NE Children & Families Foundation - $26,195

NE Department of Health & Human Services “;S;ZS 58 $103,120
NE Department of Insurance - $19,371

NE Department of Insurance - $10,000

NE Department of Health & Human Services ,1| gg?;z 82 $532,249

LEARFIELD




CORPORATE OVERVIEW

F. BIDDER’S EMPLOYEE RELATIONS TO THE STATE OF NEBRASKA
There are no current Learfield employees that have been employed by the
State of Nebraska

G. CONTRACT PERFORMANCE
Learfield has not had a contract terminated for default.

H. SUMMARY OF BIDDER’S CORPORATE EXPERIENCE
Pages 14-20 reference our experience

I. SUMMARY OF BIDDER’S PROPOSED PERSONNEL/MANAGEMENT

APPROACH
Pages 21-29 reference your support staff, management process, and
letters of recommendation

LEARFIELD



CORPORATE EXPERIENCE

The Missouri Department of Mental Health asked Learfield Interaction to
create a campaign to reach and educate Missourians on the various career
opportunities within the Department of Mental Health.

MDMH wanted to highlight the increased pay and benefits, promote specific
positions with job postings, and a call to action to visit their website to apply
for positions within the department.

Campaign schedule: May — October 2022
Campaign investment: $800,000
Subcontractors: None

Sarah Murphy

MO Dept of Mental Health

Phone: (573) 751-8570

Sara.Murphy@dmh.mo.gov
—— Missouri Department of —— 1706 E. EIm Street

. M ENTAL HEALTH Jefferson City, MO 65102

LEARFIELD



STRATEGY

Learfield Interaction activated an _
aggressive omnichannel campaign, u
combining a mix of traditional
media options, such as audio,
billboards and signs on transit
buses in St. Louis and Kansas City,
with a digital approach, using
Google, Snapchat, TikTok, and
Meta platforms, including Facebook
Events to hire prospective
employees.

alloswwiing For You

The results were a campaign that
produced 112,150,048 impressions

Il and 384,979 clicks f just

?r:/ee:ja;gi’?ar: channels. E:I'rlﬁssm;\cj)gnr ~ H EI-PI NG

' in traffic led t I

ofths campaign, which i currently MISSOURIANS
ing f March-September of

:Eir;n)llr;gr-rom arch-September o LIVE THEIR

BEST LIVES
APPLY NOW

Missouri Department of

o\ MENTAL HEALTH
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CORPORATE EXPERIENCE

The Missouri Veterans Commission asked Learfield Interaction to develop a
campaign that reached and educated Missourians, while increasing their call
volumes, driving traffic to their landing page and increasing tours, applications
and admissions into Missouri Veterans Homes

Campaign schedule: July 2023 - February 2024
Campaign investment: $190,000
Subcontractors: None

Aimee Packard
Missouri Veterans Commission
Public Relations Director

573-522-4228

. 205 Jefferson St., 12th Floor
MISSOURI VETERANS Jefferson City, MO 65101

COMMISSION

LEARFIELD




To reach, educate and raise
awareness, Learfield Interaction used
an omnichannel approach that
featured audio spots on our statewide
network (Missourinet), plus broadcast
TV.

We used Google Display, Meta and
YouTube (featured on the phone
screen to your right) to highlight the
positive reviews from our veterans, as
well as the nurses who work in
Missouri’'s Veterans Homes.

We also created a sponsorship for the
Missouri Veterans Commission
through the “Missouri Military Minute”
that’s featured on Missourinet’s daily
news program “Show Me Today”.

LEARFIELD



CORPORATE EXPERIENCE

The Missouri Department of Mental Health asked Learfield Interaction to
develop a marketing strategy for Phases 1 and 2 of a campaign to reach and
educate Missourians about the new phone number for mental health
assistance, 988.

As suicide rates have sharply risen since the COVID-19 pandemic, with
numbers especially affecting teenagers (specifically teenage girls), senior
citizens, rural Americans, Native Americans and single males, the
demographics of this campaign were both diverse and expansive.

Campaign schedule: December 2022 — May 2023
Campaign investment: $1,500,000
Subcontractors: None

Stacey Williams
Suicide Prevention Coordinator

— Missouri Department of —— 1706 E. EIm Street

.M ENTAL HEALTH Jefferson City, MO 65102

LEARFIELD
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Reaching, educating and creating
awareness of a new, simpler way to find
mental health assistance requires leaving no
stone unturned, especially with diverse
demographics.

Learfield Interaction created an aggressive,
expansive campaign to ensure as many
Missourians were aware of the new phone
number as possible. From a traditional
media standpoint, we used our proprietary
statewide radio network (Missourinet), and
combined it with broadcast TV, billboards,
transit buses and ads in Rural Missouri
magazine. We combined that with an
aggressive digital approach using Meta,
Google, YouTube, Snapchat, and TikTok,
and added a programmatic media strategy
with Spotify, Pandora and streaming TV.

We also capitalized on our assets in sports, !
posting video spots at JQH Arena (Missouri SUICIDE & CRISIS
State), Mizzou Arena (Missouri) and even LIFELINE
the steps at Chaifetz Arena (St. Louis MISSOURI
University) during events. With our
proprietary Fanbase, Learfield was able to
gain insights from college sports fans across

Missouri, allowing us to further tailor the CALL’ TEXT, OR CHAT 988

messaging to ensure the awareness and
education was thorough for Missourians.

The campaign generated over 250 million
impressions combined by Missourians.
During the campaign, calls to 988 in
Missouri went up by over 20%, and answer
rates went up to 94%. As more calls mean
more lives have been saved, this was a
campaign whose partnership we’re very
proud to have earned.

LEARFIELD




CORPORATE EXPERIENCE:
PROBLEM GAMBLING

In addition to the three examples, Learfield has also partnered with
neighboring states in their campaigns to educate citizens on the dangers of
problem gambling and how to prevent it.

The lowa Department of Health and Human Services asked Learfield
Interaction to create a campaign to reach and educate lowans on problem
gambling and how it affects not only themselves, but their loved ones.

Learfield used a wide variety of media tactics to help lowa HHS reach their
audience. We used an omnichannel approach of traditional and streaming
audio, as well as sponsorships with both the Marshalltown Speedway, and
with the University of lowa through our own Hawkeye Sports Properties.

The Missouri Lottery and Wisconsin Lottery currently use traditional audio to
reach and educate their respective audiences about problem gambling and
have for several years. Please scan the QR code below to hear examples of
radio ads done in lowa, Missouri and Wisconsin.

[=]

ol |

i
SCAN FOR EXAMPLES
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PERSONNEL/MANAGEMENT
APPROACH

The Learfield Interaction team brings forth 133 years of combined experience, coupled with immense
resources, to help state governments reach and educate the citizens they serve, all while continuing
the company’s mission of building the team, growing the company and having fun while loving and

serving others.

Your campaign team will consist of these dedicated professionals:

John Baker
Executive Vice President
and General Manager

John joined Learfield in 2007 and leads our
Government Communications, Brownfield
News, and Learfield Interaction divisions. John
is instrumental in helping our state government
clients achieve their goals and reach their
agency mission. John’s clients have included
the states of Missouri, lowa, Wisconsin, Texas,
and Minnesota. John has over 25 years of
marketing experience.

¢ B.S. — Missouri State University
¢ MBA — William Woods University
¢ 17 years with LEARFIELD

LEARFIELD

Jean Neuberger

Strategic Marketing Executive
Nebraska

Jean is the first point of contact for managers,
division directors and communications
personnel looking to plan and strategize
marketing outreach or educational efforts. He
provides consultation to identify measurable
goals, build audience segments and define
geographical targets. Jean has over 10 years of
experience in marketing, sales and customer
service, and was a writer for a New York
MarCom winning project for CSTV Network’s
online site.

¢ B.A. — University of Arkansas
¢ 4 years with LEARFIELD




STAFF QUALIFICATIONS
AND EXPERIENCE

Myra Verslues

Director of Client Support

Myra manages the fulfillment team to ensure completion of projects, verifies contractual
agreements, and manages radio availabilities.

¢ B.S. — University of Central Missouri

& 26 years with LEARFIELD

Sarah Hartness

Digital Strategy Coordinator

Sarah manages the digital activation of multi-faceted campaigns. She creates content for digital
ads, provides analytic reporting and campaign pivoting options for optimization based on client
goals and objectives.

¢ B.S. — Missouri State University

¢ 1 year with LEARFIELD

Parker Schulte

Digital Ag Advertising Coordinator, Videographer

Parker creates content for digital channels and is responsible for the placement, optimization, and
reporting of digital ads. Parker also supervises our video production and editing.

¢ B.A. — Missouri State University

¢ 7 years with LEARFIELD

Liz Landwehr

Project Coordinator

Liz facilitates campaign fulfilment planning, ensures proper organization and punctuality of all
campaigns and handles the tracking of contracts and deliverables.

¢ B.S. — Missouri State University

¢ 5 years with LEARFIELD

LEARFIELD




STAFF QUALIFICATIONS
AND EXPERIENCE

Jennifer Shinkle

Research Analyst and Media Buyer

Jennifer pulls third party research, pricing, estimated analytics and media usage reports. She
negotiates rates and added value or partnership messaging that will help amplify campaign results.
¢ B.A. - University of Missouri

¢ 17 years with LEARFIELD

Laura Isenberg

Visual Graphics Manager

Laura works with our DSM and ideation teams to develop visual graphics strategies for campaigns.
¢ A.A.S — East Central College

¢ 10 years with LEARFIELD

Bill Wise

Director of Creative Production

Bill provides copywriting, voice overs, casting, and production of audio spots for campaigns.
¢ Broadcast Center — St. Louis, MO

¢ Tech Education, Production, Advertising Sales and On Air Work

¢ 9 years with LEARFIELD

Shelly Hemmel

Contract Manager

Shelly provides detailed order entry, contracting and fulfilment including specialized billing, invoice
affidavits, log distribution results and tracks weekly sales and incentive updates.

¢ 23 years with LEARFIELD

Callie Bexten

Proposal Coordinator

Callie creates client specific campaign proposals and sales materials. She prepares contracts and
client summaries throughout the campaign and upon campaign completion.

¢ B.S.B.A — University of Central Missouri

¢ 2 years with LEARFIELD

LEARFIELD




STAFF QUALIFICATIONS
AND EXPERIENCE

Mason Zollman

Videographer and Digital Advertising Specialist

Mason assists in media placements and campaign performance. He also helps with video
production and editing.

¢ AA.S - State Technical College of Missouri

¢ 2 years with LEARFIELD

Brynn Jankowski

Digital Advertising Specialist

Brynn creates content for digital ads on a variety of channels, compiles analytics, monitors
campaign performance, and aids in graphic design.

¢ B.A.J. — University of Missouri

¢ B.A. — University of Missouri

¢ 3 months with LEARFIELD

Doug Boyer

Director of Finance

Doug manages the financial aspect of Learfield Interaction in terms of budgets, P&L and sales
reports.

¢ B.S. - Central Methodist University

¢ MBA - USML

¢ 3 years with LEARFIELD

Brianne Hagenhoff

Finance Coordinator

Brianne provides contract fulfillment with specialized billing, invoice affidavits and log distribution
results.

¢ 2 years with LEARFIELD

LEARFIELD




SALES SUPPORT PROCESS

MARKETING TEAM

®  Provides concepts and ideation, including design
® Provides research

= Assists with selection of media mix

= Determines pricing for various elements

= Works with outside vendors on deliverables

= Develops cases studies

® Creates sales collateral

PLANNER TEAM

= Develops proposals alongside account
executives, including design

* Provides inventory management
® Creates radio coverage maps
* Enters contracts

= Coordinates billin
CACDED sooranates hilne
. anages client files

= Fulfillment oversight

FULFILLMENT TEAM

* Comes in after contract is signed

L

Develops content creatives
= Places content
Monitors content

® Provides campaign analytics and analysis

= Manages media platform accounts

Creates campaign summaries

LEARFIELD



LETTER OF RECOMMENDATION

December 14, 2021

f{earfieid

Attn: Ms. Angie Bosma
505 Hobbs Road
Jefferson City, MO 65109

Dear Angie,

| 2m pleased 1o write 10 you today to recommend the highly-skilled services provided by your organization and describe
the benefits of our strong partnership. The 1eam at Learfield have been incredibly knowledgeable, dependable, and
supportive partners in our efforts to increase public health intervention utilization during the time that we have worked
together. From concept creation to multi-platform placement and distribution, your team has provided thoughtiul
insights, observant market recommendations, and usable analytics that have assisted us in meeting our goals and
informing data driven planning to increase our efficiency.

As & contracter of the lowa Department of Public Health, and an agency that is committed to interrupting the syndemics
of HIV, sexually transmitted diseases, and substance use disorder, we are on a constant mission to find creative and
cost-effective marketing sclutions. Learfield’s team, whose knowledge and expertise extends well beyond the world of
sports, not only understands the constraints and requirements of cur funding sources — but goes above and beyond the
normal call te ensure that our efforts are consistently reflective of our mission and our values.

