
INFONET SYSTEMS. INC. 
7700 Congress Avenue. Suite 3113 
Boca Raton, Florida 33487 
561-995-0026 
FAX 561-995-0255 

State Purchasing Bureau 
1526 K Street, Suite 130 
Lincoln, NE 68508 

Reference: RFP 5848 Z l 

0/2/C /,e/Ht-

May 7, 2018 

We are very much interested in working with the Nebraska Game and Parks Commission 
(NGPC) and NEBRASK.Aland magazine because we feel we can do much to increase circulation 
in a cost effective manner. l would like to provide a slightly different frame ofreferencc to our 
technical and cost approach. 

You can increase the circulation to over 30,000 with some corresponding increase in subscription 
and advertising revenue. More importantly, this reflects positively in your mission oriented 
objectives of the NGPC and an opportunity to expand to out-of-state populations and tourists. 
Coop state magazine clients have shown that the magazine is a wonderful source of positive 
public relations for their entire department. 

We provide a unique promotional, marketing and business consulting opportunity both based on 
our experience and on the coop activities of other state conservation, wildlife, outdoor and 
natural resource state publications. Some policies and programs appropriate for commercial 
magazines may be considered by your in-house managers and other government officials by the 
experience of other similar state publications. Examples include: (1) Price and premium 
incentives for introductory offers as well as for longer multi-year tenns and new and renewal 
gifts, (2) Marketing programs such as nominees, bill-me-later opp01tunities, Black Friday, Cyber 
Monday and sweepstakes, (3) Combination license programs such as the 40,000 Conservation 
Patron program of Wisconsin (hunting and fishing licenses, parks and magazine), etc. We have 
been involved with various approaches to integrated and multi product print and digital options 
as well as frequency changes. This type of support to your business includes a variety of prior 
and available analyses such as response rates by age, 3 year breakcven analysis, impact of 
lifetime subscriptions, etc. 

Your budget of $6,000 is likely to be barely enough to maintain your circulation. A prudent 
business plan would call for growth to 30,000 and associated growth in revenue. It has always 
been our intent to work with you to do what is possible to increase circulation in a government 
envirorunent with associated budget limits. However, this would increase all costs (including 
your magazine printing and mailing costs). We would make recommendations for small risk 
test/mailings showing estimated costs and projected results. These plans and expenses would be 
totally at NGFC approval. We have not included this projected growth in our RFP. 
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Finally, we do offer a number of cost reductions and cost savings. These include: Time and 
personnel savings in the basic fulfillment functions of mail opening, cashiering, data entry, 
telephone customer service and complaint/inquiry handling and of course the data management 
and programming suppo1t for the subscriber file, label regeneration, and associated renewal, 
acknowledgement and gift promotional selections. 

Postal savings are inherently available for promotional mailings (comingling) due to CDS 
mailing of millions of pieces of mail per month. Also, considerable savings and flexibility are 
achieved in the use of blank and colored stock for computer addressing of new business, 
renewals, gifts and invoice forms with graphics and integrated outer and reply envelopes which 
are in inventory and only charged to you upon usage. 

Some of the above are mentioned in our technical proposal (Attachment A) and cost proposal 
(Attachment B) in a separate binder. Our responsibilities include recommending and 
implementing, with your approval, cost effective promotions and tests with minimum risks. 

We acknowledge the receipt of ADDENDUM ONE, QUESTIONS AND ANSWERS, and have 
attached it to this letter. 

We look forward to working with you and being part of your publishing team. Our goal is to 
achieve significant and realistic benefits for you in circulation growth as well as in providing 
timely and accurate subscription fulfillment services. Our next state publication coop meeting is 
at the end of April at our headquarters in Florida. 1 hope we will be working with you by that 
time and you will be able to attend. 

Sincerely, 
INFONET SYSTEMS, INC. 

f(,1-t- fL:,_+1 
Martin Rosinsky, President 

INFONET SYSTEMS, INC. 
7700 Congress Avenue, Suite 3113 
Boca Raton, FL 3 3487 
Ph: 561 995 0026 
Fx: 561 995 0255 
infonetsystems@bellsou!h,ng 

Included with this letter are: 
Attachment C - Bidder Contact Sheet, Request for Proposal Number 5848 Zl, page 35 
Attachment D - Request for Proposal for Contractual Services Form, page 36 
Attachment E - RFP 5848 Zl Section II Terms and Conditions, Section III Contractor Duties and 

Section IV Payment 
Attachment F - RFP 5848 Zl Section V Project Description ... Item S Bidder Requirements 
Attachment G - RFP 5848 Zl Section VI 2 a. Corporate Overview 
Attachment H - RFP 5848 Zl Section VI 2 b. Financial Statements 
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ADDENDUM ONE, QUESTIONS and ANSWERS 

Date: May 16, 2018 

To: All Bidders 

From: Teresa Fleming/Dianna Gilliland, Buyers 
State Purchasing Bureau 

RE: Addendum for Request for Proposal Number 5848 21 to be opened May 30, 2018 at 2:00 p.m. 
Central Time 

Questions and Answers 

No questions were received for Request for Proposal Number 5848 Z1. 

This addendum will become part of the RFP and should be acknowledged with the response. 



Attachment c- Bidder Contact Sheet. Request for Proposal 5848 Zl 

Form A 
Bidder Contact Sheet 

Request for Proposal Number 5848 21 

Form A should be completed and submitted with each response to 1his RFP. This is intended to provide the State with 
information on the bidder's name and address, and the specific person(s) who are responsible for preparation of the bidder's 
response. 

Preparation of Response Contact Information 

Bidder Name: / r c:::, N' ,e/· / 7..s.l"".C-n~ /,v c.. 

Bidder Address: ??o o CoA./~~s..s· ,J?v•, $(.)~ ?"C::: 31'/'3 

,t$'0C4 .,;c:. ~ 7"--=- ;t,,I ;::::; L .?:!<f-~? 

Contact Person & Title: /7,? /Z, 7 ,' ,s/ ~S/;f/ $,It,~~ ,:,'~ I'&>~ A/ r 

E-mail Address: I A/ r~41 e-r S,,. ....sr~ n S G "'ec.c..5o.cJ TH'. I"/ e r 

Telephone Number (Office): s-, I ~"'> ooZ-'-
Telephone Number (Cellular): S"' ~ I 2r7 ~,_}-3 y. 
Fax Number: 5(. I Cf~ ;r C> Z.f'.r 

Each bidder should also designate a specific contact person who will be responsible for responding to the Slate if any 
clarifications of the bidder's response should become necessary. This will also be the person who the State contacts to set 
up a presentation/demonstration, if required. 

Communication with the State Contact Information 
Bidder Name: /A//..;> ,t,/ e- 7" .s y .s -re:-/"? s:. /,,,, c.. 
Bidder Address: 7 ?J, C> C. .c> '1\J c;.-,~~S•.5 ,71c/~ ~,.ur« :51r ~ ,. 

#c>c,,q /Z'97'c;,,-v r=~ .Y:?~?? 
Contact Person & Title: /7' 4 ,a 7 ,-,v /ZOS/,c.) s,c r, IP /2es roe,...,-
E~mall Address: /,t,Jro Al~7' S y.S7<!9?S@ t:3,e,e.c.. Sc:>c...> 7'r?. /l./e T" 

Telephone Number (Office): JG.~ "71 .J .c> c;, z '-
Telephone Number (Cellular): 5(:. r 2-"f?? 7' .S-c 'r 

Fax Number: f'l,, I .,. "j 5" o Z.$" S-



Attachment D - Bidder Contact Sheet. Request for Proposal 5848 Zl 

REQUEST FOR PROPOSAL FOR CONTRACTUAL SERVICES FORM 

BIDD ER MUST COMPLETE THE FOLLOWING 
By signing this Request for Proposal for Contractual Services form, the bidder guarantees compliance 
with the procedures stated in this Request for Proposal, and agrees to the terms and conditions 
unless otherwise indicated in writing and certifies that bidder maintains a drug free work place. 

Per Nebraska's Transparency in Government Procurement Act, Neb. Rev Stat§ 73-603 DAS is required 
to collect statistical information regarding the number of contracts awarded to Nebraska Contractors. This 
information is for statistical purposes only and will not be considered for contract award purposes. 

NEBRASKA CONTRACTOR AFFIDAVIT: Bidder hereby attests that bidder is a Nebraska 
Contractor. "Nebraska Contractor" shall mean any bidder who has maintained a bona fide place of 
business and at least one employee within this state for at least the six (6) months immediately preceding 
the posting date of this RFP. 

I hereby certify that I am a Resident disabled veteran or business located in a designated 
enterprise zone in accordance with Neb. Rev. Stat. § 73-107 and wish to have preference, if applicable, 
considered in the award of this contract. 

__ I hereby certify that I am a blind person licensed by the Commission for the Blind & Visually 
Impaired in accordance with Neb. Rev. Stat. §71-8611 and wish to have preference considered in the 
award of this contract. 

FORM MUST BE SIGNED USING AN INDELIBLE METHOD (NOT ELECTRONICALLY) 

FIRM: /µ Ft:>,_,~.,. .s YS -rlft-ls I l,J C 

COMPLETE ADDRESS: 7"1QO CowC:.,.Q<LS,:s ~vE,) ({v1-rC )l{J 
A-,. ,. n A-r1>~ ,:1-:-t~V O' '? 

TELEPHONE NUMBER: 
St. I ~'l .5 002,..G 

FAX NUMBER: 
S<f I '9.s O z..£("' 

DATE: 
Si ,,;~,y' 

SIGNATURE: 
fi-1vL~~0 

TYPED NAME & TITLE OF SIGNER: /1 A /t,r-oJ /<DS r,..JS K'f 10 Jl...t.S, DcN-r . 
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c:;>/i:.~/ C/v~ 

Attachment E - RFP 584~ Z l S~tion II Tenns and Conditions, Section III Contractor Duties and 
Section IV Payment 

II. TERMS AND CONDITIONS 

Bidders should complete Sections II through VI as part of their proposal. Bidder is expected to read the Terms and 
Conditions and should initial either accept, reject. or reject and provide alternative language for each clause. The bidder 
should also provide an explanation of why the bidder rejected the clause or rejected the clause and provided alternate 
language. By signing the RFP. bidder is agreeing to be legally bound by all the accepted terms and conditions, and any 
proposed alternative terms and conditions submitted with the proposal. The State reserves the right to negotiate rejected or 
proposed alternative language. If the State and bidder fail to agree on the final Terms and Conditions, the State reserves 
the right to reject the proposal. The State of Nebraska is soliciting proposals in response to this RFP. The State of 
Nebraska reserves the right to reject proposals that attempt to substitute the bidder's commercial contracts and/or 
documents for this RFP. 

The bidders should submit with their proposal any license, user agreement, service level agreement, or similar documents 
that the bidder wants incorporated In the Contract. The State will not consider incorporation of any document not submitted 
with the bidder's proposal as the document will not have been included in the evaluation process. These documents shall be 
subject to negotiation and will be incorporated as addendums If agreed to by the Parties. 

If a conflict or ambiguity arises after the Addendum to Contract Award have been negotiated and agreed to, the Addendum 
to Contract Award shall be interpreted as follows: 

1. If only one Party has a particular clause then that clause shall control; 
2. If both Parties have a similar clause, but the clauses do not conflict, the clauses shall be read together; 
3. If both Parties have a similar clause, but the clauses conflict, the State's clause shall control. 

A. GENERAL 

Accept 
(Initial) 

w 

Reject Reject & Provide NOTES/COMMENTS: 
(Initial) Attematlve within 

RFP Response 
(lnltlan 

. 

The contract resulting from this RFP shall incorporate the following documents: 

1. Request for Proposal and Addenda; 
2. Amendments to the RFP; 
3. Questions and Answers; 
4. Contractor's proposal (RFP and properly submitted documents); 
5. The executed Contract and Addendum One to Contract, if applicable ; and, 
6. Amendments/Addendums to the Contract. 

These documents constitute the entirety of the contract. 

Unless otherwise specifically stated in a future contract amendment, in case of any conflict between the 
lnco,:t>orated documents, the documents shall govern In the following order of preference with number one (1) 
rece1~lng preference over a ll other documents and with each lower numbered document having preference over 
any higher numbered document: 1) Amendment to the executed Contract with the most recent dated amendment 
having the highest priority, 2) executed Contract and any attached Addenda, 3) Amendments to RFP and any 
Questions and Answers, 4) the original RFP document and any Addenda, and 5) the Contractor's submitted 
Proposal. 

Any ambiguity or conflict in Che contract discovered after its execution, not otherwise addressed herein, shall be 
resolved in accordance with the rules of contract interpretiition as established in the State of Nebraska. 

Page7 
RFP Boilerplate I 09/25/2017 



B. NOTIFICATION 

Accept 
(lnltlal) 

~ 

Reject Reject & Provide NOTES/COMMENTS: 
(lnltlal) Alternative within 

RFP Response 
(Initial\ 

Contractor and State shall identify the contract manager who shall serve as the point of contact for the executed 
contract. 

C. GOVERNING LAW (Statutory) 
Notwithstanding any other provision of this contract, or any amendment or addendum(s} entered into 
contemporaneously or at a later time, the parties understand and agree that, (1) the State of Nebraska is a 
sovereign state and its authority to contract is therefore subject to limitation by the State's Constitution. statutes. 
common law, and regulation; (2) this contract will be interpreted and enforced under the laws of the State of 
Nebraska; (3) any action to enforce the provisions of this agreement must be brought in the State of Nebraska per 
state law; (4) the person signing this contract on behalf of the State of Nebraska does not have the authority to 
waive the State's sovereign immunity, statutes, common law, or regulations; (5) the indemnity, limitation of liability, 
remedy, and other similar provisions of the final contract, if any, are entered into subject to the State's Constitution, 
statutes, common law, regulations, and sovereign immunity; and, (6) all terms and conditions of the final contract, 
including but not limited to the clauses concerning third party use, licenses. warranties. limitations of liability, 
governing law and venue, usage verification, indemnity, liability, remedy or other similar provisions of the final 
contract are entered into specifically subject to the State's Constitution, statutes, common law, regulations, and 
sovereign immunity. 

The Parties must comply with all applicable local, state and federal laws, ordinances, rules, orders, and regulations. 

D. BEGINNING OF WORK 

Accept 
(lnltlal) 

¥V' 

Reject Reject & Provide NOTES/COMMENTS: 
(Initial) Alternative within 

RFPResponse 
tlnltlall 

The bidder shall not commence any billable work until a valid contract has been fully executed by the State and the 
successful Contractor. The Contractor will be notified in writing when work may begin. 

E. CHANGE ORDERS 

Accept 
(Initial) 

w 
Reject Reject & Provide NOTES/COMMENTS: 
(lnltlal) Alternative within 

RFP Responae 
flnltlal\ 

The State and the Contractor, upon the written . agreement, may make changes to the contract within the general 
scope of the RFP. Changes may involve specifications, the quantity of work. or such other items as the State may 
find necessary or desirable. Corrections of any deliverable, service, or work required pursuant to the contract shalt 
not be deemed a change. The Contractor may not claim forfeiture of the contract by reasons of such changes. 

The Contractor shall prepare a written description of the work required due to the change and an itemized cost 
sheet for the change. Changes in work and the amount of compensation to be paid to the Contractor shall be 
determined in accordance with applicable unit prices if any, a pro-rated value, or through negotiations. The State 
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shall not incur a price increase for changes that should have been included in the Contractor's proposal. were 
foreseeable, or result from difficulties with or failure of the Contractor's proposal or performance. 

No change shall be implemented by lhe Contractor until approved by the State, and the Contract I~ amended to 
reflect the change and associated costs, if any. If there is a dispute regarding the cost, but both parties agree that 
immediate implementation is necessary, the change may be implemented, and cost negotiations may continue with 
both Parties retaining all remedies under the contract and law. 

F. NOTICE OF POTEN1'AL CONTRACTOR BREACH 

Accept 
(lnltfal) 

~ 

Reject Reject & Provide NOTES/COMMENTS: 
(Initial) Alternative within 

RFP Response 
(lnltlat) 

If Contractor breaches the contract or anticipates breaching the contract. the Contractor shall immediately give 
written notice to the State. The notice shall explain the breach or potential breach, a proposed cure, and may 
include a request for a waiver of the breach Jf so desired. The State may, in its discretion. temporarily or 
permanenUy waive the breach. By granting a waiver. the State does not forfeit any rights or remedies to which the 
State is entllled by law or equity, or pursuant to the provisions of the contract. Failure to give immediate notice, 
however, may be grounds for denial of any request for a waiver of a breach. 

G. BREACH 

Accept 
(Initial) 

\\V 

Reject Reject & Provide NOTES/COMMENTS: 
(Initial) Alternative within 

RFP Response 
(Initial) 

Either Party may terminate the contract. in whole or in part, if the other Party breaches its duty to perform its 
obligations under the contract in a timely and proper manner. Termination requires written notice of default and a 
thirty (30) calendar day (or longer at the non-breaching Party's discretion considering the gravity and nature of the 
default) cure period. Said notice shall be delivered by Certified Mail, Return Receipt Requested, or in person with 
proof of delivery. Allowing time to cure a failure or breach of contract does not waive the right to immediately 
terminate the contract for the same or different contract breach which may occur at a different time. In case of 
default of the Contractor. the State may contract the service from other sources and hold the Contractor responsible 
for any excess cost occasioned thereby. 

The State's failure to make payment shall not be a breach, and the Contractor shall retain all available statutory 
remedies and protections. 

H. NON-WAIVER OF BREACH 

Accept Reject Reject & Provide NOTES/COMMENTS: 
(Initial) (lnitlal) Alternative within 

RFP Response 
(lnltfal) 

VJI 
The acceptance of late performance with or without objection or reservation by a Party shall not waive any rights of 
the Party nor constitute a waiver of Iha requirement of timely performance of any obligations remaining to be 
performed. 
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I. SEVERABILITY 

Accept 
(lnftlal) 

V 

Reject ReJect & Provide NOTES/COMMENTS: 
(Initial) Altematlve within 

RFP Response 
(Initial) 

If any term or condltfon of the contract Is declared by a court of competent jurisdiction to be illegal or In conflict with 
any law, the validity of the remaining terms and conditions shall not be affected, and the rights and obligations of 
the parties shall be construed and enforced as if the contract did not contain the provision held to be invalid or 
illegal. 

J. INDEMNIFICATION 

Accept 
(Initial) 

~ 

Reject Reject & Provide NOTESICOMMENTS: 
(Initial) Alternative within 

RFP Response 
(Initial) 

1. GENERAL 
The Contractor agrees to defend, indemnify, and hold harmless the State and its employees, volunteers, 
agents, and its elected and appointed officials ("the indemnified parties") from and against any and all third 
party claims. liens, demands, damages. liability, actions. causes of action, losses, judgments, costs, and 
expenses of every nature, including investigation costs and expenses. settlement costs, and attorney fees 
and expenses ("the claims"), sustained or asserted against the State for personal injury. death, or property 
loss or damage. arising out of, resulting from. or attributable to the willful misconduct. negligence, error, or 
omission of the Contractor, its employees, Subcontractors, consultants, representatives, and agents, 
resulting from this contract, except to the extent such Contractor liability is attenuated.by any action of the 
State which directly and proximately contributed to tho claims. 

2. INTELLECTUAL PROPERTY 
The Contractor agrees it will, at its sole cost and expense, defend, indemnify, and hold harmless the 
indemnified parties from and against any and an claims, to the extent such claims arise out of. result from, 
or are attributable to, the actual or alleged infringement or misappropriation of any patent. copyright, trade 
secret, trademark, or confidential information of any third party by the Contractor or its employees, 
Subcontractors, consultants, representatives, and agents; provided, however, the State gives the 
Contractor prompt notice in writing of the claim. The Contractor may not settle any infringement claim that 
will affect the State's use of the Licensed Software without the State's prior written consent. which consent 
may be withheld for any reason. 

If a judgment or settlement is obtained or reasonably anticipated against the State's use of any Intellectual 
property for which the Contractor has indemnified the State. the Contractor shall. at the Contractor's sole 
cost and expense, promptly modffy the item or items which were determined to be infringing, acquire a 
license or licenses on the State's behalf to provide the necessary rights to the State to eliminate the 
Infringement, or provide the State with a non-infringing substitute that provides the State the same 
functionality. At the State's election, the actual or anticipated judgment may be treated as a breach of 
warranty by the Contractor, and the State may receive the remedies provided under this RFP. 

3. PERSONNEL 
The Contractor shall, at its expense, indemnify and hold harmless the indemnified parties from and against 
any claim with respect to withholding faxes, worker's compensation, employee benefits, or any other claim. 
demand, liability, damage, or loss of any nature relating to any of the personnel, including subcontractor's 
and their employees, provided by the Contractor. 
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4. SELF-INSURANCE 
The State of Nebraska is self-insured for any loss and purchases excess insurance coverage pursuant to 
Neb. Rev. Stat. § 81-8,239.01 (Reissue 2008). If there is a presumed loss under the provisions of this 
agreement, Contractor may file a claim with the Office of Risk Management pursuant to Neb. Rev. Stat.§§ 
81-8,829 - 81-8,306 for review by the State Claims Board. The State retains all rights and immunities 
under the State Miscellaneous (Section 81 -8,294), Tort (Section 81 -8,209), and Contract Claim Acts 
(Section 81-8,302), as outlined in Neb. Rev. Stat. § 81-8,209 et seq. and under any other provisions of law 
and accepts liability under this agreement ta the extent provided by law. 

5. The Parties acknowledge that Attorney General for the Stale of Nebraska is required by statute to 
represent the legal interests of the State, and that any provision of this indemnity clause is subject lo the 
statutory authority of the Attorney General. 

K. ATTORNEY'S FEES 

Accept 
(lnltlal) 

~ 

Reject Reject & Provide NOTES/COMMENTS: 
(lnltlal) Alternative within 

R.FP Responae 
(Initial) 

In the event of any litigation, appeal, or other legal action ta enforce any provision of the contract, the Parties agree 
to pay all expenses of such action, as permitted by law and if order by the court, Including attorney's fees and costs, 
if the other Party prevails. 

