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May 8, 2018 

Teresa Fleming 
Nancy Storant 

'J'he State of Nebraska 
State Purchasing Bureau 
1526 K Street 
Suite 130 
Lincoln, NE 68508 

Dear Teresa and Nancy, 

On behalf of U.S. Bank Corporate Payment Systems, thank you for. th<:: opportunity to provide information 
about our one card and virtual pay program. 

U.S. Bank's partnership with the State of Nebraska (State) spans more than 17 years. We highly value our 
existing one card relationship with the State, and together we have tailored the pr.ogram to serve your needs. 
Our partnership has afforded U.S. Bank the opportunity to wor.k dosely with the State to introduce financial 
solutions, such as U.S. Bank Access® Online Virtual Pay, that can enhance and optimize your program while 
improvjng your. processes. As the State's primary banking services provider, we take pride in our products 
and solutions that have helped the State achieve its goals. 

The State's one card program rdationship team consists of your Relationship Manager, Paul Erickson, along 
with your dedicated Account Coordinator, Er.ic Anderson. 'l'his relationship team is familiar with and 
knowledgeable about the State's operations and has a proven track record of providing responsive s<::rvice. It 
would be our pleasure to expand on this already robust relationship and provide further assistance to the 
State through the implementation of a Virtual Pay program. Additionally, the State is supported by a 
Goverrunent Banking Relationship Managtr, Greer Almquist, who is familiar with the State and has a 
proven track record of service delivery. We axe proud to be a full service and comprehensive bank that truly 
understands the needs of the public sector. 

As you revi<::w our. tecommended products and rebate proposal, please reach out to us to provide any 
clarification. We appreciate the oppor~nity tp .co.nrinp~ <:fut _pa~tncrship with the State and look forward to 

• 4. • • • •• 

your review. · · · ' 

Since.rely, 

Paul Erickson Greer Almquist Leslie Massey 
CPS Relationship Manager Gov<::rnment Ranking Relationship Manager Western Region Sales Manager 

U.S. Bank State of Nebraska 
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1. REQUEST FOR PROPOSAL FORM 
By signing the "RFP for Contractual Services" fonn, the bidder guarantees compliance with the 
provisions stated in this RFP, agrees to the Terms and Conditions stated in this RFP unless 
otherwise agreed to, and certifies bidder maintains a drug free work place environment. 

The RFP for Contractual Services form must be signed using an indelible method (not 
electronically) and returned per the schedule of events in order to be considered for an award. 

Sealed proposals must be received in the State Purchasing Bureau by the date and time of the 
proposal opening per the Schedule of Events. No late proposals will be accepted. No electronic, e­
mail, fax, voice, or telephone proposals will be accepted. 

It is the responsibility of the bidder to check the website for all information relevant to this 
solicitation to include addenda andfor amendments issued prior to the opening date. Website 
address is as follows: http://das.nebraska.gov/materiel/purchasing.html 

Further, Sections II through VII must be completed and returned with the proposal response. 

U.S. Bank State of Nebraska 
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BIDDER MUST COMPLETE THE FOLLOWING 
By signing this Request for Proposal for Contractual Services form, the bidder guarantees 
compliance with the procedures stated in this Request for Proposal, and agrees to the terms 
and conditions unless otherwise indicated in writing and certifies that bidder maintains a drug 
free work place. 

Per Nebraska's Transparency in Government Procurement Act, Neb. Rev Stat§ 73-603 DAS is 
required to collect statistical info1mation regarding the number of contracts awarded to Nebraska 
Contractors. This information is for statistical purposes only and will not be considered for contract 
award purposes. 

_ x_ NEBRASKA CONTRACTOR AFFIDAVIT: Bidder hereby attests that bidder is a Nebraska 
Contractor. "Nebraska Contractor" shall mean any bidder who has maintained a bona fide place of 
business and at least one employee within this state for at least the six ( 6) months immediately 
preceding the posting date of this RFP. 

I hereby certify that I am a Resident disabled veteran or business located in a designated 
enterprise zone in accordance with Neb. Rev. Stat.§ 73-107 and wish to have preference, if 
applicable, considered in the award of this contract. 

__ I hereby certify that I am a blind person licensed by the Commission for the Blind & Visually 
Impaired in accordance with Neb. Rev. Stat. §71-8611 and wish to have preference considered in the 
award of this contract. 

FORM MUST BE SIGNED USING AN INDELIBLE METHOD (NOT ELECTRONICALLY) 

FIRM: 

COMPLETE ADDRESS: 

TELEPHONE NUMBER: 

FAX NUMBER: 

DATE: 

SIGNATURE: 

TYPED NAME & TITLE OF 
SIGNER: 

U.S. Bank National Association 

901 Marquette Ave., 
Minnea olis, MN 55402 

612.436. 6532 

612.436.6490 

Bra ll 
Senior Vice President 

U.S. Bank acknowledges receiving two amendments from the State. 

U.S. Bank State of Nebraska 
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2. FINANCIAL ST ABILITY 
The Contractor must have financial stability to do business with the State of Nebraska for the 
length of the contract. Financial stability will be determined by the State Treasurer based on a 
totality of the circumstances of the firm including, but not limited to, total equity, equity as a percent 
of assets, cash flow, debt coverage ratios, earning, analyst opinions, pending and potential 
lawsuits, regulatory actions taken or pending against the firm, compliance with regulatory capital 
requirements, management stability and other information bearing on the question of whether the 
firm is financially stable at the present time and can reasonably be expected to be financially stable 
through the term of the contract. Bidder must include these financials with the proposal response 
and packaged separately. 

The bidder must be a bank licensed to do business in the State of Nebraska and of approved 
standing and responsibility pursuant to Neb. Rev. Stat. Section 77-2387(2). The bidder must provide 
financial statements applicable to the finn. If publicly held, the bidder must provide a copy of the 
corporation's most recent audited financial reports and statements, and the name, address, and 
telephone number of the fiscally responsible representative of the bidder's financial or banking 
organization. 

If the bidder is not a publicly held corporation, either the reports and statements required of a 
publicly held corporation, or a description of the organization, including size, longevity, client base, 
areas of specialization and expertise, and any other pertinent information, must be submitted in 
such a manner that proposal evaluators may reasonably formulate a determination about the 
stability and financial strength of the organization. Additionally, a non-publicly held firm must 
provide a banking reference. 

The bidder must disclose any and all judgments, pending or expected litigation, or other real or 
potential financial reversals, which might materially affect the viability or stability of the 
organization, or state that no such condition is known to exist. 

Please see U.S. Bank's separately packaged Financial Stability Section, as requested. 

U.S. Bank State of Nebraska 
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3. CORPORATE OVERVIEW 
The Corporate Overview section should consist of the following subdivisions: 

a. BIDDER IDENTIFICATION AND INFORMATION 
The bidder should provide the full company or corporate name, address of the company's 
headquarters, entity organization (corporation, partnership, proprietorship), state in which 
the bidder is incorporated or otherwise organized to do business, year in which the bidder 
first organized to do business and whether the name and form of organization has changed 
since first organized. 

U.S. Bank National Association 
901 Marquette Ave., Suite 1800 
Minneapolis, MN 55402 
Phone: 1.866.274.5898 
!'ax: 612.436.6490 
www.usbpayment.com 

U.S. Bancorp is a Oda.ware corporation. 

U.S. Bank National Association is a national bank organized under the laws of the United States. 

U.S. Bank was organized on July 13, 186~ under Office of the Comptroller of the Currency (OCC) 
Charter Number 24. 

U.S. Bank is wholly owned by the holding company, U.S. Bancorp, which was incorporated in Delaware 
in 1929. There have been no changes of ownership since February 27, 2001 when Firstar Corporation, 
Milwaukee, \Visconsin and U.S. Bancorp, Minneapolis, l\tlinnesota merged. 

b. CHANGE OF OWNERSHIP 
If any change in ownership or control of the company is anticipated during the twelve (12) 
months following the proposal due date, the bidder should describe the circumstances of 
such change and indicate when the change will likely occur. Any change of ownership to an 
awarded vendor(s) will require notification to the State. 

To the best of our knowledge there is no anticipated change in ownership in the next 12 months. 

c. OFFICE LOCATION 
The bidder's office location responsible for performance pursuant to an award of a contract 
with the State of Nebraska should be identified. 

U.S. Bank Corporate Payment Systems 
901 Marquette Ave., Suite 1800 
!vlinneapolis, MN 55402 

U.S. Bank Lincoln Tower 
233 South 13,h Street, 9th Floor 
Lincoln, NE 68508 

U.S. Bank State of Nebraska 
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d. RELATIONSHIPS WITH THE STATE 
The bidder should describe any dealings with the State over the previous five (5) years. If the 
organization, its predecessor, or any Party named in the bidder's proposal response has 
contracted with the State, the bidder should identify the contract number(s) and/or any other 
information available to identify such contract(s). If no such contracts exist, so declare. 

U.S. Bank ha:; enjoyed an expansive and diverse relationship with the State of Nebraska over the past 17 
years. Some of those services are the result of a contract while other.s have been provided outside of a 
contract. Specifically, we have provided the following contract services to the State: 

• 
• 
• 
• 
• 
• 

ACII Originatioo/E-Payment Contract 60870 (04) 
Stored Value Car<l Contract 68856 (04) 
Purchasing Card Contract 50324(04) REN (3) 
Fleet Fueling Card Contract 013017 (04) 
Payment (Cr.edit an<l Debit) Car<l Processing Services Contract 66533 (04) 
Online/Mobile/Kiosk Bill Payment Concentrator Services 73832 (04) 

e. BIDDER'S EMPLOYEE RELATIONS TO STATE 
If any Party named in the bidder's proposal response is or was an employee of the State 
within the past twelve (12) months, identify the individual(s) by name, State agency with 
whom employed, job title or position held with the State, and separation date. If no such 
relationship exists or has existed, so declare. 

If any employee of any agency of the State of Nebraska is employed by the bidder or is a 
Subcontractor to the bidder, as of the due date for proposal submission, identify all such 
persons by name, position held with the bidder, and position held with the State (including 
job title and agency). Describe the responsibilities of such persons within the proposing 
organization. If, after review of this information by the State, it is determined that a conflict of 
interest exists or may exist, the bidder may be disqualified from further consideration in this 
proposal. If no such relationship exists, so declare. 

To the best of our knowledge, no such relationship exists for any individual named in U.S. Bank's proposal. 

f. CONTRACT PERFORMANCE 
If the bidder or any proposed Subcontractor has had a contract terminated for default during 
the past five (5) years, all such instances must be described as required below. Termination 
for default is defined as a notice to stop performance delivery due to the bidder's non­
performance or poor performance, and the issue was either not litigated due to inaction on 
the part of the bidder or litigated and such litigation determined the bidder to be in default. 

It is mandatory that the bidder submit full details of all termination for default experienced 
during the past five (5) years, including the other Party's name, address, and telephone 
number. The response to this section must present the bidder's position on the matter. The 
State will evaluate the facts and will score the bidder's proposal accordingly. If no such 
termination for default has been experienced by the bidder in the past five (5) years, so 
declare. 

If at any time during the past five (5) years, the bidder has had a contract terminated for 
convenience, non-performance, non-allocation of funds, or any other reason, describe fully 
all circumstances surrounding such termination, including the name and address of the other 
contracting Party. 

To the best of our knowledge, no such early termination of a contra<.:t has occurred. 

U.S. Bank State of Nebraska 



g. SUMMARY OF BIDDER'S CORPORATE EXPERIENCE 
The bidder should provide a summary matrix listing the bidder's previous projects similar to 
this RFP in size, scope, and complexity. The State will use no more than three (3) narrative 
project descriptions submitted by the bidder during its evaluation of the proposal. 

The bidder should address the following: 

i. Provide narrative descriptions to highlight the similarities between the bidder's 
experience and this RFP. These descriptions should include: 

a. The time period of the project; 
b. The scheduled and actual completion dates; 
c. The Contractor's responsibilities; 
d. For reference purposes, a customer name (including the name of a contact person, a 

current telephone number, a facsimile number, and e-mail address); and 
e. Each project description should identify whether the work was performed as the 

prime Contractor or as a Subcontractor. If a bidder performed as the prime 
Contractor, the description should provide the originally scheduled completion date 
and budget, as well as the actual (or currently planned) completion date and actual (or 
currently planned) budget. 

ii. Contractor and Subcontractor(s) experience should be listed separately. Narrative 
descriptions submitted for Subcontractors should be specifically identified as 
Subcontractor projects. 

iii. If the work was performed as a Subcontractor, the narrative description should identify the 
same information as requested for the Contractors above. In addition, Subcontractors 
should identify what share of contract costs, project responsibilities, and time period were 
performed as a Subcontractor. 