We've had the pleasure of working togethar to implement campaigns focused on marketing new biomedical HIV
prevention strategies, the availability of linkage-to-care navigation services, the accessibility of telehealth options, and
even the importance of overdose prevention strategies. Your expertise, expert content creation, and extreme attention
to customer satisfaction have made each of these efforts successiul and compliant with our implementation
requirements.

1 enthusiastically recommend you and your team and would be happy to provide additional or more specific context to
anyone who may wish to learn more about our experience with your organization.

Sincerely,

s e

Cody 1. Shafer

Prevention Services Coordinator
ErEPlowa@egmail.com
515-314-6314

wowivi PrEPlowa org
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LETTER OF RECOMMENDATION

\; 'J...;{}iﬁau ri [ '-‘ep(zrz:me?zt of
| SOCIAL SERVICES

MICHAEL L. PARSON, GOVERNOK » ROBERT §. KNODBLL, ACING DIRECIOR
KIM R EV. , DIRECTOR

FAMILY SUPPORT EHVISKIN
P.0. BOX 2328 - JAPFERSUN CITY, MO 65102 2328
TWW RIS MOLGDY « STI-TC1.3221 - 573 7S1-DS07 FAx

March 23, 2022

Dear Recipient Name:

| am writing this letter accompanied by my trustful recommendation for the work of Learfield
Communications. The team at Learfield has exceeded our expectations in developing the
brand, content and curriculum design of the Future Leaders and Parenthood Can Wait
campaign efforts. Learfield feels more like an extension of my own team, in that they really
care about the success of our programs and provide support and strategic ldeas focused on
our goal of empowering Missouri’s youth and young adults to becomne responsible citizens.

The use of digital and social media to accompany our in-dass curricula has provided tangible
performance and engagement to drive home our message to students all over the state.

Their resuit-orianted approach gives me the confidence to recommend Learfield to others. |
am of the firm belief that given a chance, Learfield will prove its value and deliver for the State
of Missourf,

Sincerely,

e e g

e m— =
T

John Ginwright

Deputy Director

Family Support Division

Missouri Department of Social Services

AUXILIARY AIDS ANT! SERVICES ARE A¥AILABLE UPON REQUEST T4 INDIVIDUAI S WITH DISARILITIES
TDD ! TIY: 800-735- 2066
RELAY MISSOLURY: 717

Misvowes Deysoirtawnt of Suctal Sarrices )y an Baval Orportaniy Smysoperd® o
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LETTER OF RECOMMENDATION

S 5 —_—— = ———————=——=il

VALERIE HUHN

MICHAEL L. PARSON
ACTING DIRECTOR

GOVERNOR

STATE OF MISSOURI

DEPARTMENT OF MENTAL HEALTH

1706 EAST ELM STREET, P.Cr. BOX 587
JEFFERSON CITY, MISSOURL 65102
FHONE: [573) 7514122 FAR: [$73) 751-5224

woow. dmh mo.qav

November 19, 2021

Ms, K.C. Dahl

Learfield

505 Hobbs Road

Telferson City, MO 65109
KO,

Dear Ms-Hrahl,

1 am writing to recommend and describe the strong partnership the Missouri Department
of Mental Health (DMH) has with Learfield. You and vour team at Learfield have an
excellent track record of providing great services including marketing sclutions, mediz
placement, secial media content, graphic design and much more. Learfield's outreach
goes well beyond the sports world and has helped DMH connect with key audiences
throughout the state. Here are a couple of statements from our campaign leaders:

“Learfield has beenr a crucial partner to the Department of Mental Health jfor several
rears pow, assisting with our substanice use prevention and suicide prevention efforts
through various comprehensive medin campaigns. They are very skilled in creating
campaign malerial to appeal to our targeted audiences, and they always provide folfow-
up analyvtics and dashboard insights to ensure we have met owr goals. ™

Angie Stuckenschneider
Division of Behavioral Health, Director of Prevention

CLearficld hox been an mustasiding partner for DME and the Show Me Hope Crisis
Counseling Program (CCP) Through Learficld's hard work and commitnient, they fiave
assisted ns in reaching aover 3 mitlion Missaurians to help spread awarcness anc

education abowt the COP. LearfTeld Is vesponsive, creative and ahvays goes above and
bevond i helping us on projeats and 1o achieve our goals. ”

Reclkic (ferer
DM Office of Disasler Serviees Deputy Director

An Equal Qpportunity Emphoper seraees grovided an g nondiscnminatory basis.

LEARFIELD




Page 2-Learficld Recommendation

Leartield’s cxpertise, creativity and attention to detail have been and continue to be vital
10 our ongeing efforts to reach our constituents, especially during recent challenging,
pandemic times. Your team members are easy to work with and willing to take the time
to listen, discuss and respond 1o the departiment’s concerns and guestions.

I confidently recommend Learfield! It you have any further questions, please feel free to
contact me.

chards

fo e Drlo Lo

Debra Walker

Director of Public Affairs
Department of Mental Health
Debra. WalkerZodmbhb.ano.gov

373-751-1647

An Egoa Qpoariumty Emploper; sorAces arwiotd un & norlGeimieatinng bess,
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CORPORATE OVERVIEW

J. SUBCONTRACTORS

Learfield, while being a full-service agency, does intend to hire a subcontractor
for this proposal for website design and educational video production.

» pivto

Pivto Digital Learning, a long-standing Learfield partner, provides engaging,
cinematic-quality video to create unforgettable learning experiences. Pivto
helps organizations to craft modern, impactful training programs that go beyond
traditional, monotonous formats.

Pivto boasts extensive experience in government training videos,
collaborating with industry leader Learfield. This expertise, combined with our
passion for innovative storytelling, translates into compelling learning
journeys that resonate deeply with learners across all industries.

Immersive video scenarios bring any complex topic to life. This is the Pivto

difference. We leverage the power of video to:

= Boost knowledge retention: Visually rich content fosters deeper
understanding and long-term memory.

* Increase learner engagement: We go beyond lectures, incorporating
interactive elements and storytelling techniques to keep learners actively
involved.

= Drive behavior change: By connecting emotions with information, we
inspire learners to apply their knowledge, ultimately improving performance
and outcomes.

Why Pivto?

= Cinematic Expertise: We are award-winning video storytellers, weaving
impactful narratives into every learning experience.

= Proven Track Record: Our long-standing partnership with Learfield speaks
volumes about our ability to deliver high-quality, engaging training.

= Woman-Owned and Passionate: We are a diverse team dedicated to
making a positive impact through innovative learning solutions.

LEARFIELD
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L/ AN ADDICTION THAT'S
" NOT WORTH THE BET

In a report from November of last year, Soliant Health ranked Nebraska as
the best state for mental health. While this is something Nebraskans can

. be proud of, there’s a lot of nearby factors that could cause severe

| damage to the state’s mental health accomplishments.

Casino gambling has begun in Nebraska, with the addition of more

. casinos and racetracks soon to pop up statewide. Online gambling has yet

. to be legalized in Nebraska but given the ease for their neighbors in lowa
to place bets on their phones from the comfort of their homes, that day
could soon be fast approaching. Sports gambling has spread like wildfire,
with a slew of younger adults placing bets on games daily. Sportsbooks
are accepting more and more bets from a younger audience, and the
possibilities of gambling addiction have never been greater.

Gambling addiction is a gateway to other health issues, such as alcohol
abuse, drug abuse, domestic and sexual abuse. And according to the

Family Research Specialist, of all the forms of addictions, gambling has
the highest suicide rates.
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, and 20% of problem gamblers
" attempt suicide. Given that Nebraska borders three states that rank
among the ten highest in suicide rates, that’s a setup for a very grim
' situation.

Learfield Interaction understands the importance of this campaign. This
isn’t just an education campaign, nor is it a campaign that S|mply aims to
warn about the potentlal dangers of gambling.

. It's aimed to keep Nebraskans healthy, happy and
on stable financial ground. And we’re excited to roll up our sleeves and
help make a difference.

LEARFIELD




PERFORMING THE WORK

A. DEVELOPMENT OF THE MARKETING PLAN

. OUR PHILOSOPHY AND STYLE OF APPROACH
Learfield has a long history of helping state agencies reach the audiences they
need. Our award-winning creative team can develop full branding campaigns that
include radio, TV, social media and digital marketing components. But to do so,
we go through a five-step process to ensure campaign success. It starts with a
meeting of both the client team and our team to meticulously identify all program
goals. We then do thorough research to produce the best media plan for our
clients, and then meet again to discuss this plan and to discuss creative
preferences, which help us to develop the best creative for each campaign. After
getting enthusiastic approval from you, we’'ll then begin to implement the
campaign, reaching and educating Nebraskans on a statewide level. We'll use
live dashboards to track results, and to make proactive recommendations, which
we’ll execute once we meet with you and get approval. We are in consistent and
constant communication to ensure everything runs as smooth as possible, and
that the results speak for themselves.

Strategy Session
| Identify program goals

Research/
Media Plan
' Development

Creative Development

Tracking Results

¥’ Outreach/Branding
Plan Implementation
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PERFORMING THE WORK

A. DEVELOPMENT OF THE MARKETING PLAN (cont.)

. OUR PHILSOPHY AND STYLE OF APPROACH (cont.)

As you've read in our earlier examples, Learfield Interaction has done several
campaigns that have focused on both healthcare and recruitment. Because the
goal of state governments in campaigns is to reach and educate, we feel as if
every campaign is an education one, and we're proud to serve in that capacity.
Learfield Interaction has had working relationships with state governments across
the Midwest, understands the importance of each campaign, as well as following
HIPAA requirements, and has covered subjects such as COVID vaccines,
immunizations, mental health and suicide prevention, among others. In Nebraska,
Learfield Interaction has worked with DHHS on campaigns such as suicide
prevention, 988, radon action month, iServe Nebraska, and the benefits of hiring
those with developmental disabilities. We also have worked with the Nebraska
Children and Families Foundation in their quest to set all of Nebraska’s children
up for successful lives, and with the Nebraska Center for Nursing to help recruit
and retain nurses throughout the state. Many examples of our work can be found
at https://www.youtube.com/@L earfieldinterAction

Il. DEMOGRAPHIC FACTORS
L earfield Interaction understands that with each campaign comes certain specific
demographics that often differ on where and how they prefer to get their
messaging. This is why Learfield Interaction implements an omnichannel
approach into campaigns; while rural Nebraskans tend to be less on digital media
and more towards radio, those in the Omaha and Lincoln metros tend more often
to look to their phones. Farmers don’t “Netflix and chill” too often, but college kids
in Kearney do. The best way to approach this campaign is to diversify the
campaign, using as many channels as possible so that everyone is Nebraska not
only is aware of the dangers of public gambling; they're also aware that NPGAP is
a valuable resource they can use to heal themselves and better their mental
health. The most important statistic of this campaign is the decline of problem
gambling and problem gamblers in Nebraska, and our goal is to reach every
Nebraskan, using the right tools to get the job done and done well.
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PERFORMING THE WORK

A. DEVELOPMENT OF THE MARKETING PLAN (cont.)

. DEMOGRAPHIC FACTORS (cont.)
In an oil refinery, a Management of Change file must be issued for every potential
move made, so that it can be researched heavily before executing, as lives are on
the line with every turn of the wrench. While not nearly as dramatic, Learfield
Interaction also believes that this is a campaign where lives are on the line, as
problem gambling can be the catalyst for other health issues, including drug and
alcohol abuse, domestic abuse and suicide. Therefore, we will use live
dashboards to track impressions and click-through rates (CTR), to ensure that
Nebraskans are getting the message daily. Should we see numbers that are
concerning to us, we will work as a team to produce solutions and make our
educated recommendations upon our regularly scheduled meetings, or sooner if
we feel a greater sense of urgency. In terms of image, recruitment and retention,
our hope is that you'll notice it first with reports of problem gambling decreasing
through the state, even as new casinos and racetracks are being added. We'll
notice it by continuing to check metrics and utilizing our media networks to see
how the public is responding. First party data always is the most accurate, and we
have the resources to obtain it and make decisions based off it for the good of the
campaign.

Ill. OMNICHANNEL APPROACH
When we talk about a campaign to reach and educate on a statewide level, it's
important to spare no effort. Learfield Interaction is blessed with the ability to
promote and engage in a wide assortment of ways, and we intend to use all tools
at our disposal to help prevent problem gambling in Nebraska. Learfield
interaction believes strongly in combining traditional media with a digital
approach, especially as it's shown the combination of the two produces the
greatest recall among Americans, and with problem gambling, the demographic is
wide as any Nebraskan could become addicted. For campaigns such as this, we
often use Google, Meta (Facebook/Instagram) including live Facebook events and
YouTube. We also have Snapchat and Pinterest in our capabilities and have used
TikTok in other states, but we recognize the State of Nebraska’s policy against
TikTok and will not use that platform for state government campaigns.
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PERFORMING THE WORK

A. DEVELOPMENT OF THE MARKETING PLAN (cont.)

lll. OMNICHANNEL APPROACH (cont.)
We would combine a digital media approach with traditional media, as AM/FM
Radio is a powerful medium to deliver messaging that results in a call to action
from those who hear your message. Radio is the top medium for adults, has the
greatest weekly reach among Americans 18 and over, and greatly increases
advertising recall. Furthermore, we know that as of Q3 2022, AM/FM radio passed
broadcast TV in Nielsen’s ratings for the first time in history and as of Q1 2024,
has 105% of broadcast TV’s audience. While broadcast TV is declining as a
medium, thanks in part to connected and streaming TV avenues, radio remains a
powerful, consistent way to reach and educate, while also delivering a solid return
on investment.