L . ASSIGNMENT, SALE, OR MERGER 

Accept Reject Reject & Provide NOTES/COMMENTS: 
(Initial) (lnltial) Alternative within 

RFP Response 
(Initial) 

\V 
Either Party may assign the contract upon mutual written agreement of the other Party. Such agreement shall not 
be unreasonably withheld. 

The Contractor retains the right to enter into a sale, merger, acquisition, internal reorganization, or similar 
transaction involving Contractor's business. Contractor agrees to cooperate with the State in executing 
amendments to the contract to allow for the transaction. If a third party or entity is involved In the transaction, the 
Contractor will remain responsible for perfqrmance of the contract until such time as the person or entity involved in 
the transaction agrees in writing to be contractually bound by this contract and perform all obligations of the 
contract. 

M. CONTRACTING WITH OTHER NEBRASKA POLITICAL SUBDIVISIONS 

Accept Reject Reject & Provide NOTES/COMMENTS: 
(lnlllal) (Initial) Alternative within 

RFP Response 
(lnltlal) 

I, 

iv 

The Contractor may, but shall not be required to, allow agencies, as defined in Neb. Rev. Stat. §81-145, to use this 
contract. The terms and conditions, Including price, of the contract may not be amended. The State shall not be 
contractually obligated or liable for any contract entered into pursuant to this clause. A listing of Nebraska political 
subdivisions may be found at the website of the Nebraska Auditor of Public Accounts. 
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N. FORCE MAJEURE 

Accept 
(lnltlal) 

~ 

Reject Reject & Provide NOTES/COMMENTS: 
(lnftlal) Aftematlve within 

RFP Response 
(lnltlal} 

Neither Party shall be liable for any costs or damages, or for default resulting from its inability to perform any of its 
obl.igations under the contract due to a natural or manmade event outside the control and not the fault of the 
affected Party ("Force Majeure Evenf). The Party so affected shall immediately make a written request for relief to 
the other Party, and shall have the burden of proof to justify the request. The other Party may grant the relief 
requested; relief may not be unreasonably withheld. Labor disputes with the impacted Party's own employees will 
not be considered a Force Majeure Event. 

O. CONFIDENTIALITY 

Accept 
(Initial) 

~ 

Reject Reject & Provide NOTES/COMMENTS: 
(Initial) Alternative within 

RFP RasponH 
(fnltlat) 

All materials and information provided by the Parties or acquired by a Party on behalf of the other Party shall be 
regarded as confidential Information. All materials and information provided or acquired shall be handled in 
accordance with federal and state law, and ethical standards. Should said confidentiality be breached by a Party, 
the Party shall notify the other Party immediately of said breach and take immediate corrective action. 

It is incumbent upon the Parties to inform their officers and employees of the penalties for improper disclosure 
imposed by the Privacy Act of 1974, 5 U.S.C. 552a. Specifically, 5 U.S.C. 552a (i)(1), which Is made applicable by 
5 U.S.C. 552a {m)(1 ), provides that any officer or employee, who by virtue of his/her employment or official position 
has possession of or access to agency records which contain individually identifiable information, the disclosure of 
which is prohibited by the Privacy Act or regulations established thereunder, and who knowing that disclosure of the 
specific material Is prohibited, willfully discloses the material in any manner to any person or agency not entitled to 
receive It, shall be guilty of a misdemeanor and fined not more than $5,000. 

P. EARLY TERMINATION 

Accept 
(lnltlal) 

~ 

Reject Reject & Provide NOTESICOMMENTS: 
(Initial) Alternative within 

RFP Response 
(lnttlal) 

The contract may be terminated as follows: 

1. The State and the Contractor. by mutual written agreement, may terminate the contract at any time. 

2. The State, in its sole discretion, may terminate the contract for any reason upon thirty {30) calendar day's 
written notice to the Contractor. Such termination shall not relieve the Contractor of warranty or other 
service obligations incurred under the terms of the contract. In the event of termination the Contractor 
shall be entitled to payment. determined on a pro rata basis, for products or services satisfactorily 
performed or provided . 
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3. The State may terminate the contract immediately for the following reasons: 
a. if directed to do so by statute; 
b. Contractor has made an assignment for the benefit of creditors, has admitted in writing its inability 

to pay debts as they mature, or has ceased operating in the normal course of business; 
c. a trustee or receiver of the Contractor or of any substantial part of the Contractor's assets has 

been appointed by a court; 
d. fraud. misappropriation, embezzlement, malfeasance, misfeasance, or illegal conduct pertaining 

to performance under lhe contract by its Contractor, its employees, officers, directors. or 
shareholders; 

e. an involuntary proceeding has been commenced by any Party against the Contractor under any 
one of the chapters of Title 11 of the United States Code and (i) the proceeding has been pending 
for at least sixty (60) calendar days; or (ii) the Contractor has consented, either expressly or by 
operation of law, to the entry of an order for relief; or (iii) the Contractor has been decreed or 
adjudged a debtor: 

f. a voluntary petition has been filed by the Contractor under any of the chapters of Title 11 of the 
United States Code; 

g . Contractor Intentionally discloses confidential information; 
h. Contractor has or announces it wi II discontinue support of the deliverable; and, 
I. In the event funding is no longer available. 

Q. CONTRACT CLOSEOUT 

Accept 
(Initial) 

Reject Reject & Provide NOTES/COMMENTS: 
(Initial) Alternative within 

RFP Response 
trnltlal) 

~ 
C0#/.)/'7,-,e:::,,c,J VPe:,,v ,9'~ OU?"".S~DIL/li'-

/#VO;~ c,,-..,...::=..e-e;;s.- .Se!:/.,c./C.,... ;t!P"'9-/~. 

Upon contract closeout for any reason the Contractor shall within 30 days, unless stated otherwise herein: 

1. Transfer all completed or partially completed deliverables to the State: 
2. Transfer ownership and title to all completed or partially completed deliverables to the State; 
3. Return to the State all information and data, unless the Contractor is pennitted to keep the information or 

data by contract or rule of law. Contractor may retain one copy of any information or data as required to 
comply with applicable work product documentation standards or as are automatically retained in the 
course of Contractor's routine back up procedures; 

4. Cooperate with any successor Contactor, person or entity in the assumption of any or all of the obligations 
of this contract ; 

5. Cooperate with any successor Contactor, person or entity with the transfer of information or data related to 
this contract; 

6. Return or vacate any state owned real o r personal property; and, 
7. Return all data in a mutually acceptable format and manner. 

Nothing in this Section should be construed to require the Contractor to surrender intellectual property, real or 
personal property, or information or data owned by the Contractor for which the State has no legal claim. 
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Ill. CONTRACTOR DUTIES 

A. INDEPENDENT CONTRACTOR I OBLIGATIONS 

Accept 
(lnltlal) 

~ 

Reject ReJect & Provide NOTES/COMMENTS: 
(lnltlal) Alternative within 

RFP Response 
(lnltlal) 

It is agreed that the Contractor is an independent contractor and that nothing contained herein is intended or should 
be construed as creating or establishing a relationship of employment, agency, or a partnership. 

The Contractor is solely responsible for fulfilling the contract. The Contractor or the Contractor's representative 
shall be the sole point of contact regarding all contractual matters. 

The Contractor shall secure, at its own expense, all personnel required to perform the services under the contract. 
The personnel the Contractor uses to fu lfill the contract shall have no contractual or other legal relationship with the 
State; they shall not be considered employees of the State and shall not be entitled to any compensation, rights or 
benefits from the State, including but not limited to, tenure rights, medical and hospital care. sick and vacation 
leave, severance pay, or retirement benefits. 

By-name personnel commitments made in the Contractor's proposal shall not be changed without the prior written 
approval of the State. Replacement of these personnel, If approved by the State, shall be with personnel of equal 
or greater ability and qualifications. 

All personnel assigned by the Contractor to the contract shall be employees of the Contractor or a subcontractor, 
and shall be fully qualified to perform the work required herein. Personnel employed by the Contractor or a 
subcontractor to fulfill the terms of the contract shall remain under the sole direction and control of the Contractor or 
the subcontractor respectively. 

With respect to its employees, the Contractor agrees to be solely responsible for the following: 

1. Any and all pay, benefits, and employment taxes and/or other payroll withholding; 
2. Any and all vehicles used by the Contractor's employees, including all insurance required by state law; 
3. Damages Incurred by Contractor's employees within the scope of their duties under the contract; 
4. Maintaining Workers' Compensation and health Insurance that complies with state and federal law and 

submitting any reports on such insurance to the extent required by governing law; and 
5. Determining the hours to be worked and the duties to be performed by the Contractor's employees. 
6. All claims on behalf of any person arising out of employment or alleged employment (including without limit 

claims of discrimination alleged against the Contractor, its officers, agents, or subcontractors or 
subcontractor's employees) 

If the Contractor intends to utilize any subcontractor, the subcontractor's level of effort, tasks, and time allocation 
should be clearly defined in the bidder's proposal. The Contractor shall agree that it will not uti lize any 
subcontractors not specifically included In its proposal in the performance of the contract without the prior written 
authorization of the State. 

The State reserves the right to require the Contractor to reassign or remove from the project any Contractor or 
subcontractor employee. 

Contractor shall insure that the terms and conditions contained in any contract with a subcontractor does not 
conflict with the terms and conditions of this contract. 

The Contractor shall include a similar provision, for the protection of the State, in the contract with any 
Subcontractor engaged to perform work on this contract. 
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B. EMPLOYEE WORK ELIGIBILITY STATUS 

Accept 
{lnltiaJ) 

~ 

Reject Reject & Provide NOTES/COMMENTS: 
(Initial) Alternative within 

RFP Re&ponn 
Unitlal) 

The Contractor is required and hereby agrees to use a federal immigration verification system to determine the 
work eligibility status of employees physically performing services within the State of Nebraska. A federal 
immigration verification sys1em means the electronic verification of the work authorization program authorized by 
the Illegal Immigration Reform and Immigrant Responsibility Act of 1996, 8 U.S.C. 1324a, known as the E-Verify 
Program, or an equivalent federal program designated by the United States Department of Homeland Security or 
other federal agency authorized to verify the work eligibility status of an employee. 

If the Contractor is an individual or sole proprietorship, the following applies: 

1. The Contractor must complete the United States Citizenship Attestation Form, available on the 
Department of Administrative Services website at http://das.nebraska.gov/materiel/purchasing.html 

The completed United States Attestation Form should be submitted with the RFP response. 

2. If the Contractor indicates on such attestation form that he or she is a qualiiied alien, the Contractor agrees 
to provide the US Citizenship and Immigration Services documentation required to verify the Contractor's 
lawful presence in the United States using the Systematic Alien Verification for Entitlements (SAVE) 
Program. 

3. The Contractor understands and agrees that lawful presence in the United States is required and the 
Contractor may be disqualified or the contract terminated if such lawful presence cannot be verified as 
required by Neb. Rev. Stat. §4-108. 

C. COMPLIANCE WITH CIVIL RIGHTS LAWS AND EQUAL OPPORTUNITY EMPLOYMENT / 
NONOISC RIMINATION (Statutory) 

The Contractor shall comply with all applicable local, state, and federal statutes and regulations regarding civil 
rights laws and equal opportunity employment. The Nebraska Fair Employment Practice Act prohibits Contractors 
of the State of Nebraska, and their Subcontractors, from discriminating against any employee or applicant for 
employment, with respect to hire, tenure, terms, conditions, compensation, or privlleges of employment because of 
race, color, religion, sex, disability, marital status, or national origin (Neb. Rev. Stat. §48-1101 to 48-1125). The 
Contractor guarantees compliance with the Nebraska Fair Employment Practice Act. and breach of this provision 
shall be regarded as a material breach of contract. The Contractor shall insert a similar provision in all 
Subcontracts for services to be covered by any contract resulting from this RFP. 

D. COOPERATION WITH OTHER CONTRACTORS 

Accept 
(Initial) 

~ 

Reject Reject & Provide NOTES/COMMENTS: 
(Initial) Alternative within 

RFP Response 
(Initial) 

Contractor may be required to work with or in close proximity to other contractors or individuals that may be working 
on same or different projects. The Contractor shall agree to cooperate with such other contractors or individuals, 
and shall not commit or permit any act which may interfere with the performance of work by any other contractor or 
Individual. Contractor Is not required to compromise Contractor's intellectual property or proprietary information 
unless expressly required to do so by this contract. 
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E. PERMITS, REGULATIONS, LAWS 

Accept 
(Initial) 

~ 

Reject Reject & Provide NOTES/COMMENTS: 
(lnlUal) Alternative wlthin 

RFP Response 
(Initial} 

. 

The contract price shall Include the cost of all royaltfes, llcenses. permits. and approvals. whether arising from 
patents, trademarks, copyrights or otherwise, that are in any way involved in the contract. T~e Contractor shall 
obtain and pay for all royalties. licenses, and permits,.and approvals necessary for the execution of the contract. 
The Contractor must guarantee that it has the full legal right to the materials, supplies, equipment, software, and 
other items used to execute this contract. 

F. OWNERSHIP OF INFORMATION AND DATA I DEUVERABLES 

Accept 
(Initial) 

~ 

Reject Reject & Provide NOTES/COMMENTS: 
(Initial) Alternative within 

RFP Response 
llnltlal) 

The State shall have the unllmited right to publish, duplicate, use. and disclose all information and data developed 
or obtained by the Contractor on behalf of the State pursuant to this contract. 

The State shall own and hold exclusive title to any deliverable developed as a result of this contract. Contractor 
shall have no ownership interest or title, and shall not patent, license, or copyright, duplicate. transfer, sell, or 
exchange, the design, specifications. concept, or deliverable. 

G. INSURANCE REQUIREMENTS 

Accept Reject Reject & Provide NOTES/COMMENTS: 
I (Initial) (lnltlal) Attematlve within 

RFPResponse lnfonet Systems, Inc. Workman's Compensation Insurance Is not required. Florida waives this in surance 
(lnitlaO 

for employments of less than 4 employees. See FS440.02·17b2. We have commerclal liability in 
f-.(L/ 

& automobile insurance Our subcontractor CDS has insurance as shown on the following pages. 

• dev1.1t1ons are highlighted. 

The Contractor shall throughout the term of the contract maintain insurance as specified herein and provide the 
State a current Certificate of Insurance/Acord Form (COi) verifying the coverage. The Contractor shall not 
commence work on the contract until the insurance Is in place. If Contractor subcontracts any portion of the 
Contract the Contractor must, throughout the term of the contract. either: 
1. Provide equivalent insurance for each subcontractor and provide a COi verifying the coverage for the 

subcontractor; 
2. Require each subcontractor to have equivalent insurance and provide written notice to the State that the 

Contractor has verified that each subcontractor has the required coverage; or, 
3. Provide the State with copies of each subcontractor's Certificate of Insurance evidencing the required 

coverage. 
The Contractor shall not allow any Subcontractor to commence work until the Subcontractor has equivalent 
insurance. The failure of the State to require a COi, or the failure of the Contractor to provide a COi or require 
subcontractor insurance shall not limit, relieve, or decrease the liability of the Contractor hereunder. 

In the event that any policy written on a claims-made basis terminates or Is canceled during the term of the contract 
or within two (2) years of termination or expiration of the contract, the contractor shall obtain an extended discovery 
or reporting period, or a new insurance policy, providing coverage required by this contract for the term of the 
contract and two (2) years following termination or expiratlon of the contract. 
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If by the terms of any insurance a mandatory deductible is required, or if the Contractor elects to increase the 
mandatory deductible amount, the Contractor shall be responsible for payment of the amount of lhe deductible in 
the event of a paid claim. 

Notwithstanding any other clause in this Contract, the State may recover up to the liability limits of the insurance 
policies required herein. 

1. WORKERS' COMPENSATION INSURANCE 
The Contractor shall take out and maintain during the life of this contract the statutory Workers' 
Compensation and Employer's Liability Insurance for all of the contactors' employees to be engaged in 
work on the project under this contract and, in case any such work is sublet, the Contractor shall require 
the Subcontractor similarly to provide Worker's Compensation and Employer's Liability Insurance for all of 
the Subcontractor's employees to be engaged in such work. This policy shall be written to meet the 
statutory requirements for the state in which the work is to be performed. including Occupational Disease. 
The policy shall include a waiver of subrogation in favor of the State. The COi shall contain the 
mandatory COi subrogation waiver language found hereinafter. The amounts of such insurance shall 
not be less than the limits stated hereinafter. For employees working in the State of Nebraska, the policy 
must be written by an entity authorized by the State of Nebraska Department of Insurance to write 
Workers' Compensation and Employer's Liability Insurance for Nebraska employees. 

2. COMMERCIAL GENERAL LIABILITY INSURANCE AND COMMERCIAL AUTOMOBILE LIABILITY 
INSURANCE 
The Contractor shall take out and maintain during the life of this contract such Commercial General 
Liability Insurance and Commercial Automobile liability Insurance as shall protect Contractor and any 
Subcontractor performing work covered by this contract from claims for damages for bodily injury, 
including death, as well as from claims for property damage, which may arise from operations under this 
contract, whether such operation be by the Contractor or by any Subcontractor or by anyone directly or 
indirectly employed by either of them. and the amounts of such insurance shall not be less than limits 
stated hereinafter. 

The Commercial General Liability Insurance shall be written on an occurrence basis, and provide 
Premises/Operations. Products/Completed Operations. Independent Contractors, Personal Injury, and 
Contractual Liability coverage. The policy shall Include the State, and others as required by the 
contract documents, as Additional lnsured(s). This policy shall be primary, and any insurance or 
self-insurance carried by the State shall be considered secondary and non-<:ontributory. The COi 
shall contain the mandatory COi liability waiver language found hereinafter. The Commercial 
Automobile Liability Insurance shall be written to cover all Owned, Non-owned, and Hired vehicles. 
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REQUIRED INSURANCE COVERAGE 
COMMERCIAL GENERAL LIABILITY 

General Aaareaate $2,000,000 
Products/Completed Operations $2,000,000 
Aonreaate 
Personal/Advertisina lniurv $1,000,000 oer occurrence 
Bodilv lniurv/Prooertv Damaae $1 000,000 oer occurrence 
Medical Pavments $10,000 anv one person 
Damaae to Rented Premises (Fire) $300,000 each occurrence 
Contractual Included 

WORKER'S COMPENSATION 
Employers Liability Limits $500K/$500K/$500K 
Statutory Limits- All States Statutory - State of Nebraska 
USL&H Endorsement Statutorv 
Voluntarv Comoensation Statutorv 

COMMERCIAL AUTOMOBILE LIABILITY 
Bodilv lniurv/Prooertv Damaae $1,000,000 combined sinale limit 
Include All Owned, Hired & Non-Owned Included 
Automobile liability 
Motor Carrier Act Endorsement Where Aoolicable 

UMBRELLA/EXCESS LIABILITY 
Over Primarv Insurance $2,000,000 oar occurrence 

COMMERCIAL CRIME 
Crime/Employee Dishonesty Including 3rd $1,000,000 
Partv Fidelitv 

MANDATORY COi SUBROGATION WAIVER LANGUAGE 
'Workers' Compensation policy shall include a waiver of subrogation in favor of the State of 
Nebraska." 

MANDATORY COi LiABiLiTY WAIVER LANGUAGE 
"Commercial General Liability & Commercial Automobile Liability policies shall name the State of 
Nebraska as an Additional Insured and the policies shall be primary and any insurance or self-
insurance carried by the State shall be considered secondary and non-contributory as 
additionallv insured." 

If the mandatory COi subrogation waiver language or mandatory COi liability waiver language on the COi 
states that the waiver is subject to, condition upon, or otherwise limit by the insurance policy, a copy of the 
relevant sections of the policy must be submitted with the COi so the State can review the limitations 
imposed by the insurance policy. 

3. EVIDENCE OF COVERAGE 
The Contractor shall furnish the Contract Manager, with a certificate of insurance coverage complying with 
the above requirements prior to beginning work at: 

NE Game & Parks Commission 
Attn: Communications Administrator 
2200 N 33rc1 Street 
Lincoln. NE 68503 

These certificates or the cover sheet shall reference the RFP number, and the certificates shall include the 
name of the company, policy numbers, effective dates, dates of expiration, and amounts and types of 
coverage afforded. If the State is damaged by the failure of the Contractor to maintain such insurance, 
then the Contractor shall be responsible for all reasonable costs properly attributable thereto. 

Reasonable notice of cancellation of any required insurance policy must be submitted to the contract 
manager as listed above when issued and a new coverage binder shall be submitted immediately to 
ensure no break in coverage. 

4. DEVIATIONS 
The insurance requirements are subject to limited negotiation. Negotiation typically includes, but is not 
necessarily limited to, the correct type of coverage. necessity for Workers· Compensation, and the type of 
automobile coverage carried by the Contractor. 
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H. ANTITRUST 

Accept 
(Initial} 

~ 

Reject Reject & Provide NOTES/COMMENTS: 
(Initial) Altematlve within 

RFP Response 
{Initial} 

The Contractor hereby assigns to the State any and all claims for overcharges as to goods and/or services provided 
in connection with this contract resulting from antitrust violations which arise under antitrust laws of the United 
States and the antitrust laws of the State. 

I. CONFLICT OF INTEREST 

Accept 
(lnltlal) 

vt-

Reject Reject & Provide NOTES/COMMENTS: 
(Initial) Altematlve within 

RFP Response 
(lnltlal) 

By submitting a proposal, bidder certifies that there does not now exist a relationship between the bidder and any 
person or entity which is or gives the appearance of a conflict of interest related to this RFP or project. 

The bidder certifies that it shall not take any action or acquire any interest, either directly or indirectly, which will 
conflict in any manner or degree with the performance of its services hereunder or which creates an actual or an 
appearance of conflict of interest. 

The bidder certifies that it will not knowingly employ any individual known by bidder to have a conflict of interest. 

The Parties shall not knowingly, for a period of two years after execution of the contract. recruit or employ any 
employee or agent of the other Party who has worked on the RFP or project, or who had any influence on decisions 
affecting the RFP or project. 

J. ADVERTISING 

Accept 
(Initial) 

iJlf-; 

Reject Reject & Provide NOTES/COMMENTS: 
(Initial) Alternative within 

Rf P Response 
(Initial} 

The Contractor agrees not to refer to the contract award in advertising in such a manner as to state or imply that the 
company or its services are endorsed or preferred by the State. Any publicity releases pertaining to the project 
shall not be issued without prior written approval from the State. 