Time period Actual Contractors Name and p t 
O 

f 

I 

Scheduled and I I Reference 

of project Completion Responsibilities Contact roJec escrip ion 

University of 
Iowa 

February 1, 
2015-March 
15,2015 

U.S. Bank 

Dates Information 

February 1, 2015-
Marach 15, 2015 

U.S. Bank partnered with 
University of Iowa on a 
project to convert ACH 
spend over to their 
virtual card program and 
generate rebate on those 
transactions. This 
involved verifying vendor 
contact information, 
recruiting vendors and 
enabling vendors. 

John Watkins 
Director of Strategic 
Sourcing 
319-384-1340 
john-e-watkins 
@uiowa.edu 

U.S. Bank partnered with 
University of Iowa on a project to 
convert ACH spend over to their 
virtual card program and generate 
rebate on those transactions. U.S 
Bank and Visa did most of the 
work for this project, verifying 
vendor contact information, 
recruiting vendors and enabling 
vendors. University participation 
was limited to identifying and 
supplying vendor information. Key 
to the success of this project was 
the University changing payment 
terms, using quicker payment 
terms to incentivize vendors to 
switch and accept the card as the 
preferred form of payment. At the 
completion of the project the r= 
University did change the 
a ment method for enabled 

State of Nebraska 
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om ACH to U.S. Bank suppliers fr 

Virtual Pay. 

t vendors were Once large 
identified, t he project went 
relatively q uickly, less than 45 
days. Agai n, at that point it was 
only U.S. B ank and Visa 
performing scheduled tasks. 

There was no expense to the 
University f or this project. 

The result of the project nearly 
doubled th e volume of their virtual 
program. Current One Card 
volume is $120 million. 

The Unive rsity of Iowa is the 
anchor an d contract holder for the 
University of Iowa Card 
Consortiu m. The consortium 
includes th e Stale, universities, 
colleges a nd political 
subdivisio ns. 
As an exis ting customer, the 
State of A rkansas needed to build 
a process to populate their State 
Transpare ncy Database with their 
Purchasin g card, Corporate Card 
and Centr al Travel System data. 

ed the Bank to do this They ask 
for them without impacting 

The State of Arkansas alreadye 

needed to build a processe 
xisling data delivery 
s. 

The timelines were process to populate their 
U.S. Ban protracted slightly State Transparency 

Darlene Hicks majorityo State of by competing IT Database with their 
DFA - Office of responsi Arkansas projects within the Purchasing card, 
State Procurement receiving State. That Corporate Card and 
501.371.1405 specificat July 1, 2015 - withstanding, the Central Travel System 
Darlene.Hicks custom fil September files, coding and data. They asked the @dfa.arkansas.gov of Arkan 30, 20·15 transmissions Bank to do this for them 

receiving were completed in without impacting 
formattin roughly 90 days. already existing data 
U.S. Ban delivery processes. 
file trans 

k took on the vast 
f the work and 

bility for this project. After 
!he required 
ions, U.S. Bank coded 
es for the various State 

sas products. After 
verification that the file 

g functioned as desired, 
k established automated 
missions that the State 

could fee d directly into !heir 
databas e. 

The time lines were protracted 
slightly b y competing IT projects 
within th e stale. That 
withstan ding, the files, coding and 
transmis sions were completed in 
rouQhly 90 davs. Ninety oercent 

U.S. Bank State of Nebraska 
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ork and resources (90%) of thew 
were provided by U.S. Bank. 
There was no charge to the state 
for this project. 

Current progra m volume is $106 
million. 
Reference Pre pared by Angelina 
Howard for U. S. Bank: 

Salt Lake Coun ty Government 
h U.S. Bank for has worked wit 

their purchasin g card program 
since 2007. Cu rrently, the 

e robust and program is quit 
exponentially g rowing. I took over 
the program 5 years ago and at 
that time we ha d only 320 
cardholders an d about 100 
approvers. Sin ce then, we have 
grown the prog ram to 673 active 
cardholders an d 200 approvers. 

e have 80% of our On average, w 
cards used eve ry month. 

( 
The program is 
50%ofone FT 

administered by 
E with one back-up 

Angelina Howard 
in case the ad 
All cardholders 

Operations hour of training 
Salt Lake Manager using Access 
County, Utah May 2016 

The implementation of Salt Lake County purchasing car 
the Virtual Pay program. Contracts & under the smal 

May 2016 Procurement or any goods/s 
385.468.0303 from competiti 

AHarward@slco.org conduct appro 

ministrator is out. 
must attend one 
on policy and 

Online. We use our 
ds for anything 
I cost limit ($5,000) 
ervices exempt 
ve bidding. We 
ximately 4 trainings 

a month. 

The program h as grown 
pular as agencies increasingly po 

are able to sen d employees out to 
purchase small cost items, saving 
time and mone y on purchase 
order processi ng and almost 
eliminating the need for petty 
cash. We have analyzed our 
savings associ ated with each 
transaction an d found that with 

he card $92 is each swipe of t 
saved in proce ssing a check. 
Since then we encourage 
cardholders to use their card for 
all small cost p urchasing. Our ,---

annual spend has also increased 11 
over the years. 

~ 
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Our quarterly rebate has 
increased a great deal over the 
last few years. In 2014 we 
anticipated $130,000 and we 
received approximately $270,000 
by the end of the year. For 2016 
we earned a rebate of $319,196 
and in 2017 our rebate was 
$362,941. The implementation of 
the Virtual Pay program with U.S. 
Bank in second quarter of 2016 
has helped us achieve the 
financial incentives associated 
with the program. 

The U.S. Bank team has been 
extremely helpful, responsive and 
professional as we work with 
them on expanding our program. I 
contact U.S. Bank almost daily 
and I don't ever need to fret over 
not getting an answer when I 
need it. As Salt Lake County 
implemented a new ERP system 
(PeopleSoft 9.2) U.S. Bank 
representatives spent many hours 
with me on the phone setting up 
our accounting structure to match 
the new system, as well as 
troubleshoot file fonnatting for our 
monthly upload. No matter how 
many times I asked the same 
question the account 
representative was patient and 
even offered humor while 
coaching me through a very 
difficult implementauon oeriod. 

h. SUMMARY OF BIDDER'S PROPOSED PERSONNEL/MANAGEMENT APPROACH 
The bidder should present a detailed description of its proposed approach to the 
management of the project. 

The bidder should identify the specific professionals who will work on the State's project if 
their company is awarded the contract resulting from this RFP. The names, contact 
information, and titles of the team proposed for assignment to the State project should be 
identified in full, with a description of the team leadership, interface and support functions, 
and reporting relationships. The primary work assigned to each person should also be 
identified. 

The bidder should provide resumes for all personnel proposed by the bidder to work on the 
project. The State win consider the resumes as a key indicator of the bidder's understanding 
of the skill mixes required to carry out the requirements of the RFP in addition to assessing 
the experience of specific individuals. 

U.S. Bank State of Nebraska 



Resumes should not be longer than three (3) pages. Resumes should include, at a minimum, 
academic background and degrees, professional certifications, understanding of the process, 
and at least three (3) references (name, address, and telephone number) who can attest to the 
competence and skill level of the individual. Any changes in proposed personnel shall only 
be implemented after written approval from the State. 

U.S. Bank will assign the support team bdow to manage the State's program: 

Relationship Manager 
• Acts as single high-level point of contact for the State's entire program 
• Provides direction during program implementation 
• Develops and monitors mutually determined account petformance goals 
• Delivers account performance reviews, program updates and product enhancements 

Paul Erickson - Assistant Vice President, Relationship Management, Minneapolis, Minnesota 
Paul has been with U.S. Bank since 1990, and has spent the last nine years managing client rdationships 
for U.S. Bank Corporate Payment Systems. Paul is a graduate of the University of Minnesota and has 
worked with a wide range of clients, including key commercial and corporate relationships, state 
governments, state universities, colkges and political subdivisions. Paul was selected for, and is now fully 
dedicated to, our new Public Sector Relationship Management group. He currently has seven state 
.relationships in his portfolio as well as nwnerous political subdivisions, universities and colleges. In 2010 
Paul was awarded the U.S. Rank Pinnacle award for outstanding performance in relationship 
management. 

Greer Almquist - Governme:nt Banking Relationship Manager 
Greer will continue to serve as the State of Nebraska's Government Banking Relationship Manager, the 
State's pcimary bank contact, and strategic business partner. He is J:esponsible for bringing the full 
resources of U.S. Bank to the State. 

Greer joined U.S. Bank in 2011 as a Government Banking Relationship Manager and worked with public 
fond entities throughout Missouri. In the summer of 2012, Greer moved to Nebraska to work with the 
State and other public fund entities throughout Nebraska, Iowa, South Dakota, \Vyoming, Oklahoma, 
Louisiana and Texas. Prior to joining U.S. Bank, Greer worked with public fund entities throughout 
Missouri and Kansas to help provide solutions for their energy needs. 

Greer graduated from Webster University with his Master ofRusiness Administration in 2008 and n:ceived 
his Bachelor of Arts in Political Science from the University of'tvfissouri in 2000. 

Dedicated Account Coordinator 
• 
• 
• 

Assists with all aspects of program management on a daily basis 
Trains the State's personnel on U.S. Bank program tools and best practices 
Provides a mastery of commercial cacd programs, enabling superior secvice and ongoing support 

Eric Anderson - Dedicated Account Coordinator 
Eric Anderson achieved seven years of service at U.S. Bank on October 18, 2017. Transitioning &om 
the Direct Lending area of U.S. Bank, Eric joined the Account Coordinator team in July of 2016. He is 
currently a member of our Public Sector group, where he provides consultative service and support to 
Corporate Payment Systems clients in the Public Sector and acts as the dedicated day-to-day contact for 
Program Administrators. Eric has been praised for his superior service and support, his ability to hand.le 
a large workload, and for fast response ti.mes. Frie started his U.S. Bank career in 2010 as a. Universal F 
Banker in a local branch, where he gained valuable experience in customer service. On that team, Eric 13 
achieved honors in 2012 as the top performing Universal Ranker in the company. He was also awarded 

~ 
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with a Star of Excellence. Eric attended the University of Minnesota where he earned an Economics 
Degree and Minor.ed in Business Management in 2010. 

Sales Representative 
• Builds the initial relationship with the State 
• Hdps you determine program needs and identify opportunities for use 
• Introduces the implementation process 

Leslie Massey - Sales Representative> Paso Robles> California 
Leslie Massey oversees the sales rdatiooship for U.S. Bank's Corporate Payments Systems for 
Government, Education and Nonprofit Banking customers. Leslie is an Accredited Payables Solution 
C:onsul1ant (APSC) and has been consulting in technology, payment, and accounting systems in both the 
commercial and public sectors for more than eight years. Leslie has enabled a wide range of clients to 
automate their Accounts Payable processes by integrating the latest technologies with best-in-class 
payment processes. Included in her experience has heen project management and implementation of 
elt:ctr.onic procurt:inent and payment systems for states, municipalities, hospitals, K-12 schools and 
universities in 12 Western states. Leslie has a Bachelor of Science degree from California Polytechnic 
University, San Luis Obispo. 

In 2015 and 2017 Leslie was recogni,'.ed by U.S. Bank's Pinnacle Award and U.S. Bank Legends of 
Possible Award for outstanding sales performance in Corporate Payment Systems. 

Head of Travel and Payables Relationship Management Public Sector 
• Leadership contact point should escalations arise 
• Helps with communicating industry trends as seen throughout th<:: higher education and public 

sector portfolio 
• T ndustry liaison with Visa and Mastercard 

Ryan Schweiger -Vice President Minneapolis, Minnesota 
Ryan Schweiger is a 15-year veteran of the payment and financial services industry. I le has worked with 
public and private sector organizations of all sizes to understand, implement and optimize commercial 
payment products. He and his team deliver operational efficiencies and cost. savings through the 
following Corporate Payment Systems products: purchasing cards, commercial electronic payments, 
corporate travel services and one card. 

Ryan joined U.S. Bank (then Firstar) in April 2000. He received a double major in Marketing and Real 
Estate from the University of Wisconsin-Milwaukee. He has spent his volunteer time helping with 
childhood literacy and has coached in many youth athletic programs. 

References 
The following references can be used for all of the above team mt:robers: 

Eric Boazman 
901 Marquette Av<::. , Suite 1800 
Minneapolis, MN 55402 
480.236.1759 

Jeff Rankin 
901 Marquette Ave., Suite 1800 
Minneapolis, MN 55402 
612.436.6244 

U.S. Bank State of Nebraska 
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Karen Ho 
200 South Sixth Street 
l.Vlinneapolis, MN 55402 
612.344.6015 

i. SUBCONTRACTORS 
If the bidder intends to Subcontract any part of its performance hereunder, the bidder should 
provide: 

i. name, address, and telephone number of the Subcontractor(s); 

U.S. Bank considers TSYS a Third Party Service Provider, nor: a subcontractor. TSYS has been folly 
vetted through our inLernal processes and procedures. 