The other reason we'd use radio is shown by the map below, which illustrates the
current broadband availability in Nebraska. As you can see, the areas in red
(populated by 250,000 Nebraskans) have no broadband service, while the ones in
yellow are currently underserved. While we are strong believers in both the digital
and programmatic spaces, we would be doing the Commission a disservice if we
didn’t ensure that these Nebraskans weren’t reached and educated by this
campaign. With that in mind, we will implement our proprietary statewide network
into this campaign, making sure hard-to-reach Nebraskans get your message.

FCC BOC Rap —
Netwshi (v21
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PERFORMING THE WORK

P ——

A. DEVELOPMENT OF THE MARKETING PLAN (cont.)

IIl. OMNICHANNEL APPROACH (cont.)
Along with AM/FM radio, in our traditional media approach, we would place
billboards throughout the state. The Learfield Interaction team is very aware that
the chances of problem gambling double if one lives within 10 miles of a casino,
and we're also aware that disadvantaged communities tend to have higher rates
of problem gamblers. We also know that, according to the NIH, rural populations
have higher rates of problem gamblers than urban populations. Learfield owns the
largest agricultural network in the country, Brownfield, so rural populations have
been at the heart of what we do since our inception. However, as stated earlier,
our goal in education and prevention campaigns, especially when state
governments are involved, is to peer into every corner. With this in mind, we feel
that placing billboards in highly visible areas, along busy highways and close to
Nebraska casinos will be another way to capture hard-to-reach Nebraskans and
remind them that there’s resources available if a day of gambling turns into a
nightmare.
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PERFORMING THE WORK

A. DEVELOPMENT OF THE MARKETING PLAN (cont.)

I1l. OMNICHANNEL APPROACH (cont.)

We would also combine digital and traditional media with programmatic media.
Imagine a group of college kids piled on a couch, ready to watch the next great
streaming series on Hulu. Then, imagine the first image they see is educating
them on the dangers of problem gambling and to bet responsibly. Programmatic
media will allow you to reach Nebraskans like never before; from screens at the
local Hy-Vee, to treadmills in a fitness center, to their favorite podcasts and
websites. As we stated before, Learfield Interaction intends to leave no stone
unturned, so we plan to saturate the digital market, fill the spaces unserved or
underserved with radio messaging and then reach people where they go, be it
online or in town. We want everyone to know that Nebraska is equipped with
resources to help its people truly live “the good life”, even in the direst of
situations. Our programmatic media strategy allows us to use data insights to
reach the people we want in the right place, at the right time.

We will utilize high impact digital billboard placements and locations across
Nebraska to reach both Nebraska residents and Nebraska students to educate
them about the importance of gambling responsibly. We'll target high impact
areas for Nebraskans who are doing routine daily activities.

Where will we place them?

= Qutdoor digital billboards — Interstate 80, US highways, busy city streets

= Colleges and Universities — school cafeterias, student centers, libraries, coffee
shops, student unions

= |nside malls and retail centers

= |nside movie theatres — on screen before movies, food courts, hallways

= Gyms and fitness centers — 24-hour Fitness, Gold's Gym, Pure Fitness and
more

= Doctors' offices — inside waiting areas

= Grocery stores — all throughout store
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PERFORMING THE WORK

A. DEVELOPMENT OF THE MARKETING PLAN (cont.)

Ill. OMNICHANNEL APPROACH (cont.)
We will utilize site, sound and motion with video placements within high quality
television publishers like Sling, Roku, Samsung, Direct TV, Lifetime, Fox, ESPN,
CNN, HGTV, Discovery, Travel, A&E and Hulu, reaching and educating
Nebraskans about the dangers of gambling addiction and the resources in place
to help those in need. The videos will run on connected TVs across many different
premium publishers within many different types of content. In addition, we will
include video placements within Hulu on demand content. We can run either 15
or :30 spots.

We will utilize audio placements within podcast, streaming radio and streaming
music across publishers like iHeart Media, Audacy, Spotify and many more to
reach and educate Nebraskans statewide about problem gambling and how
NPGAP exists to help Nebraskans in need. This will target not only Nebraska
citizens, but senators in the Unicameral and employers as well. Audio ads will run
within podcasts, streaming music channels, streaming radio before, in the middle
and at the close of content segments. We can run both :15 or :30 spots.

We will utilize banner display placements within premium publisher websites and
blogs to reach and educate citizens of Nebraska about the importance of
responsible gambling and what NPGAP can provide in case someone becomes
addicted. Banner ads will run on premium websites like msn.com, espn.com,
wsj.com, fox.com, and forbes.com targeting students, employers and Nebraska
senators.
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PERFORMING

IV. OMNICHANNEL APPROACH (cont.)
Learfield Interaction was tasked in October 2023 to help the Nebraska Center for
Nursing in recruiting and retaining nurses to help fill the gap of a projected nursing
shortage in Nebraska. The Center for Nursing had never done a marketing
campaign before since its inception in 2000, and asked Learfield to create a new
website and branding in addition to launching a statewide campaign. Learfield
Interaction met weekly (and continues to do so), with the Center for Nursing team,
working on the development of a plan that combines traditional media with a
strong digital media presence and a programmatic media strategy that reaches
Nebraskans statewide. We started by changing the old logo (left) with a new logo
(right) and branding guide that shows immediate clarity and unity in NCN’s
messaging, as well as Iaunching a new website at center4nursing.ne.gov

THE WORK

|
NEBRASKA
CENTER F@R

| i \ I
;. | 1 NEBRASKA CENTER i
: | ; FOR MURSING

The similarities between the NCN campaign and a campaign for NPGAP are that both
campaigns require doing the utmost to get the message out. Both campaigns require
reaching and educating every single Nebraskan, so an omnichannel approach, hitting urban
and rural parts of the state with various ways to reach Nebraskans is vitally important. The
differences would lie in the demographics. Problem gambling can affect any Nebraska adult,
so the campaign would be catered to meet all demographics of adult Nebraskans. We would
also do more geotargeting with some of our capabilities (ex: billboards) to reach Nebraskans
near casinos and in disadvantaged areas, as we know statistically that the odds of problem
gambling increase in both.
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PERFORMING THE WORK

A. DEVELOPMENT OF THE MARKETING PLAN (cont.)

V. CAMPAIGN EFFECTIVENESS

Learfield has evolved with technological advancements; our in-house
programmatic media agency builds and executes impactful, customized solutions
for North America’s leading sports, arts and entertainment, higher education, state
agencies, and financial services institutions. Our experienced team has a solid
history of advertising and marketing a broad range of products and services to
various industries. Learfield clients in the government sector have relied on the
expertise of our team to craft engaging and action provoking messaging that
meets audiences in the moments and mediums that matter. An integral
component of Learfield's campaign process includes intra- and post-campaign
evaluation. Our team has the capacity and agility to optimize and pivot campaign
elements for maximum effectiveness among target audiences and can provide in-
depth insights at cadences aligned with client needs.

Detailed analytics are reported by our team including reach, frequency,
impressions, video views and engagement rates. Upon campaign launch, proof of
performance and digital analytics are provided in the form of ad links and an
interactive campaign dashboard (see example on page 42). Dashboard data for
digital media components are updated roughly every 24 hours to allow clients to
maintain a pulse on campaign performance. Quarterly summaries include
audiences targeted through demographic, interest and behavior categories,
impressions served, and audience reach (when available). Designed for grant
reporting, these summaries provide in-depth data and insights that are critical to
ensuring reporting requirements are met. If key performance indicators (KPIs) are
determined prior to the launch of the campaign, we will also provide data on those
designated metrics. Through our state radio networks, we provide Nielsen
audience results, letting the client know how many times their message aired, the
number of people who heard it, and the frequency at which it was heard.
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PERFORMING THE WORK

A. DEVELOPMENT OF THE MARKETING PLAN (cont.)

Realtime dashboard with detailed analytics are updated daily by our research
team including reach, frequency, impressions, video views and engagement
rates. Monthly analysis to evaluate enrollment and web traffic. Optimization

recommendations for content updates will be provided to your team.

PROBLEM GAMBLING

GOOGLE

IMPRESSIONS CLICKS

26,453,721 9,911

META (FACEBOOK/INSTAGRAM)

IMPRESSIONS

' 6,810,036
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PERFORMING THE WORK

B. DEVELOPMENT OF THE MARKETING BUDGET

. BUDGET ALLOCATION
As stated in the Corporate Overview, Learfield operates as a one-stop shop, but
also with the knowledge that an investment from a state government is taxpayer
money. Therefore, our philosophy is that we want as much of that
investment to go towards the placement of the campaign and not into
production costs, fees and mark-ups. We will not charge for edits and rewrites
and keep the focus of the investment on the mission at hand, which should best
satisfy Nebraska taxpayers.

Our budgets will indicate strongly that most of your investment goes into the
placement of your campaign. The various channels that we allocate funds, along
with the amounts, depend on the demographics and what channels, through
current statistics, not only best reach each demographic but provide a call to
action. It's one thing to see the information; it's another to absorb and understand
it, and our focus is on the latter. Furthermore, we use live dashboards to track the
success of your campaign, so we can be proactive in making allocation changes
to best maximize your return on investment.

Il. FISCAL RESPONSIBILITY
As an owner of media and content, Learfield Interaction can deliver the lowest
price with no additional mark ups like traditional agencies. In addition to Learfield's
owned media, we have long-standing relationships with vendors and media
outlets, allowing us to obtain the most cost-effective price for media and
marketing tactics. Learfield can leverage the size and scope of our company to
establish the best price. We have dedicated personnel to manage finances to
ensure all campaigns do not exceed allocated budgets.

Learfield Interaction has strategically partnered with clients on a variety of
different programs using both traditional and digital media channels. Additionally,
we understand the fluidity of funding and timelines of state government programs,
so we understand timing challenges could occur and will work and grow alongside
you as we move forward in this process. Learfield will work with NPGAP to stay
within the determined budget for each public health campaign. The determined
budget encompasses development of all campaign assets, implementation,
buying, monitoring, reporting and cost of the media platforms provided by

Learfield. NPGAP will not be charged for any unexpected charges.
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PERFORMING THE WORK

C. DEVELOPMENT OF THE CREATIVE PROPOSAL

. CREATIVE PROCESS
Developing and distributing content for state agency clients has been Learfield's
priority for decades. Our team establishes what a successful content strategy
looks like for each campaign that will attract and engage the respective target
audience(s). We understand that regardless of what media tactics are part of the
campaign, content is crucial to a well-rounded marketing campaign.

Creative Services have always been a priority as we work to develop top quality
content for our affiliates and clients in the form of news, sports and agricultural
programming. Learfield's award-winning creative team will also develop
captivating creative for NPGAP. Our creative team will collaborate with program
managers to understand and develop a goal-oriented message. Graphic design,
video production, audio production, copywriting and other creative fulfillment
needs are managed by our in-house creative team. The creative assets will be
collected as a toolkit that is available for NPGAP and its respective programs to
use. Learfield will provide the original proof and revisions at no additional
charge.

YOU are the client, and therefore, Learfield strongly believes that the only ethical
process is that we will never release any audio, video, or digital creative for this
campaign to the public without the full consent of the campaign team at NPGAP. It
must be right with you before the public can become aware, and that’s the
process we always take.
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PERFORMING THE WORK

C. DEVELOPMENT OF THE CREATIVE PROPOSAL (cont.)

Il. WEBSITE HOSTING AND DESIGN
Our process for website development and hosting is designed to ensure a
seamless, optimized, and user-friendly experience. We begin with a
comprehensive consultation to understand your specific needs and goals,
followed by the design phase where our creative team develops a visually
appealing and intuitive interface tailored to your brand. For hosting, we partner
with reliable providers to guarantee high uptime and quick loading speeds,
ensuring your website is always accessible and performs efficiently. Throughout
the development process, we implement best SEO practices to enhance your
site's visibility and search rankings. Finally, we conduct thorough testing across all
major devices and browsers to ensure compatibility and performance and provide
ongoing support and maintenance post-launch to keep your website updated with
the latest security and technology standards.
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PERFORMING THE WORK

C. DEVELOPMENT OF THE CREATIVE PROPOSAL (cont.)

lll. CREATIVE EXPECTATIONS
Learfield has a long history of helping state agencies reach the audiences they
need. Planning and strategy sessions, project timelines, surveys, interviews, and
appropriate tactics will be conducted by the Learfield Interaction team to ensure
that your objectives are met for each respective campaign. In addition, our
Research Analyst and Strategic Marketing Executive can provide the latest
research to ensure that our marketing strategy aligns with industry, target
audience, insights and trends. Learfield has a dedicated and experienced in-
house team to guide the strategy, planning and fulfillment of your campaign
objectives. Our creative team works diligently with project managers for pre-
campaign development, including messaging and creative content development.
Our project coordinators and fulfillment staff teamwork to ensure that campaign
elements exceed client expectations prior to campaign activation. Our Research
Analyst and Digital Strategy Coordinator turn to industry-leading resources and
tools to deliver insights critical for campaign development.