K. NEBRASKA TECHNOLOGY ACCESS STANDARDS (Statutory} 

Contractor shall review the Nebraska Technology Access Standards. found at http://nitc.nebraska.gov/standards/2-
201.html and ensure that products and/or services provided under the contract are in compliance or will comply with 
the applicable standards to the greatest degree possible. In the event such standards change during the 
Contractor's performance, the State may create an amendment to the contract to request the contract comply with 
the changed standard at a cost mutually acceptable to the parties. 
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L. DISASTER RECOVERY/BACK UP PLAN 

Accept 
(Initial} 

~ 

Reject Reject & Provide NOTES/COMMENTS: 
{Initial) Alternative within 

RFP Response 
(lnltlal) 

The Contractor shall have a disaster recovery and back-up plan, of which a copy should be provided upon request 
to the State, which includes, but is not limited to equipment, personnel, facilities, and transportation, in order to 
continue services as specified under the specifications in the contract in the event of a disaster. 

M. DRUG POLICY 

Accept 
(Initial) 

.~ 

Reject Reject & Provide NOTES/COMMENTS: 
(lnltlal) Alternative within 

RFP Response 
(Initial) 

Contractor certifies it maintains a drug free work place environment to ensure worker safety and workplace integrity. 
Contractor agrees to provide a copy of its drug free workplace policy at any time upon request by the State. 
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IV. PAYMENT 

A. PROHIBITION AGAINST ADVANCE PAYMENT (Statutory) 

Payments shall not be made until contractual deliverable(s) are received and accepted by the State. 

B. TAXES (Statutory) 

The State is not required to pay taxes and assumes no such liability as a result of this solicitation. Any property tax 
payable on the Contractor's equipment which may be installed in a state-owned facility is the responsibility of the 
Contractor. 

C. INVOICES 

Accept 
(Initial) 

µv 

Reject Reject & Provide NOTES/COMMENTS: 
(Initial) Alternative within 

RFP Response 
(Initial) 

Invoices for payments must be submitted by the Contractor to the agency requesting the services with sufficient 
detail to support payment. Invoices are to be sent to the Nebraska Game and Parks Commission, 
Communications Division. 2200 N 33,d Street. Lincoln, NE 68503. Itemized Invoices must include a date range, and 
description of any services and related charges. Invoice fees and charges must reflect corresponding contract line. 
The terms and conditions included in the Contractor's invoice shall be deemed to be solely for the convenience of 
the parties. No terms or conditions of any such invoice shall be binding upon the State, and no action by the State, 
including without limitation the payment of any such invoice in whole or in part, shall be construed as binding or 
estopping the State with respect to any such tern, or condition, unless the invoice term or condition has been 
previously agreed to by the State as an amendment to the contract. 

D. INSPECTION AND APPROVAL 

Accept 
(Initial} 

~ 

Reject Reject & Provide NOTES/COMMENTS: 
(Initial) Alternative within 

RFP Response 
(Initial) 

Final inspection and approval of all work required under the contract shall be performed by the designated State 
officials. 

E. PAYMENT 

Accept 
(Initial) 

w 

Reject Reject & Provide NOTESfCOMMENTS: 
(Initial) Alternative within 

RFP Response 
{lnitlal} 

State will render payment to Contractor when the terms and conditions of the contract and specifications have been 
satisfactorily completed on the part of the Contractor as solely determined by the State. (Neb. Rev. Stat. Section 
73-506(1 )) Payment will be made by the responsible agency in compliance with the State of Nebraska Prompt 
Payment Act (See Neb. Rev. Stat. §81-2401 through 81-2408). The State may require the Contractor to accept 
payment by electronic means such as ACH deposit. In no event shall the State be responsible or liable to pay for 
any services provided by the Contractor prior to the Effective Date of the contract, and the Contractor hereby 
waives any claim or cause of action for any such services. 
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F. LATE PAYMENT (Statutory) 

The Contractor may charge the responsible agency Interest for late payment in compliance with the State of 
Nebraska Prompt Payment Act (See Neb. Rev. Stat. §61-2401 through 81-2408). 

G. SUBJECT TO FUNDING/ FUNDING OUT CLAUSE FOR LOSS OF APPROPRIATIONS 

Accept 
{Initial) 

Nt/ 

Reject Reject & Provide NOTES/COMMENTS: 
(Initial) Alternative within 

RFP Response 
(rnitial) 

The State's obligation to pay amounts due on the Contract for a fiscal years following the current fiscal year is 
contingent upon legislative appropriation of funds. Should said funds not be appropriated. the State may terminate 
the contract with respect to those payments for the fiscal year(s) for which such funds are not appropriated. The 
State will give the Contractor written notice thirty (30) calendar days prior to the effective date of termination. All 
obligations of the State to make payments after the termination date will cease. The Contractor shall be entitled to 
receive just and equitable compensation for any authorized work which has been satisfactorily completed as of the 
termination date. In no event shall the Contractor be paid for a loss of anticipated profit. 

H. RIGHT TO AUDIT {First Paragraph is Statutory) 

Accept 
{lnltlal) 

\y1J 

Reject Reject & Provide NOTES/COMMENTS: 
(Initial) Alternative within 

RFP Response 
(Initial) 

The State shall have the right to audit the Contractor's performance of this contract upon a 30 days· written notice. 
Contractor shall utilize generally accepted accounting principles, and shall maintain the accounting records, and 
other records and information relevant to the contract (Information) to enable the State to audit the contract. The 
State may audit and the Contractor shall maintain, the Information during the term of the contract and for a period of 
five (5) years after the completion of this contract or until all issues or litigation are resolved, whichever is later. The 
Contractor shall make the Information available to the State at Contractor's place of business or a location 
acceptable to both Parties during normal business hours. If this is not practical or the Contractor so elects, the 
Contractor may provide electronic or paper copies of the Information. The State reserves the right to examine. 
make copies of, and take notes on any Information relevant to this contract, regardless of the form or the 
Information, how it is stored, or who possesses the Information. Under no circumstance will the Contractor be 
required to create or maintain documents not kept in the ordinary course of contractor's business operations, nor 
will contractor be required to disclose any information, including but not limited to product cost data, which is 
confidential or proprietary to contractor. 

The Parties shall pay their own costs of the audit unless the audit finds a previously undisclosed overpayment by 
the State. If a previously undisclosed overpayment exceeds one-half of one percent (.5%) of the total contract 
billings, or if fraud, material misrepresentations, or non-performance is discovered on the part of the Contractor. the 
Contractor shall reimburse the State for the total costs of the audit. Overpayments and audit costs owed to the 
State shall be paid within ninety days of written notice of the claim. The Contractor agrees to correct any material 
weaknesses or condition found as a result of the audit. 
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Attachment G- RFP 5848 Zl Section VI 2.a. Corporate Overview 

Bidder's name: Infonet Systems, Inc. 

Headquarters: 7700 Congress A venue, Suite 3113 

Boca Raton, FL 33487 

Organization: Subchapter S Corporation. 

Incorporation: Florida 

Inception: June 1992. 

No change in their corporation since inception. 

Prior organization in the state of NJ with same name was a Subchapter S 
corporation with its inception over 40 years ago. 



Attachment H - RFP 5848 Z1 Section VI 2 b. Financial Statements. 

INFONET SYSTEMS, INC. 
7700 Congress Avenue, Suite 3113 

Boca Raton, Florida 33487 

561-995-0026 

FAX 561-995-0255 

State Purchasing Bureau 

1526 K Street, Suite 130 

Lincoln, NE 68508 

February 3, 2018 

Attached are our financial statements for the fiscal year ending September 
30, 2017. Our bookkeeping is uncomplicated (as detailed in our accountant's 
notes) requiring only a commercial accounting program (Quickbooks) which 
produced the attached financial statements. 

We have been in business over 40 years, serving principally state owned and non­
profit organizations in the area of circulation management, promotion and 
fulfillment for their magazines. 

Please be advised that the corporation is 100% owned by a woman. 

The corporation has ample cash reserves at all times and maintains a balance of 
$60,000 - $120,000 monthly. A copy of the most recent bank statement is 
attached. Our financial advisor and senior banking officer at Men-ill Lynch/Bank 
of America can validate our corporate and my personal financial stability ( as 
Infonet Systems Inc is a Subchapter S corporation) and strength: 

Lawrence C. Liebers 

Managing Director 

Menill Lynch, Inc. 

7 5 Rockefeller Plaza, 2nd floor 

New York, NY 10019 

212 415 7479 



Attachment H - RFP 5848 Zl Section VI 2 b. Financial Statements.( continued) 

The size of the corporation consists of 3 employees with supporting professional 
services as needed for data analysis, programming, website development, 
bookkeeping and accounting. 

Our client base consists of state governments with magazines (with some products) 
which range from 13 to 18 clients at any one time, not for profit organizations with 
magazines (and/or some fundraising) ranging from l - 4 clients at any one time, 
and some private corporations with magazines ranging from 1 - 4 at any one time. 

Most clients have long relationships with us including some over 40 years. The 
average number of years of our current clients as of December 31, 2017 is 27 
years. Over the years we have lost some clients due to lower bids, to change in 
direction or management, or to the cessation of publication. In no cases has there 
ever been a judgement or litigation of any real or potential financial reversal which 
might negatively affect the viability or stability of the organization. No such state 
or condition is known to exist. 

Our subcontractor, CDS Global, Inc. is a privately held corporation and does not 
disclose its financial information. 

Please call if you have any questions. We look forward to the opportunity of being 
of service to you. 

Sincerely, 

INFONET SYSTEMS, INC. 

Martin Rosinsky 

President 
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718-894-6895 
718-894-8892 (Facsimile) 
wilshekle@aol.com 

\ 

William S. Kleiman 
Certified Public Accountant 

63-64 76 Street 
Middle Village, NY 11379-1302 

January 29, 2018 

Notes and commentary relating to Infonet Systems, Inc 
financial statements as of September 30, 2017 

I, William Kleiman, have been, and still am, the public accountant for lnfonet 
Systems, Inc. since its inception in 1968 in New Jersey and subsequent re-incorpor­
ation in 1991 in Florida. The company has been profitable throughout its existence and 
has never experienced any financial difficulty. 

Accounts receivable. The company maintains its books on an accrual basis, but 
prepares its tax returns on a cash basis, as is the custom for professionals. To conform 
the company's books to its tax return, the account, accounts receivable offset, was 
implemented to negate the accounts receivable balance. As a consequence income is 
reflected on a cash basis. The accounts receivable amount does reflect actual 
receivables as of September 30, 2017 

Accounts payable. Accounts payable are paid on receipt. Consequently, there is no 
accounts payable balance as of September 30, 2017. 

William Kleiman 
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William S. Kleiman 
Certified Public Accountant 

63-64 76 Street 
Middle Village, NY 11379-1302 

718-894-6895 
718-894-8892 (Facsimile) 
wilshekle@aol.com 

Marin Rosinsky, President 
Infonet Systems, Inc 
7700 Congress Avenue Ste 3113 
Boca Raton, Fl 33487 

Dear Mr Rosinsky: 

January 29, 2018 

Attached are your balance sheet as of September 30, 2017 and income statement 
for the year ended September 30, 2017. They were compiled by me from your books 
and records without audit. 

William S. Kleiman 
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12:42 AM lnfonet Systems Inc 
01/29/18 Balance Sheet Prev Year Comparison 
Accrual Basis As of September 30, 2017 

Sep 30, 17 Sep 30, 16 $ Change % Change 

ASSETS 
Current Assets 

Checking/Savings 
Checking at Bank of America-St 44,271.51 2,710.55 41,560.96 1,533.3% 

Total Checking/Savings 44,271.51 2,710.55 41,560.96 1.533.3% 

Accounts Receivable 
Accounts Receivable 213,140.09 162,825.66 50,314.43 30.9% 

Total Accounts Receivable 213,140.09 162,825.66 50,314.43 30.9% 

Other Current Assets 
Accounts receivable offset -213, 140.09 -162,825.66 -50,314.43 -30.9% 
Petty Cash 240.00 240.00 0.00 0.0% 

Total Other Current Assets -212,900.09 -162,585.66 -50,314.43 -31.0% 

Total Current Assets 44,511.51 2,950.55 41,560.96 1.408.6% 

Fixed Assets 
Accumulated Depreciation -3,252.30 -3,252.30 0.00 0.0% 
Furniture and Equipment 3,252.30 3,252.30 0.00 0.0% 

Total Fixed Assets 0.00 0.00 0.00 0.0% 

Other Assets 
IRC Sec 1244 Deposit 9,183.00 7,837.00 1,346.00 17.2% 
Rent Deposit 4,972.50 4,972.50 0.00 0.0% 

Total Other Assets 14,155.50 12,809.50 1,346.00 10.5% 

TOTAL ASSETS 58,667.01 15,760.05 42,906.96 272.3% 

LIABILITIES & EQUITY 
Liabilities 

Current Liabilities 
Other Current Liabilities 

Net payroll 2,531.45 0.00 2,531.45 100.0% 

Total Other Current Liabilities 2,531.45 0.00 2.531.45 100.0% 

Total Current Liabilities 2,531.45 0.00 2,531.45 100.0% 

Total Liabilities 2,531.45 0.00 2,531.45 100.0% 

Equity 
Capital Stock 15.00 15.00 0.00 0.0% 
Retained Earnings 15,745.05 -14,087.91 29,832.96 211.8% 
Shareholder Distributions -60,000.00 -79,745.00 19,745.00 24.8% 
Net Income 100,375.51 109,577.96 -9,202.45 -8.4% 

Total Equity 56,135.56 15,760.05 40,375.51 256.2% 

TOTAL LIABILITIES & EQUITY 58,667.01 15,760.05 42,906.96 272.3% 
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01/29/18 
Accrual Basis 

Ordinary Income/Expense 
Income 

Consulting Income 
Misc. Income 

Total Income 

Cost of Goods Sold 
Fulfillment expense 

Total COGS 

Gross Profit 

Expense 
Auto rental 
Automobile Expense 
Bank Service Charges 
Books 
Computer expense 
Consulting Expense 
Dues and Subscriptions 
Electricity 
Entertainment (TIPS) 
Insurance Expense 

General Liabil ity Insurance 

Total Insurance Expense 

Licenses and permits 
Magazines & Subscriptions 
Meals and entertainment 
Non-deductible expense 
Office Expense 
Office Supplies 
Officers' salary 
Postage and delivery 
Professional Fees 
Rent Expense 
Salaries 
Taxes 

Profit & Loss Prev Year Comparison 
October 2016 through September 2017 

Oct '1 6 - Sep 17 Oct '15 - Sap 16 

1,070,435.96 1,057,877.93 
0.00 0.00 

1,070,435.96 1,057,877.93 

737,652.02 694,330.50 

737,652.02 694,330.50 

332,783.94 363,547.43 

11 ,950.00 0.00 
4,237.72 5,244.63 

120.00 167.00 
35.00 845.05 
0.00 297.79 
0.00 9,105.00 

1,616.23 0.00 
966.63 943.57 

0.00 960.00 

504.14 504.14 

504.14 504.14 

413.88 275.00 
381 .98 359.11 

32,102.98 34,816.37 
0.00 5,389.00 
2.07 280.00 

688.81 1,143.39 
40,400.10 41 ,953.95 

393.61 1,042.10 
7,035.00 9,625.00 

24,884.70 22,201.39 
75,384.68 78,076.99 

Federal unemployment insuranc 126.00 126.00 
Licenses & Other Taxes 0.00 120.55 
Social security 8,857.50 9,182.33 
State unemploymeent Insurance 17.88 0.00 
Taxes - Other 1,470.00 709.50 

Total Taxes 10,471 .38 10,138.38 

Telephone Expense 5,091 .23 5,012.53 
Travel and hotel 27,803.16 25,589.08 

Total Expense 244,483.30 253,969.47 

Net Ordinary Income 88,300.64 109,577.96 

Other Income/Expense 
Other Income 

Interest Income 124.87 0.00 

Total Other Income 124.87 0.00 

Net Other Income 124.87 0.00 

Net Income 88,425.61 109,577.96 

$ Change % Change 

12,558.03 1.2% 
0.00 0.0% 

12,558.03 1.2% 

43,321.52 6,2% 

43,321.52 6.2% 

-30,763.49 -8.5% 

11 ,950.00 100.0% 
-1 ,006.91 -19.2% 

-47.00 -28.1% 
-810.05 -95.9% 
-297.79 -100.0% 

-9,105.00 -100.0% 
1,616.23 100.0% 

23.06 2.4% 
-960.00 -100.0% 

0.00 0.0% 

0.00 0.0% 

138.88 50.5% 
22.87 6.4% 

-2,713.39 -7.8% 
-5,389.00 -100.0% 

-277.93 -99.3% 
-454.58 -39.8% 

-1,553.85 -3.7% 
-648.49 -62.2% 

-2,590.00 -26.9% 
2,683.31 12.1% 

-2,692.31 -3.5% 

0.00 0.0% 
-120.55 -100.0% 
-324.83 -3.5% 

17.88 100.0% 
760.50 107.2% 

333.00 3.3% 

78.70 1.6% 
2,214.08 8.7% 

-9,486.17 -3.7% 

-21,277.32 -19.4% 

124.87 100.0% 

124.87 100.0% 

124.87 100.0% 

-21,152.45 -19.3% 
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Bank of America ~ 
Merrill Lynch 

P.O. Bo.'< l.5~1 
Wilmin~,n, DE 198jj0 

INFONET SYSTEMS. INC 
7700 CONGRESS AVE STE 3113 
BOCA RATON. FL 33487-1357 

Your Business Advantage Checking 
for December 1, 2017 to December 31, 2017 

INFONET SYSTEMS, INC 

Account summary 
Beginning balance on December 1, 2017 -----------$86,023.01 

76,850.90 

-25,131.21 

0 e po s I ts and other credits 

Withdrawals and other debits 

Checks -64,233.13 
------ ----------------

Customer service information 

·» Customer service: 1 .888.400.9009 

~ bankofamerica.com 

0 Bank of America. N.A. 
P.O. Box 25118 
Tampa, Florida 33622-5118 

Account number: 

II of deposits/credits: S 

II of withdrawals/debits: 27 

II of Items-previous cycle 1: 30 

II of days In cycle: 31 

Service fees - l 0.00 Average ledger balance: $ 7 5.416.58 ------------------------
Ending balance on December 31, 201 7 $13,499.57 'lncJudes checks poid,deposited items&other debits 
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ATTACHMENT A. TECHNICAL PROPOSAL 

Part A. Infonet Systems, Inc. Background and Experience (Infonet) 

Martin Rosinsky is the founder and President of lnfonet Systems, Inc. Dinah Lowell would be 
the Senior Associate working on your account as the Project Manager. We would like to work to 
provide quality services to NEBRASK.Aland magazine of the Nebraska Game and Parks 
Commission (NGPC) at our very advantageous group volume price. We are the prime contractor 
and we will continue to work with our subcontractor, CDS Global, Inc. (CDS) in Iowa as we 
have for the past 21 years. CDS Global, 1901 Bell Ave., Des Moines IA 50315. 515 247 7500. 

Martin Rosinsky is a direct participant in all of the activities of the company. Promotion planning and 
evaluation and associated quality control, analysis of special customer service reports, telephone audits 
of customer service calls and planning of promotion tests are parts of his functions on your account. 
Coordination and liaison with senior CDS personnel are also inherent functions of his in ensuring a 
high level of commitment and performance by CDS at the lowest possible price. Both Martin Rosinsky 
and Dinah Lowell are involved with the annual fulfillment coordination and promotional strategy 
meeting. They work on improving the planning and evaluation process, coordinate the marketing, 
fulfillment and management functions. Current practices are reviewed, cost savings and associated 
changes are identified and promotional reconunendations made. 

Dinah Lowell provides day to day liaison with CDS regarding data entry, label generation, schedules, 
renewal, billing and gift selections. She also is responsible for coordinating all promotional activities 
for expire, gift, advance renewals, Beat the Price Increase (BPI) and new business promotions. This 
includes programming development and review, mailing and promotional schedules, standardization of 
forms and location of print areas and sizes of envelopes. Periodically, she performs a field audit and 
quality control trip to CDS to ensure compliance with contract provisions and to identify areas for 
improvement in fulfillment and promotion. Preparation and participation in the annual coop meeting 
and in the development of the reports, promotional materials, etc. are also part of her functions. 

We provide professional services in the magazine industry, specifically in the areas of 
subscription fulfillment, circulation and promotion. We have an infonnal cooperative among our 
clients. See Attachment l. The cooperative has offered advantages in developing and testing 
promotional materials and techniques such as special price offers, incentives and other 
involvement devices. Rather than each magazine testing a variety of billing and renewal 
packages, they have traditionally shared promotion package development and testing 
responsibilities, thereby saving costs. Comparative promotional results, plus artwork and copy 
from successful packages, have traditionally been shared without cost. In meetings, individual 
marketing strategies and editorial efforts are examined and critiqued. All magazines benefit 
from the varied expertise on staff. Important support is also provided in information sharing on 
circulation and by-product marketing efforts. Promotion and circulation policy decisions are 
made by consensus at meetings of magazine circulation managers, editors, or other 
representatives. Matters concerning all magazines are discussed in terms of individual state 
policies and magazine goals. Decisions necessary to conform to vendor requirements are made 
by consensus. Magazines are free to adopt or reject group promotional testing. 
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lnfonet Systems) Inc. has specialized in state non-profit magazines as well as other organizations 
and magazine/newsletter publishers for over 40 years. We plan to provide your subscription) 
fulfillment and promotional services in a similar manner as we do for other state publication 
clients i.e. performing planning, monitoring and coordination of functions in-house and using a 
subcontractor for the mail opening) data processing and lettershop services. 

We also provide these services to similar size magazines in the environment of State 
Government {Arizona, Arkansas) Colorado, [owa) Massachusetts) Mississippi, Montana, North 
Carolina) Oklahoma, South Carolina, Virginia and Wisconsin). We have the knowledge and 
ability to apply the data provided by the fulfillment system as meaningful and useful information 
in the promotion and marketing of your magazine. \.Ve can work with you to test new and cost 
effective approaches to maintain and grow your circulation to ove1· 30,000 subscribers. 