Total Systems Services, Inc (fSYS) 
1600 First /\venue 
Columbus, GA 31 901 
Margaret Hickey 
'J 'SYS Client Relations Director 
706.644.9456 

iv. specific tasks for each Subcontractor(s); 

Transaction processing and authorization services are contracted to TSYS. TSYS is a NYSE-listed 
company with the ticker symbol TSS. As the nation's largest card processor for constuner, 
commercial, and international cards, TSYS conducts processing fot over 300 clients in 75 countries, 
including a multitude of major furn.ncial institutions. 1'SYS processes more than 439 million 
accounts and over 13 billion transactions annually. 

Card production and issuance are also contracted to TSYS Card Production Services. Our recent 
decision to outsource this service resulted in an improved level of service to our inte.mal and 
external partners. 

Our agreement with TSYS began in 1989 and represents one of their top five relationships, which 
gives us conside.rable precedence in influencing the operational and technological enhancement:; 
they undertake. Service level agreements are written into the contract and contain objective and 
measurable parameters, which encourage TSYS to improve performance. If performance levels are 
inadequate, TSYS faces financial penalties. 

v. percentage of performance hours intended for each Subcontract; and 

Not applicable; this is an ongoing relationship to provide transaction processing and authorization 
and card production services. 

vi. total percentage of Subcontractor(s) performance hours. 

Not applicable; this is an ongoing rdacionship to provide transaction processing and authorization 
and card production services. 

I 1-; 
~ '--------------------------------------------

U.S. Bank State of Nebraska 



The bidder shall detail any services that have been outsourced in the past 24 months and 
provide an explanation for the decision to outsource these services. The bidder should also 
disclose if any changes with the subcontractor is anticipated in the next 24 months. The 
State and all card programs require the Contractor and its subcontractors to work 
cooperatively for an orderly and seamless transition. 

Our a1-,>rtt:me.nt with TSYS began in 1989 and represents one of their tup five rdationships. To the best 
of our knowledge, we do not foreset any changes within the next 24 months nor have we outsources 
anything. 

U.S. Bank State of Nebraska 
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II. TERMS AND CONDITIONS 
Bidders should complete Sections II through VI as part of their proposal. Bidder is expected to read the Terms 
and Conditions and should initial either accept, reject, or reject and provide alternative language for each clause. The 
bidder should also provide an explanation of why the bidder rejected the clause or rejected the clause and provided 
alternate language. By signing the RFP. bidder is agreeing to be legally bound by all the accepted terms and 
conditions. and any proposed alternative terms and conditions submitted with the proposal. The State reserves the 
right to negotiate rejected or proposed alternative language. If the State and bidder fail to agree on the final Terms 
and Conditions, the State reserves the right to reject the proposal. The State of Nebraska is soliciting proposals in 
response to this RFP. The State of Nebraska reserves the right to reject proposals that attempt to substitute the 
bidder's commercial contracts and/or documents for this RFP. 

The bidders should submit with their proposal any license, user agreement. service level agreement, or similar 
documents that the bidder wants incorporated in the Contract. The State will not consider incorporation of any 
document not submitted with the bidder's proposal as the document will not have been included in the evaluation 
process. These documents shall be subject to negotiation and will be incorporated as addendums if agreed to by the 
Parties. 

If a conflict or ambiguity arises after the Addendum to Contract Award have been negotiated and agreed to. the 
Addendum to Contract Award shall be interpreted as follows: 

2. If only one Party has a particular clause then that clause shall control; 
3. lf both Parties have a similar clause, but the clauses do not conflict, the clauses shall be read 

together; 
4. lf both Parties have a similar clause. but the clauses conflict, the State's clause shall control. 

A. GENERAL 

Accept Reject Reject & Provide NOTES/COMMENTS: 
(Initial) (Initial) Alternative within 

RFP Response 
flnitial) 

X U.S. Bank proposes that the structure of the contract remain 

\)JH similar to that as the current contract we have in place with the 
State. We propose, therefore, including the attached "Essential 
Terms and Conditions" document to be inserted as item #1 in the 
fellow list of incorporated documents. 

The contract resulting from this RFP shall incorporate the following documents: 

1. Essential Terms and Conditions: 
2. Request for Proposal and Addenda; 
3. Amendments to the RFP; 
4. Questions and Answers; 

U.S. Bank 

5. Contractor's proposal (RFP and properly submitted documents): 
6. The executed Contract and Addendum One to Contract, if applicable; and, 
7. Amendments/Addendums to the Contract. 

These documents constitute the entirety of the contract. 

Unless otherwise specifically stated in a future contract amendment, in case of any conflict between the 
incorporated documents, the documents shall govern in the following order of preference with number one 
(1) receiving preference over all other documents and with each lower numbered document having 
preference over any higher numbered document: 1) Amendment to the executed Contract with the most 
recent dated amendment having the highest priority, 2) executed Contract and any attached Addenda, 3) 
Amendments to RFP and any Questions and Answers, 4) the original RFP document and any Addenda, and 
5) the Contractor's submitted Proposal. 

Any ambiguity or conflict in the contract discovered after its execution, not otherwise addressed herein, shall ~ 
be ,esolved ;n acco,dance with the ,ules of conUact ;nte,p,etation as estabUshed ;n the State of Nebraska. ~ 

State of Nebraska 



I 
B. NOTIFICATION 

Accept 
(Initial) 

Reject 
(Initial) 

Reject & Provide NOTES/COMMENTS: 
Alternative within 

RFP Response 
(Initial) 

Contractor and State shall identify the contract manager who shall serve as the point of contact for the 
executed contract. 

Communications regarding the executed contract shall be in writing and shall be deemed to have been given 
if delivered personally or mailed, by U.S. Mail, postage prepaid, return receipt requested, to the parties at 
their respective addresses, or at such other addresses as may be specified in writing by either of the parties. 
All notices, requests, or communications shall be deemed effective upon personal delivery or three (3) 
calendar days following deposit in the mail. 

C. GOVERNING LAW (Statutory} 
Notwithstanding any other provision of this contract, or any amendment or addendum(s) entered into 
contemporaneously or at a later time, the parties understand and agree that, (1) the State of Nebraska is a 
sovereign state and its authority to contract is therefore subject to limitation by the State's Constitution, 
statutes, common law, and regulation; (2) this contract will be interpreted and enforced under the laws of the 
State of Nebraska; (3) any action to enforce the provisions of this agreement must be brought in the Slate of 
Nebraska per state law; ( 4) the person signing this contract on behalf of the State of Nebraska does not have 
the authority to waive the State's sovereign immunity, statutes, common law, or regulations; (5) the indemnity, 
limitation of liability, remedy, and other similar provisions of the final contract, if any, are entered into subject 
to the State's Constitution, statutes, common law, regulations, and sovereign immunity; and, (6) all terms and 
conditions of the final contract, including but not limited to the clauses concerning third party use, licenses, 
warranties, limitations of liability, governing law and venue, usage verification, indemnity, liability, remedy or 
other similar provisions of the final contract are entered into specifically subject to the State's Constitution, 
statutes, common law, regulations, and sovereign immunity. 

The Parties must comply with all applicable local, state and federal laws, ordinances, rules. orders. and 
regulations. 

D. BEGINNING OF WORK 

Accept 
(Initial) 

Reject 
(Initial) 

Reject & Provide NOTES/COMMENTS: 
Alternative within 

RFP Response 
(Initial) 

X 

ful·-\ 
U.S. Bank proposes either deleting this section in its entirety or 
stating that there is technically no billable work, since this 
contract will be for the extension of credit from which the State 
will incur debt and then be subject to pay. 

+l:le-bi~klei:-sl:lall-Rot--GemmeAGe-aAy-Gii.lable-weFk-w:ltil a i.•al id oofltfact has beeA-f1:1lly e1<ecl:llee-&y..#le-State 
aAG-tl:le-s1:1ooessful-GGAtr.aGtGF:-+t.le-G8At,FaGlGF-will-be-F10tifie<:l-iA-wflliA£rW1-18A-WGfk-.may-oogiA. 

E. CHANGE ORDERS 

Accept 
(Initial) 

U.S. Bank 

Reject 
(Initial) 

X 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

NOTES/COMMENTS: 

U.S. Bank proposes deleting this section in its entirety as we 
do not require change orders to adjust the fine detail of the 
program. Other large-scale changes must be addressed in an 
amendment to the resultino contract. 

State of Nebraska 
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+he-State-ai:id-the-GeAt-1:acteF,Upoo-the-wi:it-teA-ag~~'Reru,may-make-Gl:!anges to the--oor-itraGt--ithil:Hl-'le 
generaJ..sGope-ef41:le-RFP. Gha~y-iRvewe-opecifiGatiGf!S,lhe-q-1;1antity-ef-wG~cf:l...etheF-iteFA&as 
tl-'le-Stat~sessaicy-OHlesifael&.-GeFfect:ians of any-eeliverable,s81'VlG&;-GF-WGfk-fe~~rsuant 
te-tfle-GentfaGt-&hall-not-be-Geemed-a-Ghan~e-GGnli:acter-may-Aet-GlaifR-fuFfeitl:lr-e-ef-the-GGAtfaGt-ay 
f0a&OAS of -suGh-Ghange& 
+he-Gen!FaG!Gi:--sl-'lall-pFef')ar-e-a-wr~tten-eeSGFif;)tieA-Gf-the woFk Fequif-e4-Gue-to-tl=le-GJ:\aAge-and-aR-it~d 
f0bate-sheet-feHl:le-GhaA§&:-Gi:ianges-i~oi:k-aAG-the-amew:it-Gf-<>eFApensatien-tG--90-f:)aiG-to-tt:le-GentfcWteF 
shall-be-EleteFfflined-in-aGGGF€lanGe-Wi~pl,iGablEH:1rul-f)AGes-tf...any-,a pro rated-vallale,-e~wgh 
~otiation&.--+Re-State-61-'lall-Ret--inGl:lf--a-PriGe-incFease foF-Ghaflges-that-she1:1IG-have-eeefl-incl1:1deEl-in-the 
Gentractor's fJf8pesal,war-e-fereseoable,eF-FeSYlt-fr.eR'14ifficutiies-wltR-GF-fai-k:lf&.Gf-the-GeAt-i:aGtei::s-prepesal 
er 13erformance . 

.Wo-change-shalt-be-ifflplemeAted43Y-t-Ae-Gen!FaGteH1Rtil-ap~~ate, and the Genti:act-is-ameAeled 
te-i:etleGt !,he change-and-asse~ates, if any. If tl:ie~s-a4i-sp1:1te-regardin§-th8-f8bate,but-aotl+pai:ties 
agi:ee-ti:lat-immeaiate-implementatiGA4s-rleceS&afY;41:ie-Ghange-may..be-implemented, and rebate-Aegetic*ieM 
may-<,entinue-witl:i beth Parties retaining all-femedies-1:JndeF-the-caAt-i:act-anG-taw: 

F. NOTICE OF POTENTIAL CONTRACTOR BREACH 

Accept 
(Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

NOTESfCOMMENTS: 

x GtoH Please see the edits to change the notification from 
"immediately" to "promptly." 

If Contractor breaches the contract or anticipates breaching the contract, the Contractor shall 
immedia4etypromptly give written notice lo the State. The notice shall explain the breach or potential breach, 
a proposed cure. and may include a request for a waiver of the breach if so desired. The State may, in its 
discretion. temporarily or permanently waive the breach. By granting a waiver, the State does not forfeit any 
rights or remedies to which the State is entitled by law or equity, or pursuant to the provisions of the contract. 
Failure to give immediate notice, however, may be grounds for denial of any request for a waiver of a breach. 

G. BREACH 

Accept 
(Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
llnitiall 

NOTES/COMMENTS: 

U.S. Bank 

U.S. Bank requests that the minimum cure period be extended to 90 
days to allow for proper business response to any potential issue. 

Either Party may terminate the contract, in whole or in part, if the other Party breaches its duty to perform its 
obligations under the contract in a timely and proper manner. Termination requires written notice of default 
and a ninety (90)thirty (30) calendar day (or longer at the non-breaching Party's discretion considering the 
gravity and nature of the default) cure period. Said notice shall be delivered by Certified Mail. Return Receipt 
Requested, or in person with proof of delivery. Allowing time to cure a failure or breach of contract does not 
waive the right to immediately terminate the contract for the same or different contract breach which may 
occur at a different time. In case of default of the Contractor, the State may contract the service from other 
sources and hold the Contractor responsible for any excess cost occasioned thereby. 

The State's failure to make payment shall not be a breach, and the Contractor stiall retain all available 
statutory remedies and protections. 

State of Nebraska 
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H. NON-WAIVER OF BREACH 

Accept 
{Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

NOTES/COMMENTS: 

The acceptance of late performance with or without objection or reservation by a Party shall not waive any 
rights of the Party nor constitute a waiver of the requirement of timely performance of any obligations 
remaining to be performed. 