Additionally, Learfield has the capability to organize interviews, distribute surveys,
facilitate focus group discussions, and implement various additional means to
conduct formative research. We also use several software programs in-house.

HIVE is project management software utilized by Learfield. Seamless project
progress is automated, and workflow is easily tracked by the marketing team
implementing DHHS/CFN campaigns. With ease, client feedback is tracked, and
revisions are made prior to final approvals.

VCreative is our media workflow software. Learfield can help write and produce
your audio messaging and track the approval process easily with VCreative.
\/Creative will house historic audio and track the flight schedule for DHHS/CFN
campaigns.
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PERFORMING THE WORK

C. DEVELOPMENT OF THE CREATIVE PROPOSAL (cont.)

lll. CREATIVE EXPECTATIONS

Learfield Interaction will deliver the following for NPGAP:

a. Performance of Services

Learfield Interaction has decades of experience with campaigns that involve
traditional, digital and programmatic media, along with a dedicated team with over
130 years of marketing experience and knowledge. As many of our options are
owned in-house by Learfield itself, as well as having a dashboard that quickly
gives us the analytics we need to be proactive, we feel extremely confident in the
performance of our services.

b. Development and Evolution of Advertising Materials and Placement
Learfield Interaction will work together with NPGAP in developing quality
advertising materials. We understand and are always aware though that any
advertising material has an expiration date, and with that, impressions slow down
and the call to action sharply decreases. During our meetings and using data
acquired, Learfield Interaction will recommend the dates to change creative and
will be proactive in launching new, fresh material to keep Nebraskans interested
and engaged in your campaign.

c. Research Reports

The more facts and figures we know, the better the campaign will be. Learfield
Interaction has believed this in every campaign we've done, and we believe that,
through our meetings, being genuinely curious about the gaming industry in
Nebraska and doing consistent research only allows us to produce more ideas
and even better ways to engage and educate Nebraskans about the GAP
program.
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PERFORMING THE WORK

C. DEVELOPMENT OF THE CREATIVE PROPOSAL (cont.)

lll. CREATIVE EXPECTATIONS (cont.)
Learfield uses live dashboards (an example is on the next page) to track
analytics. Fresh data is updated approximately every 24 hours, allowing us to be
as proactive as possible when making changes, finding our strengths and fixing
any potential weaknesses immediately. The most important statistic in this
campaign is the decline of problem gambling and problem gamblers in
Nebraska, and our result tracking will be geared daily with this in mind.

e. Final Assessment
Our entire team works daily to ensure that the marketing channels we use fit the
demographic, cover the geography and lead to engagement. If we find an outlet
isn't meeting the expectations that we have, we’ll notify you and make the
necessary changes as soon as possible. We do this not only for your Return On
Investment (ROI), but also for your Return On Relationship (ROR). We want you
to have the peace of mind that we’re aware of how the campaign is going, and
that you're able to tell Nebraskans that you made the most of their investment and
delivered meaningful information about the GAP program to help keep
Nebraskans living the good life, and not a dangerous one.

f. Due Dates

Learfield Interaction will have no issues meeting the following timelines and due

dates set by NPGAP in Section V, Subsection D of the RFP. Furthermore, we

would suggest the following:

= A Kick-Off meeting with NPGAP within two (2) weeks of contract execution.

= Monthly meetings with NPGAP after full campaign launch. We would suggest
weekly meetings until work plan is completed and first round of materials
launched; then bi-weekly meetings until the campaign is fully launched.

= Develop a timeline for proofing and approvals that is mutually agreeable
between parties

= Ongoing campaign and marketing, including immediate, proactive actions
iffwhen needed to ensure that the campaign is invested to the best of our
shared abilities.
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PERFORMING THE WORK

C. DEVELOPMENT OF THE CREATIVE PROPOSAL (cont.)

IV. EXAMPLES OF WORK

See Page 20 for a QR code that plays three audio examples, all on the dangers
of problem gambling and where to find help, from the states of Missouri and
Wisconsin.

For a wide array of video examples, we encourage you to visit our YouTube
channel at: https://www.youtube.com/@LearfieldInterAction

For a website example, we encourage you to visit the brand new (1 month old)
Nebraska Center for Nursing website at: https://center4dnursing.nebraska.qov/
You'll find more video examples there as well.

For a toolkit example and to showcase our creative experience, please visit:
https://missouri988.org/toolkit/

Digital media examples are found on pages 8, 15, 17, and 19.
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PERFORMING THE WORK

D. REPORTING AND COLLABORATION WITH NPGAP STAFF/COMMISSION

. APPROVALS
As stated earlier, YOU are the client. Our policy on approvals is very simple: we won't
publish or launch anything on your behalf without your full and enthusiastic approval.
We will send materials to the NPGAP staff for approval, and if there are any rewrites
or edits that need to be done, timelines will be set depending on the size and scope
of the changes needed, but Learfield will get them done for you as soon as possible.
Any rewrites or edits done by Learfield will go through the same approval process,
and NPGAP will not be charged for any rewrites or edits that are done.

I. REPORTS

Please see the following 3 pages for examples of campaign reports that we have
done for our clients. Client names and images have been redacted.
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EXAMPLES

FACEBOOK (ADS AND PROMOTED POSTS)

CREATIVES IMPRESSIONS - LIVESTOCK MARKE CLICKS (ALL) - LIVESTOCK MARKE" CTR (ALL) - LIVESTOCK MARKET

o

BN BLACK
= VOLTURES
CAN HARM

| IVESTOCK

NOW THE DIFFERENCE

- ; IMPRESSIONS- BROAD CLICKS (ALL)- BROAD CTR (ALL)- BROAD
,~ o

BLACK
VULTURE
ISSUE ON

YOUR FARM?
WE CAN HELP

GOOGLE DISPLAY

CREATIVE IMPRESSIONS- INTEREST CLICKS-INTEREST CTR-INTEREST

0.07%

CTR- CUSTOM

0.07%

"Interest” are the ads targeted to users whe: (1) visit pages aboul agriculture, horticulture, agrothemicals, eLc., (2) are

actively researching ag market news, cattle Tarming, catile feed, etc

nCustom” are for the ads targeted to users who searched keywords relevant to our campaign. For exemple, vuiture bird,
turkey vuiture picture, bu

d protected species, buzzard bird plack, turkey vultures in missouri, a vulture Dird, biack

mit, necropsy, turkey vilture facts, black vultures in

missouri, et cetera
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REPORT EXAMPLES

META (2/19-3/6) LINKEDIN (2/19-3/6)

'IMPRESSIONS (2/19-3/8) CTR | CLICKS: 15195 IMPRESSIONS CTR | CLICKS: 993

IMPRESSIONS

IMPRESSIONS CTR | CLICKS: 726

969912|0.07%

Benefit Ads
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REPORT EXAMPLES

Google Display

1 2
565,607 4,776 0.82%
419,589 3,127 0.75%
393,484 4,093 1.04%

1,378,680 11,996 0.87%

Snapchat

628,369 1,818 0.29%
628,935 1,908 0.30%
629,257 1,835 0.29%
1,886,561 5,561 0.29%
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Form A

Bidder Proposal Point of Contact
Request tor Proposal Number NPGAP2024.1

Farm A shouid be campleted and submitted with each respense to this Request for Proposal. This 1 intended to pravide the
State with information on the bidders name end address and the spacific personis) who &re respensible for preparaban of

the bidder's respanse
Eeparalion of Response Contact Informalion
Bidder Hame: | Learfield Interaction
Bidder Addrees: 504 Hobbs Ra., Jefferson City, MO 68509
Contac: Person & Tite: John Baker, Executive Vice-President and General Manager
| E-mafcdies: john.baker@learfield.com -
Tetephone Number (Office): (RT5) ARG-1257 |
Tetephane Number iCethiar!: [ 1573 6&0-2167
Fax Number: |

Each biader should alss designate & apecific contact pereon who will be respansibie far responding to the State it any
canficabons of the hidder's reapanse should become neceasary. This will aiso be the parasn who the State contacts to set
up & presentationidemonsirahon, if reguired

Communication with the State Contact Information
Bidder Name: | | sarfield Interaction

Bidder Addrass | 2700 Grand Ave., Suite 103, Des Moines 14 50303

Contact Person & Tie:

eting Executive - Neprasks |

E-mal Addrese: iean.neuberger@iearfield.com

Telephane Mumber (Office): 1R15) 322-5223
Telephane Number (Calluar! I[-’{."Q] 530-0353 R
Fax Wumber .

Page 35

RFP Boilerplate | 03202023
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REQUEST FOR PROPOSAL FOR CONTRACTUAL SERVICES FORM

BIDDER MUST COMPLETE THE FOLLOWING

By signing this Request for Proposal for Contractual Services form, the bidder guaranlees compliance
with the procedures stated in this Request for Proposal and agrees 1o the terms and conditions uniess
otherwise indicated in writing, certifies that contractor maintains a drug free workplace, and certifies
that bidder is not owned by the Chinese Communist Party.

Per Nebraska's Transparency in Government Procurement Act. Neb. Rev Stat § 73-603 DAS is required
o collect statistical information regarding the number of contracts awarded lo Nebraska Contractors. This
information is for statistical purposes only and will not be considered for contract award purposes

" NEBRASKA CONTRACTOR AFFIDAVIT. Bidder hereby attests thal bidder is a Nebraska
Contractor. ‘Nebraska Contractor’ shall mean any bidder who has maintained a bona fide place of
business and at least one employee within this state for at least the six (6) months immediately preceding
ihe posting date of this Solicitation.

I hereby certify that | am a Resident disabled veteran or business located in a designated enterprise
zone in accordance with Neb. Rev. Stat. § 73-107 and wish to have preference, if applicable, considered
in the award of this contract.

| hereby certify that | am a blind person licensed by the Commission for the Blind & Visually
Impaired in accordance with Neb. Rev. Stat. § 71-8611 and wish to have preference considered in the
award of this contract.

FORM MUST BE SIGNED MANUALLY IN INK OR BY DOCUSIGN

BIDDER: iLearﬂeld Interaction

COMPLETE ADDRESS 505 Hobhs Rd. Jefiersor City. MO 68509
TELEPHONE NUMBER: (573} 893-7200

FAX NUMBER:

DATE April 10. 2024

SIGNATURE | JEAN NEUBERGER ,.wu(///ﬁ’/ .

| /
TYPED NAME 8 TITLE OF SIGNER: ‘Jean Neuberger, Strategic Marketing Efecutive "\IE,:J.'SSKB
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ll. TERMS AND CONDITIONS

Bidders should complete Sections Il thru Vi as part of their proposal Bigger 15 expected to read the Terms and
Gonditons and should inita eimer acoept, reject or reject nd prowde Stermative language for esch clause The bidder
should @so provide & explanabon of why the bader rejected the dause of rejected the clause and provided altemate
language. By signing the Request for Proposal. biader is agreeing to be lagally bound by all the accapted terme and
condtions, and any proposed alterative terms and condibons submitted wih the proposal Tne State reserves the right to
negotiate rejected or proposed aftemative language. If e State and beader fail ta agree on te fina! Terms and Conditions
the State reserves the right to reject the proposal. The State of Nebrasks (6 solcting propozals in response to this Request
for Propos. The State of Nebraska reserves tne nght 10 rgject propusals that attampt te substtute the bidders commercial
contracts andior documents for tis Request for Froposal,

The bidders should submit with their propesal any liense, User agreement, sarvice (eve! agreement, of sumilar documents
that the bigder wants incorparated i the Contract. The State will not consier nzorporeban af any dacument nol submitted
with the brdders propesal es the document wil not have been incluged in the evaluaton process Thase documents shall be
subject to negotiation and wil bé incorporated as sadendums ¢ egreed to by the Parbes

It a zanfiict or ambiguity arises afier the Addandum to Centrect Award have been negotisted and agread to, the Addendum
ta Cantract Awerd shal be interpreted as follows:

1 t anly ane Party has 8 pabcular clauee then that clause enal contol,
2 if bath Parbes have 2 smilsr clause. but the ¢auses do nat confict, the ciusas shall be read tagether,
3 ff hath Parkes heve asimiar clause. but the ciauses conflict the State's clauge shal controf
A GENERAL
Reject & Provide

Accept | Reject | Altemative within .
{inttial) | {nitiaf) | RFP Response NOTESICOMMENTS:

fintial)
IN

1. The eontract resuiting trom this Fequest for Proposal enal incarporate the follawing dacuments

Reques: for Praposat, inzluding any stiachments and addenda:

Amendments to the Request for Froposal

Questons Bna Amwers,

Biaders properly submitted propossl, including any terme and condmong or agreemerts
sUbmitted by the bidder, and

8. Amendments and Addandums 1o the Contract

anop

Thase dacumeants constitute the entrety af the confract

Unless omerwise speciteally stated i & fuure contrect amendment in case of any conflic; oetween the
inzomorated documents. the documents shal goven in the followang oraer ot preterenae wih numoer one {11
recalving preterence over all gther dozuments ana with each jower numberad dosument hewng preference over
any higher numbered document 1] Amendment o Agaendum to the executed Conmract wath the most recent gated
amendment of addendum having the highast prorty, 2) Amendments 10 the Requess fol Fropesal 3) Questens
and Arswers 4! the oniginal Requast for Froposal dotument and eny Addenca of nachments. 12 &) the
Ceontrastors submites Proposs including any terme and condibans & agreentants that are ancepted by the Siate

Unless otnenwise explicity ana specifizally 2greed to In wribng by the State, the Stzie's standand terms and
condibons & executed by e State sn21 aways control geer any tarms and condmons of ARfeEMents suamined
of included by the Cantractor

Any ameiguity of confhct in the contract ascovered after it execunon, not othereise addressad here, shall be
resalved I Bzoordznce with the rules of cantract nterpretabon as establisned i the State of Hebraska.
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B.