We have promoted new and renewal subscriptions using diverse parameters such as in-state and 
out-of-state residencies, age, type and frequency of other State license purchases, and gender. 
We have used and continue to refine step-ups and cash acknowledgements for immediate 
renewals at no extra cost. We have promoted gifts and nominee subscriptions with significant 
growth using fulfillment database fields for donor/done renewals, future donees, expired donors 
live file and bulk gifts. We have used residential and household merge/purge criteria with 
varying levels to improve new business promotions. We have mailed renewal promotions for 
active and expired subscribers to obtain nominees for new subscriptions. We are truly unique 
in being able to apply our skills to your publication. We arc not just fumishing a 
commodity. 

We plan to increase retention by various fulfillment and promotional techniques including: 

1. Providing access and using promotional segmentation to parameters such as times 
renewed, age and original source (print or digital)) 

2. Providing test results with NEBRASKA land subscribers and our other coop members 
to make adjustments in timing, scheduling, and content of subscriber renewal appeals, 

3. Enhancing subscriber relationship with the NGPC by fulfillment and promotional 
means such as thank yous for all orders, monitoring all inquiries and complaints by 
type and access media (telephone) emails, mail). Analyzing and comparing results 
and adjusting fulfillments performance based on information with NEBRASKAland 
subscribers and our other coop members. 

4. Providing promotional improvements by working with the staff of N EBRASKAland 
and using our knowledge and experience by: a) testing renewal and gift offers with 
price and premiums) b) testing periodic and cost effective integrated website, email) 
phone and mail renewals, c) testing digital version enhancements and use for both 
sales and informational purposes to small segments of the file. 

We plan to develop and prnmote in a cost effective manner growth of new subscribers 
through testing, use of demographic data, and our prior knowledge with our othe1· coop 
members. For example, new business promotion to license buyers geographically, by 
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demographics of interest characteristics obtained by full large scale surveys of the file, gender, 
age, specific license buyers and tomism names. We plan to make extensive use of past expires. 
Furthermore, we plan to use the subscriber as a source of referral for friends and relatives in 
nominee and gift promotions. 

Through all of the above, we plan to increase the circulation to over 30,000 in a cost effective 
manne1· and with minimum marketplace risk. We plan to maintain the circulation to help 
in meeting the financial and mission objectives of the NGPC. 

We can save you money. We can generate more revenue. We can help enhance the circulation 
management function whereby you can run an efficient business. 

1. Fulfillment. We function as your fulfillment manager overseeing all aspects of the 
processing, reporting and analysis of the subscription and products business ofNGPC. 

2. Promotion/Marketing. We plan, implement and analyze: 

a) for improvement in renewal, billing and gift promotions. 
b) for improvement in the above areas due to coop client comparisons and experiences. 
c) tests especially for new business acquisitions. Small sample statistical analyses. 
d) applications of marketing ( copy, color, graphic design) and age, gender and geography. 
e) applications of new technology areas of digital editions, and on-line magazine sales. 

We provide services in the fulfillment area that will ensure circulation management services that are 
vital to the rmming of your magazine as a "business" that operates in a cost effective manner with a 
minimum of marketplace risk. We have achieved some notable success in the circulation 
management area including: 

a) High attrition renewal rates. This rate indicates the number of subscribers that have to be 
replaced annually to maintain the circulation. 
b) Donor/donee renewal rates of 99%. 
c) Gift percentages of up to 24 - 29% of the entire file. 
d) Other important performance measures including the pay up of bill-me-later invoices (87%), 
cash acknowledgement responses (23%), etc. 
e) Nominee/renewals promotions with response rates of about 22%. The follow up retention of the 
nominees of 20%. 

The above has been achieved in the face of promotional and budgetary limitations. We have and 
are continuing our efforts to find promotional techniques to be in the position of mailing smarter 
and maximizing testing opportunities among our coop clients. We help transform marketing ideas to 
proven techniques saving you both the cost of testing and expanding the successful results for your 
use. 

We provide summary reports of circulation, renewal, billing and gift promotions, which are 
prepared and presented personally with comparative results of other similar state publications. 
Promotional and fulfillment matters are presented, analyzed, interpreted and recommendations 
made at our annual coop meeting. Sec the agenda for this year's meeting in Exhibit 1. In addition, 
there is a separate and private meeting devoted solely to each patticipating magazine. 
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Pe1iodically and at least ammally, all telephone and con-espondence are reviewed and analyzed by 
specific type of adjustment, inquiry, change of address, order and/or complaint. Quality control and 
field audit trips are taken to review all processes and procedures at CDS. 

3. Management Consulting. 

a) Support in pricing & special offers including premiums, multi-te1ms. 
b) Timing and effort recommendations for renewals, invoices and gifts. 
c) Generation and promotional handling of nominees. 
d) Breakeven and lifetime analyses. 
e) Financial analyses involving cash flow, earned and net income and unit cost analyses. 

We have included several references. See attachment II. 

Furthermore, resumes of Martin Rosinsky and Dinah Lowell are shown in Attachments III and 
IV respectively. Resumes of key personnel at CDS at shown in Attachment V. 
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EXHIBIT 1 - Tentative Agenda for the 2018 Coop Meeting 

TENTATIVE AGENDA FOR SPRING 2018 COOP MEETING 
Tuesday, April 24 through Thursday, April 26, 2018 

Delray Sands Hotel, Highland Beach, FL 

Tuesday 7 pm: Welcome dim1er at the hotel 

Wednesday 8 am: F irst session of group meeting: 
1. a) Welcome 

b) Glossary and reports. 

2. Product. 

a) Frequency 

b) Importance to the Dept and Division- and mission. 

3. Circulation. 

a) Subscription circulation goals 

b) Circulation reporting: USPS publisher's statement, balancing CDS counts vs 
US PS/printer. 

c) Mailing of supplemental labels. 

4. Acquisition of New Subscribers. 

a) Demographics - age, instate vs out of state, other special interests 

b) Direct mail to license buyers, etc. 

c) Direct mail to segments of circulation (RN, RR, RS, etc) 

d) Nominee promotions (including renewals). 

e) Email blasts - in house or CDS. 

f) Off er: price/tenn, premium. 

g) State fairs, sportsmen's and other annual events. 

5. Digital Versions. 

a) Digital circulation vs print circulation counts. 

b} Updating of experiences and procedures during the past 12 months. 

c) Free, paid, or premium. 
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EXHIBIT 1 - Tentative Agenda for the 2018 Coop Meeting (continued) 

Thursday 8 am: Second session of group meeting: 

6. Maximizing Retention: Renewals, Bills, Cash Acks, Step Ups 

a) Offer- price/ term, premiums. 

b) Renewal response rates ( cash acks, nominees & other advance promotions - BPI). 

c) Billing analysis from turnaround documents including step ups. 

d) Cash acknowledgements. 

e) Update and experience with auto renewals. 

f) Website orders 

7. Gift Promotions 

a) Response Rates. 

b) Live File 

c) Expired donor selections. 

d) 2018 selection schedules. 

8. Customer Service and Fulfillment 

a) Telephone and correspondence handling 

b) Publisher Help Screens and updating. 

c) Dupe flushes. 

d) Updating of comp and controlled lists. 

9. Future Meetings 

a) Fall field audit and quality trip to CDS. 

b) Spring 2019 meeting. - Des Moines, IA? 

c) Other 2018 annual meetings: ACI (Springfield MO), IRMA (Denver CO). 
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PART 8. SUBCONTRACTOR- CDS GLOBAL, INC. Background and Experience (CDS) 

Our subcontractor for much of the fulfillment processing is CDS. They are a wholly owned 
subsidiary of the Hearst Corp. CDS is the largest fulfillment processing company in the United 
States. 

CDS was originally incorporated in 1972 as Downe Computer Services, bringing together 
creative management, staff and the new computerized fulfillment system designed for LOOK 
magazine. Through a 1978 acquisition, it became Charter Data Services, and in 1982 CDS was 
pw·chased by the Hearst Corporation and renamed Conununications Data Services, Inc. In 2007, 
the name was changed to CDS Global. 

Along the way, CDS experienced dramatic growth. There were 148 employees and one client 
when the company began operations on April t, 1972. By 1981, CDS employed 1,000 people 
serving 87 magazines and 39,000,000 subscribers. 

With 45 years of expertise and 15 locations worldwide in 2017, CDS Global is a trusted partner 
to the media industry, managing 192 million consumers across nearly 1,000 print and digital 
magazine titles. Their unmatched scale gives media companies of all sizes access to the 
technology needed to attract, retain and interact with audiences and increase share of their 
disposable income. 

CDS Global helps media companies find success across print and digital with multichannel 
content and audience engagement technology. The company works with publishers to leverage 
the power of their brands through data-driven audience engagement; right-time, 1: 1 marketing; 
marketing automation; multichannel subscription support; global consumer acquisition; modem 
business intelligence; extensive payment solutions; customer care; and more. 

The officers and principals of CDS Global are listed below. 

Malcolm Netbum 
Nancy Gessmann 
Barbara N cl son 
Jim Plas 

Chairman & CEO 
Senior VP, Global Operations 
Chief Client Officer 
Chief Product & Technology Officer 

CDS headquarters is located at: 1901 Bell A venue, Des Moines, IA 50315. 
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CDS will perform the activities listed below which involves the daily, bi-weekly and monthly 
processing: 

1. Caging - Receive, log, and open mail from subscribers. Remove, validate and record 
amount. Endorse and encode payments, balance and deposit of same. 

2. Entering - Enter the following transactions: cash, credit, renewal and gift orders, 
payments, cancellations, name and/or address changes and similar information. Make 
reasonable efforts to enter subscriber's full first and last name on non-finder number and 
non-match code documents. Maintain all necessary batch controls. 

3. Editing-Transactions are processed through editing programs to identify and report 
errors. Errors to be recorded, analyzed and corrected as promptly as possible. 

4. Subscriber Database Maintenance - the magazine's subscriber database will consist of 
electronic files containing subscriber and recipient data, magazine characteristics, 
specific order data and transcription history. CDS will apply and edit transactions, 
including cash, credit, credit card, renewal, gift renewal, complimentary, gift and NGPC 
orders; payments; cancellations; name and/or address changes; and subscriber 
adjustments to the database on an interactive basis (date and time identified at a time of 
application). Errors will be corrected on an interactive basis. 

5. Billing and Accounts Receivable - Invoices shall be mailed within five working days. 
The number of billing efforts and their frequency is to be set forth by the NGPC in the 
billing schedule. Unpaid credit subscriptions shall be suspended or canceled at least one 
issue prior to the expiration as per instructions of the NGPC. 

6. Regular Renewal and Other Promotions - Regular renewals shall be mailed within five 
working days. The regular renewal promotion may be mailed six months or less prior to 
expiration of the subscription. 

7. Issue Labels (records)- Main file and supplementary issue labels are to be prepared and 
provided in accordance with the NGPC's requirements. Main file and edition splits by 
geographic area specified by the NGPC, as defined by 5-digit ZIP codes, will be 
segregated. Labels to be produced and shipped to the bindery in accordance with the 
schedule or accumulated to provide economic quantities for subsequent shipment at the 
NGPC's discretion. 

8. Postal Service - Postal fonns will be prepared for each issue and forwarded in 
accordance with the NGPC's instructions. 

9. Complaints - Subscriber delivery complaints/correspondence will be handled in 
accordance with reasonable fulfillment industry practice. 

CDS Global provides transaction/tally information regarding all customer service 
activity. These transaction/tally reports are reviewed and analyzed on an annual basis by 
type of media i.e., written correspondence, telephone and email. Complaint levels as a 
function of circulation arc reported to the client in a comparative analysis with other coop 
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clients. The major types of complaint/inquiries are also reported upon separately with 
recommendations to improve performance, when appropriate. 

10. SERV Operating Reports. CDS can furnish a full range of Operating Reports. 

11. File selection services will be provided as required by the NGPC and shall be fulfilled on 
4-up or 5-up labels, or data downloading. 

12. Merge/purge will be provided as required by the NGPC including the master files of the 
magazine and outside lists. 

13. A current postal file will be maintained which included 9-digit ZIP codes, primary city 
names, alternative city names, state codes, editions and entry points, as required. 

14. Mail Save processing to suppress new incoming responses from already selected names 
from being mailed. 

CDS fulfillment services include: order processing, payment processing, renewal selections, 
acknowledgement selections and a full service bureau for customer service options. They have 
state of the art mail opening and extraction equipment to ensure orders are processed in an 
efficient time frame. Subscribers can contact CDS via 800#, through US Postal Service, or via 
website. They can resolve subscriber concerns, change their address, enter orders, take 
payments, adjust and extend subscriptions, take gift orders, upsell renewal, etc. in a timely 
manner. They can respond to all forms of communication, when necessary. 

Random call monitoring is used to ensure the high level quality of service. Infonet Systems also 
monitors these calls as part of their quality control process. 

In a more advanced and broader spectrum of service, CDS is the leading provider of subscription 
management and cCommerce solutions. They are discovering, analyzing and adapting new 
technology to enable clients to continue capturing subscribers regardless of fonnat. 

CDS maintains the industry's highest representative-to-publisher ratio (2: I) and an average 
account management tenure of 14 years. The input, maintenance and complaint processes are 
being handled by experts serving as ttue strategic partners .. 

CDS is a leader in combining print and digital subscriptions in the same database. Error detection 
and correction at the input of information as well as in the output of records helps ensure that 
your file in maintained accurately for marketing purposes as well as for high performance in the 
customer service area. A comprehensive set of policies, procedures and reports are integrated for 
both print and digitals products. 

Direct access to subscriber records is available to subscribers for updating records, renewals and 
general customer service. CDS works with most of the digital magazine providers such as Blue 
Toad. Their systems work for you and for your subscribers in the dynamic and changing world 
of digital services and publications. Email promotions (both at CDS and in-house) are easily 
tested, processed and acknowledged. 
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Part C. Handling of Magazine and Products (including donations) 

It is planned to have 2 landing pages for orders transferred electronically (by URLs) from the 
NEBRASKA land website. Basically the person would hit a submit button to either of these 
pages. One page would handle the magazine and several products such as donations, the calendar 
etc. The other page would handle the rest of the products. The credit card infonnation would be 
entered once for each page. However, each product would appear separately on the buyer's credit 
card statement. Periodically, the products on each of these pages could be switched from one 
page to the other, added or dropped. 

Phone or mail orders could be handled in a similar manner. We would also suggest a bill me later 
option for the magazine subscriptions. 

The magazine orders would he entered into the SERV system. The products would be entered 
into the SER V Pf systems. 

A more detailed presentation of the ordering process and handling of information is described in 
the examples below: 

Products - Products 
-- Revenue earned when Product shipped, and Credit Card not charged until Product shipped. 

Magazine - Issued Based 
--Revenue earned as Labels pulled for an Issue, and Credit Card is charged when order received. 

All Orders, Cancels, Earnings, Deposits, Credit Cards, etc., are reported based on the OMS. 

Combo Credit Card Order example, with reporting: 
A webstore selling a combo order of a Product and Magazine, would be split and sent to the two 
OMS's. 
$10 Product Number A, and $5 Magazine B, for a total Order of $15 

Products 
--a $10 Credit Card order is received for Product Number A 
--a Ship job is ran, possibly once a week 
--when the Product is Shipped Confirmed, the Credit Card is charged for $10 
--month end financial reporting (see reporting packet) 

--ECCOOS 1 Electronic CC Transmission Report shows a $10 CC settlement (ran by Product 
Line) 

--XRPT240 Sales Summary Report shows for Product Number A, (1) Unit Shipped/$10 
Shipped 

--XPAF6SOB AIR Balancing Report shows for Product Nwnber A 
--Shipment $10 
--Payments ($1 O) 
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Issue Based 
--A $5 Credit Card order is received for Magazine B, and Credit Card is charged for $5 
--month end financial reporting, with no Issues pulled yet (see reporting packet) 

--PDP0020 Daily Mail Opening Report shows a $5 CC settlement (ran by Mag Code) 
--RPT0120 Deferred Income Report by Issue shows $5 
--RPT0130 Deferred Income Balancing Report 

--$5 orders 
--$5 ending DI Balance 

--RPT0220 Order Applied Report shows $5 orders 
--when Label for an Issue is pulled (see reporting packet) 

--RPTOI30 Deferred Income Balancing Rpt 
--$1 reduction for Issues Served 
--$4 ending DI balance 

--RPT0120 Deferred Income Report by Issue shows $4 
--LBL1100 Earned Income Report shows $1 

The SERV system for the magazine (Issue Based) is described in more detail in Attachment VI. 

The SERV Pf system for products is described in more detail in Attachment VII. 
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ATTACHMENT I 

Cooperative Agreement on the Formation and Operation of a 
State Magazine Fulfillment and Circulation Promotion Cooperative 

I. Introduction 

Since 1980, several state conservation and wildlife magazines have enjoyed the benefits of a 
cooperative•like organization for magazine circulation fulfillment and promotion matters unified 
by a Memorandum of Agreement. A formal agreement to recognize the existence of the 
organization and to affinn membership by each state member (SAM) was entered into and 
remained in existence by several state agencies including Montana Department of Fish, Wildlife 
and Parks, the South Carolina Department of Natural Resources and the Wisconsin Department 
of Natural Resources. These participating agencies were provided the promotion and 
management services of lnfonet Systems Inc. (Infonet). Fulfillment services were performed 
under a common standardized service with the fulfillment vendor but contracted separately by 
each of the participating agencies. 

Since that time, and in order to expand the ability of fulfillment services to other smaller state 
publishing, the providing of fulfillment services has been offered and included with the 
promotion and management services oflnfonet Systems, Inc. This arrangement eliminated the 
concerns of the fulfillment service bureau to contract with a larger number of smaller sized 
publication where the firm had a circulation restriction of 10,000 at various times. Fwthermore, 
the direct overall bundling of these services eliminated the concerns of the fulfillment service 
bureau in dealing with separate smaller clients on a fulfillment basis alone if the services of 
Infonet were not included, improving and expanding services, maintaining pcrfonnance and 
demanding corrections of problems in all areas of judgment within an overall spectrum of 
reasonableness. 

Nevertheless, although the fulfillment vendor has remained the same throughout the 
cooperative's existence, the ability to consider and, if necessary, recommend a change to another 
vendor has been a periodic and consistent level of investigation. This ability and the size of the 
overall circulation of the cooperative has helped to contain costs and maintain performance. 
Banding together with the ability of the cooperative and of each of the participating members has 
provided for priority treatment and customer service. However, as new state agencies were 
added to the cooperative organization, the formal joining and recognition of the cooperative as 
an entity lapsed into a more infonnal relationship. 

The pw-pose of this agreement is to formally recognize existence of the organization, to affirm 
membership by each state agency member (SAM), to establish a framework for the organization, 
its management, and its probable path of development. 
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II. Participating Agencies 

Arizona Game & Fish Department 
Arkansas Grune and Fish Commission 
Colorado Department of Natural Resources 
Iowa Department of Natural Resources 
Massachusetts Division of Fisheries and Wildlife 
Mississippi Department of Wildlife, Fisheries & Parks 
Montana Fish, Wildlife & Parks 
North Carolina Wildlife Resources Commission 
Oklahoma Department of Wildlife Conservation 
South Carolina Department of Natural Resources 
Virginia Department of Game and Inland Fisheries 
Wisconsin Department of Natural Resources 

Ill. Activities of The Cooperative Organization 

A. Circulation Fulfillment 

SA Ms have jointly negotiated with and used a mutual circulation fulfillment service 
provided by Infonet with a common subcontract with a mutual vendor. Though some 
SAMs have signed a separate contract with the vendor, services purchased have been 
standardized and circulations pooled among SAMs to facilitate the single contract 
concept, with additional clauses added as appropriate to conform with individual state 
ptrrchasing requirements. Negotiating and signing uniform contracts and dealing with a 
common vendor on service provision matters has provided member states with the 
following benefits: 

t . Pooled circulation has attracted bids from major fulfillment service firms at prices 
customarily offered only to publishers of large circulation magazines. Pooled 
circulation has also attracted fulfillment data processing films with a level of 
sophistication nonnally unavailable to small publishers. 

2. Pooled circulation has further been recognized in shared expenses (allocated costs) 
especially in developmental activities such as website processing, telephone 
upselling and cross selling, demographic overlays, etc. 

3. Because the fulfillment service recognizes all SAMs as a single publisher, each SAMs 
individual status with the vendor is enhanced, with each small publisher given the 
attention and service normally reserved for very large clients. 

4. Volume discounts have been obtained in several areas including but not limited to 
commingling of mailings for additional postal savings, etc. 
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B. Promotion Activities 

t . The cooperative has offered each SAM advantages in developing and testing 
promotional materials. Rather than each SAM testing a variety of billing and 
renewal packages, they have traditionally shared promotion package development 
and actual testing costs. Artwork and copy from successful packages have 
traditionally been shared without cost with all other SA Ms. 

2. In meetings, individual marketing strategies and editorial efforts of SAMs are 
examined and critiqued, thereby allowing each SAM to benefit by the varied 
expertise on staff at all SAMs. Although a major part of the activities of the 
cooperative relates to circulation fulfillment and associated activities, important 
suppo1t is also provided in information sharing on circulation and by-product 
marketing efforts. 

C. Cooperative Management To Date 

1. Promotion and circulation policy decisions are made by consensus at annual 
meetings of magazine circulation managers, editors, or other SAM representatives. 
Matters concerning all SAMs are discussed in terms of individual state policies and 
magazine goals. Decisions necessary to confonn to vendor requirements are made 
by consensus. SAMs are free to adopt or reject group promotional testing activity 
decisions wu·elated to vendor contract requirements. 

2. Recognizing that no one SAM has the staffing or expertise to handle the day-to-day 
scheduling and coordination of circulation activities of all SAMs at the fulfillment 
vendor, a common circulation consultant is charged with these duties. 