I. SEVERABILITY 

Accept 
{Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

NOTES/COMMENTS: 

If any term or condition of the contract is declared by a court of competent jurisdiction to be illegal or in conflict 
with any law, the validity of the remaining terms and conditions shall not be affected, and the rights and 
obligations of the parties shall be construed and enforced as if the contract did not contain the provision held 
to be invalid or illegal. 

J. INDEMNIFICATION 

Accept 
(Initial} 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial} 

X 

NOTES/COMMENTS: 

Please see the edits provided below. Throughout the document 
we've removed any reference to subcontractors, as we will not use 
any for the performance of your program. However, we do use third 
party service providers that have been fully vetted through our 
internal processes and procedures. We also removed volunteers, as 
this program cannot be extended that far away from the nexus 
between emolover/emolovee wherein the State is the employer. 

1. GENERAL 

U.S. Bank 

The Contractor agrees to defend, indemnify, and hold harmless the State and its employees, 
voh:1nteers, agents, and its elected and appointed officials ("the indemnified parties") from and 
against any and all third party claims, liens, demands, damages, liability, actions, causes of action, 
losses, judgments, costs, and expenses of every nature, including reasonable costs. fees, and 
expenses related to investigation costs and expenses, settlerrient-GG&lo, and attorney fees and 
expenses ("the claims"), sustained or asserted against the State for personal injury, death, or 
property loss or damage, arising out of, resulting from, or attributable to the d of the Contractor. its 
employees. Sl:leGOn1FaGtGfS;-consultants, representatives, and agents, resulting from this contract, 
except to the extent such Contractor liability is attenuated by any action of the State which directly 
and proximately contributed to the claims. 

2. INTELLECTUAL PROPERTY 
The Contractor agrees it will, at its sole cost and expense, defend, indemnify, and hold harmless -
the indemnified parties from and against any and all claims. to the extent such claims arise out of, 20 
result from, or are attributable to, the actual or alleged infringement or misappropriation of any 
patent, copyright, trade secret. trademark, or confidential information of any third party by the ~ 

State of Nebraska 
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Contractor or its employees, SubceRtrasteFS, consultants, representatives, and agents: provided, 
however. the State gives the Contractor prompt notice in writing of the claim. The Contractor may 
not settle any infringement claim that will affect the State's use of the Licensed Software without the 
State's prior written consent, which consent may be withheld for any reason. 

If a judgment or settlement is obtained or reasonably anticipated against the State's use of any 
intellectual property for which the Contractor has indemnified the State, the Contractor shall, at the 
Contractor's sole cost and expense, promptly modify the item or items which were determined to be 
infringing, acquire a license or licenses on the State's behalf to provide the necessary rights to the 
State to eliminate the infringement, or provide the State with a non-infringing substitute that provides 
the State the same functionality. Contractor may determine, at its sole discretion. how to remediate 
any infringement. At the State's election, the actual or anticipated judgment may be treated as a 
breach of warranty by the Contractor. and the State may receive the remedies provided under this 
RFP. 

3. PERSONNEL 
The Contractor shall, at its expense, indemnify and hold harmless the indemnified parties from and 
against any claim with respect to withholding taxes, worker's compensation, employee benefits, or 
any other claim, demand, liability, damage, or loss of any nature relating to any of the personnel, 
iAGlt:IGiAg-&l:lbGoo~r·s aRG tl~eii:-effif)leyees-. provided by the Contractor. 

4. SELF-INSURANCE 
The State of Nebraska is self-insured for any loss and purchases excess insurance coverage 
pursuant to Neb. Rev. Stat.§ 81-8,239.01 (Reissue 2008). If there is a presumed loss under the 
provisions of this agreement. Contractor may file a claim with the Office of Risk Management 
pursuant to Neb. Rev. Stat.§§ 81-8,829 - 81-8.306 for review by the State Claims Board. The State 
retains all rights and immunities under the State Miscellaneous (Section 81-8.294), Tort (Section 
81-8.209), and Contract Claim Acts (Section 81-8,302), as outlined in Neb. Rev. Stat.§ 81-8,209 et 
seq. and under any other provisions of law and accepts liability under this agreement to the extent 
provided by law. 

5. The Parties acknowledge that Attorney General for the State of Nebraska is required by statute to 
represent the legal interests of the State, and that any provision of this indemnity clause is subject 
to the statutory authority of the Attorney General. 

K. ATTORNEY'S FEES 

Accept 
(Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
{Initial) 

X 

NOTES/COMMENTS: 

U.S. Bank proposes inserting a reasonableness standard. 

In the event of any litigation, appeal, or other legal action to enforce any provision of the contract, the Parties 
agree to pay all reasonable expenses of such action, as permitted by law and if order by the court, including 
attorney's fees and costs. if the other Party prevails. 

L. LIQUIDATED DAMAGES 

Accept 
(Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
{Initial) 

NOTES/COMMENTS: 

The following required schedule of liquidated damages in the form of fees for failure to perform certain 

-
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requirements in the contract issued from this RFP. ~ 
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U.S. Bank 

The liquated damages are categorized as follows: 

Standard 
High 
Critical 

$500 per 24 hour period 
$1,000 per 24 hour period 
$1,500 per 24 hour period 

I 

Liquidated damages may be charged by the State or Card Program Administrator(s) (Administrator) under 
this paragraph for each day or partial day the contractor has failed to perform or comply with certain 
requirements in the contract issued from this RFP, other than failures caused by the State or circumstances 
beyond the control of the Contractor or its agents, as in natural disasters, etc. 

2. Unresolved requirements: 

a. All Standard and High category requirements will move to critical level of liquidated 
damages if not resolved within 48 business hours after notification to the Contractor. 

b. All critical category requirements will double in liquidated damages payment if not 
resolved within 24 hours after notification to the Contractor. 

3. Purchasing Card Services 

a. Required Reporting 
Within five business days of the Contractor being notified by the State or an Administrator, 
that reports have not been provided, the Contractor will make available the required 
reporting to the State or the contractor will pay liquidated damages. 

Category: Standard 

b. Card program transaction file 
Upon being notified by the State or the card program representative or an Administrator 
that the program was not able to download/retrieve/receive any card program transaction 
file, the Contractor will either resolve the situation within 24 hours (excluding weekends 
and holidays) after notification or pay liquidated damages. 

Category: High 

c. Transaction Authorization 
Upon being notified by a State representative or an Administrator that the program 
cardholders were not able to utilize issued and authorized cards due to contractor system 
failure, the Contractor will either resolve the situation within 24 hours after notification so 
that the State cardholders can use their cards for purchase and transactions are authorized 
or pay liquidated damages. This excludes instances where the merchant does not accept 
cards for payment, card association system failures, and II. Terms and Conditions. 0. 
Force Majeure. 

Category: Critical 

d. Rebate Remittance 
Upon being notified by a State Representative or an Administrator that the State has not 
received the rebate due the State, the Contractor will either resolve the situation within 72 
business hours after notification from the State so that the State has received the rebate 
or pay liquidated damages. 

Category: High 

-e. Failure to provide a secure online website 
Upon being notified by a State Representative or an Administrator by email that the 22 
Contractor's on-line website is unavailable. the Contractor shall cure the situation within 

~ 
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one business day after notification or pay liquidated damages until the Contractor is able 
to get the website working again .. 

Category: High 

As to any liquidated damages owing hereunder, Contractor will pay liquidated damages to card 
program by the tenth (10th) Business Day of the month following the month that the damages were 
incurred. 

The State Treasurer, in consultation with the appropriate Administrator(s), may al his/her discretion 
waive a liquidated damage payment. 

M. ASSIGNMENT, SALE, OR MERGER 

Accept 
{Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

NOTES/COMMENTS: 

Either Party may assign the contract upon mutual written agreement of the other Party. Such agreement 
shall not be unreasonably withheld. 

The Contractor retains the right lo enter into a sale, merger, acquisition, internal reorganization, or similar 
transaction involving Contractor's business. Contractor agrees to cooperate with the State in executing 
amendments to the contract to allow for the transaction. If a third party or entity is involved in the transaction, 
the Contractor will remain responsible for performance of the contract until such time as the person or entity 
involved in the transaction agrees in writing to be contractually bound by this contract and perform all 
obligations of the contract. 

N. CONTRACTING WITH OTHER NEBRASKA POLITICAL SUB-DIVISIONS 

Accept 
(Initial) 

X 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

NOTES/COMMENTS: 

Please note, however, that any participating political subdivisions 
must credit qualify on their own and sign additional contractual 
documents to evidence the relationship to the program, as well as the 
extension of credit from U.S. Bank. This language may need editing 
to say such. 

Agencies of the State, however, may participate utilizing the credit 
extended by U.S. Bank to the State. We request a list of the agencies 
that the State will allow to oarticioate in the oroaram. 

Any State official, state agency, or political subdivision may utilize the state purchasing card program (Neb. 
Rev. Stat. §81-118.02 (2)). The terms and conditions, including price. of the contract may not be amended. 
The State shall not be contractually obligated or liable for any contract entered into pursuant to this clause. 
A listing of Nebraska political subdivisions may be found at the website of the Nebraska Auditor of Public 
Accounts. 

0. FORCE MAJEURE 

Accept 
(Initial) 

U.S. Bank 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

NOTES/COMMENTS: 

State of Nebraska 
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I xBoitl 
Neither Party shall be liable for any costs or damages. or for default resulting from its inability to perform any 
of its obligations under the contract due to a natural or manmade event outside the control and not the fault 
of the affected Party {"Force Majeure Event"). The Party so affected shall immediately make a written request 
for relief to the other Party, and shall have the burden of proof to justify the request. The other Party may 
grant the relief requested: relief may not be unreasonably withheld. Labor disputes with the impacted Party's 
own employees will not be considered a Force Majeure Event. 

P. CONFIDENTIALITY 

Accept 
{Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

X \~ . .1H 

NOTES/COMMENTS: 

U.S. Bank proposes replacing immediately with promptly. 

All materials and information provided by the Parties or acquired by a Party on behalf of the other Party shall 
be regarded as confidential information. All materials and information provided or acquired shall be handled 
in accordance with federal and state law, and ethical standards. Should said confidentiality be breached by 
a Party, the Party shall notify the other Party immooiately-promptly of said breach and take immooiate-prompt 
corrective action. 

It is incumbent upon the Parties to inform their officers and employees of the penalties for improper disclosure 
imposed by the Privacy Act of 1974, 5 U.S.C. 552a. Specifically, 5 U.S.C. 552a {i)(1), which is made 
applicable by 5 U.S.C. 552a (m)(1), provides that any officer or employee, who by virtue of his/her 
employment or official position has possession of or access to agency records which contain individually 
identifiable information, the disclosure of which is prohibited by the Privacy Act or regulations established 
thereunder. and who knowing that disclosure of the specific material is prohibited, willfully discloses the 
material in any manner to any person or agency not entitled to receive it, shall be guilty of a misdemeanor 
and fined not more than $5,000. 

Q. EARLY TERMINATION 

Accept 
(Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

X 

NOTES/COMMENTS: 

U.S. Bank proposes the following edits to ensure that the following 
termination rights are consistent with how we must conduct business. 
We also reserve the right to edit certain section references, and 
section language, upon the State's acceptance of our additional 
Essential Terms and Conditions document. 

The contract may be terminated as follows: 
1. 

2. 

3. 

The State ,md the Contractor. by mutual written agreement, may terminate the contract at any 
time. 
The State, in its sole discretion, may terminate the contract for any reason upon one hundred 
twenty (120)thirty (JO) calendar day's written notice to the Contractor. Such termination shall not 
relieve the Contractor of warranty or other service obligations incurred under the terms of the 
contract. In the event of termination the Contractor shall be entitled to payment;-G&teffi:liMG-GA-a 
pFO-l'ata basis, foF-~FG~Gt&-er-&eA<ice& satisfastefilttei:fGr-FRed-G~Ge.G of card charges 
incurred. 
The State may terminate the contract immediately for the following reasons: 
a. if directed to do so by statute: 
b. Contractor has made an assignment for the benefit of creditors, has admitted in writing its 

-
c. 

inability to pay debts as they mature. or has ceased operating in the normal course of 
business; 
a trustee or receiver of the Contractor or of any substantial part of the Contractor's assets 24 
has been appointed by a court; 

U.S. Bank State of Nebraska 
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d. fraud, misappropriation. embezzlement. malfeasance, misfeasance, or illegal conduct 

pertaining to perfonnance under the contract by its Contractor. its employees. officers, 
directors. or shareholders; 

e. an involuntary proceeding has been commenced by any Party against the Contractor 
under any one of the chapters of Title 11 of the United States Code and (i) the 
proceeding has been pending for at least sixty (60) calendar days; or (ii) the Contractor 
has consented, either expressly or by operation of law, to the entry of an order for relief; 
or (iii) the Contractor has been decreed or adjudged a debtor; 

f . a voluntary petition has been filed by the Contractor under any of the chapters of Title 11 
of the United States Code; 

g. Contractor intentionally discloses confidential information; 
h. Contractor has or announces it will discontinue support of the deliverable; and. 
i. In the event funding is no longer available. 