NOTIFICATION

Accept
(Initial)

Relect & Provide
Relect | Alternative within
{inltial) | RFP Rasponse
{inbtial)

NOTES/COMMENTS:

N

Bidder and State shall idently the contract manager who shall sarve as the pamt af contect for the executed
conoect.

Communications regarding the executed contract snall be in writng nd shal be deemsd to have been given if
delivered personally, electronically, retum receipt requesied, o mailed, relurn rece! requested. All notices
requests. or communications shall be aeemed effectve upon raceipt

Either party may change its addrees for naticetion purposes by gwing notce of the chenpe and setting forth the
new address and an effective date

BUYER'S REPRESENTATIVE

The State reserves the ngnt 1o sopaint @ Buyer's Representative to manage of assist he Buyer in managing the
conwact on penat of me State The Buyer's Representabve wil be sopointed in witng. and the appoiniment
document will specify the extens of the Buyer's Regresentalve authorty &nd responsinilives. If & Buyers
Representative 15 aspointed, the Didder wil be provided & copy of the appointment cocument &nd & expecied
coaparate s0coraingly with the Suyers Representatve. Tne Buyers Represenistve nas no suthority 1o Dind the
Siate to @ contract, amendment addendum or ether change ¢ addiban te the contract.

GOVERNING LAW (Nonnegotiable)

Notwitheianding any other provsion of this conuraci, of &y amendment of addendumis] entered In10
contemporanacusly o7 & & later tme. the paries understand and agree It (%) tne Siate of Nebrasks = &
soverelgn state and M8 auhonty to contrac: & theretore subject o Iimitgbon by the State s Consttution, siatules
common Iz, and reguiaben; (2} this conact will be interpreted enc enforced Unasr the laws of the Stete of
Nebraska {3 any action to enforce the provsions of this agresmant musi be brought in the State of Nebraska per
state lgw (4] e persen sgaing tus contract on benat of the State of Nebraska gozs not have the authofy 1o
walve the State's sovereign Immunity, stattas, commen 18w, & regulztons 15) the indematy, limitaton of hadity
remedy, and other similsr provisiens of the fing contract It any &e aniered Into subject to e State’s Constiubien
statutes, SOMMAN 13w, reguiztons and sovereign immunity: ena (61 &l 1erms and conditons of ine final contract
Inztuding but not limited 1o the clauses concerning IUrc party use licenses, warrantes, limaabens of hEdiTy
governing |aw 8nd venue, usage venfication indemnity, Iabilty, remedy o othar simiiar provisons of the final
contact &fe entered into speciically subject to the States Consbiutan statules, COmmon v feguistions and
SOVErIPN IMMUnIty.

The Parbes must comply with & applicenie local, state end federsl lews crdnences fules orders, and
requlationé

DISCOUNTS

Accept
{inktial)

Reject & Provide
Reject | Altemative within | \o7p i oMMENTS:

{initial) RFP
Response (Initial}

IN

Prices quoted shall be nchisive of ALL trade discounts. Cash 3scoun terms of less tnan ity 1 ¥y days wall net be
considered g5 part of the propcaal. Cash discount pencds will be computed from the date of receipt of & prageny
executad claim, vousher or the date of cometetion et deiivery of &1 items In & salstactory condiben, whichever 6
later
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E. PRICES

Rofoct & Frovide
m (Elﬁ) ”““"!’m‘,';"“""' NOTES/COMMENTS:
Response (nital)

N

Prices quoted shal De net including transporiabon and delivery charges fully prepad by the bidder, FOB.
destingtion named in the Reouest for Frapesal. No addivena charges vill be allowzd for packing, packages, of
partial lelvery costs. Wnen an afimmen: error has been made in the extended total. e unit price vl govem

Pricas suemited on the cost propasal form shall remain fixed for the indal tarm of the confract  Reguests for an
incraase must be submitied in writng to the Problem Gamblers Assistance Frogram & maimum of 120 gzys prior to
the end of the curren? contract period. Documentation may be reguirad by the State to suppan the pnce increass.

The State reserves the right to dany any requested price increase. No price increases are to be bifled to any
State Agencies priof to written amendment of the contract by the partles.

The State will be given full proportionate benefit of any decreases for the tarm of the contract

G. BEGINNING OF WORK & SUSPENSION OF SERWVICES

Reject & Provide

Accept | Relect | Altemative within )
fori | Gnftap | "RFP Raspongs | NOTESICOMMENTS:

A s

The bidder shall not commence any bulable work untl & valid cantract has been fully executed by the State and the
successtul Cortractor. The Contractor will be notihed in wriing when work mey Depin

The State may. at any tme 222 without advance notice require the Lontraater to suspend any or &l pertarmanca or
deliverables provided under tis Contract In the event of suzh suspension. the Contract Manager of POT, o thel
designee will ssue & written crder to stop work The watten order vall spacty which Ctvities are 10 ba immediately
suspended and the reasonis) for the suspenson Upon receint of sucn order, the Contracts® shall immediataly
comply wih fts 1erms end take all necessary st2ps 0 milgate and eliminate the incurmenc: of costs allocatie to he
wark affected by the order during the panad of suspension. The suspended pertermance of o verables may ooly
resume when the Stete provides the Contactor wih wiitten noboe that such parormance of delverables may
resume, I wWhole arin part

H. AMENDMENT
This Contract may be amended in witng, within 62apa. Upon the agreement of both perhec.

L CHANGE ORDERS OR SUBSTITUTIONS

Reject & Provide
Accept | Reject | Altemative within .
(nital | gnitisl) |  RFP Response | NOTESICOMMENTS:

_ i)
JN

The State snd the CanTacton upon the wntten sreement may make changes to e Cantract within the genera
260DE 0F the Request for Prapusal Thanges may Involve spachicabions, the quantiy stwiork or guch ether nen's 2
the State may find necaszary or dasrable. Corecbons 2f any deliveratle serice & work required gursuant to the

Page 10
RFP Hailarplate | 03282023

LEARFIELD




contract shall not be deemed a change. The Gontractor may not ciam farfeture of the cantract by reasans of such
ehanges.

The Gentracior shall prepare a wiitten descripton of the work required due to the change and an iemzed cost
sheat far the change. Changes in work and the amount of compensatan 1o be paid te the Contreator shall be
determined in sccordance wih apptcable unit prices if any, @ pro-reted value of through negotations The State
shall nat incur & price increase for changes that should have been wnciuded in the Confractor's proposal, were
foreseeable, of rasuit from difficulties with or failure of the Contrector s proposal of performanca.

No change shall be imolementad by the Contractor Untl approved by the State, and me Contract 1S amended 1o
reflact the change and associated casts, if any If there i & dispute regarding the cost but beth partee agree that
mmediats imglementation is naceesary, the change may be Implementet and cost negahabons may confinue with
poth Partes retznng all remedies under the contract anc law

¢ nntractor will ot substiute any itam that hes been swarded without priorwiitten epproval of NPGAP™

J. RECORD OF VENDOR PERFORMANCE

Reject & Provide
Accept | Relect | Alternative within iy
(iniéal) | (niéal RFP N NOTESICOMMENTS:

IN

L

The State may aogument the vendors performance. which may include butis not limded to. the cuslomer service
providad by the vendor, the ability of tne vendor. the skill of the vendar. and any instancels| of products or services
delivared or performed whizh fall 1o mest the terma of the purchase arder contract andior Resuest for Proposal
specificatons, In aadlion to omer ramedes end ophons avalanle to Me State, the State M2y 1Sele ONE ar more
nofices to the vendor outlining any issues the State hes regarding the vendor's pertormance for a specific contract
(Vendor Perormance Natze'). The State may @50 document the Vendor's perfarmance In & repert. which may of
may fiot be provided to the vengor {"Vendor Impravement Request'), The vendor shall respena to any Vendor
Perdarmanze Notze of Vendar Improvement Reausst in accordance vith such noboe o request At the sole
disoretion of the State. such Vendor Performanze Notices end Vendor Imorovement Requests may be placac in the
State's recards r207aNg the yendyr and may be considered by the State ang heid against the venaar in any future
contrect or Eward apportunity.

CORRECTIVE ACTION PLAN

f Gonwacter is faing  meet the Scope of Work In whate or In part, te State may require the Contracler 10
complets & corectve action plan ("CAR'| The State wil identify 1ssues with the Contractors pefermance &nd wil
22 & gesdine for the CAF to be provided. Tne Contractor must provide 2 writien respanse i e8zh 10enbhied issue
and what steps the Contractor will take 1o rescive each |ssug including the tmelineis! for resoluten IF the
Gontractor falls to asesustely pravide the CAF in accordance with this secton, falls 10 adequately resoive tne
issues desaribed i the CAF or fas to resove the issues descnbed in the GAF by the relevant gzadine the State
may withhold payments and exefcise any legal remedy avalacie

NOTICE OF POTENTIAL CONTRACTOR BREACH

Accept
{initial)

Reject & Frovide
Reject | Alternative within
{nitlal) RFP Response
{Initial}

NOTESICOMMENTS:

N

I Gantractor breschas the contract of antipates breacung the contract the Contractor enal immeadately ave
witen notes to the State The nabce shall exgisin the breach o potental treach, & preposed cure and may
nelude & requast for B waver of the breach f so desired. The State may, n s dscretion temcoranly of
permanently wave e breach. By granting 3 waver, the State does not farfet any Nante of ramedies to which the
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State ia entited by law or equily, or pursuant to the provisions of the contract Failure to gve immedats notice,
however, may be grounds for denial of any request for a waiver of a breach

BREACH

Accept
(intiad)

ject | Altem .
i | *REP Raspange | MOTEQICOMMENTS:

(initial)

IN

Ether Party may terminate the contract in wnele 2r in part, ff the other Party braaches s outy 1o pertarm it
obligations under e contract In @ imely and praper manner. Termination requires wiittzn notice of cefault and 8
thirty (30) calendar day (of longer &t the non-breaching Party's discreton considening the grawty ana nature of the
default) cure peniod. Said nobee shall be delivered by email to me contracters point of contact with
gcknowledgement from the contractor, Certified Mal - Retum Receipt Requestes, or in person with proaf of
delvary. Allowng time to cure & failure of breach of contract does not wave the nght to Immediately terminate the
contract for the same or afferant contract breach which may ocour gt a dfferent tme, In case of cefault of the
Contragtor, the State may contract the senvice from olher sources and nold the Contracior rasgansible for zny
eXCegs COSE orcaswved thareby.

The State's fsilure to make payment shall not be a breach. and the Cantractor shall retan el available atatutory
remadias and protactions

N. NON-WAIVER OF BREACH
Rejact & Provide
Accept | Reject | Altemative within _
(nkiah | (i) | RFP Response | O TESICOMMENTS:
{inltial)

N

The acceptance of Iste parformance with o witheut objechen of reservatan by a Party ahall not waive ey fights of
the Farty nor congtiute & waivar of the requirement of tirely performance of any abligations remaining to be
performed.