IV. Common Understandings 

In recognition of the benefits provided the SAMs and in order to maintain the effectiveness 
of the cooperative, the SAMs hereby resolve any state publishing a magazine may seek 
membership or may continue membership in the cooperative in compliance with the 
following conditions: 

1. SAMs must secure a contract(s) with common fulfillment, and promotion services. 
The contract must comply with service requirements and schedules negotiated 
among and agreed to by all SAMs. The service vendor must bid on any contract 
with the understanding it will be treated as part of the cooperative. 

2. SAMs must contract with a conunon circulation consultant who will be responsible 
for the day-to-day cooperative management, executing duties including but not 
limited to: coordination of programming development and review, coordination and 
execution of computer work time and mailing and promotional schedules, 
negotiation of vendor/cooperative disputes, audit of fulfillment service to the 
cooperative and compliance with the contract requirements, conducting aimual 
fulfillment coordination and promotional strategy meetings of SA Ms, 
standardization of fulfillment service data processing forms, location of print areas, 
and size of envelopes. 
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3 . All SAMs recognize that continuity is an important consideration for maintaining 
circulation service and volume, both in consultation to the cooperative and in 
purchase of fulfillment services. 

4 . SAMs participate in annual meetings to coordinate fulfillment and promotion 
activities. At these meetings, the SAMs will assess the quality of the service being 
provided by the fulfillment service vendor and will instruct the consultant to audit 
service, direct improvements, make schedule changes, and negotiate disputes as 
necessary. 

5. Though this agreement docs not supersede individual state purchasing laws and 
requirements, SAMs participating in the cooperative will make every effort to 
make continued participation in and support of the cooperative a major 
consideration in fulfillment service bureau and circulation consultant purchasing 
decisions. 

6 . The annual coop meeting will serve as the formal meeting of the cooperative. 
Committees of representatives of the SAMs may be appointed by a majority of the 
attendees to review and suggest policy recommendations in management, 
fulfillment or promotional activities of the coop. 

V. Participation in Group Fulfillment Activities by Other Publishers 

The present contractual arrangement is extended to both state and non-state members. It 
should be acknowledged that several organizational magazines (NPOMs) pool their 
circulations with those of SAMs to further enhance fulfillment services and shared costs. 
NPOMs may attend meetings as non-voting participants. NPOMs have also traditionally 
paid an equal share of fees. This cost-sharing arrangement is expected to continue. 
Though it is hoped that NPOMs will continue to participate in the cooperative in order to 
secure more advantageous service fee bids, only SAM participation shall be considered in 
this agreement. 

VI. Period of Agreement 

This agreement shall remain in effect until June 2018, and thereafter will be renewed 
biennially. Any SAM may withdraw from this agreement on written notice to all member 
states. Every effort shall be given to notify other SAMs 180 days p1ior to withdrawal. 

VII. Modification of Agreement 

Consideration shall be given to modification of this agreement on the request of any SAM. 
Modifications agreed to in writing by all SAMs will be attached to and become a part of this 
agreement. 

VIII. Operating Philosophy 

We, the SAMs of the State Agency Circulation Cooperative recognize the need for 
communicating vital issues to our publics through regular publication of magazines, and we 
recognize the value of this cooperative in facilitating publishing. We agree to participate 
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actively in the cooperative and to make its continued operation a major consideration in our 
purchasing decisions. We further agree to accept new member states agreeing to our basic 
requirements. 

IX. SAM Contacts for Operation of the Cooperative: 

Arizona: Heidi Rayment 
Game & Fish Department 

Arkansas: Keith Stephens 
Game and fish Commission 

Colorado: Mindy Blazer 
Department of Natural Resources 

Iowa: Alex Murphy 
Department of Natural Resources 

Massachusetts: Marion Larson 
Division of Fisheries and Wildlife 

Mississippi: David Bean 
Department of Wildlife, Fisheries and Parks 

Montana: Tom Dickson 
Montana Fish, Wildlife and Parks 

North Carolina Josh Leventhal 
North Carolina Wildlife Resources Commission 

Oklahoma: Nels Rodefeld 
Department of Wildlife Conservation 

South Carolina: Joey Frazier 
Department of Natural Resources 

Virginia: Sally Mills 
Department of Game and Inland Fisheries 

Wisconsin: Kathryn Kahler 
Department of Natural Resources 
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ATTACHMENT II 
REFERENCES 

A. Summary of Corporate Experience 
Three examples of other magazines of similar circulation and niche subject matter for which 
lnfonet Systems previously and cun-ently perform circulation management and subscription 
fulfillment services are shown below. These same references are provided for CDS as the 
subscription fulfillment work is subcontracted to them as planned for your publication. 
See Summary Matrix on the next page. 

Some specific comments of the work performed for various state publications are: 

Outdoor Alabama increased their circulation from 6,000 to 28,000 subscribers in the 12 years 
that they had been doing business with us. Arkansas Wildlife increased their circulation initially 
from 24,000 to over 30,000 subscribers. A large price increase and a very limited promotion 
budget dampened their ability to grow. Virginia Wildlife was faced with a mandated frequency 
change from 12 issues to 6 issues in July 2012. Due to a planned series of Beat the Frequency 
Change promotions, their circulation and renewal rates remained stable. Iowa Outdoors 
increased their circulation from 24,000 to 37,000 during the past 10 years despite a name change 
(from Iowa Conservationist) and changes in editorial emphasis. Furthermore, both Iowa 
Outdoors and Wisconsin Natural Resources had frequency changes in the past 6 months. Both 
were handled with special promotions that resulted in high response rates, low complaints and 
other public relations concerns. 

You may contact the following references for both business and persormel references: 

1. Heidi Rayment, Editor 
Arizona Wildlife Views 
Arizona Grune and Fish Department 
5000 W. Carefree Highway 
Phoenix, AZ 85086 
( 623) 236-7216 
hrayment@azgfd.gov 

2. Keith Stephens, Assistant Chief of Communications 
Arkansas Wildlife 
Arkansas Game and Fish Department 
#2 Natural Resources Drive 
Little Rock, AR 72205 
(501) 223-6342 
kastephens@agfc.state.ar. us 

3. Sally Mills, Editor 
Virginia Wildlife 
Department of Grune & Inland Fisheries 
PO Box 90778 
Henrico, VA 23228 
(804) 240-5943 
Sa1ly.mi1ls@dgif.vi rginia.gov 
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Client• 

Arizona Wildlife 

Views 

Summary Matrix 

Size Scope 

20,000 Fulfillment, Circulation Mgt. & Promotion 
Prime contractor with sub CDS Global 

Complexity 

Frequency change from 12 issues to 6 
Introduction & promotional use of a calendar issue 

Introduction, fulfillment & promotion of a digital version 

Tiered pricing and promotion 
Extensive strategies & promotion of new and renewal gifts 

Arkansas Wildlife 26,000 Fulfillment, Circulation Mgt. & Promotion Promotional use of a calendar issue 

Virginia Wildlife 

Prime contractor with sub CDS Global 

29,000 Fulfillment, Circulation Mgt. & Promotion 

Prime contractor with sub CDS Global 

Fulfillment and retention of subscribers under severe 

budgetary costraints 
Customer service & fulfillment with sudden price increases 
Extensive strategies & promotion of new and renewal gifts 

Frequency change from 12 issues to 6 
Introduction & promotional use of a calendar premium 

(The calendar is sold & promoted separately as a product) 

Tiered pricing and promotion 
Integration, fulfillment & promotion of the magazine with 

a new online State Licensing Procurement (Brandt) 

Extensive retention and new business promotion 
Extensive strategies & promotion of new and renewal gifts 

• Each of the above magazines have been a client for at least 20 years. They are still current clients. 

B. Summary of Our Personnel/Management Approach 
Martin Rosinsky and Dinah Lowell will run the project and will work on a day to day basis. 
Their resumes are shown in Attachments III and IV. The key personnel on the CDS Global 
subcontractor team are shown in Attachment V. Sandy Lorenzen, is the key contact person and 
works on a full time basis for the Infonet coop clients. She reports to Amy Crilly. We are 
fortunate to have many people who perform specialized functions such as label selection and 
preparation, selection, addressing and mailing of renewals, bills, acknowledgements, regular and 
gift promotions, website development and processing, database management and of course mail 
receipt, opening and data entry. Customer service for mail, phone and online interactions are also 
supported with online and direct access to the database. An organizational cha1t can be furnished 
upon request. 

No changes in the proposed personnel arc anticipated. However, changes may occur for a variety 
of reasons. The State will be contacted if such changes occur and ever attempt will be made to 
obtain approval but prior written approval of the State is not always practical nor acceptable. 
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ATTACHMENT III 
RESUME OF MARTIN ROSINSKY 

EXPERIENCE 

Management Consulting, Financial Analysis and Systems Analysis 
Computer application in the area of direct mail promotion, response analysis and overall 
planning, testing, and evaluation for publishers, fund raisers and membership organizations. 

Management consulting in complex systems involving mass data base development and analysis. 
Development of requirements and implementation of programs and procedures for testing with 
controls for costs and statistical reliability. 

Financial planning and reporting. Development of flexible budgeting systems for changes in 
circulation and/or promotional effectiveness. Circulation and financial modeling. Financial 
reporting for management. 

Subscription Fulfillment 
Develop specifications and provide services at lower costs and increased performance. Provide 
management and liaison services within a cooperative structure. 

Subscription, Fund Raising and By Product Promotions 
Provide a wide range of direct mail promotions including copy and layout, experimental design, 
testing and analysis. 

PROFESSIONAL BACKGROUND 

Infonet Systems, mc., President 
Over 40 years providing professional services to clients. (See the list of clients in Section 1.) 

EDUCATIONAL BACKGROUND 

B.S.C.E. The Cooper Union 

Certificate. Application of the Direct Electric Analog Computer. California Institute of 
Technology. 

Certificate. Application of Probability Theory to Operations Research. Massachusetts Institute 
of Technology. 

M.S.LE. Computers and Operations Research. Stevens Institute of Technology. 

M.B.A. Fairleigh Dickinson University. 

REFERENCES: Same as listed in Attachment II 
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ATTACHMENT IV 
RESUME OF DINAH LOWELL 

EXPERIENCE 

Fulfillment and promotional activities for all types of subscription promotions with 
Infonet Systems, Inc. Directly involved with planning, scheduling and coordination of the 
state non-profit magazines cooperative and other outdoor related publications. 

Infonet Systems, Inc. (Senior Associate) 

Over 35 years providing professional services to clients. (See the list of clients in Section 1.) 

Circulation Consultant to State Publications, The Cooperative Group and other outdoor 
related publications. Day to day liaison with fulfillment bureau regarding data entry, 
label generation, schedules, renewal, billing and gift selections. 

American Museum ofNatural History 

Promotion and Circulation Director for Natural History Magazine, the magazine of the 
American Museum of Natural History. 

EDUCATIONAL BACKGROUND 

State University of New York at F. I. T. -Associate in Applied Sciences 

State University of New York at Cornell - Related education courses 

REFERENCES: Same as listed in Attachment II 
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ATTACHMENT V 
RESUME OF KEY PERSONNEL AT CDS 

Amy c .. my is our Executive Director with CDS in Des Moines. During her 21 year tenure in 
Client Services at CDS Global, has had diverse experience including roles in customer service 
and operations. As an operations account manager, Amy supported many media clients, driving 
their operational success while building a vast knowledge of their business. She has been a 
member of the media Client Services team since 2012. 

Most recently, she served as an associate client director, successfully managing relationships 
with a number of media clients of varying size. 

Sandy Lorenzen is our Account Manager with CDS in Des Moines. Sandy has been at CDS 
Global for 36 years. She has worked in many different departments through-out the company 
including Enterprise Data Solutions, Creative Mailing Solutions, Conversions, as well as the 
trainer for the Batch System. She has been in her current role as Account Manager for 7 years. 

Diana Kelley is our Account Manager in the Boone facility. She has worked for CDS since 
1990. Her responsibilities include interacting independently with client services, operational 
areas and clients. She oversees day-to-day processing of orders and coordinates procedure 
changes. She provides knowledge and assistance for troubleshooting with fulfillment managers. 

REFERENCES: Same as listed in Attaclunent II 
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ATTACHMENT VI 
SERVSYSTEM 

The SERV system is a real time system that is used for magazine subscription processing. A 
more detailed description of the client accounting and financial reporting of this systems is 
presented in the following pages. 
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II 

Client Accounting & Financial Reports 
(Confidential) 

Kevin's Test Magazine 
KTM 

November 20XX 

Global 
A Htarsl Company 
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ATTACHMENT Vll 

PRODUCT SYSTEM{SERV/Pf) 

CDS Global is able to provide you support throughout the entire eCommerce ecosystem, from 
integrated promotional campaigns to Web Stores, product fulfillment, warehouse, distribution 
and full-service customer care. 

From Acquisition of new business, the fulfillment of the order, storing and distributing the 
products to recurring a repeat order, CDS Global has the tools available to do it all. CDS Global 
can support this entire process or any combination of the 3 phases you may wish to utilize. We 
have configured your operation as follows: 

Acquisition ~ 
*Engage order pages 

*email campaigns 
*Direct Mail 

Fulfillment ~ 
*Order Management 
*Payments 
*Customer Service 
*Reporting 
*Online Care 

Front End Acquisition options 

Distribution 
Warehouse & shipping 

(to be kept in-house) 

CDS Global offers 3 different solutions in terms of acquiring new orders on the front end of the 
process. Each connects seamlessly to our Product Order Management System (SERV/Pf) and 
provides the consumer with a traditional online buying experience. Which option is right for you 
wi11 depend on what the end goal is. If there are dozens or hundreds of product options with 
search engine capabilities, social sharing capabilities and dozens of other state of the art features 
found throughout the eCommerce community, a full blown Web Store may be the answer. 
If you are looking for a scaled down version for a limited number of products, where you still 
have the basic web store features (Tax calculation, Inventory status, Shipping & Handling 
calculation, etc.) then a Micro Site may be the best choice. 
If you are wanting to quickly and inexpensively get a smaller number of products into the 
marketplace, then maybe a series of Engage order and confinnation pages is the best option. 

Option - Engage Pages 

• Single Acquisition page could contain up to 10 products- 2 pages are planned. The first 
will contain the magazine, donations, a few products such as the calendar during the 
holiday season 

• Confirmation page included in the build 
• 2-5+ hours to build 
• Allow up to 2 weeks for build based on Engage workload 
• U.S. only 
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Order Management System 
CDS Global Product Order Management offers innovative solutions for some of this 
country's major product suppliers. The SERV/Pf platform handles 20 million orders annually. 
SERV/Pf offers unmatched flexibility to our product fulfillment clients. Whether your business 
consists of single-shots, catalog sales or complex continuities. It is a highly-flexible system 
driven by a series of policy tables & business rules to manage your consumers. The 
following information outlines the various system capabilities. 

Capabilities: 
1. Marketing Program Functionality- Currently, only a, c and g below are 

considered applicable. 
a. Single sales (one shots) 
b. Bundled one shots 
c. Loyalty programs 
d. Multichannel outlets (web, phone, mail, third party) 
e. Kitting 
f. Premium fulfillment 
g. Gift fulfillment 
h. Literature fulfillment 
i. Continuity 

i. Positive option, Negative option, or Ship 'till forbid 
ii. Shipment timing based on last shipped, last paid, or cycle 
iii. Variable credit (number of open payments) limits based on 

purchases 
1. Allows clients to increase customers' open number of credits 

allowed based on good standing and length, or decrease 
customers' open number of credits based on poor standing. 

iv. Variable system cancel policies 
1 . Allows clients to automatically cancel customers' continuities 

based on things the customer does without voluntarily 
removing themselves from the continuity (i.e., when a 
customer returns three products in a row) 

v. Ability to change price and/or shipping and handling 
vi. Allow load-up with or without installment billing 

1. Allows customers to receive all of a fixed-continuity at once 
2. Allows clients to offer billed installments or total balance 

billing 
vii. Ability to change frequency 

2. Billing and Payment Management - Currently, only b, c, f, and m below are 
considered applicable. 

a. Installment billing 
b. Cash 
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c. Major credit card authorization and authentication 
i. Real-time authorization for online orders 
ii. Credit card processing partners: Chase Paymentech, Litle & Co. 

and TransFirst, and First Data 
iii. Accept American Express, MasterCard, VISA, Discover 

d. Bill me later 
e. Tax, shipping and handling calculations 
f. Full charge at shipping or installment credit card charging 
g. Check, money orders and e-checks 
h. Check by phone 
i. Delayed billing 
j. Online payments 
k. Over and under payment handling 
I. Hard and soft decline handling 
m. Funds deposited daily 

3. Campaign {pricing) Management - Currently, only item a below is considered 
applicable. 

a. Item pricing 
b. Sales tax calculation based on where the client legally owes taxes - US, State, 

City, Canada/Providence (no international tax capabilities, i.e. VAT) 
c. Pricing options include: 

i. S&H pricing (a charge to the customer) 
1. Options: Based on number of products, weight of individual SKU, 

flat fee, by product, or total order value 
ii. One SKU at multiple prices based on promotion key, campaign, or 

variation key (uses a SERV/Pf "multiple price file"} 
iii. Discounts and coupons (based on dollar amount our percentage) 
iv. Preview pricing (ex: Try it for price X for R number of days, if you don't 

return it in that time, you're charged P.) 

4. Collection I Write-off - not applicable 
a. Up to 20 efforts before collection 
b. Invoicing materials have same printing options as invoices 
c. Write-off options, based on: 

i. Order dates 
ii. Last bill date 
iii. Type and number of dunning efforts 
iv. Sent to collection 
v. Amount owed 
vi. Order key 
vii. Product 

d. Write-offs can affect future purchases 
i. Options: discontinue continuity, mark the customer as not allowing 

future orders, 'bad pay' affects only credit orders, set promotional 
status to 'do not promote' 
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5. Order Type/ Distribution Management - Currently item a (i, ii, and iii) are 
considered applicable 

a. Buyer categories: 
i. Non-gifts 
ii. Donor/ recipient (gift) 
iii. Bill-to I ship-to 
iv. Parent/ child (within same household) 
v. Business to Business 

b. Distribution options 
i. Kits 
ii. Slap & ships 
iii. Pick-n-pack 
iv. Premium 
v. Simple item, distributed cheapest way possible 

6. Inventory Management - Not applicable 
a. Inventory Alert 

i. Weekly e-mails regarding: 
1. Out of stock 
2. Not yet available 
3. Below re-order threshold 

b. Real-time access to inventory levels and alerts 
c. Substitutions 

7. Accounting - Applicable as necessary 
a. All funds for each client are balanced and deposited daily to accounts 
b. Monthly accounting reports are delivered to clients 
c. Financials are based on shipped product, reported by promotion key or product 

number 
d. General Ledger file feed sent monthly (financial report) 

i. Contains every financial transaction that's occurred on the master file 
during the month - down to the promotion key product level. 

e. AIR roll forward on monthly basis 
f. Open receivable balance from previous month plus additions (shipment, refunds, 

etc.), minus reductions (payments, returns, etc.) 

8. System Hierarchy 
a. Client Code - Highest level in system where all customer data is stored 
b. Customer's name information is at client level 
c. Inventory is at client level and open to all product lines or restricted to one 

product line 
d. Product Line -used to separate types of business for financial and policy 

flexibility 
e. All other database fields are at this level 
f. Plan Code - Separates continuity plans 
g. Promotion Key- Up to 10 positions long, used to promote different groups of 

customers by the actual promotion offer. Promotion keys can be further grouped 
by campaign code and/or variation key. 
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h. Campaign code: Used to identify a client's campaign 
i. Variation key: Can be within a campaign and used to identify unique groups, i.e. 

a sample group that varies from general campaign 
j. Product Number- Up to 12 positions long and allows for multiple product 

variables. 

9. Customization 
a. Ability to turn on or off business rules (without programming) 
b. Promotion keys can be implemented and have the ability to override most of the 

business rules 
c. Automated outbound email confirmations { eConfirm/Pf) 

i. Order acknowledgements 
ii. Payment confirmations 
iii. Ship confirmations 
iv. eBills 

10.Data Security 
a. PCI Compliance 
b. Sarbanes Oxley 
c. Intrusion and systems penetration testing 
d. Annual 3rd party audit 

Warehouse & Distribution 
The CDS Global Distribution Center provides easy access to both coasts, handling all 
your product and premium distribution needs. Couple our order management expertise 
with our distribution capabilities, and CDS Global delivers product marketers with a true 
full-service solution. 
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Attachment F - RFP 5848 ZI Section V Project Description ... Item S Bidder Requirements 

V. PROJECT DESCRIPTION AND SCOPE OF WORK 

A. PROJECT OVERVIEW 
NEBRASKA/and Magazine, published by the Nebraska Game and Parks Commission (NGPC) since 1926, is a 
non-profit full-color print magazine published 10 times per year (with double-month issues in Jan/Feb and Aug/Sep) 
that typically has 52-80 pages per issue. Magazine content includes award-winning stories and photographs about 
Nebraska's parks and wildlife. outdoor recreational opportunities and conservation. Select stories from the 
magazine, as well as biogs and other content that does not appear in the plint edition, is available on the 
NEBRASKA/andwebsite. http://magaz:ine.outdoornebraska.gov/. 

B. CURRENT ENVIRONMENT 
The magazine and related products are currently sold online through NGPC's permit system, at park locations, 
distlict offices. through the mail and over the phone. NGPC intends to continue to offer sales through these outlets. 
Contractor will create and maintain a webpage with a shopping cart and e-commerce capabilities to replace a 
shopping cart which was previously hosted at http://magazine.outdoornebraska.gov/. Subscriber numbers range 
from 17,000 to 20,000 annually. More than half are currently renewed through the mail. Approximately 1,000 of the 
subscriptions are sponsored and distributed through the mail with regular subscriptions. Approximately 200 are 
distributed to staff at the home office. There is a digital version of the magazine online, but subscriptions to the 
digital version are not being sold at this time. 

Approximately 11. 000 subscription transactions are processed during a one year period for new and renewing 
subscribers. The remainder of subscribers would hold a multi-year subscription. These 11.000 transactions include 
all walk-in customers of NGPC offices, phone orders, mall orders and Online sales. less than half of magazine 
renewals and new subscriptions are processed with a credit card. 