4. The Contractor may terminate the contract immediately for the following reasons: 
a. A material adverse change in the business prospects or financial condition of the State; 
b. State's failure to comply with Section 19.1 (Compliance with Applicable Statues and 

Regulations) of the Essential Terms and Conditions: 
c. If Contractor determines that provision of services under this contract is counter to any 

existing. new or amended law. regulation. regulatory interpratation. anticipated regulatory 
interpretation. or any enforcement of existing. new. or amended law. regulation. 
regulatory interpretation. or anticipated regulatory interpretation 

d. if directed to do so by statute: 
e. State has made an assignment for the benefit of creditors. has admitted in writing its 

inability to pay debts as they mature, or has ceased operating in the normal course of 
business; 

f. a trustee or receiver of the State or of any substantial part of the State's assets has been 
appointed by a court; 

g. fraud, misappropriation. embezzlement. malfeasance. misfeasance. or illegal conduct 
pertaining to performance under the contract by its State. its employees. officers. 
directors. or shareholders: 

h. an involuntary proceeding has been commenced by any Party against the State under 
any one of the chapters of Title 11 of the United States Code and (i) the proceeding has 
been pending for at least sixty (60) calendar days: or (ii) the State has consented. either 
expressly or by operation ·Of law. to the entry of an order for relief: or (iii) the State has 
been dee,reed or adjudged a debtor: 

i. a voluntary petition has been flied by the State under any of the chapters of Title 11 of the 
United States Code: 

j. State intentionally discloses confidential information: 
k. State has or announces it will discontinue support of the deliverable; or. 
I. In the event funding is no longer available. 

R. CONTRACT CLOSEOUT 

Accept 
(Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

X 

NOTES/COMMENTS: 

U.S. Bank proposes deleting sections 4 and 5 as we will work only 
with the State in relation to any contract closeout, and not any 
incoming competitor. 

Upon contract closeout for any reason the Contractor shall within 30 days, unless stated otherwise herein: 

U.S. Bank 

1. 
2. 
3. 

Transfer all completed or partially completed deliverables to the State; 
Transfer ownership and title to all completed or partially completed deliverables to the State; 
Return to the State all information and data, unless the Contractor is permitted to keep the 
information or data by contract or rule of law. Contractor may retain one copy of any information 
or data as required to comply with applicable work product documentation standards or as are 
automatically retained in the course of Contractor's routine back up procedures; 

State of Nebraska 
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U.S. Bank 

I 
,..4 ... , --bC,a0~er-ate-w#l:i-aA}t-61:1GGesse~maGte~eFseA-GF-eAti~y-iR4t:le-as&1,Jffi~tleA--Of.a!'ly-(3f-alk>4t:le 

0eli9ati0Fl6-8f..t:l~is-<:;9Rtf.aGF, 
G5.---C00~r-at&witfl-afl.y-s1:1GOOSSe~Gtei:,1**£00-eF-eAt4t>;-WHMA&4r-aAsf€i:--0~Afei:mati0A-ei:-data 

6. 
7. 

fe!ate~is-GGAtFaGtf 
Return or vacate any state owned real or personal property; and, 
Return all data in a mutually acceptable format and manner. 

Nothing in this Section should be construed to require the Contractor to surrender intellectual property, real 
or personal property, or information or data owned by the Contractor for which the State has no legal claim. 

State of Nebraska 
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Ill. CONTRACTOR DUTIES 

A. INDEPENDENT CONTRACTOR/ OBLIGATIONS 

Accept 
(Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

NOTES/COMMENTS: 

U.S. Bank 

X U.S. Bank proposes removing all language relating to subcontracts 
for the reasons stated above. We also propose the following 
deletions in relation to U.S. Bank's employees. We encourage the 
State to alert us to any issues, but would like to ensure that all 
emolovee chanQes are within the control of U.S. Bank. 

It is agreed that the Contractor is an independent contractor and that nothing contained herein is intended or 
should be construed as creating or establishing a relationship of employment, agency, or a partnership. 

The Contractor is solely responsible for fulfilling the contract. The Contractor or the Contractor's 
representative shall be the sole point of contact regarding all contractual matters. 

The Contractor shall secure, at its own expense. all personnel required to perform the services under the 
contract. The personnel the Contractor uses to fulfill the contract shall have no contractual or other legal 
relationship with the State; they shall not be considered employees of the State and shall not be entitled to 
any compensation, rights or benefits from the State, including but not limited to. tenure rights, medical and 
hospital care, sick and vacation leave, severance pay, or retirement benefits. 

Sy-Aam~eFSeRflel-Gel'flm+tmeRts-ffiaEl&-i~l:le-GeAtfaGt-OArylFGpesaJ...sl:lall-f!le~aA§ea-wUJ:lGl:lt-#le-pfieF 
writteR approval-Gf-"'10-State,,-ReplaGemeRt of th~eFSGflflel;-if...aPPfGveG-by-.the--State,-sl:lall-8e-w*l:l 
peFSORRel-Gf.eEt1:1al-o,:..gi:eater-ability-an4-Et1:1atffiGati8REr. 

All personnel assigned by the Contractor to the contract shall be employees of the Contractor-ei:-a 
S1.Jbcontracter, and shall be fully qualified to perform the work required herein. Personnel employed by the 
Contractor er a s1.JbceRtractor to fulfill the terms of the contract shall remain under the sole direction and 
control of the Contractor-eF-tl:le-subceRtfactel'-feSJ:leGtively. 

With respect to its employees. the Contractor agrees to be solely responsible for the following: 

1. Any and all pay, benefits. and employment taxes and/or other payroll withholding; 
2. Any and all vehicles used by the Contractor's employees. including all insurance required by state 

law; 
3. Damages incurred by Contractor's employees within the scope of their duties under the contract; 
4. Maintaining Workers' Compensation and health insurance that complies with state and federal law 

and submitting any reports on such insurance to the extent required by governing law; and 
5. Determining the hours to be worked and the duties to be performed by the Contractor's 

employees. 
6. All claims on behalf of any person arising out of employment or alleged employment (including 

without limit claims of discrimination alleged against the Contractor. its officers,..Q[ agents.er 
Sl:lbc0nt,i:acteFS-e~·GGORtracter's employee&) 

-lt-#\e-GGRtfaG!GHflleflas-tG--l:lt~li~GORtf-acter,#le-suoooAtfactO¢S-l&Vei-of-effeFt;-task~AEl-tiA'l8 
allooati0R-Sl'loola-be-<.lear~y-aefif'!ed-iR-the-aidaeA,.pFO~osal. Tl'.le-GoRti:actor-sl:laa-a9f88-{~~ 
~1:1bceAtfactef&flet-speGifically insludeG-iR-i~~J..i:A-tl:le-peffarmaRGe-ef..#1&-GOAt.r-act-witf'lol:lt-the~r~or 
writteA-al.JlfloritatieA-841:l~t&: 

+!:le-State reserves the-right-t-O~re tl:le GeRtfacter to reassigA-01'-femeWHro~e-pmjeot any Gomr-actor 
el'-Sl:lbGGRtFacter:-employee, 

GefltfaGloi:-shall-iASl:lf-e-tl:lat-the-ter.ms-aAEI-GooaffiOA&-Gefltaifled-iA-a~RtfaGt.~bG0fitraGtGr:-Elees..Aot 
oomHGt-with-tl:le terms aREI cenaitioRS-Gf..tt-lis-soRti:aGt-: 27 
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+i'le-GoAtractor sl'lal.J.-iAch,1€l&-a-s-ir.Ri}a~i:evisieR;-f8f-tfle-f:}1'0t-estieA-Gf-tfle-State,ir.1- tl=le-GaAtraGt-witlH!Ay. 
~bceAtraG!Gi:-eAgc39ea-~el:femi-werfiA-thi&-00AtraGh 

B. EMPLOYEE WORK ELIGIBILITY STATUS 

Accept Reject Reject & Provide NOTES/COMMENTS: 
(Initial) (Initial) Alternative within 

RFP Response 
(Initial) 

1t3\+ 
The Contractor is required and hereby agrees to use a federal immigration verification system to determine 
the work eligibility status of employees physically performing services within the State of Nebraska. A federal 
immigration verification system means the electronic verification of the work authorization program authorized 
by the Illegal Immigration Reform and Immigrant Responsibility Act of 1996, 8 U.S.C. 1324a, known as the 
E-Verify Program. or an equivalent federal program designated by the United States Department of 
Homeland Security or other federal agency authorized to verify the work eligibility status of an employee. 

If the Contractor is an individual or sole proprietorship, the following applies: 

1. The Contractor must complete the United States Citizenship Attestation Form, available on the 
Department of Administrative Services website at 
http://das.nebraska.gov/materiel/purchasing.html 

The completed United States Attestation Form should be submitted with the RFP response. 

2. If the Contractor indicates on such attestation form that he or she is a qualified alien, the 
Contractor agrees to provide the US Citizenship and Immigration Services documentation required 
to verify the Contractor's lawful presence in the United States using the Systematic Alien 
Verification for Entitlements (SAVE) Program. 

3. The Contractor understands and agrees that lawful presence in the United States is required and 
the Contractor may be disqualified or the contract terminated if such lawful presence cannot be 
verified as required by Neb. Rev. Stat. §4-108. 

C. COMPLIANCE WITH CIVIL RIGHTS LAWS AND EQUAL OPPORTUNITY EMPLOYMENT/ 
NONDISCRIMINATION (Statutory) 

The Contractor shalt comply with all applicable local, state, and federal statutes and regulations regarding 
civil rights laws and equal opportunity employment. The Nebraska Fair Employment Practice Act prohibits 
Contractors of the State of Nebraska. and their Subcontractors, from discriminating against any employee or 
applicant for employment, with respect to hire, tenure. terms. conditions, compensation, or privileges of 
employment because of race, color, religion, sex, disability, marital status, or national origin (Neb. Rev. Stat. 
§48-1101 to 48-1125). The Contractor guarantees compliance with the Nebraska Fair Employment Practice 
Act, and breach of this provision shall be regarded as a material breach of contract. The Contractor shall 
iA£ei+-a-similar-J3rovi sierHA-all-SubeoAtraGt&-fef-seFVices--kH>e-cevei:eG-bf-a~y-GGntrast-fesw-~iA9-H.f>ffl-tRis 
~ 

D. COOPERATION WITH OTHER CONTRACTORS 

Accept Reject Reject & Provide NOTES/COMMENTS: 
(Initial) (Initial) Alternative within 

RFP Response 
(Initial) 

X 

wH 
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Contractor may be required to work with or in close proximity to other contractors or individuals that may be 
working on same or different projects. The Contractor shall agree to cooperate with such other contractors 
or individuals, and shall not commit or permit any act which may interfere with the performance of work by 
any other contractor or individual. Contractor is not required to compromise Contractor's intellectual property 
or proprietary information unless expressly required to do so by this contract. 

E. PERMITS, REGULATIONS, LAWS 

Accept 
{Initial} 

Reject 
{Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

NOTES/COMMENTS: 

The contract price shall include the cost of all royalties, licenses. permits, and approvals, whether arising 
from patents, trademarks. copyrights or otherwise. that are in any way involved in the contract. The 
Contractor shall obtain and pay for all royalties, licenses, and permits, and approvals necessary for the 
execution of the contract. The Contractor must guarantee that it has the full legal right to the materials, 
supplies, equipment, software. and other items used to execute this contract. 

F. OWNERSHIP OF INFORMATION AND DATA/ DELIVERABLES 

Accept 
(Initial) 

Reject 
{Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

NOTES/COMMENTS: 

X 

J3iJH 
U.S. Bank proposes an exclusion for confidential information. We 
also propose removing the second paragraph as there are no 
deliverables contemplated for this contract. 

The State shall have the unlimited right to publish, duplicate. use. and disclose all information and data 
developed or obtained by the Contractor on behalf of the State pursuant to this contract, excluding confidential 
information. 

+l=le-State--6t.lall-GwA-and-l:lold-&XGl{:ISive-t#le to any delwefable-deve!Gped as a reswt-G~is-Gont-i:aGh 
Gent-i:aGteF-Shall--Rave no owA8f:6Rl~nterest or-title,aF1Hl=latl-n8t-f:}atent;-liGeRS0;-GF-Gef)YRgRlri11:1plisate, 
tfaflsfeF.Sell,--or-~<:.l'lan9e,#1e-desi!:JA;-Sf*3GffiGation&,6onse~r-aeiiver-aale, 

G. INSURANCE REQUIREMENTS 

Accept 
(Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

NOTES/COMMENTS: 

U.S. Bank 

X U.S. Bank proposes the following edits. 