0. SEVERABILITY
Reject & Provkie
Accept | Reject | Altemative within ]
(intial) | (mital) | RFP Response NOTES/COMMENTS:
{Initial)

JN

it sny term or candtion of the contract (s declared by a court & competent unsdiction 1o be illagal or i corflict with
any 2w the waldiy of the remaining terme and condtions shall n2t be affectad. and the fights and abligations ot
the parbes shall be consirued @ng enforced as it the contract did not ceatain the pravision held te be invalid of
liegal
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P. INDEMNIFICATION

Reject & Provide
Accegt | Reject | Altemative within I
(nital) | finkial) | RFP Response NOTESICOMMENTS:

finital)
INT

1. GENERAL

The Cantractor agrees to defend, indemaidy. and hold harmiess the State and its emaloyees
volunteers, agents. and s élected and appointed officials (‘the incemnified parties’) frem and
gpanst any and 1 g party ciaims, liens demands damages llability. actions, causes 4t
achon losses. udgments, costs, &nd expenses of every nature, Including investigahon costs and
expenses, setiement costs, and aftorney fees and expenses {'the claims ), sustained or sssered
apanst the State far parsonal Injury. death, ¢ Dropeny loss or damage, ansing out of, resuiting
from, of aftriputable to the wiltul misconduct, negigence, emar. of omission of the Contractor its
employees, Subzantractors. consultante. rapresentatives, and sgents resutting fram this contract
excent 1o the extant suzh Contractor lisbilty is attenuated by any action of the State which drectly
and proximataly contributed to the ciems

3 INTELLECTUAL PROPERTY

The Contractor sgrees it will at its sole cost and expense, datend, indermidy. and hold harmless
the indemnified partes from and agznst any end &l cams, to he extent sucn Gams anse out ot
result fram, or are stnbutable to, the actual or allaged infingament or misaaprapnation of any
patent cooyngnt trage secrat wazemark or confidential informaton of any third party by the
Contractor of its employees, Subcontractors, censultants, representatives and agents. proviaed
nawever, the State gives the Cantractor prompt notce in writing of the clam Tne Contractar may
net sefte 2ny infngament claim that wil aftect the State's use of the Licensed Sohware without
the State's pnof wiittan coneens, which consent may be withhald tor &y reason

If & judgment or satiement is obtaned o ressonatly antipated againg? the State's use of any
imellectual pragerty for which the Cantractor has indemnified the State, the Contracter snal &
the Sontractors sole 608t and expense, Dromptiy modify the nem or tems which were determined
10 be Infringing. acquire &license of heenses on the State's behalf to provide the necessary nghts
1o the State to sbmingte the nfringement o provige the State with & norvinfinging substiute thst
crovides the State the same functionally. At the States elechon the actual or enticipated
jJsament may be trested as & breach of warranty by e Contractar and the State may recave
the remedies provigaa under this Request for Froposal

3. PERSONNEL
The Contractar ehal &t fe expense, inderniy and nold harmiess the indemaified pares from
g zganst 2y clam wih respect to wihholding taxee workere comoansaban  epicyes
nenefits, or any other ciam. demanc aoity. damage of loss of any nature relating to any of e
nessoningl, inzluding subcontracior's and their @mployzes, proviged Dy the Sontractsr

4, SELF-INSURANCE

The State of Nebreske & seif-nsuraa for any loss and purcheses axcass INsurance coverage
purstant to Neb Rey Stat & 81-8 230,01 Itfhere i€ & presumed l0ss under e provisions of tis
egreement Contrazior may file & cizm vatn the Office of Risk Managemant pursuant 1o Neo
Rey Slat §b £79-8,239.07 10 B1-¥ 306 tor review oy Me State Cizme Soard Tne State recains all
nghis 210 immunites under me State Miscellaneous (Neb. Rev Sla § 81-4.244] Tor iNeo
Rey Stat § 298 208) and Contract Clam Acts (et Rev. Stat § 51-6.302) 25 outlined in state
law and accepts liability under this agreement only to the extent providad by law.

5. The Parties acknowledge that Atamey General tor the State of Nebraska e required biy statité 1o
reprasent e legal Interests of the State snd that any pravision of this indermnity clase s BUbject
10 the statutary suthory of the Aftomey General
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Q. ASSIGNMENT, SALE, OR MERGER
Reject & Provide
Accept | Relect Alternative within .
{Initlal) | {initial) RFP Response NOTES/ICOMMENTS:
{initiat)

IN

Erther Party may aszign the confract upon mutual written agreemrent of the other Farty. Such agreerment shali not
be unreasonesly withneld

The Contrectae retains the right to enter into a sale, merger acousiben, internal reorganization, of similar
transaction iavolang Contractor's business. Contractor agrees to cooperate with the State 0 executing
amendments to the contract to aliow for the trensaction. If a third party o entity s inwaived in the fransacrion, the
Cantrastor will re main responsible fee performance of the contract untt such time as the person or entity involvad in
the fransachon agrees in writng to be contractusily bound by this contract and perfarm al obligabons of the
Contrect.

R FORCE MAJEURE
Rejact & Provide
Accept | Relect Alternative within ) .
{initial) | pnital) RFP NOTESICOMMEMNTS:
Response (Initiah)

IN

Meither Party shall be liable for any costs ar darneges, o for default resulbng from its inability o perform any of its
obligations under the contract dug to & natural or manmade event eutside the control and net e fault of the
affected Party [-Force Majeure Event”) that wea not foreseeable at the time the Contract was executed. The Party
s0 affected shall immediately make a wrilten reguest far relief 10 the other Party and shall have the burden of proaf
to justify the request. The ather Parly may grant the relie! requested; relief may not be unreasonably withheld.
Labor disputes with the impacted Party's own empf oyees witi not be considerad a Force Majeure Event

5. CONFIDENTIALITY
Reject & Provide
Accept | Relect Alternative within -
gnitial) | @nitlal) | RFP Response | NOTES/COMMENTS:
tinitial)

IN

All materials ard information provided by the Farues o acquired by & Party an beraf af the othar Party shad be
regarded as confidential infermation. All meterials snd information pravided or ecguired shall be handled in
accordance with faderal and stste law, end ethical standards Should ssid confidenbality e breached by a Farty,
the Party shal natfy the other Party ismmediately of said bresch snd take immediate correctve scton.

It i5 incumbent ugen the Parties to infcem their afficers and emgloyees of the penalbes far improper dscicsure
impased by the Privacy Act of 1874, § U.5.C. §52a. Specifically, 5§ LU.5.C 552a ()1}, which is made applicabla by &
U S.C. 552a {m)i1), erovides that ary officer or empleyee, who by virtue of hisher employment e afficial position
has possession of o¢ access to agency records which contain individualty identtiable infarmation the disclosure of
which is prohibited by the Frivacy Act or regulations established thereunder, and who knowang thet dsceeurs of the
specific matend 18 prohibited. willfully disclozes the material in any manner to any persen o agency nat entifed to
recaive it, shall be guilty of & misderreanor and fined not mare than 55,000
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T

EARLY TERMINATION

Accept
(Inktial)

Relect Alternative within ra -
(initial) REP Response NOTESICOMMENTS:

Rejact & Provide

(Initial)

IN

The cantraat may e terminated as follaws:

1. The State and the Contraster. by mutual writtan agreement, may terminate the contract, in whale or in part,

&t any tine

2. The State, in its sale dscretion, may terminate the contact, in whaola or in part for any reason ugon thirty

{30) calendar day's writtan notice to the Contractor. Such terminaban shall not relieve the Contractor of

warranty or ather service obligabons incurred under the tarma of the contract. In the event of terminatian,

the Contrecter shall e entitled to payment, determined en a pro rata basis for producis or services
satafactonly performad or pravided.
3. The State may terminaie the contract in whale or in gart, immadiatety for the foilewing reasons:

a. if drected te do so by statube

b. Zontrector has made an essignment for the benefit of crediors, hes adritted in wnting its inability
1o pay debis as they mature or has ceased operating in the normal courss of business,

c. & truatee or receiver of the Contractor or of any substaniel part of the Confractor's assets has
Bean appointed by e court

d. fraud, misappropriation, emoezziermnert mafeasance, misfeasance or illegal conduct gertaining
to perfarmance under the contrsct by its Cenfractor, its employees, officers directors, or
sharsholders.

e, &n imvoluntary proceeding has been commenced by any Party aganst the Contractar under any
one of the chapters of Title 11 of the United States Cede and i) the proseeding has Been panding
for at least sixty (60} calendar days, or (i) the Contracter nes consented, sither expressty ar oy
opeeation of law. 1o the enty of an order for reliad; or |le) the Contracter has been decread or
edjidped a dabior,

1 & waluntary pettion has been fiied by the Contactor under any of ke chapters of Tide 11 of the
United States Code

g Contrector intentionally discloses cenfidenbal informeation

h. Tontractor has or announces it will dscentinue support of the deliverable: and.

i Iri the event funding is no langer available.

u. CONTRACT CLOSEOUT

Reject & Provide
Accept | Reject Aftermative within ,
gnitlaly | @nival) | RFP Response | NOTES/COMMENTS:

{initial)

JIN

Upan cantract cloasout for any reasan the Gaontracter shall within 30 deys, unless stated otherwise herein:

1.
2.
3

Transfer sll complated or parially completed deliverables te the State,

Transfer swnershig and litle ta all completed or parially completed detivarables to the State,

Rieburn 1o the State il information and datas, unless the Coriractar is permitted to keep the intormation or
data by contract or rule of law. Conlractar may retain cne copy of any infarmaben or data &s required 1o
comply with spplicabla work product documentation standands or &s are eutornstically retained in the
course of Cantractor's routine back up proceduras,

Cooperate with eny successar Contactor, parsen of entity in the assumpheon af any or all of the obligabens
af this coatract,
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5. Cooperate with any succassor Contactar, person ef entity with the transfer of infermation or data related to

this contracst,
B. Return or vacate sny state owned real of persena property; and,
T Retum all data in a mutualy acceptable feemat and manner.

Mothing it this Section shouid be construed to ragure the Contractor ta surrender inteltectual groperty real or
personal propeny, of informaton or data owned by the Confractor for wehich the State has no legsl ciam.
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ll. CONTRACTOR DUTIES

A INDEFENDENT CONTRACTOR f OBLIGATIONS
Reject & Provide
Accept | Reject | Altemnative within

{initial)

{initlal) RFP Response L =-fete L2

(inltial)

IN

It & agreed Mhat the Contracter is an independent conractar and that nothing coentained herein is intended or should
be construed as craating o establishing a relatiorship of employmant, sgency ar a partnership.

The Contrector is solely respensitée fer fulfilling the contract. The Contractor or the Contractor's representatve shall
be the sole paint of coatact eegardng all contractual matters

The Contractor shalt secure. &t its own expense, all personnel required to perform the services under the contract.
The persannel the Cantractor uaes to fulfill the contract shall have no contractus or other legal relationship with the
State; they shall not ba cons:dered employaes of tha State and shall not be enttiad to any compensaton, nghts or
benefits from the Siate, including but not limied to, tenure rights medical 2nd hespital care, sick and vacstion
lesva. eeverance pay, or rebremnent benefits.

By-name personnel commitnents mede in the bidders pregosal shall not 2 changed without the pries written
approval of the Stete. Replacement of these personnel i approved by the State, shall be with personnel of egua or
greater abilty and quehfications.

All persannet asaigned by e Contractor to the contract enal be employees of tha Contractor o a subcontractor
and shall be tully qualifed to pedorm the work required herein. Personnel employed by the Contrectar or a
subcontractor ta fulfill the terms of thea contrect snall reman under the sale direction and cantrol of the Conteacter or
the subcortractar respectively.

With respect to it employees, the Contractor agreas tz be solely respansible for the following:

1. Any ard all pay, benefits, and employment texes andfer otiter payrall withholding,

2 Any Bnd all vehicies used by the Contractor's emgieyess, including all insurance required By state [aw,

i Damapes incurred &y Corfractor's empl oyees within the scepe of their duties undar the contract,

4. Maintsining Workere' Comgensaalion and heatth insurence that comgpites with state and federal law and
submitling eny ragarts on such insurance ke the extent required by gaverning law,

5. Determining the hours to be worked and the duties te be performed by the Contractors employees; and,

6. Al claime an behalf of any person ensing out of employment or alleged employmant (inciuding without limit

claimse of discrimination alleged against the Confractor 1= officers, agents, or eubconfractors of
subzantrectar s employeas).

It the Cantractor intends to ulilze any eubcantractor st ary ime dunng e term of the conrect, the subcontractsr a
level of etfart, tasks, termis of compensation including any discounts, fees or commisaions and dme aliocation shall
te clearly defined and itertized in the bidders preposal o in eny later prepesaal for suthorization to wilize a
subcontractar The Contractor shall agree that it wili not uiilize &1y subcontrecters without the priar written
autharization of the State

The State reserves the right to require the Coatractor to reasaign of remove from the groject any Contractor,
subcontractar or employee of Confractor or & subsoniractor.