The commission has many products available for customer purchase. However. only a select amount of products 
(currently less than 10) will initially be sold through the selected contractor's website, but could be expanded in the 
future. These products would include: a magazine subscription and calendar combination, Trail Tails children's 
publication, three to five books and a mug. Over a one-year period, a contractor could expect to process credit card 
and cash transactions for up to 10,000 calendars and 2,000 orders of miscellaneous products. 

Currently, the NGPC mails monthly renewal notices to approximately 1-2,000 lapsing subscribers per month. The 
subscriber receives a renewal letter offer and a return envelope, or the option to renew via phone or online. Each 
lapsing subscriber will receive up to three letters with renewal offers. It is unknown exactly how many existing 
customers return their order form in the mail or choose to renew over the phone, but about half of those receiving a 
renewal notice actually renew. Email renewals are not currently sent because we do not have emails for many of 
our customers. We also do not offer auto-renewal. We do not currently offer a bill-me option, subscriptions must be 
paid in advance. 

Phone calls for subscriber services currently go to NGPC staff and a contracted answering service that takes a 
message and relays the information to staff. On average, the staff receive five calls a day and up to 25 during the 
peak holiday times from the Friday after Thanksgiving until Christmas Day. About 100 customer service emails are 
received by NGPC and processed annually. There is no current contracted fulfillment provider. Staff are 
coordinating all subscription management. The NGPC has a contract with a printer who prints and directly mails 
each issue of the magazine, as well as any special issues. to the subscriber. Some magazines are shipped directly 
to the NGPC for internal distributions. NGPC shall maintain ownership of all copyrights. content, subscriber 
databases and customer information. 

C. GENERAL REQUIREMENTS: 
The Contractor will provide NEBRASKAland Magazine Subscription Fulfillment in accordance with the Scope of 
Work described herein. 

D. SUBSCRIPTION FULFILLMENT SERVICES FOR NEBRASKALAND MAGAZINE AND RELATED PRODUCTS 

1. The Contractor will provide comprehensive magazine subscription fulfillment services to achieve 
economical and practical results in the operating environment of a state government publishing 
organization. Contractor must provide customer service for NEBRASKAland Magazine plint subscribers, 
including all areas of customer service related to subscriptions, sales. customer support, and fulfillment 
issues {the magazine is drop-shipped by the printer directly via U.S. mail to print subscribers). Contractor 
must sell annual, two and three-year subscriptions and related products (such as the NEBRASKAland 
calendar and other publications) at a price agreed upon by NGPC and Contractor through online orders. 
mail orders. and phone orders. 
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2. Essential services to be provided include managing the subscriber database. This entails: migrating 
current subscriber data including but not limited to names, mailing and billing address, phone and email, 
and subscription expiration dates for both regular subscriptions and gift subscriptions; entering new 
subscriber records and all subscriber transactions; entering or importing new or renewal subscriber 
information provided by NGPC from outside sales sources such as NGPC offices or other systems; 
sending renewal notices; and renewing subscribers; balancing and depositing payments: providing, 
hosting and maintaining a customer-friendly and PCI DSS {Payment Card Industry Data Security 
Standard) compliant web-based system to accept credit card payments for the sale of both new 
subscriptions and renewals and related products; supplying a toll-free number service for subscription 
inquiries. accepting orders and processing changes for the customer; and analyzing and reporting on basic 
subscriber data. 

3. Contractor must provide, host and maintain a web-based system that must allow for, but not limited to, the 
following: 
a. Sales of NEBRASKALand magazine subscriptions 
b. Renewal of existing NEBRASKALand magazine subscriptions 
c. Addition or removal of products for sale 
d. Ability to sell 'combo' product such as a Magazine and a Calendar combined as one (1) product 
e. Customer account creation 
f. Customer purchase of multiple products in one transaction 
g. Ability for customers to add special instructions or notes to the order 
h. Ability for customers to have different billing and shipping addresses 
i. Ability for customers to send subscriptions or products as gifts 
j. Communications to customer 
k. Addition/import of customer orders and subscriber information for sales conducted through other 

sources 
I. Acceptance, processing and tracking of NGPC-defined promotional or coupon codes 
m. Tax-free sales, based on the customer or the product being tax exempt 
n. Calculation and collection of Nebraska state and local sales tax for sales based upon the product 

delivery address. This is required by state statute. 
o. Tax on shipping 
p. Free shipping or shipping based upon a standard rate 
q. Exportable CSV reports or ad-hoc queries for reporting products sold, customer information, 

general ledger account information 
r. Ability for customer to ship items from one order to multiple addresses 
s. Ability for customer to update their contact information 

E. ACCOUNT SERVICES 

1. Contractor shall provide the following seNices on a daily basis: 
a. Staff inbound 800 telephone number seven (7) days per week at customer convenient hours 

including regular standard business hours. weekday evenings and weekend days and early 
evenings, e.g .. 8 a.m.-10 p.m. CST M-F and 8 a.m-7 p.m. CST, Saturday and Sunday. 

b. Maintain subscriber mailing lists. 
c. Record. balance and deposit payments and process credit card payments. 
d. A daily order report by source with a daily record of deposit of payments. 

2. Contractor shall provide the following services on a monthly basis: 
a. Monitor postal regulations, services and discounts. 
b. Select subscriber names due for renewal based upon expiration date. 
c. Conduct t\No to three printed mailings of renewal notices to each lapsing or lapsed subscribers. 

3. Contractor shall provide the following every month or prior to each issue publication: 
a. Before scheduled mail-out of each issue, prepare subscriber list for NGPC acceptance and 

provide to magazine printer/mailer for processing. 
b. Prepare supplemental lists of subscribers for NGPC acceptance and provide to magazine 

printer/mailer for processing. Schedule will be determined by NGPC. 

4. Contractor shall provide the following services on a yearly basis: 
a. Provide projections of cost fluctuations. 

Page 24 
RFP Boilerplate I 09/25/2017 



F. PROCESSING 

1. Contractor shall receive, open and sort mail, record receipts. balance and make deposits via Automated 
Clearing House (ACH) to the State of Nebraska banking system within three days of the receipt thereof. 
Contractor must be able to generate .csv transaction files of financial items to be imported to the State's 
Payroll and Financial Center (PFC - the State's accounting system of record. Currently, Oracle's 
JDEdwards EnterpriseOne, version 9.1) and accept .csv transaction files of financial items returned from 
the State's PFC. 

2 . Contractor shall enter the following transactions into the subscriber database: new paid orders, renewals. 
gift and/or agency orders. payments, cancellations. name and/or address changes and an other related 
transactions 

3. Contractor shall be able to accept orders via Visa. MasterCard and Discover, mail, telephone and web site. 
Payments must be processed through the State of Nebraska credit card processor. Contractor must be 
compliant with PCI DSS and provide a compliant Attestation of Compliance. using the latest version, 
annually. The sales of subscriptions or other products shall be processed in the standard operating 
manner and entered as paid orders upon approval of the credit card. Contractor shall handle subsequent 
sales activities associated with rejects of the credit card or returned checks. The Contractor will be 
responsible for all fees and the collection of non-sufficient funds. 

4. Contractor shall balance and verify orders, promotions; and check for and correct errors produced during 
processing; report on errors and provide resolution. 

G. DATABASE MANAGEMENT 

1. Contractor shall have a computerized system with real-time, direct access capability to receive subscriber 
information, update files as information changes and send renewal notices to subscribers at pre­
determined intervals from an automated system. 

2. Contractor must import subscriber data including but not limited to, both subscription shipping and billing 
addresses including gift subscription information. 

3. Contractor shall enter records daily within five working days of receipt of transaction. 

4. The Contractor's subscriber database will include. but not limited to: (1) active records including gift 
records; (2} change of address notifications [for six (6) months after change of address], (3} canceled and 
expired records [for one (1) year after last issue]; and (4) future starts, supplemental addresses. and Post 
Office undeliverables. Each record will display a minimum subscriber name, address and expiration. 

Records will be accessible by using subscribers last and first name and address and an assigned 
customer identification number. 

5. Contractor shall provide active subscriber counts and subscriber mailing information to the NGPC prior to 
print date deadline for each issue. 

6. Duplicate subscriber record elimination will be performed by Contractor at least twice per year and 
thereafter upon request. 

7. Contractor shall transmit subscriber information to NGPC for each magazine mailing according to NGPC 
specifications. 

H. ACCOUNTS RECEIVABLE AND BILLING 

1. Contractor will provide to NGPC a daily order report by source with a daily record of deposit of payments, 
to be separately identified as subscription fees or state and city sales tax. 

I. RENEWAL NOTICES 

1. Contractor will provide up to three (3) regular renewal notices per subscription in accordance with a 
schedule provided by NGPC. Contractor will coordinate the list selection, any mail merges, and the printing 
and the mailing of the printed renewal forms. These mail outs currently consist of a letter that has a tear-off 
portion to return with payment and a window envelope. The letter includes, but is not limited to the 
subscriber's name, a unique customer id, expiration date, renewal cost with city and state sales tax, 
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address and unique subscriber/customer ID. The first regular renewal promotion shall be mailed at least 
three (3) months prior to the expiration of the addressee's subscription. 

2. Contractor will prepare gift renewal notices on special forms and will, at the request of NGPC. include an 
itemized list of gift subscriptions previously given, if on file. Renewal notices will be sent first to gift-givers 
at least three (3} months prior to the recipients expiration date , and if not renewed. renewal notices will be 
sent to gift recipients at least one ( 1} month prior to their subscription expiration. 

3. Contractor will utilize a postal account funded by NGPC for mailings. NGPC will be responsible for the cost 
of printed materials. 

J . SUBSCRIBER LISTS 

1. Subscriber lists will be prepared and provided by the Contractor for the printer/distributor, currently R.R. 
Donnelly, in accordance with the NGPC's requirements. CSV Lists must be de-duplicated. sortable, and 
include, but not limited to, required fields for mailing: subscriber/recipient first and last name, company 
name, customer id, mailing address line 1, mailing address line 2, city, state and zip code. 

2. Subscriber lists will be segregated by the Contractor, by subscriber/recipient first and last name, company 
name, customer id, mailing address line 1, mailing address line 2, city, state and zip code, or geographic 
area specified by the NGPC. as defined by 5 and 9-digit ZIP codes. 

3. Contractor will ensure mailing list will arrive at the printer/distributor (currently R.R. Donnelly}, by 8:00 a.m. 
on the associated due date for each month that the magazine is mailed (January/February (December 9). 
March (January 25), May (March 30), June {May 1 ). July (May 31), August/September (July 6), October 
(August 28). November (September 25) and December (October 27). Dates listed are approximate. 

K. POSTAL SERVICE 

1. The Contractor will use the U.S. Postal Service address correction service (ACS) to obtain address 
corrections electronically based. 

2. The Contractor will prepare PS Form 3541 for periodicals and an advertising markup form, together with 
NGPC, for each issue and forward the forms in accordance with the NGPC's written instructions. 

3. The NGPC will make all required payments to the U.S. Postal Service. 

L. TOLL-FREE TELEPHONE SERVICE 
The Contractor will provide a toll-free telephone service staffed seven (7) days a week at customer convenient 
hours including regular standard business hours, weekday evenings, weekend days and weekend early evenings 
for subscription inquiries, accepting orders and processing changes for the customer and answer general questions 
about the publication. 

M. COMPLAINTS 
Subscriber delivery complaints received by phone or correspondence will be processed by the Contractor and 
forwarded to the NGPC. with documentation indicating how the complaint has been resolved. 
Complaints/correspondence will be handled in accordance with reasonable fulfillment industry-standard practices. 

N. TAXES 
Contractor shall assess and collect Nebraska's State and local sales tax for magazine sales based upon the 
delivery address of the magazine at the lime of the sale. Reports identifying the delivery location and the amount of 
state and local sales tax collected per subscription processed shall be developed and supplied in conjunction with 
payments made to the NGPC related lo subscription fees collected. Responses that cannot include sales tax 
collection at the point of delivery will not be considered. 
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0. REPORTS 
Contractor must have the ability to provide reports to NGPC, including but not limited to, showing the quantity of 
transactions by type in all phases of fulfillment processing. e.g., total circulation, new subscriptions, new gift 
subscriptions, daily receipts and deposits, credit card orders, number of renewal notices mailed. The following 
reports may be requested as needed: 

Report Title 
Daily Cash Report 
Order Report by Source 
Sales Tax Collected by Locale 
Accounts Receivable Balancing 

Earoed Income Adjustments 
Credit Production 
Credit Cancellation 
Credit Payment 
Credit Payment Adjustment 
Expire Analysis 
Orders Applied by Term 
Cancellations Applied by Term 

Renewal Analysis 
Direct Mail/Phone Agency Cancels 
Direct Mail/Phone Agency Reinstatements 
Telephone Analysis of Incoming Calls 
Correspondence Analysis 
Main File Subscriber Counts 

Status of Subscription Copies 
Refund Listing 
Order Response -Promo Codes 
Call Center Help Screen Information 

P. TECHNICAL REQUIREMENTS 

Frequency 
Daily 
Daily 
Daily 
Daily 

Monthly 
Monthly 
Monthly 
Weekly 
Weekly 
Monthly 
Monthly 
Monthly 

Monthly 
Monthly 
Monthly 
Monthly 
Monthly 
Monthly 

Weekly 
Daily 
Monthly 
Semi-Annually 

1. Business Continuity Planning and Disaster Recovery 
The Contractor must provide a primary site and a secondary site as bi-directional (or fail over ready) sites. 
Both facilities need to be classified as "Tier Ill" or above under the guidelines set forth by the National 
Uptime Institute at http://www.gpxglobal.net/wp-
content/uploads/2012/10/TIERST ANDARD Topology 120801.pdf. 

2. Data Ownership And Accessibility 
All data from October 1, 2016 forward must be migrated from the current system to the new subscriber 
management system prior to the go live date. Testing of data migration must be done in advance 
according to the Project Management. 

NGPC is, and will remain, the owner of all data maintained on the database. The Contractor will be 
responsible for storing, and for the safe keeping of, all data on a central database and for maintaining all 
data. 

Contractor will provide NGPC a copy of database upon request. 

3. Data Storage, Replication, and Backup 
Data storage, replication, and backup services must be located in the United States and must use leading 
technologies. Contractor should provide a high-speed Storage Area Network (SAN) fabric that allows for 
fiber data transfer speeds for offsite replication of any data. Contractor is responsible for having a data 
recovery plan emphasizing data and system recovery timeline. 

The Contractor must provide a secure file transfer process as the means to upload and download data. 
Bidders should describe, in detail, any proposed alternative solutions as part of the proposal response. 
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4. Hosted Environment 

a. Browser Compatibility 
The online subscriber services portal/website must be accessible using popular, widely available 
browsers such as Microsoft Internet Explorer, Safari, Firefox, and Chrome, including all currently 
supported versions, as well as on Apple and Android devices, and on other personal mobile 
devices. No custom software will be required to reside on the user's device. 

b. Performance 
The Production environment: 
i. Must provide sub-second response time to the State's firewall 95% of the time. 
II. Must provide a report of performance quarterly, or as requested 
iii. Must use redundant network connections, 
iv. Must offer backup power via redundant power sources. and 
v. Must protect the physical security of the facility 

5. Maintenance 
The Contractor must have a plan for updating, enhancing, and modifying their hosted software in response 
to technological advances and the need for additional features to improve efficiency and ability to meet 
NGPC'S requirements. This shall include any and all upgrades to the software. 

Normal and preventative maintenance shall be performed at a time that shall not adversely impact daily 
operations, with prior notification to NGPC of the downtime. 

The Contractor shall provide a list of all enhancements and changes to be made to the NGPC for approval 
in a maintenance release prior to the release. 

6. Information Security 
The Nebraska Information Technology Commission (NITC) has adopted an Information Security Policy to 
provide a uniform set of reasonable and appropriate security safeguards for protection of the 
confidentiality, integrity, availability, and privacy of information collected, stored, and used to serve the 
citizens of the State. Contractor shall comply with any standard and policy changes that are implemented 
by the NITC. 

a. Server Security 
Protection against Malicious Code: Software and associated controls must be implemented 
across systems, and logs monitored, to detect and prevent the introduction of malicious code into 
the State environment. The introduction of malicious code such as a computer virus, worm, or 
Trojan horse can cause serious damage to networks, workstations, and state data. On host 
systems or servers, the signature files must be updated daily or when the virus software vendor's 
signature files are updated and published. 

The Contractor's system must comply with the NITC Information Security Policy to include browser client 
security and, at a minimum, use of Secure Sockets Layer ("SSL") with 128 bit encryption or higher. (Full 
NITC 8-101: Information Security Policy is at: http://nitc.nebraska.gov/standards/8-101.html. NITC 8-301: 
Password Standard is at: http://nitc.nebraska.gov/standards/8-301.html. NITC 8-302: Identity and Access 
Management Standard for State Government Agencies is at: http://nitc.nebraska.gov/standards/8-
302.html.} 

Q. PROJECT PLANNING AND MANAGEMENT 

1. Project Work Plan 
Within ten (10) business days of contract award/contractor start date, the Contractor shall provide a full 
project plan and timeline. The Contractor and NGPC will jointly discuss timing and staffing issues that will 
impact the timeline. The result shall be an updated Project Management Plan. The Project Management 
Project Status Reports for the period of contract award through 60 days past implementation, the 
Contractor's Project Manager shall provide weekly Project Status Reports, which shall include: 

a. significant work plan activities performed during the reporting period, with review of the completed 
activities and comparison with plan; 

b. identification of project risks and documented recommendations to mitigate such risks; 
c. deliverables completed during the reporting period and Identification of milestones reached and 

comparison with plan; 
d. significant work plan activities and resources planned for the next reporting period; 
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THIS ATTACHMENT PROVIDES RESPONSES TO YOUR REQUIREMENTS OF "S. BIDDER REQUIREMENTS". 

WE COULD NOT FIT THEM IN THE SPACE PROVIDED ON YOUR FORM. WE HAVE REPEATED EACH 

QUESTION, FOLLOWED BY OUR RESPONSE: 

S. BIDDER REQUIREMENTS 

1. Contractor will sell annual, two and three-year NEBRASKAland Magazine subscriptions and 

related products through online, phone and mail orders. Describe your approach to the scope 

of work and how they propose to produce the required deliverables. 

Response: 

All renewal efforts 1 - s will offer the 1, 2 and 3 year magazine prices. The website will offer the 

1, 2 and 3 year prices. The telephone customer service reps (CSR's) will have the 1, 2 and 3 year 

prices available on their publisher help screens for price quotes to incoming callers. When 

existing subscribers call, if they fall into a date range close to expiring, they will be offered a 

chance to renew at that time. We recommend a special phone offer be allowed, such as an 

extra issue, etc. 

Related products such as calendars or books will be offered on the website and as a buckslip in 

one of the renewal efforts. Towards the end of the year, the CSR's can also offer the calendar 

for purchase (after taking care of the business of the phone call, such as address change etc.). 

2. Describe your processes and mechanisms, including hosting and maintaining a web-based 

system including PCl-compliant shopping cart, for the sale of NEBRASKAland magazine 

subscriptions and related products as described in D.3 of the RFP. 

Response: 

The sale and circulation of the magazinecan be more successful if it is considered in a business 

frame of reference. One of the most important concerns is the Attrition Renewal. A rate of 75% 

- 85% means that 15% - 25% of the file needs to be replaced each year to maintain the 

circulation. Renewals only cost roughly $1 for promotion, compared to new subscriber orders 

costing $7 to $20 to obtain. Renewal rates vary by the length of time the subscriber has been on 

file. New subscribers may renew (convert) at only 20%, while long time subscribers may renew 

at 80%. Subscribers to state publications are, in general, older (60+) and are very price sensitive. 

lnfonet has many years of experience working with combination sporting license and 

subscription promotions, combination license like Conservation Patrons in Wisconsin , DECAL 

license/subscription sales in New York, Lifetime Subscriptions in North Carolina and I Support 

Wildlifebundle sales and sporting license draw sales in Arizona as examples. Virginia is currently 

using an integrated license and subscription system for all sales, with us handling the 

subscription fulfillment database for labels and database maintenance (expires, renewals, 

changes of address, customer service etc). Any website or shopping cart would be PCl­

compliant. 



3. Contractor will send a series of renewal notices for annual, two and three year NEBRASKAland 

magazine subscriptions including gift subscriptions via postal mail and email. Describe your 

process for renewing lapsed or lapsing supscriptions and gift subscriptions. 

Response: 

The focus will be first upon renewals, then gifts, then new business. Improvements include 

regular business and promotional opportunities considering package, efforts and scheduling, 

copy, premiums and price - in conjunction with NGPC and using the knowledge and experience 

of what has worked and has not worked for other state publications. Cash acknowledgements 

to thank the subscriber and offer them an early one year renewal upgrades that order to a two 

year order. Nominee renewals and step up offers on bill me's offer similar examples of 

upgrading a one year order to two years. Other examples include the use of premiums such as 

books, deer measuring tapes, fish measuring tapes, calendars or tiered pricing for new vs longer 
term subscribers. 

4. Describe customer support services provided such as answering calls, letters and addressing 

concerns, change of address, and describe hours of operations of the customer service call 

center. 

Response: 

We are your first level of fulfillment management and we have the opportunity and knowledge 

to improve on your performance and level of service to your subscribers because: 

a) We have access to reports of complaints/inquiries by categories by phone, mail and email 

for monthly and annual periods . Furthermore, we can compare these to other state 

publications for measuring annual performance and review of indications where and how to 

improve performance. Quantities and trends in missed issues, duplicates, expire questions, 

renewed before, undeliverables etc. can be made more useful by comparison and sharing 

with other coop magazines. 

b) Random call monitoring is using to ensure the high level of quality service. lnfonet Systems 

also monitors these calls as part of the quality control process. CDS maintains the industry's 

highest representative-to-publisher ratio (2:1) and an average account management tenure 

of 14 years. The customer service call center operates Monday to Friday from 7 am - 9 pm 

and Saturday from 8 am to 6 pm Central Time. While they are not open on Sunday, this has 

not had a negative effect for our other state government publication magazines. The input, 

maintenance and complaint processes are being handled by experts serving as true strategic 

partners and as an extension of your organization. CDS, Info net Systems and NGPC will 

work together to provide better service at a lower level of manpower and costs. 