The Contractor shall throughout the term of the contract maintain insurance as specified herein and provide 
the State a current Certificate of Insurance/Acord Form (COi) verifying the coverage. The Contractor shall 
not commence work on the contract until the insurance is in place.-1-f..G-OAtf.aGtef-&l:JOOGAtracts any f)GFH91H>f 
tAe-Gentract th& GGntfaGtoF-ml:lSt.-thfGl:l~howt-the term ef-Uie-GGntr-aGt,e•theF. 
1. Proviee-e(:f1.1ivalenHA&ldr-ance-f&i:..eaGA-SUt>oontr-actor-an~r-ev.iele-a-GGl-veffiying-t.i:le-GOJJer-89e-fer 

t.A&-Sl.:19GORtFa6teR 
2. Re(:fl:HF0-eaGR-Stl~~i-valem:-iRSl:IF'-8Re&-aA~rGviG&WRlten-flOtiGe-t~e-State 

ihat4Re-GootfaGtor-Ras-verffieG-#lat-eaGl:l-sl:ll.'>Gentf.actor:-l:las-#le-r,eql:lii:e9-COveragai-Gr, 
3. P.f0viGe-tRe-State-wit-h-oopies-Gt.eaGA-Sl:19GGRtfaGtor.!s-Geft-ificate.af-!RSldr.8Ace-evideAGiA€}-t.Ae 

fe~Fe(H;GV&faf:I&. 
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U.S. Bank 

_/ 

The-Gent-r-asier-sl:laU-f:let-allew-aAy-S1:1eGE>A~GteF-te-GoA'lA'leAGe-WGFk-t:iAHl-tl:le-S~1eGomraGtoH1a~ivaleAt 
lr-is1:1i:ai:iG&.--+he-fa•~t#le State to require a COi , er--tJ:!e.-f.aH1:1~f tl:le CoAtrastG~roviee-a-GGklr-Feq1:Jife 
&UGOOAtraGtoHRSl:IFaAGe-SAall-Aot-limit;-Felieve,oHleGi:ease-the-liability-Gf-4Ae-GemraGtor-AeFel:IAG8h 

In the event that any policy written on a claims-made basis terminates or is canceled during the term of the 
contract or within one (1) year of termination or expiration of the contract, the contractor shall obtain an 
extended discovery or reporting period, or a new insurance policy, providing coverage required by this 
contract for the term of the contract and one (1) year following termination or expiration of the contract. 

If by the terms of any insurance a mandatory deductible is required, or if the Contractor elects to increase the 
mandatory deductible amount, the Contractor shall be responsible for payment of the amount of the 
deductible in the event of a paid claim. 

Notwithstanding any other clause in this Contract. the State may recover up to the liability limits of the 
insurance policies required herein. 

4. 

5. 

WORKERS' COMPENSATION INSURANCE 
The Contractor shall take out and maintain during the life of this contract the statutory Workers' 
Compensation and Employer's Lia bi I ity Insurance for all of the contaclors' employees to be engaged 
in work on the project under this contract-anEl, iA-6aS&-aAy-s1:1Gl:l-wo~k-is-sublel,-tRe-Goo~Gter-st.ia" 
i:eq1:1ii:e-tl:l~ubGOAtraGtoH>imilaFly-~rev1Ele-WGl:ker!&-GeFJ'$eAsat.iGR-aAd-&'Aplay~r!&-biaeility 
4fl61:1faflG&-fur-aU-Gf-tAe-Sl:lbGoAlraGto~layeos-te-be-eA~G-i~1:1Gi:l-wGf'.k. This policy shall be 
written to meet the statutory requirements for the state in which the work is to be performed, 
including Occupational Disease. The policy shall include a waiver of subrogation in favor of 
the State. The COi shall contain the mandatory COi subrogation waiver language found 
hereinafter. The amounts of such insurance shall not be less than the limits stated hereinafter. For 
employees working in the State of Nebraska, the policy must be written by an entity authorized by 
the Stale of Nebraska Department of Insurance to write Workers· Compensation and Employer's 
Liability Insurance for Nebraska employees. 

COMMERCIAL GENERAL LIABILITY INSURANCE AND COMMERCIAL AUTOMOBILE 
LIABILITY INSURANCE 
The Contractor shall take out and maintain during the life of this contract such Commercial General 
Liability Insurance and Commercial Automobile Liability Insurance as shall protect Contractor a~,EI 
aAy S1.1bGaAtraGter performing work covered by this contract from claims for damages for bodily 
injury, including death, as well as from claims for property damage. which may arise from operations 
under this contract, whether such operation be by the Contractor er by any ~ill:lt:isantractor or by 
anyone directly or indirectly employed by either of them, and the amounts of such insurance shall 
not be less than limits stated hereinafter. 

The Commercial General Liability Insurance shall be written on an occurrence basis, and provide 
Premises/Operations, Products/Completed Operations. Independent Contractors, Personal Injury, 
and Contractual Liability coverage. The policy shall include the State, and others as required 
by the contract documents, as Additional lnsured(s). This policy shall be primary, and any 
insurance or self-insurance carried by the State shall be considered secondary and non­
contributory. The COi shall contain the mandatory COi liability waiver language found 
hereinafter. The Commercial Automobile Liability Insurance shall be written to cover all Owned, 
Non-owned, and Hired vehicles. 

State of Nebraska 
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U.S. Bank 

REQUIRED INSURANCE COVERAGE 
COMMERCIAL GENERAL LIABILITY 

General Annreaate $2,000,000 
Products/Completed Operations $2,000,000 
Aaareaate 
Personal/Advertisino lniurv $1,000,000 oer occurrence 
Bodilv lniurv/Prooertv DamaQe $1 ,000.000 oer occurrence 

Medical Pavments $54-(),000 anv one oerson 
Damaae to Rented Premises $300,000 each occurrence 
Contractual Included 
lndeoendent Contractors Included 

If higher limits are required, the Umbrella/Excess Liability limits are allowed to satisfy the higher 
limit. 
WORKER'S COMPENSATION 

Emolovers Liabilitv Limits $500K/$500K/$500K 
Statutorv Limits- All States Statutorv - State of Nebraska 
USL&H Endorsement Statutorv 
Voluntarv Com oensation Statutorv 

COMMERCIAL AUTOMOBILE LIABILITY 
Bodilv lniurv/Prooertv Damaae $1,000,000 combined sinale limit 
Include All Owned. Hired & Non-Owned Included 
Automobile liabilitv 
Motor Carrier Act Endorsement Where Aoolicable 

UMBRELLA/EXCESS LIABILITY 
Over Primarv Insurance $1,000.000 oer occurrence 

CYBER LIABILITY 
Breach of Privacy, Security Breach, Denial $1,000,000 
of Service, Remediation, Fines and 
Penalties 

MANDATORY COi SUBROGATION WAIVER LANGUAGE 
"Workers' Compensation policy shall include a waiver of subrogation in favor of the State of 
Nebraska." 

MANDATORY COi LIABILITY WAIVER LANGUAGE 
"Commercial General Liability & Commercial Automobile Liability policies shall name the State of 
Nebraska as an Additional Insured and the policies shall be primary and any insurance or self-
insurance carried by the State shall be considered secondary and non-contributory as additionally 
insured." 

+~aAGatGf)'-GG~eFGgatieA-WaiveF-laA§'l:lafile-GHHaAGater:y-GG-1-liaeilily-waivei:-laflg1::1ag&-eA 
the-GG4tate&that-tl:le-wai-veF-i6-Sl.:lejeGt48.GeRGitiGA-1:1~eA,GF-Gt~01Wl6e-limli.by-tfle-iA&l::l~iGy-; 
a-Ge~y..of the relevaAl-seGtiGA&-Of:.#l~Glfsy-must-b~it~l-sG-th~tate caA review 
the-liffiitaliGAS-im~e~&-iA&l:IFaAGe-peliGy-, 

6. EVIDENCE OF COVERAGE 
The Contractor shall furnish the Contract Manager. with a certificate of insurance coverage 
complying with the above requirements prior to beginning work at: 

Nebraska State Treasurer's Office 
Attn: Director of Treasury Management 
Nebraska State Capitol 
Suite 2005 
PO Box94788 
Lincoln, NE 68509 

Or Email to: NST.tmstaff@nebraska.gov 

These certificates or the cover sheet shall reference the RFP number, and the certificates shall 31 
include the name of the company. policy numbers, effective dates, dates of expiration, and amounts 
and types of coverage afforded. If the State is damaged by the failure of the Contractor to maintain 
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I 
such insurance, then the Contractor shall be responsible for all reasonable costs properly 

( 
attributable thereto. 

Reasonable notice of cancellation of any required insurance policy must be submitted to the contract 
manager as listed above when issued and a new coverage binder shall be submitted immediately 
to ensure no break in coverage. 

7. DEVIATIONS 
The insurance requirements are subject to limited negotiation. Negotiation typically includes, but is 
not necessarily limited to, the correct type of coverage, necessity for Workers' Compensation, and 
the type of automobile coverage carried by the Contractor. 

H. ANTITRUST 

Accept Reject Reject & Provide NOTES/COMMENTS: 
{Initial) (Initial) Alternative within 

RFP Response 
(Initial) 

X ~,+ 
The Contractor hereby assigns to the State any and all claims for overcharges as to goods and/or services 
provided in connection with this contract resulting from antitrust violations which arise under antitrust laws of 
the United States and the antitrust laws of the State. 

I. CONFLICT OF INTEREST 

Accept Reject Reject & Provide NOTES/COMMENTS: 
{Initial) {Initial) Alternative within 

RFP Response 
(Initial) 

X 

~r~ 

By submitting a proposal, bidder certifies that there does not now exist a relationship between the bidder and 
any person or entity which is or gives the appearance of a conflict of interest related to this RFP or project. 

The bidder certifies that it shall not take any action or acquire any interest, either directly or indirectly, which 
will conflict in any manner or degree with the performance of its services hereunder or which creates an 
actual or an appearance of conflict of interest. 

The bidder certifies that it will not knowingly employ any individual known by bidder to have a conflict of 
interest. 

Tt1e Parties shall not knowingly, for a period of two years after execution of the contract, recruit or employ 
any employee or agent of the other Party who has worked on the RFP or project, or who had any influence 
on decisions affecting the RFP or project. 

J. STATE PROPERTY 

Accept Reject Reject & Provide NOTES/COMMENTS: 
(Initial) (Initial) Alternative within 

RFP Response 
(Initial) 

X 

~~ -
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K. 

The Contractor shall be responsible for the proper care and custody of any State-owned property which is 
furnished for the Contractor's use during the performance of the contract. The Contractor shall reimburse 
the State for any loss or damage of such property; normal wear and tear is expected. 

SITE RULES AND REGULATIONS 

Accept 
(Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

NOTES/COMMENTS: 

X 

DJlf-
U.S. Bank proposes replacing best efforts with reasonable efforts. 
as well as removing any references to subcontractors. 

The Contractor shall use it& t;iestreasonable efforts to ensure that its employees, and agents,-aA<:l 
~1:1bGOAtraotor& comply with site rules and regulations while on State premises. If the Contractor must perform 
on-site work outside of the daily operational hours set forth by the State, it must make arrangements with the 
State to ensure access to the facility and the equipment has been arranged. No additional payment will be 
made by the State on the basis of lack of access. unless the State fails to provide access as agreed to in 
writing between the State and the Contractor. 

L. ADVERTISING 

Accept 
(Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial} 

NOTES/COMMENTS: 

X U.S. Bank proposes making this provision mutual, as any press 
release made with our name or reference to this program must be 
vetted with our internal media relations group. We also propose the 
followinQ new lani:iuaQe as well. 

The Contractor agrees not to refer to the contract award in advertising in such a manner as to state or imply 
that the company or its services are endorsed or preferred by the State. Any publicity releases pertaining to 
the project shall not be issued without prior written approval from the State. 

The State will not make any "case study." testimonial, press release. or other public announcement regarding 
this contract or any activities performed hereunder. The prior a@roval of Contractor's media relations 
department is necessary for any press release that the State seeks to release that contains the Contractor's 
identity. 

M. NEBRASKA TECHNOLOGY ACCESS STANDARDS (Statutory) 

U.S. Bank 

Contractor shall review the Nebraska Technology Access Standards. found at 
http:/lnitc.nebraska.gov/standards/2-201 .html and ensure that products and/or services provided under the 
contract are in compliance or will comply with the applicable standards to the greatest degree possible. In 
the event such standards change during the Contractor's performance, the State may create an amendment 
to the contract to request the contract comply with the changed standard at a cost mutually acceptable to the 
parties. 

U.S. Bank supports accessibility through compliance with WCAG2 2.0, AA. 

State of Nebraska 
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I 
N. DISASTER RECOVERY/BACK UP PLAN 

Accept 
(Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

NOTES/COMMENTS: 

U.S. Bank proposes replacing copy with summary. For security 
purposes we cannot provide you with an exact copy of our disaster 
recovery plan or backup plan. You may also annually request our 
S01 or SOC2. 

The Contractor shall have a disaster recovery and back-up plan, of which a G9Wsummary should be provided 
upon request to the State, which includes, but is not limited to equipment, personnel, facilities, and 
transportation, in order to continue services as specified under the specifications in the contract in the event 
of a disaster. 