Contractor shell insure that the terms end condtions contained in any contract with & subcontracter does not
canflict with the terma and cendtions of bis contract

The Ceatractor shall incuge a similar provisien, for the pratecton of the State, in the contract wim sny
Subcontractor engaged to parform wark on this contract
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B EMPLOYEE WORK ELIGIBILITY S8TATUS
Rejoct & Provide
Accept | Reject | Alternative within i
(nttal) | QetiaD " AFP NOTES/COMMENTS:
_Reeponse (initaf)

N

The Goatiactor & required angd nereby agrees to use & federal IMMegrasion verificabon system 1o determene the
work eliginility status of employees physcally perferming senvices within the State of Nebraska. A tederal
immigraton venficaton system mesns the electranic verfication of the work authonzaton program authonzed by
the legal Immigraten Reform and Immygrant Ressonsibilty Act of 1086 8 U S.C. 13248, known as the E-Very
Program. of an aguialent faderal program gesignated Ly the Lnited States Department of Homeland Securty or
other federal egency suthanzed to veriy the work el giziity status of an employee.,

If the C.ontractoris & indiviaual or sole praprietorship the follawing applies:

1. The Conbacter must complste the Unrted States Cihzenship Attestanon Form, avaitable on the
Departmert of Adrrinstrative Services website at

hitps:/fdes nebeaska govimateriel cﬁdgdﬁInda'wmai%Zﬂ«‘mMe%2OPragﬁewrmtlUnitedemtes%
3 (Attestation% 20F crm% b 20and ani

2 The compated United Stetes Atwestaton Form should be submited with the Request for Propesal
responee

3 if the Contractor indeates on such atastaton form that he or she 15 & qualified alien, the Contractor agrees
to provide the US Citzenship and Immigraben Senvices documentation required to verfy the Contractors
{gwtul prasence i the Unites States using the Systematic Alisn Verficetion for Enttements (SAVE)
Pragram

4, The Conwactor understands and agrees that |2whil presence in the Unitad States i required. and the
Contractor may be drsqualifes or the confract terminated if guch lawlul prezence cannot be verified as
raguired by Neb. Rev Siat § 4-108.

COMPLIAMCE WITH CIVIL RIGHTS LAWS AND EQUAL OPPORTUNITY EWPLOYMENT /
NONDISCRIMINATION (Nonnegotiable)

The Contractar snall comply wih all epplicable lotal siate end tedera statutes and requlsbens regarding ol
rignits laws and equal caperunty emgiayment. The Nebraska Fair Employment Practce Agt prohibits Sontractors
of the Siate of Nebraska and ther Subcontractors from discnmingting 2ganst eny employee of applicant fol
employment, with respect o hire tanure. 1ems conations, campensauon, of privileges of employment Secauss af
race color religion, s2x, dsabity. mante stahue. o natonal ongin (NEL Rev Stst §§ 4B-1101 to 48-1125). The
Contracter guarantees compliance with the Nebraska Fzr Employment Practice A2t ane breach of this provision
chall be regarsaa a: @ matenal breach of contract The Contractor shall ngert a simia provision in all Subiontracts
for goods and services 10 o2 covered by any conract resultng fram this Reguest for Propesal

COOPERATION WITH OTHER CONTRACTORS

Accept
{initial)

Reject & Provide
Reject | Alternative within
{initisl) RFP Response
{Initial}

NOTESICOMMENTS:

N

Contector mey be raauired to work wih or in close proxinity w stfver cantrectors o individu s that may b working
on game of differant projece The Contractor shall sgres to c2ooerate with such ather contractars of indviduals and
shall niot cammy: o parmit any act which mey intertere with the pertormance of work by any aiher contractar of
ndidual Contracter (s mot required 1o campromize Confractor's intellecival proparty or SrenviEtaty information
unless expressly reguired to do 60 by s cantrect
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E

PERMITS, REGULATIONS, LAWS

Acospt
(inttlal)

Re, u:mnllm

ject | Altem .
mntis) | RFP R NOTES/COMMENTS:
(initial)

N

The contract prce shall inchude the cost of all royalbes, icensés, permits. and approvess, wheter ansing from
patents ademarks copynhts or otherwise. Tat are in any way Invelved in the contract The Contrattor shall
obtain end pay for &l royslies licenses, and perels and approvale necessary for the executen of the contract
The Contractor must guarantee that it has the full legal nght to the matenals supplies equipment safiware and
other nems used to execute this contract

OWNERSHIP OF INFORMATION AND DATA / DELIVERABLES

(initial)

Reject & Provide
Reject | Alternative within
{initlel) | RFP Response
(initial)

NOTESICOMMENTS:

N

The State shali have the unimited nght to publish duplicate, use and dsclose all information and data developed
of obtenned by the Contractor on behatf of the State pursuant to thig contract

The State shah own and hold exciusive btle 1o any Oeverable developed & & resutt of this contract Centractor
shall have no ownership interest of ble &nd shall not patent. bcense, or copyright, duplicate tanster sell o
exchange. the deaign, specifications. concept o/ delverable

G.  INSURANCE REQUIREMENTS

Reject & Provide
Accept | Reject | Altemative within ,
Qnital) | (nitial) | RFP Response NOTES/COMMENTS:

(inital)

IN

L

|

LEARFIELD

The Contractor shall Tiougholt the Term of the cONDTAZt maintan insurance as soeched herain an crovide the
State 3 cumrent Certhicate ¢f IncurancelAcord Sorm 1COI) ventyng the coverage The Conbractor shall not
commence wotk on the contract until the wnsurance is in place It Contractor subcontracts any poction of the
Conbract the Contractor mus! Twoughout the term of the contract edher

1. Provide equivalent insurance for each subcontractar and provide 8 COf verdying the coverage for the
subcontracto!

2. Require each subseatratior 1o have equivalent INUraNCe and provide witten noe 10 the State that the
Contracter has venfied that eath subconraclor has the required caverage. of,

3. Provide the State with copies of each subcontractor's Cerdtcate of Insufance evidenang the requied
coversge

The Conractor shaii not allow any SubcontTactor 16 commence work unbl the Subcontractor has eaurvaient
msurance The faiure of the State to require @ COI of the failure of the Contractor to prowide a GOl or require
subcontractor insurance shat nof k! releve or decrease the iabiity of the Contractor hereunder

In the even that any policy written on a clams~made basrs terminates of 15 canceled dunng the term of the conlact

o witnin one (1} year of lerminadon of expication of the contract the conyractot shall obtan an extended aiscovery
Page 19
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or reporing parid. o & new insurance policy, providing coverage required by this contract for the term of the
contract and two (2] years following terminaton ar expiraton of the cantract

It by the terms of any insurance & mandatory deductdle is required, of If the Contractor elects to norease the
mandatory decicthle amount. the Centractor shail be respensible for payment of the amount of the deduztible in
the event of a ped daim.

Natwithatanding ariy other clause in this Contract, the Stete may recover Up 1o the liability iimita of the ingurance
policies required herein

1. WORKERS' COMPENSATION INSURANCE

The Contractor shall take out and maintzn dunng the life of ths contrect the stawtory Workers
Gompensaten ana Employers Lisbilty (nsurance for &l of the contacters employees 10 be engagad in
work on the preject under this contract and, in case any such work is eublet, the Contractar shal require
the Subcanyacior similany te pravide Worker's Compensaton and Emglayer's Liabiliy Insurance for &l of
the Subcontrasters employees to be engaged in such work. This policy Ehafi be written to meet the
statutory requirements for the state in which the werk is to be performed. including Decupstionsl Disease
The policy shall include a walver of subrogation in favor of the State. The COI shall contain the
mandatory COI subrogation walver language found hereinafter. The amounts of such insurance shall
nat be less than the imits statea neremafter For employees working in e State of Nebrasks, the policy
must be written by an entity authanzed by the Gtate of Nebraska Department of Ingurance to wnte
Workers' Comgpenaston and Empioyer's Lisbility Insurance for Nebraske amployees

2 COMMERCIAL GENERAL LMABILITY INSURANCE AND COMMERCIAL AUTOMOBILE LIABILITY
INSURANCE
The Gontractor snal teke out and mamtain during the life of this cantract sueh Commercidl General
Liatity Insurance ng Commercial Automanile Liszidity Insdrance as enall protect Conractor and any
Subcontractor performing work coverad by thie contract frem claims for damages for bodily Injury
incluaing deatn, 26 wel &2 from claime far property damage. wWhich may anse from operaions under ts
santract, whether such operation be by the Contractor or by any Subcontractor or by anyone directly of
indirecty employed by etner of them and the amounte of such (nsurance enal not De 1ess than & mits
atatad heremafter

The Commercial General Liability Insurance ahall be whtien on an occurmence basls, and provide
FremisesiOnerations  Products!/Completed Operatons Inocependemt Contractors Persanal injury and
Contractug Ligbiliy coverzze The policy shall include the State, subcontractors, and others as
required by the contract documents, as Additional Insureds). This policy shall be primary, and any
insurance or seltdnsurance carried by the State shall be considered secondary and non-
contributory The CO! shall contain the mandatory COI liability waiver language found hereinafter.
The Commarcig Automabile Liabilty Insurance shall be wntten to caver all Owned, Nen-owned, and Hired
wvehicles
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REQUIRED INSURANCE COVERAGE

COMMERCIAL GENERAL LIABILITY

General Aggragste §2.000,000

Products/Carnpleted Operations Aggregate 2 000,000

PeraanaliAdverising Injury $1,000,000 per nccumrence
| Bodily Injury/Froperty Damage §1.000,000 per accurmence
| Medicel Payments §10.000 any one parson |
| Damepe to Rented Premises {Fira) 3300 000 each accumance
| Contractual included

XCU  Liabity {Explosion, Collapse. &nd Included

Undarground Darvage}
| Independant Contractors Included
| Abusa & Molestation trcluded

U If higher limits are required, the Umbrell/Excess Liability limits are allowed to satisty the higher limit

WORKER'S COMPENSATION

| Emplayers Liabisty Lin#s F500MIEE00KS500K
| Standory Limite- All S1ates Stetutory - State of Webraska
| Voluntary £ompansation Statutory

COMMERCIAL AUTOMOBILE LIABILITY

. Bodily Inury/Property Damage

$1.000,000 combined singe limit

" Include All Owned Hred & Non-Ouwned Automobile Inzluded
{iabiity - e B
| Mator Carrisr Act Endorsernent Where Applicanle

[ UMBRELLAJEXCESS LIABILITY

| Bver Primary Inaurance |

35.000,000 per octumence

| PROFESSIONAL LIABILITY

| All Other Prateasional Lisbility (Errore & Omiesions) [

51,000,000 Per Clam / Agregate

[ CYBER LIABILITY

[Breech of Prwvecy, Secunty Bresch, Deral of
Service, Remedation, Fines and Penafes

$5.000,000

I MANDATORY COI SUBROGATION WAIVER LANGUAGE

“Warkers Gompensaban policy shall include a waiver of sutragation in tavor of the State of Nebraska

[ MANDATORY COI LIABILITY WAIVER LANGUAGE

Commercia General Liaihty & Commercial Automobile Liahility policies shal name the State of
Nebraska ac & Agdtional Insured and the policies shall be primary and any nsurarce or seHneurance
camad by the State shall be considered secondary Bng non-cantributery as addivonally insured

3 EVIDENCE OF COVERAGE

The Confractar shall furmish the Contract Manager via email, with & certficats of insurance coverage
carrelying with the above reguirements pnoe to beginning work st

Nebraska Samblers Assistance Proprem
RFF # NPGAP2024.1

Email: g i

Atterhon: Cavid Geier

Nebracka (amblers Asesstance Program
700 Soutn 16
Lincoln NE 64504

These ceribnates or the cover sheet shall reterence the RFF number and the certficetas shed include the
name of the company policy numbers, effective dates dates of axpirabon and emounts and types ot
coverage afforded If the State 1 damaged by the faiure of the Contrector to meintain such insurance,
then the Gontractar shal be rasponsible far & reascnadle costs prapery attributele thereto.

Reasonanie notce of cancelishon of any Tequired ingdrance palicy must be eubmited 1o the coatract
manager & listed above when issued and & new coverage binder shall be submitted immediately 10

ansure no break in coverage
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4, DEVIATIONS
The insurance requirements are subject 1o limited negotisbon. Negotighon typically includes, but is not
necassarily limitad to, the comrect type of coverage, necessity for Workers' Compensation, and the type of
automobie coverage camed by the Contractor.