5. Describe your experience in managing subscriber or customer database, importing or entering 

subscriber information from other sales sources, maintain accurate lists, and producing 

subscriber mailing lists and email lists for print. Describe your database management system 

and the ability to access, update, import and export subscriber or customer information. 

Response: 

Our subcontractor, CDS Global, uses their SERV system - a relationship database architecture 

that is account number driven. It is a realtime, online, interactive data processing system which 

includes: order processing, payment processing, renewal and acknowledgement selections and 
customer service options. They have state of the art mail opening, extraction equipment with 

OCR scanning to ensure orders ae processed accurately and in an efficient time frame. 

Subscribers can contact CDS via 800#, through the USPS or via your website. They can resolve 

customer concerns, change address, enter orders, take payments, adjust subscriptions, take gift 

orders, upsell renewals etc in a timely manner. They can respond to all forms of 

communications by mail, phone or email when necessary. 

The magazine's subscriber database will consist of electronic data concerning each subscriber 

and recipient, magazine characteristics, specific order data and transcription history. CDS will 

apply and edit transactions, including cash, credit, credit card, renewal, gift renewal, 

complimentary, gift and agency orders, payments, cancellations, name/address changes and 

subscriber adjustments on an interactive basis (time and date identified at time of application). 

Errors are corrected on an interactive basis. 

CDS will perform the activities listed below which involve the daily, bi-weekly and monthly 
processing: 

a) Caging - receive, log and open mail from subscribers. Remove, validate and record amount. 

Endorse an encode payments, balance and deposit same. 

b) Entering- enter the following transactions: cash, credit, renewal and gift orders, payments, 

cancellations, name/address changes and similar information. Make reasonable efforts to 

enter subscriber's full first and last name on non-finder number and non-match documents. 
Maintain all necessary batch controls. 

c} Editing - Transactions are processed through editing programs to identify and report errors. 

Errors to be recorded, analyzed and corrected as promptly as possible. 

6. Describe your ability to provide reports to NGPC showing the quantity of transactions by type. 

Response: 

There are extensive reports available. For reports on Transaction by Type, we suggest you use 

the RPT0220. This shows the transactions per month for direct mail, renewals, gifts, internet etc. 

For reports by Promotion Key we use Rlll. The promotion keys are structured to show type of 

order. For example, keys starting with A= advance renewals, D = direct mail, E = expired 
subscribers, J = bind ins, R = regular renewals, U= gifts. 



7. Contractor shall be able to accept orders via Visa, MasterCard and Discover, mail, phone and 

website. Contractor must be compliant with PCI DSS. Describe payments accepted, ability to 

assess and collect Nebraska state sales tax based upon the delivery address of the magazine, 

steps and considerations for processing orders, making deposits via an automated clearing 

house to the State of Nebraska banking system 

Response: 

CDS can accept the credit cards listed, and all the mail and website orders listed. They are PCI 

DSS compliant. Regarding tax concerns, CDS has stated the following: 

a. We have controls to tax based on the following characteristics of a record 
i. Cash orders 
ii. Credit Card orders 

iii. Nongift Payments 
iv. State 
v. County 

vi. District 
b. We can set exceptions by key for Cash, Credit Card or both to not get taxed 
c. We can tax based on vendor codes for cash orders only. 

CDS can make deposits to your bank and through your credit card processor such as Elavon. 

8. SAMPLES: We have submitted samples as requested. They have been put into acetate sheets 

for your ease in looking at them, and they have been identified as requested. You will obviously 

have to take some out of the acetate folders to look at them. The reports in section 8.3. are on 
two pages each. 



Subscription renewal letter and envelope 
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RENEW TODAY 

D 6 Bimonthly Issues $12 - Including calendar ARKANSAS 
WILDLIFE 

P.O. Box 37828 Boone, Iowa S0037-0S28 

D 12 Bimonthly Issues $20 - Including calendar each year 

D 18 Bimonthly Issues $25 - Including calendar each year 

Dinah Lowell 
Suite 3113 

D Payment Enclosed D Please Bill Me Later 

7700 Congress Avenue 
soca Raton PL 33487-1357 

11• u •M 1111 ul• 1•d •h• uu 1•ll 1••l •I•• 1h• .1111111 tap n•• 1111 
, •11lp 1 '" •l•U 1 •1 •M' 11• •11111 •1•1••11 •I •11

• h •1,m 111111hh 
Arkansas Wildlife 
Attn: Renewal Dept. 
P.O. Box 37828 
Boone, IA 50037-0828 

AKWODDDDD1D16D0b012DDD1202DOOD1802SDORD49 _J 
AIQf 0000001016 IU8041U!.O, SO 03/36/;!018 lUIWIUl001 l1T$X0S )9 

YOUR SUBSCRIPTION EXPlRES WITH THE MAR/APR 2018 ISSUE. 
Detach and return above portion with your order. 

ARKANSAS WILDLIFE 

Dear Dinah Lowell, 

We want to make it easy for you to keep Arkansas Wildlife coming to your mailbox. 

Take a moment to renew now so you can keep up with huntingt fishing~ conservation 

and Arkansas Grune and Fish Commission projects. We have some terrific stories 
to tell. 

Of course, you in receive six bimonthly issues free of advertising - including our 
popular calendar issue in July. 

Make your selection on the fo rm above today and return it. If you'd like, we ·11 bill 
you later. Ifs a great magazine at a great price. 

J4tW~ 
Editor 



Subscription acknowledgement letter 
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•
COLORADO 
OUTDOORS 

r.o. Box 37828 Boone, IA 50037-0&28 

Dinah Lowell 
Suite 3113 

ACKNOWLEDGEMENT 
OUR SPECIAL "THANK YOU" OFFER 

D $7 enclosed for seven more issues, including 
my Free Hunting or Fishing guide, to start 
when current subscription ends. 

7700 Congress Avenue 
Boca Raton FL 33487-1357 I 111 •1• • •• • •h I hi I 1h f II I I• 1 ml l1 1 ll1 I I •1 I If I I 11111111 f h ti I nl 
11 I •h I Ill 11, 1 u11 •I• IP• 1111111 • •I• In, 1 II I 1111,ll I fll 11111 m1 I Colorado Outdoors 

Attn: Renewal Dept. 
P.O. Box 37828 
Boone, IA 50037-0828 

COD00000010160070070000000000/////ACLH1 

COD 0000001016 ACLH SA Oln6/2018 CODCll'.001 NUAM09 S4 KXP JON 20 

Dear Dinah Lowell, 

Thank you for your order. 

Detach and return tl1e above portion with your order 

Whether your outdoor tastes run toward hunting, fishing, photography, hiking, or just plain 
enjoying the wildlife and scenery, COLORADO OUTDOORS is the magazine for you. 
Published 6 times a year, ifs brinuning with colorful and helpful information on our state's 
wildlife, natural resources, and outdoor recreation. 

_J 

As a "thank you," we'd like to offer you a chance to extend your subscription now at the very 
special price of only $7 for 7 issues. This special offer is too good to pass up and it's only 
being offered as a "thank you" for a limited time. 

We hope you enjoy COLORADO OUTDOORS and learn more about our state's wildlife from 
the people who live for, work with and protect your outdoor enviromnent and all its resources 
every day. It's all inside the covers of COLORADO OUTDOORS. 

We appreciate your support. 

Sincerely, 

MINDY BLAZER 
Circulation Manager 

Colot·ado Parks and Wildlife - For Wildlife ... For People 



Direct mail package(s) 
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"l TIRGINIA 
V WILDLir-E 

7870 Villa Park Drive, llenrlco, VA 23228 
1-800-710-9369 

Dinah Lowell 

Savings Details 

Cover Price 
2018 Virginia Wildlife Calendar 
Discount 
You Pay Only 

$24.00 
$10.00 

- $24.00 
~ $10.00 

7700 Congress Ave Ste 3113 
Boca Raton FL 33487-1357 

I I I II I I 1l I I l111 l11 • l•l I l1 I I 1I I I l11 I h I Ip I 1 •1 • •11 'I •I J•II lap 111 I 

Id 11 •1111111111111,, 1111 •• 1••1 ti•• •11• P 11 I• 11 II I 1 '• .. ,. , • ,, , 11, 
Virginia Wildlife 
Subscription Department 
P.O. Box 37832 

VIR 10/02/17 El716N VIR407AJ>l:1Ll~ VII\DMOOl 56352 Boone, IA 50037-0832 

E1714N 

~ Please return the entire form in the envelope provided. ~ 

Summary of Subscription Benefits 

One-year subscription to Virginia Wildlife. Your price only $10 for six issues! 

Each issue features breathtaking photos and interesting stories about Virginia's wildlife 
and their habitats. 

2018 Virginia Wildlife Calendar. An additional $10 value! FREE with your paid subscription. 

Magazine features from recent issues included: 

• An update on the growing elk herd in southwest Virginia 

• Tips for pursuing trout off the beaten path 

• A novel approach to creating hellbender habitat 

• Fall turkey hunting-without a dog 

• And, of course, our ever-popular wildlife ph.otography showcase 

6/10.00 18/25.00 

Subscription Details 
0 $25 for 18 issues - BEST OFFER! 

D $10 for6 issues 

YES! Enter my subscription to Virgi,nia Wildlife at this 
special low introductory rate. I've marked my choice at left. 

To sweeten the deal. we will send you a copy of 
our spectacular 2018 Virginia Wildlife Calendar 
as a special "thank you" (while supplies last). 

D Payment enclosed. D Bill me later. 

Dinah Lowell 
7700 Congress Ave Ste 3113 
Boca Raton FL 33487-1357 

E1714N _J 



Gift promotion package 
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COD ()000001016 0175S:t tr.I 11/08/2017 CODOR001 I.9<Rl0B 86 IIXl' ll.llG 19 P&ge l of l 

CoLORADO • .. ·­
QUTDOORS . . 

MAGAZINE 
l':O. Box 37831 BOC!!><, lo~,. $0037.08.11 

' Dinah Lowell 
Suite 3113 
7700 Congress Avenue 
Boca Raton FL 33487-1357 
I n111 I II I l p I I II 1111111• 111. tm .. 11, 1111 I I•• I II II h 1, 1, 1, 1, 1111 

Ip· '1' 11 d I lh l 1111111 nal •1•11.111111 Ml .1111,11,•u I' u 'lu 11 
Colorado outdoors 
Attn; Gift Dept. 
P.O. Box 37831 
Boone, IA 50037-0831 

c0Daaaaaa101b111u17ss2u200 

Tf,is holiday cclcbrntc 1r1c beauty of Colorado's w ildlife with Colorado Outdoor-.. maguin1.: 

Finish your holiday shopping early this year with Colorado Outdoors magazine. Filled with informative 
articles and stunning photography, Colorado Outdoors is the perfect gift for your outdoor-loving friends 
and family. They'll enjoy page after page of articles on hunting, angling and conservation, as well as 
magnificent photographs of Colorado's diverse and beautiful wildlife. 

For only $10.50, they'll receive six colorful i.s.sues as well as either the Hunting 
or Fishing guide. For only $13, they'll rccci vc six issncs and both guides. 

The Fishing Guide is published in June and the Hunting Guide in September each year. Holiday a. 
subscriptions start with the Nov/Dec issue. Print your gift card off at http://bit.ly/ColoradoOutdoors. For 
questions about your subscription, call 1-800-417-8986 or email codcustserv@cdsfulfillment.com 

0 RENEW D DO NOT RENEW 
Name (Please Print) 

COD000000101b5 EXPIRE:SEP/OCT 2011 

Dinah Lowell Address 

Suite 3113 
7700 Congress Avenue 

City/State/Zip Boca Raton FL 334R7 

r1 Hunting Guide D Fishing Guide D Both Guides D Hunting Guide 0 Fishing Guide I J Both Guides 

Name (Please Print) Name (Pl1:ase Print) 

Addrt:i;t; Address 

City/State/Zip City/State/Zip 

D Hunting Guide Cl Fishing Guide D Both Guides D Hunting Guide D Fishing Guide D Bnth Guides 

GIFT ORDER SUMMARY 
D Please renew my own subscripti(in 

WXPllU:: JUL.AU(j 2019). 

Total subscriptions. _____ _ 
Total amount of order$. _____ _ 

MasterCard __ Visa __ 
Account number ____________ _ 

Expire date------
Signature _______________ _ 

Please return this entire sheet in the reply envelope aiclosed. For additional gifts, please w.e the back of this form. _J 
b11a.sa Thank you.for supporting Colorado:-; wildl(fe. 



Gift acknowledgement card or other form a donor can use 

to announce gift toi recipients. 

5·_ 'S. I. e-. 



MASSACHUSEITS 
- W-lLDUFE. 

Oivi~1ot1 of F'1~hAr1e$ an<1 Wildlife 
Attn: Magu21110 S.Jl&S 
2S1 ,<>useway St. Su,10 400. Boston, MA 0!2114·2152 

GIFT ACKNOWLEDGMENT 

Total due: PAID 

Description: 1 Gift 

' 
Thank you for giving i'v/assadurJetls TVildl(/i-1 

Dinah Lowell 
Suite 3113 
7700 Congress Avenue 
Boca Raton PL 33487-1357 

1 I 1 •I 11 l1 ll I I la1t •1l 11l 1l II I I l1 I I ,I nl I (II( II I I l1 ii Iii i fh Id I 11• 

I 11 hh lu I 1111 II I I 111 I h I I I• ( ul 111111111I1111111(111JI11111 du 
Massachusetts Wildlife 
Div. Of Fisheries & Wildlife 
Attn: Magazine Sales 
251 causeway st., suite 400 
Boston, MA 02114-2152 

MSSDDDD0010161808507132922010000000DDDDD000017 

.CSll OOOOOOl.Ol.& OACICOOOO GA 04/09/2018 MSS0.11001 NYYQOS 12 Pasie l of 1 

Dear Dinah Lowell: 

Thank you for your lvlassachusetts Wildl~fe gift subscription order. This 
thoughtful gift will remind your friends of you throughout the entire year. 

We have entered the names and addresses as shown below. If corrections are 
necessary, please return the entire page to us. Thank you. 

MSS000000101b1 

Expire: 15-#4 
8 Issues $10.00 
Dinah Lowell 
Suite 3113 
7700 Congress Avenue 
BOCA RATON FL 33487-1357 

Add an additional gifi 
for only $6! 

R.etum ~ntirc page with your d1cck 

(1'1casc Pilot) 

UADD 

_J 





MASSACHUSETTS 
WILDLIFE 

magazine 
has been entered 
in your name by 

Please 
Place 

Stamp 
Here 

MSSXC96 
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Customer online storefront/main web page 

s. g. 2. .a... 



Buy Licenses I Check Game (https://ar-web.s31icensing.com) 

AGFC (/) Hunting 

Explore Outdoors 

Fishing 
custo ._I _ _ ___,I IIJ (http://www.facebool<.com/ARGameandFish) 

Get lmol1.ed Resources C!J (http://www.youtube.com/ArkansasGameandFish) 

About AGFC Login (/en/login/) £'l (http://www.twitter.com/ARGameandFish) 

EJ (http://instagram.com/ar1<ansasgameandfish) 

r, ARKANSAS 

.(L). 

Arkansas 

Wildlife 

.(/en/resource 

w ildlife/). 

AW Magazine 
(/en/resources/ar1<ansas­
wildlife/magazine/) 

AW Newsletters 
(/en/resources/ar1<ansas-

Wil 

Arkansas 
Wildlife 

Magazine 
.(/ en/resources/ arkans as­
wi ldlife/ magazine/) 

Arkansas 
Wildlife 
Weekly_ 

Newsletters 
.(/en/resources/arkansas­

wildlife/aw-
news letters/) 

Arkansas 
Wildlife 

TV 
.(/en/resources/arkansas­

wildlife/tv/) 

The Arkansas Game and Fish Commission's mission is to conserve and enhance 

Arkansas's fish and wildlife and their habitats while promoting sustainable use, public 

understanding and support. 

Home Calendar TransP.arenc~.arkansas.g~ansas Game and 
.(I lwww, agfc, com/ en/) .(//www..f}gfc.com/ en/ Qfil: {bllo ://Transi:2arencY..arkar1sati. ~miss ion 
About AGFC im,olved/calendar/) AccessibilitY. 2 Natural Resources 
Vlwww.agfc.com/en/aboutGontact AGFC .(//www.agfc.com/en/P.riva®tl),e 

~gfc/) .(//www.agfc.com/en/aboutPrivacy_l SecuritY. Little Rock, 

~gfc/contact-agfc/} .(//www.agfc.com/en/P-riva!i,t!Jansas 72205 



Press Room EmP.IOY,ment As;ceP.table Use 800-364-4263 

.(//www.agfc.corri/eD.L.P.res'{i.//www.agfc.com/en/em~gfc. com/en/P.rivag'W): + 18003644263) 

room/) Enforcement Log it:! 
RFP and Bid .(//www.agfc.com/enlenfor¢bttJBHlM,yw.agfc,com/login/) 

Notices 

{//www.agfc.com/en/ about-

9gfc/notices/) 

.(/en/resources/arkansas­

wildlife/) 

https://www.agfc.com/en/resources/arkansas-wldlife/ 2/2 



Customer online storefronUproduct description page 

6.8. z.b. 



Buy Licenses I Check Game (https://ar-web.s31icensing.com) 

AGFC (/) Hunting 

Explore Outdoors 

Fishing 
Custa ._I __ ___,] l'J (http://www.facebook.com/ARGameandFish} 

Get Involved 

About AGFC 

Resources [!J (http://www. youtube. com/ ArkansasGameandFish} 

Login (/en/login/) CJ {http://www.twitter.com/ARGameandFish) 

_(L). 

Arkansas 

Wildlife 

.{/en/resources 

wildlife/). 

> AW Magazine 
(/en/resources/arkansas­
wildlife/magazine/) 

AW Newsletters 
(/en/resources/ arkansas­
wildlife/ aw-newsletters/) 

Arkansas Wildlife 1V 
(/en/resources/ arkansas­
wildlife/tv/) 

~ (http://instagram.com/arkansasgameandfish) 

March/April 2018 Issue 

Articles 
Just Like Starting Over 

.(httP-s://drive.googte.com/oP.en? 

id=1Q11Xj3V42RSB14· 

SARNzg06QEWYbnS0r) 

After catch-and-release rules for crappie 

had been lifted Jan. 1, anglers were 

hauling many good-size fish from Lower 

White Oak Lake. Facebook posts from 

folks in Camden bear that out. 

Subscribe 
$12 • one year I $20 - two years 

I $25 - three years 

Includes five bimonthly issues and 

.(httP-s:1/agfc- our award-winning, July-July 

media.s3.amazonaws.com:443/filer public/34/d4~9-

d999-4be9-9eee-
392f50o14320,awm march- Order Y,our subscriP.tion or gift 

·1 2018 . t 1·k . df? subscriP.tion 2Rn 1us I e startmg...QYfil:..p __ 

Signature=Y.CK181efbd3Y.XfFhgRWS%2FfLU3RE~~&~~~~rf¥¥r~~5~83¥ij~~~~~! 
- - eds P-E9e 1d= 78650&cds mag code-) 



KeeP- Count of Monarchs Contact customer se™ce to 

.(b..ttP-S://drive.google.com/oP-en? manag~y:our account setting§. 
• . .(httQS://w1 . buy:s ub. com/Qubs/S P /AKW 
1d=1 umE515861JaFmzMzzxm10CXYb~ id=78502&cds mag code=/. 

The Arkansas Game and Fish 

Commission - in collaboration with the 

Arkansas Monarch Conservation 

Partnership - launched the Arkansas 

Monarch Mapping Project in the summer 

of 2017. 

{httP.s://agfc-

~ 
. .. - ~ _ ... - ..... . ,,.,.,,, .. ,,, r 

Order by phone: 1-800-283-2664 

media. s3.amazonaws. com:443/fi ler public/bd/ 1 a/bd1 a4b6f-

5b92-4bc5-b5e6-

3fc4dd79eae5/awm march-

2P.ril 2018 keeP. count of monarchs.P.df? 

Signature= IRvl %2Bla 79Xi4Pl3g0k TF JhBHEJs % 30& EXP.ires= 15258007 48&AW SAccesi 

Disease Continues March 
As of the pre"1ous issue of Arkansas 

Wildlife, chronic wasting disease 

remained contained in seven counties; 

we must report that's no longer true. 

'Maybe Next Yeart Finally 

Arrives 
Ron Goza, 77, proved late last year that 

no one's too old to harvest a first deer, for 

which he received the AGFC's "My First 

Deer" certificate. 

Here's the Catch to The Big 

Catch 
Thanks to a tagged blue catfish and a 

chance meeting, Ga,y Casey and the 

AGFC's Family and Community Fishing 

Program have found a honey hole. 

Dontt Get Burned by Lightning 

Thunderstorms will roll across Arkansas 

this spring and they'll pop up all summer, 

pro~ding phenomenal light shows that 

can turn deadly. 



Archive 

January/February 2018 November/December 

.{htt QS: //i ndd. adobe. com/\1ew/3655552c-

SeQtember/October 

2017 

4fb2-416e-9ef2-

86ad2d8a4fa2) 

.(httQs://indd,adobe.com/v.ew/ 
.(httQs ://indd.adobe.com/v.ew/~~~~-9287. 
82dc-4e4b-a9b8-
3ff537791168) 

c823dff54df6) 

The Arkansas Game and Fish Commission's mission is to conserve and enhance 

Arkansas's fish and wildlife and their habitats while promoting sustainable use, public 

understanding and support. 

Home Calendar TransQarencY..arkansas.gc:Afkansas Game and 

.(//www.agfc.com/en/) .(//www.agfc.com/en/get- .(htt1:r//TransP-arencY,,arkarfseh1~1mission 

About AGFC ln\.Olved/calendar/) AccessibilitY. 2 Natural Resources 

.(//www.agfc.com/en/aboulGontact AGFC {//www.agfc.com/en/priva~.D)!e 

2gfc/) {//www,agfc.com/en/aboutPrivacy_l SecuritY. little Rock, 

Press Room 2gfc/contact-agfc/) .(//www.agfc.com/en/priva~~ansas 72205 

.(//www,agfc,com/en/QressEmploY.ment Acce12table Use 800-364-4263 

room/) .(//www.agfc.com/en/emi:.M#WMmU)gfc.com/en/privaqWI:+ 18003644263) 

RFP and Bid Enforcement Logi!J 

Notices !I (www.agfc.com/ en/ enfor¢ettret/V,,)Nw. agfc. com/login/) 

.(//www.agfc.com/en/about • 

2gfc/ notices/) 

.(/en/resources/ arkansas­

wi ldlife/) 

https ://www.agfc.com/en/resourcas/arkansas-llllildJife/mag azine/ 3/3 
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5/8/2018 

OtTer valid for U.S. 
subscribers only. 