O. DRUG POLICY 

Accept 
(Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
{Initial) 

NOTES/COMMENTS: 

Contractor certifies it maintains a drug free work place environment to ensure worker safety and workplace 
integrity. Contractor agrees to provide a copy of its drug free workplace policy at any time upon request by 
the State. 

34 
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IV. PAYMENT 

A. PROHIBITION AGAINST ADVANCE PAYMENT 

Accept 
(Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

NOTES/COMMENTS: 

X 

fuH 
Payments shall not be made to the Contractor until charges are billed by file transmission to the participating 
card programs. 

B. TAXES (Statutory} 

The State is not required to pay taxes and assumes no such liability as a result of this solicitation. Any 
property tax payable on the Contractor's equipment which may be installed in a state-owned facility is the 
responsibility of the Contractor. 

C. TRANSACTION FILE FOR PAYMENT 

Accept 
(Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
Clnitial) 

NOTES/COMMENTS: 

Payment will be made from the transaction file with sufficient details in the proper electronic format as 
requested by the administrator of each program, see Attachments E - G. Administrators contact information 
will be provided upon contract execution. The terms and conditions included in the Contractor's transaction 
file shall be deemed to be solely for the convenience of the parties. No terms or conditions of any such 
transaction file shall be binding upon the State, and no action by the State, including without limitation the 
payment in whole or in part. shall be construed as binding or stopping the State with respect to any such term 
or condition, unless the payment term or condition has been previously agreed to by the State as an 
amendment to the contract. 

D. INSPECTION AND APPROVAL 

Accept 
{Initial} 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

NOTES/COMMENTS: 

U.S. Bank proposes removing this section in its entirety as this 
contract does not contemplate goods or services, but rather is a 
contract for credit. 

~al-iAsJ:)estiGA-aRd-aJ:)13roval-&Hill-weFIH.e~ifed-l:lRder-tl:i&-GGAtfaGt-sl:lal~e-pel'fei:med-by-tl=le-d~ated 
State effisials. 

+he State ar-ia/G~tl:ier.raeel--i:el*05eRtatwes--sJ:lal~ave--U\0-Fi§l=lt-k>-emei:--afl~ise~the 
G8Rir-3Gt0F-81=-SHBGGflt-r-astar--euties--l:IREieF-4Ae-68Rti:aGt-aFe-13eif-lg-pei:feFFAea,-aR4-te--iflSJ30Gl,m8Ai!GF-8fr _::. 
ett:iei:wise-eval1:1ate-#le-w~eiA9-J:)0R8Fff1e<:h---AIHASJ:)8Gti8R&-afle-&Jak:iatieA&-&RaH-be-at-feaSeAaGle-tiFAes 35 
amHA-a-maARei:-tl:iat-wfll.-AakffifeasGMbly-delay-war,k.,. 

-~ 
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E. PAYMENT 

Accept 
(Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

NOTESICOMMENTS: 

X 

OOH 
U.S. Bank proposes deleting this section as it is inapplicable to a 
contract for credit - there is no final payment for which acceptance 
can be made. 

State will reA€lef..paym8flt-t-G-G-eAtfaGtor-wl:ieR-#le-tefms-aAG-GGRaiooAS-Gf.-tflEH.GAtraGt-aAa-s~eG+fiGatiGRS 
l:iave-beeA-SatisfaGI-Or~ly-GGA'l~leteG-eR-tl:le-pai:k>f.-tl:ie-GGAIFaGIGF as SGlely,4eleffl'li~y-tl:l&-State. (Neb. 
~eGlieA-73-a00(-1-}1-PayffieAt-will-ee-made-ey-t.Ae-FeSJ30Mible-a§eA<,y-l:A-GGA'lf.JliaAse-w•tMl:i~t.ate 
Gf-Nebi:a£ka-1=4emf.Jt-PayffieR-t-AGt-{See-Nel:>,...Re'*'. Stat. §84-2404-tAFe1:1g~e State may F9El1:1if0 
tl:ie-GGAtfaGI-OF-t-0-accept payment by eleGtFeAic-meaRS-&YGR as AGl=k:lepesit.:--1-A-fle-eveA~al~e-St.ate-l:>e 
f&Sf*)A&ible-e>r-liable-tG-f"ay-fGr-an.y-sefV~rovieee-ay tl:ie CelltfaGI-Ol'-f)Fior-te-tl:l~ec~ve--Ga.te-9f...tl'le 
GGRtf'.aGl,aRd-tl:ie-GGAtfacteF-l:leFeb-y.waives-aR;'-Glai1'fl-t>F-Gal:JSe-Gf..aGtieA-fGF-aA¥-5l,JGA--$8MG8S, 

F. LATE PAYMENT (Statutory) 

The Contractor may charge the responsible agency interest for late payment in compliance with the State of 
Nebraska Prompt Payment Act (See Neb. Rev. Stat. §81-2401 through 81-2408). 

G. SUBJECT TO FUNDING/ FUNDING OUT CLAUSE FOR LOSS OF APPROPRIATIONS 

Accept 
(Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

NOTES/COMMENTS: 

X 

The State's obligation to pay amounts due on the Contract for a fiscal years following the current fiscal year 
is contingent upon legislative appropriation of funds. Should said funds not be appropriated, the State may 
terminate the contract with respect to those payments for the fiscal year(s) for which such funds are not 
appropriated. The State will give the Contractor written notice thirty (30) calendar days prior to the effective 
date of termination. All obligations of the State to make payments after the termination date will cease insofar 
that the State. and any participating agency (or as applicable to all participating political subdivisions) has 
fully paid all obligations owing to Contractor . .....::i:J:ie-GGooactGr shall b&-eAtitled te recei1le just and equita91e 
cemf.)eAsatieA for any al:ftl:ler~~rk-whic!H:las-beeA-£atisfacl-OfUy-cGffipleted as.e~~rminatieA-Ga~A 
ne-event-sl:lalUhe-GeAt.FactGF-be-paiG-fer-a-lGss-ef-aAt~ci~ate~FGfit-: 

H. RIGHT TO AUDIT (First Paragraph is Statutory) 

Accept 
(Initial) 

Reject 
(Initial) 

Reject & Provide 
Alternative within 

RFP Response 
(Initial) 

NOTES/COMMENTS: 

U.S. Bank 

U.S. Bank proposes the following edits and a return to the current 
language in the contract. 

The State shall have the right to audit the Contractor's performance of this contract upon a 30 days' written 
notice. Contractor shall utilize generally accepted accounting principles. and shall maintain the accounting 
records. and other records and information relevant to the contract (Information) to enable the State to audit 
the contract. The State may audit. and the Contractor shall maintain, the Information during the term of the 
contract and for a period of five (5) years after the completion of this contract or until all issues or litigation r---t 
are resolved, whichever is later. The Contractor shall make the Information available to the State at 36 
Gentracter!s-plaee-ef-eusiRes&-Gr-a location acceptable to both Parties during normal business hours. If this 
is not practical or the Contractor so elects, the Contractor may provide electronic or paper copies of the ~ 

State of Nebraska 
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Information. The State reserves the right to examine, make copies of, and take notes on any lnfonnation 
relevant to this contract, regardless of the form or the Information, how it is stored, or who possesses the 
Information. Under no circumstance will the Contractor be required to create or maintain documents not kept 
in the ordinary course of contractor's business operations, nor will ~ ontractor be required to disclose any 
information, including but not limited to product cost data, which Is confidential or proprietary to ~ ontractor. 

The Parties shall pay their own costs of the audit. In addition to, and in no way in limitation of any obligation 
in the contract. the Contractor shall agree that it will be held liable for any proven and verified State audit 
exceptions, and shall return to the State any overpayments made under the contract for which an exception 
has been taken or which has been disallowed because of such an exception . unless the a1,1dit finds a 
~wsly-l:iRGisclosed overpayment by the State. If a pi:e-viGUsly undisclosed overpayment exceeds one­
-Aatklf one perceAt-f.-6%-)--&f-41=1&-tGtakontf.aGt--blmn~r-4-ff:a1:1d, material misfepresentat.ioi:i&;-GF-RGA-
-i:,0Ffermance is discovei:ed on tt-:ie part of the Contracwr, tl=ie Centractor shall i:eimburse the State for the Iota! 
oos~Git.--G>ie~nt&-aRd-aooit-Gests-Gwed-ro-tAa-State-sMll-ee paid witA-iR-RiRet¥-da¥s of writteR 
notice of the claim. The Contractor agrees to correct any material weaknesses or condition found as a result 
of the audit. 

Additional RFP Exceptions 

First page of the RFP: 
To facilitate such public postings, with the exception of proprietary information, the State of Nebraska 
reserves a royalty-free, nonexclusive, and irrevocable right to copy, reproduce, publish, post to a 
website, or otherwise use any contract, proposal, or response to this RFP for any purpose, and to 
authorize others to use the documents. Any individual or entity awarded a contract, or who submits 
a proposal or response to this RFP I specifically waives any copyright or other protection the contract, 
proposal. or re.sponse to the RFP may have: and, acknowledges that they have the ability and 
authority to enter into such waiver. This reservation and waiver is a prerequisite for submitting a 
proposal or response to this RFP, and award of a contract. Failure to agree to the reservation and 
waiver will result in the proposal or response to the RFP being found non-responsive and reiected. 

Any entity awarded a contract or submitting a proposal or response to the RFP agrees not to sue. file 
a claim, or make a demand of any kind. and will indemnify and hold harmless the State and its 
employees. volunteers, agents, and its elected and appointed officials from and against any and all 
claims, liens, demands, damages, liability, actions, causes of action, losses, judgments, costs, and 
expenses of every nature, including investigation costs and expenses, settlement costs, and attorney 
fees and expenses, sustained or asserted against the State, arising out of, resulting from, or 
attributable to the posting of the contract or the proposals and responses to the RFP, awards, and 
other documents. 

We agree you may publicly post proposal or contract material consist with requirements of Nebraska 
law regarding public disclosure. U.S. Bank retains all copyright and othe.r protections of its materials. 

Page six of the RFP: 
REFERENCE AND CREDIT CHECKS 
The State reserves the right to conduct and consider reference and credit checks. The State reserves the 
right to use third parties to conduct reference and credit checks. By submitting a proposal in response to this 
RFP, the bidder grants to the State the right to contact or arrange a visit in person with those clients the 
bidder has identified as references for this opportunity. any Of all of tl:t&biGeer's clients. Reference and credit 
checks may be grounds to reject a proposal. withdraw an intent to award. or rescind the award of a contract. 

State of Nebrasl<a 
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4. TECHNICAL APPROACH 

The technical approach section of the Technical Proposal should consist of the following 
subsections: 

a. Understanding of the project requirements; 
b. Proposed development approach; 
c. Technical considerations; 
d. Detailed project work plan; and 
e. Deliverables and due dates. 

a. Understanding of the project requirements 

V. PROJECT DESCRIPTION AND SCOPE OF WORK 

a. PROJECT OVERVIEW 

U.S. Bank 

The State of Nebraska is requesting proposals for Purchasing Card, Preferred Vendor 
Card, and Group Travel Card (Travel Card) services for state agencies and all other 
governmental entities and political subdivisions located in the State of Nebraska that 
wish to participate under the State's contract. The card programs wUI either be 
individually referred to by the title of the program (Purchasing Card, Preferred Vendor 
Card, Group Travel Card, and Contingency/Corporate Liability Travel Card) or jointly 
referred to as "card programs" • 

.As yow· current provider, U.S. Bank will continue to support the following State programs: one 
card, preferred vendor card, corporate travel card and contingency/ corporate liability travel card. 

There are 93 counties and 530 cities, in addition to other non-state governmental 
subdivisions that could potentially use card services under the State of Nebraska 
contract or by contract addendum. It is expected that this higher volume will result in a 
pricing and rebate schedule that takes this into account. It will be the responsibility of the 
Contractor to contact the cities, counties and other non-state governmental subdivisions 
regarding the potential to participate under the contract. Each municipality, county or 
other governmental/political subdivision will establish a contractual relationship with the 
Contractor by signing a contract addendum to the State's contract and negotiate 
business and technical requirements according to their specific needs. Bidders should 
include a sample format of the contract addendum for adding participating political 
subdivisions/non-state governmental entities to the State's Contract. The State will work 
with the Contractor and the non-state governmental entity/political subdivision to finalize 
the contract addendum documents. All contract addendum documents must include the 
State Treasurer as a signatory. Alternative terms and conditions conflicting with the 
Contract and State law should not be proposed on any contract addendums. 

Bidders may reference Attachment B Dollar Volumes for purchasing totals and 
transaction volume information by participating card programs. All figures represent a 
historical count of transactions processed under the current State contract. These 
figures are not a guarantee of future transaction volume. Figures are provided for the 
benefit of bidders in the development of their proposals. 

We look forward to expanding the State's card program by a<l<ling a<l<litional political subdivisions, 
as well as the expansion opportunity of implementing a virtual card program. The addcndwn and 
re.bate schedule reflect the imticipak<l growth volume in coming years for. the State. 