H. ANTITRUST

Reject & Provide
Accept | Reject | Altemative within
(inkial) | (inifial) | RFP Response

(initiat)
IN

NOTERICOMMENTS:

The Cantractor hereby assigns to the Stats any and all claims for overcharges as to gaods andfor services provided
In connection with this contract resutiing frem anbtruet wiotations which ange under antimuet faws of the United
States and Ehe antirust taws of the State

l. CONFLICT OF INTEREST

Rejact & Provide
Accept | Reject | Altemative within
(inttizl) | (initiel) | RFP Response

{initiat)
INL

By susmiting a proposal, bidder cartifies thet no relationsiip exists between the bidder and any person or entity
which either i, or gives the sopearance of, & conflict of nterest related 1o this Requast for Proposal or project

HOTESICOMMENTS:

Bidder further certifies thet bidder will not emplay any maividual known by bidder to heve a confict of interest nor
shall higger take any acten or acquire any interest, either drectly of indirectly, which will conflict in any manner of
degree with the performarce of its contractual abligatons hersunder & which creates an sctus of BpDEBMENce of
conflict of interest

I* tere 15 an actug or percaived conflics of interest bidder shall provide with its prapose & full dsciasure of the
facts describing such actual or percened conflict of nterast and & proposed Milganon plan for Consceraton. The
State wil then coansider such disciosure and proposed mugaban plan and either approve of rejed: &s pan of the
overall td avelugion

J. ADVERTISING

Reject & Provide
Accept | Reject | Alternative within ]
{inktial) | (inkial) | RFP Response NOTESICOMMENTS:

{initial)
N

The Contrastar agrees notto reter to the cantract @ward in advartiging In such @ manner as t2 state or Imply that the
company o 15 Qoods or senvises are enasrsed of pratered by the State Any publicty releases pertaining o the
project shall not be (asued without pnor writen approval from the State

K NEBRASKA TECHNOLOGY ACCESS STANDARDS (Nonnegobabie)

1. The State of Nebraske (s committed to ensuring that all infarmation and communicaben technology (15T}
devaloped. |2ased, or owned by the Siate of Mebraske, effords equivalent aciess to emcicyees proyram
parbciatis &a members of the puble with disablives & i affords to empleyeas. program partapans and
meneers of the pubhe who are not persons with dsabilibes
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2. By entaring into ths Conbract Contrecter understands and sgrees that if the Contractar is providing a
product or service that contains [CT, ae defined In subsection IIl L3 (below; and such ICT 1s intended 10 ba
directty interacted with by e user of is public facng, suoh ICT must prowde equialent access, or e
modified during implementaton to afford equivalent access, fo employees program partcipants, and
mambers of the pubte who have and who do nat have disabiiies. The Confractar may comply wih ths
saction by complying with Section 508 of the Rehabiltation Act of 1873 as amended. and is umplamenting
standards adopted and promulgated by the U.S Access Board

3. ICT means informetion technology end other eguiment systema, technologies, of prozasses, for which the
prinzipal function i the creation, manipulation, storage, display, recaipt. or Tansmission of electronic dala
and infarmaton as well &5 any assocated content. Confractor hereby agrees (CT ineludes computers and
peripneral equpment, information kiosks end tranescton machings, telecommunicalions eguipment
customer premises equipment, multifuncton cffice machines. software, acpicatons, web gitas, videns. and
glectrone documents. Far the purposas of these sssurences ICT does not irclude (CT that 5 used

exclusively by a contractor.
L DISASTER RECOVERY/BACK UP PLAN
Reject & Provide
m d":";:‘n R e, | NOTES/CONMENTS:

(initiat)

N

|

The Contractor shall have & desaster recovery and back-up pran, of which a copy shauld be provided upon regusst
1o the Stete which includes. but s not imiad te equipment, personnel, facilites, and transportabon, in order to
continue delivery of goods and esrvices a3 specified under the apecfications 1n the contract in the avent of a
fisastar

M. DRUGPOLICY

Reject & Provide
Accont | Reject | Aitemative within _
(nital) | (inkial) | RFP Respomse |MOTESICOMMENTS:

{inltial)

IN

L

Contractor cartifies it mantaing a drug free workplace environmant to ensure worker salety and workplace Integnty
Ganiractor agrees to provide a copy of & drug free workplace policy st any ime upan request by the State.

N.  WARRANTY
Reject & Provide
Accept | Reject | Alternative within _
(iitia) | (intal) | RFP Response | MNOTESICOMMENTS:
{initial)

N

LEARFIELD

Despite any clause to he contrary, the Cantracter represents and warrarts that s eervices hereunder shall be
perfarmed by campetent personnel and shal be of protessiens Zudy consstant witn peneraly accepted ingusty
standards for the perfermance of such earvices and snal cemply in all respecis with the resurements oF tis
Agreerant For any breacr of this wareanty. the Cenvragior shall for 2 peniod of ninety |92] aays from perormance
of the service. pertarm the senvicas agan. alno costto the State. of 1 Contracion & unable 1o perterm e servitas
& vattantes, Contractor shal reimaurse the State all fees pa to Contracter for the unsatetactory services. Tne
rants ang remases 2 the parties under this warrarity 2 In addtion to eny other nghts anc remedies of the partes
provicad by law & equity Inciuding wihout imitetion actual camages and, & applicadie and awarded unge’ the
g to a prevailing parly reasoneble attomeays' fees and cosls
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Q. TIME |5 OF THE ESSENCE
Time is af the essence with respact to Sontractor's parformance and dativerables pursuant to this Contract
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V. PAYMENT

A PROHIBITION AGAINST ADVANCE PAYMENT (Nonnegotiable)
Pursuant to Meb Rev. Stgt. § B1-2403, *[n]o goods or services shal be deemed to be receivad by an agency unbl
ell lgh goods or services are complately delivered and finally accepted by the agery'

B. TAXES (Nonnegotiable)
The State i not requred to pay taxes and assumes no such iability as 8 reault of ths Reques: far Froposal. The
Gontractor may request a capy of the Nebraske Department of Revenwe, Nebraska Resale or Exempt Sale
Certificate for Seles Tax Exempbon, Form 13 for their records Any property t8x payable an the Conwactors
equipment whizh may be installed in a stata-owned tacility is the reaponsibility of the Contractar

C. INVOICES

Reject & Frovide
Accapt | Reject | Altemative within

(inidal) | inkia) | RFP Response

{inkial)
N

Invoices for paymants muet be submitted by the Cantractor to the ageacy requesting the services with sufficient
detail to support payment. Invaices shauld be submidad montaly 3na snal include an emized list of the service
describing the 1pe of service, aate of the sefvice. names o job tles of e individuale prowiding the service
amount of tme spent on the senvice piling rate for e service demzed hst of any expense for which
rembursemsnt is requested. |f rembursement for any suscontractec senvice 1S requested, the invoce shall Include
the same demzaton for the subcontacted service. The terms and candtions included in the Contractor's invaice
shall be dzemed t be solaly for the conveniante of the parties. No tarma or condrane of anty such inveize shall be
pinding vpon the State. and ne action by the Stats, ncluding without imitaton the payrment of any such invaice in
whale or in part shall be construed as pinding of estapping the State with respecs te any cucn term or condiben
unless the inveee term of condition has baen pravisusly agreed to by the State & an amendment 1o tne contract
The State shall have forty-five (45) calendar days to pay after a valid and accurate Invoice is received by the
Stata.

NOTESACOMMENTS:

b. INSPECTION AND APPROVAL

Reject & Provide
Accept | Raject | Altemative within
{inttial) | (initlal) | RFP Response
{initial)

NOTESICOMMENTS:

Final imspacton eng approval of g work reguired under the cantract shall be perlormed by the designated State
offciale.

E PAYMENT (Nonnegotiable)
Paymend will be made oy fhe resporaible spency ir compliance wir tne State of Netrasks Promgt Payment Act
1See Neb. Rev Stat & 81-2403) The State may requrre the Contracter 1 asceg: payment by electionic means
such @s ACH depost In no event shall the State oe responstie of hiable to pay for any goode and senices
pravioed by e Contractor prior 1o the Eftectve Date of the 2ontract and the Contractor neray waives 1y clairn of
cauee of achan for any such servizas.

F. LATE PAYMENT (Nonnegotiable)
The Gontector mey charge the feaponcitie agency iMMerest for late payment i compliance with te State of
Mebraska Prompt Payment Act (Sae Net Rev Stet §§ 412401 trough 81-2408)
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G. SUBJECT TG FUNDING ! FUNDING OUT CLAUSE FOR LOSS OF APPROPRIATIONS (Nonnagotiable)

The State's obligation to pay amounta due on the Contract for fiscal yeers following the cument fiscal year i
contingent upan legislative aopropration of funds. Should said funds not b2 appropnated, the State may termnate
the contract with respect to these payments for the fiscal year(s} for which such funds are not appropnated The
State will give the Cantractor written notce thirty |30) calendar days pnar to the effectve date of termnation. All
obligatians of the State to make payments after the terminaben date will cease The Contractar ehal be entited to
receive just and equitable compensation for any authonzed work which has been satistaciorily complated s of the
termination date In no event shall the Contactor be paid for a loss of entcipatad prefit

H. RIGHT TO AUDIT (First Paragraph is Nennegotiable)

The Stata shal have the right to audit the Cantractor < performance of this contract upan a thirty [30) days written
nmotice. Contractor shall utize generally accepted scoounting principles, and <hall mantain the actountng records,
and other recerds and informanen relevant to the contract (Informaton) to enable the State to audtt the contract.
{Neb. Rew. Stat. § 84-304 st seq} The Stete may sudt and the Centracter shall maintan the (nformaten dunng
the tarm of the cantract and for & period of five (5) years after the complebon of tus confract ar untl all issues or
libgaton are resolved. whichever is later. The Contractor shall make the Information available to the State &t
Contraciors place of business o a location acceptanie 1o both Parties durng normal business nours It this ks nat
practical of the Contractor so elects, the Contracter may provide electronic of paper copies of e Information. The
State resenves the nght to examng. make capies of, anc take notes on any Informaton relevant te Tus contract
tegardiess of the form or the Information, how it is stored, or who possesses te Information. Under no
circumstance will the Contracter be required to craate or mantain documants not Kept in the ordnary course of
contrector's buainess operations, nae wil cantractor be requred to disclose any infarmetion including but not limitad
tn product cost data, which is confidential or proprigtary to contractor

Reject & Provide
Accept | Refect | Altemalive within
{initial) | (initial) | RFP Response
(initial)

NOTESICOMMENTS:

The Paties ehall pay their own costs of the audit uniess the audit finas a praviously undisciosad ovarpayment by
the State. |f a previcusly undsciosed overpayment exceeds 3% (three percent) of the 1ot2 conwact blimgs, or of
fraud material misfeptesantahons. of non-performance is discovered on the part of the Cenatrazior. the Canwacior
shall reimburas the Siate for the total costs of the audt Cwerpayments and audt costs owed 1o the State shall be
paid wihin nnety [50) deys of wiitten nofice of the ctem The Contractor agraes to correct any material
weaknesses of candtion found 8 8 result of the audit
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ATTACHMENT A: COST PROPOSAL
Request for Proposal NPGAP2024.1

Bidder Name: Learfield Interaction

Instructions to bidders.

The Cormissan o Problem Gambing requires all coRtracts avwarded for sarvices e include a projesied total cast for
each yaar of the contract. Thi will be expressed in the agreed contract with the awarded bvddar 36 an amounl that the
annual total sssal @ not ta excead” ke the 1erm al tha contract

Hiddar must complete the felowng cost propesal table. Costs previded mugt be fixed 1or the durabien of the inital
term of Bhe contract, except as stherwise pravided 1n the folkywing cost proposal tables. As prowvided ih Section [ F..
coal Incraasas for conAlract Frapewals after the inibal term af the conbract, ifany, shall be based an cofsideration of
written request by e succeasiul bidder. Bidder muet provide the unit coat of aach iberm, however aciual duantties will
be determined based upon the ecomimendalions contained it the Strategic Markating Plan. The total prce shall
rafect all feas necassary ko perform the services It their antirely, such as bul ot limited 1o, labar, thxes equiptment,
compubar software, tavel, and coped uniess approved in advance Ih witing by GAP Marketing Cirectar {Seaff}
Inveicas shauld be submited monthly dursg the ferm of the contract.

MEDIA PLANMNING
Total Fixed Cost
R g Optionsal Optional
i s ionbmal Oks || RancamTwo
1. Strategic Plamning & Market Research | S 5 b
— Devalopment of Strategic Marketing | 2.000 0 9
Plan
2. Design of Public Awareness B 2 000 | 5 o I,
Campaign and Branding | ' .
3. Accoun! Services ard Managermnert 5 - 5 L
| 4. Website _ _ 15 Z2 800 g =L §aooc
5. Other (Please Specify| Live Jasnbosrd | 5 1080 5 1.200 £13408
» . MEDIA PRODUCTION
ovhrk | %3, v Unit Cost
- Opticnal Optional
Initial Tarm Renepwal One Re.nﬁl Twao
1. Media Production of Public Awarenass | S 5 L
Campaign [Provide individual cost far
each item] i
a. VideaTalevision Production (15- |5 .. .. [5 .. .. 5oL '|
30 seconds of video content} o o
b. Audio Media Production [15-30 — e [
seconds of audic conlani] N
¢. Print Media Produclion — Print S : 5 & Jgn 5 -
Advartisement ]
d. Digital Media and Social Media s x S o-ais 8 ..z
u Production | R | -
. B._Webeita [ - N 500 T 000000
f. Odnhar (Please Specify) N IR EE B —
2. Brarding Toclkil [See RFF Secticn 8 5 | & f
v 1 H ;I . i £, 58] : £ I
s 59,500 | |

Q\':?'é :' L‘S:b’?‘_ [ T abdde b
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ESTIMATED FIRST YEAR BUDGET

State of Nebraska RFP NPGAP 2024.1

Learfield Interaction Annual Sample Budget for 2024-2025

Traditional Media S 101,350.00
Programmatic Media S 135,000.00
Social/Digital Media S 165,000.00
$ 401,350.00
Media Planning (1 year) S 29,000.00
Media Production (1 year) S 19,650.00
Media Placement (1 year) S 401,350.00
‘GRAND TOTAL E 450,000.00

LEARFIELD