Arkansas Wildlife Subscription 

SUBSCRIBE TODAYJ 

Name: !=========~ 

Address: !==========~ 

City: ::========::; 
State: I Select A State " I 

ZJP: !=========: 
Email Address: .__ _________ ___, 

Glvos you easy acG.+S1:> lo you, ,..:onunt ;,nd 
subsc,ipllon 111fuuua1iu11. 

Payment Information 
"(, oqa,f 

Payment Method: i Select a payment method • I 
Card Number: !=====;-;::====:; 

Expiration Date: I Month • ! I Year • I 

'·· .' 3 Years (18 magazines including 3 calendars) only 
$25.00 

, J 2 Years (12 magazines including 2 calendars) only 
$20 
() 1 Year (6 magazines including 1 calendar) only $12 

•. .! I'm only gi~ing gift subscriptions today. 

U Yes1 I would also like to give a gift subscription! 

,{I Arkansas Wildlife may contact me about my subscription by email? 

Arkansas Wildlfe Home Arkansas Game end Ash Coimission Web Stte 

© 2018 Arkansi,s Wild~fe 

https://Wl .buysub.com'pubs/SP/AKW/AKW _ con~rti ble _ form.jsp?cds _page _id= 78650&cds _mag_ eode=AKW&id= 1525797311922&1sid=81281135119030961 &\lid= 1 



Receipt sent to customers upon purchase 

s. g,z.c<. 



. . - .. •.. • ··-··· - •• •• ·-· -·· - - · -··· · - -'-," .....a·.a..:· -=· .,_. -=-....,.__,•c,.• =.c• '-"".:.:.' ·--=---=·-=--...,.·--=-- ----.....::-'-'=-=---=--=·-:..:-:..a.•.:.-=--=·..:.-=-·:..:..:.·. 
Date: Mon, Jan 29, 2018 at 3:19 PM 
Subject: Thank you for subscribing! 
To: 11dinah.lowell@gmail.com11 <dfr.ah. lowel!@gmail.com> 

WILDLIFE 
IN NORTH CAROLINA 

Thank you for your subscription. 
Below is your subscription information. 

Your Information 
dinah lowell 
2000 S Federal Hwy 
Boynton Beach FL 33435 
United States 
dinah.lowell@gmail.com 

Your subscription is for 8 issues at $15.00. 

Payment Information 
Payment Method: Invoice me 
Total: $15.00 

---- - ------
Thank you for subscribing to Wildlife in North Carolina magazine's Print and Digital Edition. You will receive an 
email with a link directing you to a new issue once it is available. Archived digital editions can be accessed here, 
beginning with July/August 2017 issue. 

For 80 years, Wildlife in North Carolina has been dedicated to covering the conservation of North Carolina's 
wildlife with exceptional outdoor photography and informative and entertaining articles. We're excited to bring 
the same quality content to our Digital Edition. 

For any questions regarding your Print or Digital Edition subscription, please contact Wildlife in North Carolina at 
1-800-786-2721. 

Customer Service 
T!·:1$ ·?.r.;aii v:as serst oy: ccs 1~;,:;!;31. 1901 Bell Ave. Des Moines. It'! 50315 US 

G!·, b.aha:f cf: 8!:;!!,:;a; A~c!":aeciq,1 i'l<2v:e·11. 4710 41st Street Ml\/, Washington DC. DC. 20016 us 



An online product order confirmation for administrative users 

S. "'&'. Z.e... . 



12/1/2017 

Proc-('sscd lly: 

QC Uv: ·-·- ··· ___ _ _ Dntc: _ __ _ 

Pack Method: * Circle One 

NRI 
WL201691 

Orders 
... 

J lan~I Packj Sh\J) & Ship/ L,tbcl Mill 
.. __ -

w 

Ill lllllllllllllHtlllll H 

<. \mn1ry'.' 

PaL·kl i~I ' l.cibc•I 

I Al3LI .!WI 

4 

All orders MUST be picked to the piece 

Ord O tv 

3 :\'·NRI007 

I .;.p, NRllllO 

.UJo 

ACCOUNT# NAME 

DAVID 

ADDRESS 

D£SClUPTION 

CLASSIC. BCI>Tll\11,S I ORl!--.~VOl.2 

TH SI IIIU' · XL 

ZIP EMAIL STATUS PROMKEY 

1234567 D LOWELL 2000 S FEDERAL HWY, BOYNTON BEACH 33483 XXXX PD ABCD 



Master subscriber list management interface for administrative users 
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- PDP0020 - Daily Mail Opening Report 

OI!ll!:CT l'O 
PUBLI£Hl!ll\ 

(;Ml( 

MC/VlSA 
.iu.zx 
0ISCOV1!:R 
Otm:I\S Cl.Ult 
~rz e~Cft& 
OPTDlA 
DISHEY 
$£.\R!I 
CRl!DlT 
COM PL IMlnt!rARY 
OOHrROLHD 
AQlSNCY 

OTHER HONUS 

D.EPO.!UT 'l'QTAl. 

CURU.NCY 
CHRCI': 
111.&C - CIDt 

9\lb 'rot.1t. l 

MC/VISA 
M41!lX 
DX3COVER 
oua:r<s CLUB 
CAl\lT. 8LA>ICHE 
Ol'l'IHA 
D.L~H~I 
SKAI\S 

DAil,Y >DUL OPENING REP()RT 
SIT&: ALL 

1-A~: R'n( - JO:VtN' S TEST MAG 
DEPOSIT FOR: 01NOV08 (08306) 

TU"U: 30NOV08 (08335) 

DEBX'l'S CRJIDITS 

ACCOUNTS 
CASI! I\BC&llVA&LR 

42231 T .2& 
110991 . 02 

11785 . 28 
36?0 . 47 
100 . 00 

0 . 00 
2451 . 3~ 

0 . 00 
0 . 00 
0 , 00 
o.oo 
o.oo 

28001 , 32 

!>79316 . n 

-52909, 09 

526407 . 64 

0 S rum>S CANN> 1AN P'UIIC5 
114.00 0.00 

39!>,42 . 01 4318 . 41 
o.oo 0,00 

4318 . 41 

105317 . 23 

505073 . 24 4318. 41 

192U3 02 

192413 . 02 

o. oo 
l108G ,1' 
3519 . 4? 

100. 00 
o .oo 

2310 ,3S 
o.oo 
o.oo 

1701~- 99 

------- --------·--
PAY ACCTS 

RRCE IVAIU:.W: I\EWNUI, 

16090!, . 81 26lH1. 47 
H806 . 60 91184 . 42 

2374 , 94 9410.34 
1198 . 43 2472 .04 

o.oo 100. 00 
0 . 00 0.00 

61!>7 . 59 1793.76 
o.oo 0 . 00 
0.04) 0 .00 
0 , 00 192413. 02 
0 . 00 0 . 00 
0 . 00 0 .oo 
o.oo 28001.3:.' ---·-·----.. ---.. - ---------

194943.37 S16786.31 

OTIIEI\ MONIES 

09312 
09315 
08316 
08317 
09318 
09319 
09319 
09319 
08312 
0831S 
09315 
83323 
08324 
08312 
08318 
08318 
08319 
83330 
63330 

-------------------------- --cuorr CARDs------------ -

A.q•neoy Pinal 
~nc:r F.i.n&l. 
Ageney FinaL 
A.g'•oey f'inal 
Aq..ncy Flnal 
Ao-enev l"inal 
Aq"n~y Final 
Age.ney Pin.al 
Agency Pending 
~QOCy Ponding, 
ArJency Pending 
l\,g<>ncy Pending 
Aganey Pending 
Agonc::y Roeaol vod 
Aq&ncy Rlil80lV&d. 
Agency lt9eolv,.<l 
1'ge.nny 'ReoQlVt:>d 
Agency .Rosol VQd 
AqE'llnc.y Resolved 
C:rq,dit M(jlffl.0 tet;~&d 
C.nu.H t. MeJno Used 
D~it Nturn.o l'ssued 
C&fl•d:Lon El'lch:ange 
Money 1 n OU>•z Mag 
Cndoc: in ProCillss 
OJ'der in Ptooau; 

# OF 
EmRY DATE s~s 

10P3/08 
10/24/09 

20 00 
41 , 00 

\ 
0 

$ VALVE 
PAYME:NTS 

,4 )? 

o.oo 
08312 
Oll3J2 

BTC0020 
PAG&: 01 
01DEC08 7 :45 

&OB5CRIPTI0!IS --------------- - ---
.sJll.119 

14051 
4419 

383 
120 

2 
0 

69 
0 
0 

1282'1 
0 
0 

006 - -----
3'"7 

-23. ?8 
-5 . '3 
·3 , 44 

-33 10 
•O . ll 
-0 ,26 

-?4 .oo 
-t.00 

106 , 00 
96 . 47 

6 . ?6 
22S , 60 

7 , 02 
-36 . 00 
-96 .oo 
-96 . 4? 
-6 . ?6 

-225 . 60 
-106 , 00 

68 , S• 
-882 • .23 

-62 60 
324 , 51 
·20 , 00 
288 . 46 
153. 9? 

PAYM&NTS 

9914 
1640 

98 
53 

0 
0 

:l8 
0 
0 
0 
0 
0 
0 ----- -

11733 

•••••••••••• • ••••••••••••••••••••••••••••••••••••• • 



- PDP0020 - Daily Mail Opening Report 

-.. -----·-·-·---· .......... - CRl!OZT CARDS • 

# or i VAl.UZ # OF 
Z.NTR"f L'J'.'ZZ 3U'IIS 01'.1)111"5 PAYl>ZN'l'S 

10/31/08 6 131. 00 s 
11/3/09 6~2 l4869. l4 J.:n 
11/4/09 380 7208. 77 87 
ll/5/09 24~ !:>60·t .90 S8 
11/6/08 S80 11002. 77 166 
l1/T/08 385 7$12. 99 112 

11/10/08 2!12 sou. is 101 
11/11/011 :>.112 ,1110 . 65 70 
11/12/09 187 391S. 82 99 
11/13/08 00 8163.!5 91 
11/14/08 2.13 '1113. 9S 101 
11/17/08 2&0 4911. 53 121 
11/19/09 241 4211. 88 112 
ll/U/08 166 221,, 90 84 
U/20/09 147 2209. 75 90 
11/21/08 139 2S4S. 77 103 
11/~4/nA 187 2430. 80 127 
11/2St09 279 4S27 • .S4 1'9 

DAILY Mll.IL OPWJNC IU!POR1' 
snir., ALL 

AA<;: ?tfli - UV'IN•B T£$'l' HIV# 
l>l!:POSIT FOR; OlNl>VOS 108305) 

TKRU: 

$ l/lWJ'£ 
PAYNJ!;N7S 

107 .88 
1::UU:J.60 
1667.79 

994 , 6S 
3104.78 
2106. '72 
18~1.H 
1!47 . 76 
2396.Sl 
2348.19 
l!IS4 .11 
2641.81 
2432.37 

S40.27 
544 . .18 

2262 .4S 
2781 , !,0 
3422 .24 

30NOVO& 108JJS) 

OtMll.R MONIES. 

order in Process 0930A 
Or4*r in r-1:oc:o,u~: 0830t 
Ord-er in Proc•:stt 08310 
OrdQr ill Process 08311 
Order 1» Pr<>c:-(ra::, 0631!'> 
OXdat .i.ll P.ro~o•e 09316 
O.t'd•r .i.t) P&oc•co 0831 7 
O'Cd.er Now Proc•• 0&309 
Order No"H Proce& 08308 
Order Nou .ero<:0$ 08308 
Ox'd•i: N'O'H' ~t:'Ootit 08308 
Order 'N'(")W Prnr.•• 08309 
Order Now Prooea 09309 
Ocdor Now Pc-o~• 08310 
Order Now Pcoo,oe: 08310 
Ord.er No" Proces 08l10 
ordec now Proo•• 09:311 
Rotund-Credit Ce.:cd - A.Jne:)( 
rt•.t:una-crodi.t. ca~ WC/V 
Refur1d-Credit. Ca.cd Dl3C 
R•f'unt1-r.'t'edi t ca rd OPT J 
Singl,e Copy $.al~e 
V•.-i.ance 
Oopoe:.i.t.-Gd by .Pu.blia:h•~u:; 

Q7 Sm;.tl\ Mail 
.J8 ~p,:ow4 'C>y Cl.ien~ 
90 '1<,t\•e Di,•ct 
%.SI Nfiillw&ll.b 9arvioea/~yoa.pao 
':CO :tnt•cn•t 
~y Dire.ct. M.a.rll:•t:i.n9 

'fo ta l Ot.hA'J"' Mon 14'it 

li4 . 1>n 
1$1.85 
158 .13 
106. BS 
152. 76 
123.82 

99.BS 
-U7.16 
-261. 64 
-82. 88 
723. 31 

-1~3 , 82 
-321. ,o 
-103. 94 

-64 .OU 
-1S1. BS 
-S4.88 

-699 .ll 
-S673 . 79 
-151. 00 
-141 , 00 

11 .00 
0 . 20 

-1185, 04 
-61"1.88 

-31839 .::z 
-1on1.so 

-4~1.S7 
-la. n 

-s2909. oa 

BTC0020 
PIIGI!'. 02 
01Dtc08 7: .f !lo 

•••••••• • •• • •••••••••••••••••••• • •••••••••••••• • •• • 



Order Report by source 

C <:?' ~? b 
.:? . 0 . :::>. ' 



RPT0220 - Orders Applied by Term 
SO!HI.RY 

ORJ)El\S lll>l..U:D 6Y TE!\M RPT0220 
MJ:I.G: KEVIN'S TES~ M1.t. lDJl<:08 00:0S 

DA/n:: 011,ovos 00:02:20 TilRU 01P&C08 00:04 : 4S PAOE 12 

C\TJ!OO!ll ORDERS COPIES VlWl!: GOSS v.\Ltl& 1.Ess o,r <.$T PIWV GST 

Dtl\ECT CAS~ 4 , 400 319,3'8 118,528.01 1l8,S28.01 118,528.01 0.00 0.00 
.:UOl'I' 1 ,. 058 84,616 31,32~.oo 31,329.00 31. 329 .oo 0.00 0.00 
'?O'l'AL 5, 4SS .oo.- ,014 14.9.857.01 10,es1.o.1. 149,857.01 0.00 0.00 

REll&WAL ~H 5,949 400,560 208,482.67 208,482.57 208,353.SO 129 .17 o.oo 
CREDU 3,051 ltJ ,584 110,612.S? 110,412.57 l10,S24.54 88.03 0.00 
TOTAL 9,000 594.144 319.0tS.24 3Ul,09S . 24 .3LS,67Q .04 U?.20 o.oo 

MN-IU!Nl!W'M, CASB 20.S 1.0,'173 4,02i .99 4,028.89 4,028 .8P o.oo 0.00 
CIU:Dl'I' 22 1,188 439 . 34 439.34 439. 34 0. 00 o.oo 
'l'Ol'lU. 227 11,951 4,468 . 23 4,469.23 4,468.23 0. 00 o.oo 

DU1llt C.11.'lR 489 21,304 11. 727. 79 11,727 . 79 11,718. 23 9.S6 o.oo 
c:JU!:DIT 837 48,678 30,484.38 30,484 . 38 30,471 . 30 13.~8 o.oo 
TOTAL 1,326 59,962 42,212.17 42,212 . 17 42,18t . S3 22.54 o.oo 

WJftTE-+lAIL CAJ!W 431 26,096 12 ,65S.83 12,6SS.83 12,653 ,24 2.57 0.00 
C1W>I'l' 376 22,873 11,296.91 11,296.,1 U,284.03 12.88 o.oo 
TotAI. 107 49,969 23,952.74 23,9$2.74 23,t3'J ,29 15.45 0.00 

C0-01' CllSll s .269 1os>.16 109.16 109.16 0.00 0.00 
<:IU.:DIT 2 106 41.08 41.08 41.08 0.00 0 . 00 
TOTAL 374 1S0.24 lS0,24 150.24 0.00 o.oo 

TEL.f!VISl'.ON <:AS8 5,408 294,011 3.664 . 34 8,664.34 8.'60 .u 4.20 (>.00 
QW)IT 100 6,046 2.,0~.,a 2,409.68 2,409.69 o.oo o.oo 
TOfAL S,508 300,057 11,0,4.02 11,074.02 11,0~9.92 4.20 o.oo 

MISC Cll.&K 21,391) 1,111,4l4 2,836.3() 2,836.30 2,936.JO 0 . 00 0. 00 
C1\&>1T 62 3,129 1,398.07 1,3!>9.0'1 1,399.07 0.00 o.oo 
TOTAL 21,452 1,114.543 4,234.37 41,234. 3'1 4,234.37 0,00 o. oo 

G!!N-CASH CAllK 239 13,695 7,573.45 7,S13.45 l ,S7).45 o.oo o.oo 
CIU:DIT 0 0 0.()0 0.00 o.oo 0.00 o.oo 
TOTAL 239 l.l,695 7,573.45 7,513.45 7,573.45 o.oo o.oo 

'l'O'l'AL DTP C\SII 39,Sl& 2,191,Slt 3'7', 606. 44 n4.606.44 374,UO . 94 14S .so o.oo 
<:RU>lT S,~08 360,220 1as,011 .os 199,011.03 187,897 .o, 113.Pi 0.00 
TOTAL 44,024 2 .557. '7:U 562, 617 . 47 .t;62,61'1.47 Sc6'2,3S'1 , 98 259.0 o.oo 

... c.ANAD~ GST INCLODZJ) ... 

·--···· ··*••••••f!.····~"·····$t·········· ~········ ..,·· 
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Sales Tax Collected by Locale Report 

s . g. 3. c.-. 



-
EMl"TST1234 

STAT!!: 
ABBR 

GA 
CIA 
GA 
GA 
GA 
GA 
GA 
GA 
GA 
GA 
GA 
0A 
GA 
GA 
GA 
GA 
GA 
QA 

TOTAL 

RPT0195 - U.S. Sales & Use Tax Report - Cash Basis 

--COUNTl(/ CITll'---
(X)l)J!: MAME 

!11 CM'l'BAlf 
53 C!IAsTT ABOOCIIEE 
55 CB,6.TJ'OOQA. 
!17 CIIZROIU! 
59 CI.ARXE 
63 CLAn'CII 
6 7 CIJ'IB 
6 9 CO!TBB 
71 COLQUrrT 
73 COLUMBIA 
7!! COOR' 
77 coa.TA 
79 CRAHl'QRl) 

81 CRISP 
113 DJIIIE 
85 DAKSOII 
87 DIICATUR 
89 DD:iU.B 

ATLAHTA 

89 l>IID.LB 

u.s. SALES , US!: TAX RB.Po.RT - CASB BASIS RP'l'0195 
<II' OliDZR/PA»mllTS/CAHCELS 01JAH14 00:26:12 

MAG: TSI' TBST MAO l!'AGI!: 6 
rROM 01Dl!IC13 00:04:49 TBRlJ 01JAIIH 00:1!1:00 

--CA.SB SJU:ES/CREDIT PAYNIIITS--- ------------------SA1.11S/VS~ TAX D01!-------------- TAX 
DTP CA.511 EAXNIIIITS 'l"OU1. STATE CO'OJITY 

------ ------- ------- ----- ----
688,41 38.50 726.91 29.08 20.30 

10.00 10.00 .,o .40 
16.00 16.00 .64 .48 

662.38 26.00 708.38 28.34 12,31 
136.34 20.00 156.34 6.2!! 1.08 
467.72 33,00 !100.72 20.03 14.43 

1,765.46 105.!!8 1,871.04 74.85 34.27 
.25 21.00 21,25 .85 .64 

12.2!1 12.25 .49 .37 
1"9.00 26.00 175.00 1.00 6.38 

.25 .2!! .01 .01 
1,533.7!1 H.00 1,577.15 63.11 46.95 

15.00 1!1.00 .60 .4!! 
10.,:; 18.00 28.75 1.15 1.1!! 

.25 .2, .01 .01 
33.25 33.2!1 1.33 1.00 

.2!1 .25 .01 .01 
1,276.05 40.91 1,317.02 !12.68 20.20 

75,00 13.00 88.00 3.52 1.76 ----- ------- ----- ---- ------
1,351.05 :,3.97 1,40!1.02 !16.20 21,96 

crrr 

------

.88 
-----

.88 

D1S11IICT TOTAL COLLl!!CTID 

---- ---- - -----
,9.38 4'.23 

.60 
1.12 1.0!1 

40.6!1 36. 74 
7.33 4.52 

34,46 31.81 
109.12 91.14 

1,49 1 • .t7 
.86 

13.38 11.01! 
,0, 

110.06 10fMl5 
1. 0:, 1.05 
2.30 1.4.4 

.02 
2.33 2.31 

.02 
10.27 83.1!1 67,45 

.88 7.04 '7.IM 

------ -------- -------
11.1!1 90,19 74.49 

I 
CASH 6,679.89( 

PAYMENTS 886.971 
--- --~--~----- - I 

TAX COLU:CTFJ> 1,566.861 
I 

•••••••••••••••••••• • ••••••••••••• • ••••••••••••••• • 



- RPT0195 - U.S. Sales & Use Tax Report - Cash Basis 

• RPT0195 - U.S. Sales & Use Tax Report - Cash Basis 
• 'Cash' basis report - reports liability on DTP cash orders and credit 

payments applied, and cancels applied 
• Tax liability is based on cash received: cash orders, credit payments, 

and cash cancels 
• Three sections: Orders, Cancels, Total Net 
• Also reports Tax Collected 

Recommendation - use RPT0196 for Total Tax Liability and use RPT0195 to 
show how much of that tax was collected • 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 