HS. Flank will be responsible for the above requirements. Please sec Exhibit 1 for a State of 
Nebraska Political Subdivision Addendum. 

State of Nebraska 



b. PROJECT ENVIRONMENT 

U.S. Bank 

The State Treasurer's Office will manage the contract on behalf of State card programs. 
The designated Administrator(s) at each program will coordinate services for their 
program. State of Nebraska Administrative Services, State Accounting (Accounting) shall 
coordinate services for all State agencies except the University of Nebraska. Each state 
agency under Accounting's administration shall have a designated Purchasing Card 
Agency Coordinator (Agency Coordinator). The Agency Coordinator is responsible for 
initially approving all new card applications for their agency staff and setting spending 
limits. The Agency Coordinator also notifies the Administrator when cards need to be 
issued, cancelled or changes made to a cardholders set up. The Administrator will have 
final approval of all card issuance. The Department of Transportation program is 
administered cooperatively with both Accounting and Nebraska Department of 
Transportation staff. Bidders shall review the policies regarding purchasing cards used 
by Accounting at the following website: 
http://das.nebraska.gov/accounting/pcard/pc_manual.pdf. Bidders shall also review the 
policies regarding purchasing cards used by the Nebraska Department of Transportation 
in Attachment C. 

As your current provider since 2011, we will continue to offer the State ~upporr. in card issuance, 
changes and cancelations and will continue to meet the State's policit:s. 

All four of the University's campuses participate In certain card programs. Each campus 
administers and manages its own card programs. A comprehensive, universal set of 
policies and procedures to run the program were approved and adopted by the Board of 
Regents. This guidance also includes campus-specific requirements. Cards may be 
used for in-store, mail, telephone, Internet and fax order purchases. A handful of 
emergency cards exist to address disaster recovery efforts. Programs allow both 
domestic and international purchasing. The program participants include Administrators, 
Cardholders, Approving Officials and Reconcilers. Administrators perform day-to-day 
operational, maintenance and cardholder service support, act as liaisons between 
banking provider and cardholders, and perform various audit or internal control duties. 
Approving Officials approve purchases. Reconcilers record transactions in the financial 
system. Limits and allowable merchants vary between account and participating 
program. Training is mandatory prior to new card issuance. Violations of policies are 
subject to disciplinary consequences. Transactional data is received via daily data file 
feeds from the banking provider. Reports are generated to identify and monitor accounts, 
spending, utilization, decline activity and policy compliance. 

As your current provider, wt: will continue to meet the Universities' policy requirements and can 
meet the transaction data file requirements. 

Bidders shall review the policies and procedures used by the University system to 
administer the card programs at the following website: 
http://www.nebraska.edu/administration/business-and-finance/card-programs.html. 

Currently, the State Colleges participate under the card program operated by 
Administrative Services - Accounting, with the data function being part of the University 
system. 

U.S. Bank will be responsibk for the above requirements. As your current provider, we reconunend 
the State continue using the one card solution. 

State of Nebraska 
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c. PROJECT REQUIREMENTS 

U.S. Bank 

1. To provide State entities a purchasing card program for the purchase of goods and 
services for and on behalf of the State of Nebraska as a payment alternative to paying 
vendors by Automated Clearing House (ACH) or issuing State of Nebraska Treasury 
Warrants. 

U.S. Bank understands the above requirt:ment and offers the U.S. Rank One Card for the 
purchase of goods and services to increase efficiencies, improve controls an<l provide employees 
w'ith the convenience they arc looking for. The program allows you to manage travel and 
procurement transactions. 

2. To offer multiple levels of non-state government entities/political subdivisions an 
opportunity to use the same State service providers, thereby benefiting from the 
overall volume of card usage throughout the State and development of a rebate 
schedule that takes into account the combined higher volumes. 

l\s your current provider, U.S. Bank is offering the same aggregate opportunity to the State 
service providers. We provide the highest caliber conuncrcial card programs with competitive 
financial im:entives to match, which takes into account higher volumes. 

3. To provide current and emerging technologies as available and is a leading service 
provider in the card industry. 

U.S. Bank understands the above requirement. A culture of innovation is active and productive 
at U.S. Bank. T he State can continue to work with a team of bankers committed to expanding 
technology and creating efficiencies in your operation. 

U.S. Bank has been recognized as one of the most innovative banks in the nation, with awards 
and top rankings for innovations in products, payments and Mobile and Online Banking. The 
results in customer adoption and revenue arc substantial 

Conunercial car<ls are a vital part of U.S. Bank Corporate Payment Systems. This is 
demonstrated by our. most recent and projected investments which will enable us to maintain 
our position as an industry leader. Our current five-year roadmap is focused on our continued 
commitment to the modernization of Access On.line from both a usability and infrastructure 
standpoint. We are incotporaring responsive web design into the user interface ensuring a 
consistent user experience across all <levices. We arc also enhancing the system with new 
functionality surrounding system security, data analytics/reporting and process improvements 
with an eye towards making our users more efficient. 

Innovation at U.S. Bank is derived from three primary sources. First, client feedback has Jong 
been a driving force of new product development at U.S. Bank. \Xlhether sourced through 
formal program reviews, roundtablc meetings like our Client Advisory Panel and Access Online 
feedback sessions, or informal conversation, U.S. Bank takes the time to review all feedback and 
enhancement requests. 

Not only do we listen to our clients, but we also listen to our employees. U.S. Rank staffs an 
award-winning .internal innovation tellln-led by a Chief Innovation Officer- focused on 
improvements for out clients. 

And it's not just the digital experts and product specialists who are responsible for innovation at I~ 
lJ.S. Bank. Our distinctive leadership expectations equip employees at ever.y level of the ll~ 
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organization to contribute new ways to design our products, structure their businesses and do 
their jobs, all for the betterment of our clients. 

4. To provide transaction reporting as required by the card programs, Administrators, 
the State Treasurer and other entities using services under this RFP. 

U.S. Bank understands the above requirement. We will continue to provide the transmission, 
billing files and scheduled reports already in place for the State and the University. Part of Paul 
Erickson's role is to assist our cuscomers with any change or new needs that arise around data 
requirements an<l integration. 

With Access Online, the State can leverage transaction management capabilities to re.fleet your 
processes and requirements and run comprehensive standard reports, define ad hoc reports and 
schedule recwring report delivery. 

5. To maximize the Preferred Vendor Card program operated by the University of 
Nebraska. 

U.S. Bank understands the above requirement. We have developed custom large ticket reporting 
for the University and will continue to suggest setting up a preferred vendor program. 

We also employ a Program Optimization team dedicated to assisting our Relationship Managers 
with the benchmarking and growth of their clients' programs. 

To support our commitment to your success and to maxirnizc the benefits of your conunercial 
card program, wt provide a unique, consultative client engagement process calle<l Program 
Optimization. Industry experts regularly describe our Program Optitnization strategy and 
execution as one of the best service providers within the commercial card field. In fact, U.S. 
Bank employs a Program Optimization team dedicated 1.0 assist our Relationship Managers with 
the benchmarking and growth of their clients' programs. 

Unlike the "off-the-shelf" benchmarking tools offered by others, our unique process covers a 
best practice diagnostic, accounts payable analysis and access to industry benclunark data, a 
unique process that differentiates U.S. Bank from competitors by offering: 

• Rench marks of your performance against leading-industry measures for commercial card 
program operations 

• Sco.recard metrics with a focus on program management and merchant category spend in 
comparison to peer industries across the U.S. Rank portfolio 

• Best-practice reconunendations for process improvement and program expansion while 
addressing the optimal payment strategy to apply to each type of expenditure for a cost 
effective payment solution 

• Targeted supplier opportunity reports used to capture and enable suppliers that are 
currently paid by more than one payment method while addressing suppliers that more 
consistently support your program optimization initiative 

• Actionable business cases that demonstrate the financial value of program improvement<; by 
offering detailed reconuncndations for implementation that share both a strategy for 
optimiilation as well as the anticipated business value 

• Visibility and tracking of implementation efforts through progresi; reporting used to lrack 
alignment to optimization goals while offering insight into potential changes needed to 
meet your planned program optimiilacion outcomes 

• On-going analysis of A/P operations to identify optimi'l.acion opportunities for the State 

U.S. Bank State of Nebraska 
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U.S. Bank 

Program Optimization has been a key part of our client engagement strategy for more than 10 
years and drives significant growth for our clients. In 2017, U.S. Bank clients who executed on 
our n:comrnendations, recognized program expansion three times greater than that of non­
participating dients. There is no fee for the program and development of best practice 
r.ecommendations, targeted opportunities, business cases and action plans require minimal 
commitment of your time or. resoutces. 

The program optimization process consist<, of four primary steps, all of which are coordinated 
tluough the State's Relationship Manager and supported by the dedicated Program 
Optimization team: 

Program Introduction 
Your Rdationship Manager presents an overview of the program optimization process while 
sharing best practicts of A/P operations. We will help to identify your current pain points, 
procedures and needs through btief inteiviews with key personnel to gain an understanding of 
current practices and policies. Your Relationship Manager will share information needed from 
the State to analyze your accounts payable processes, activities and data. 

Data Validation 
Your Relationship Manager applies the data gathered into a diagnostic program that compares 
your accounts payable processes to best-in-class programs to identify and review actionable 
.rec.:ommendations tailored for program expansion, process efficiencies and policy 
improvements. 

We analyze your accounts payable data to identify program spend expansion opportunities at 
the supplier levd based on the following key criteria: 

• 
• 

Suppliers rnrrently accepting Visa 
Commodities for. which card acceptance is common 
Payment terms 
Average Transaction Size/Total Spend Volume 
Suppliers paid both on card and other payment methods 

• 
• 
• 
• Acceptance of our 1\ccess Online Vi.r.tual Pay solution with other clients in our portfolio 

Your Relationship Manager, Paul Erickson, reviews supplier oppormnities co develop a list of 
target supplit:r.s, along with actions required to transition associated payments to the card 
program. 

An analysis of benchmarks is applied against your current program an<l 01:ganizations in peer. 
industries and revenue si7,es based on lea.dine payment indrn,try studies. Renc:hm~rk 
m<::asmements include program spend and transactions, card distribution, card spend as a 
percentage of overall volwnc, active/inactive card ratios, delinquent cards as a percentage of 
overall cards and fraud as a percentage of overall card volume, among many others. The result 
of this benchmarking effort is a set of recommendations and associated actions that align your 
program with best practices. 

Develop Recommendations Strategy 
Results from the Data Validation step determine the fmancial benefit of program impwvement 
and expansion, including increased rebatt:, transaction cost savings, cash float, etc. The Program F 
Optimization team and Relationship Manager prepare a strategic action plan for implementation 

42 
of best practice recommendations. The strategy is built with a balance of addressing your needs 
while achitving optimal results. ~ 
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Your Relationship Manager, Paul Erickson, presents the results from the payment analysis and 
recommendations to key the State representatives, including potential executive sponsors, and 
secures commitment to pr.oceed with project execution of the program optimization 
recommendations. 

Program Optimization Project Execution and Monitoring 
Your Relationship Manager, Paul Erickson, leverages the Program Optimization team while 
partnering with your representatives Lo execute the program optimization strategy and action 
plans. Regular progress reports and strategy updates are shared with you at key milestones 
throughout project execution. Upon completion of project execution, we recommend an annual 
or bi-annual review of your optimization program to address changes within your organization 
to move to a higher level of best-practices and to capture additional spend. 

6. To maximize the Group Travel Card program operated by the University of Nebraska 
and Nebraska State Colleges. 

U.S. Bank understands the above requirement and we can offer the same support as what is 
listed in the question above. Also, the University of Nebraska has implemt:nted a Travel Virtua.l 
Pay pilot and continues to explore the opportunities there. 

d. BUSINESS REQUIREMENTS 

U.S. Bank 

Contractor must comply with all business requirements listed. 

1. All bidders are responsible to research Nebraska State Statutes for their legal 
responsibilities when doing business with the State. A list of State Statutes is 
provided below and others are provided in this RFP. This is not all inclusive to the 
legal requirements of the Contractor. 

Neb.Rev.Stat. §81-118.02 
Neb.Rev.Stat. §81-1110.06 
Neb.Rev.Stat. §48-1122 
Neb.Rev.Stat. §73-205(3) 
Neb.Rev.Stat. §73-506(2) 
duration 

State Purchasing Card Program 
State Purchasing Card Distributive Fund 
Prohibition of Discrimination 
Technology Access Standards 
Service contracts with unspecified or unlimited 

Neb.Rev.Stat. §73-506(1) The State cannot pay for deliverables not received 
Neb.Rev.Stat.§ 81-2401 to 81-2408 Prompt Payment Act 
Nebraska State Constitution, Article XIII, § 3 Prohibits indemnification and 
limitations of liability 

Alternative Terms and Conditions that are in violation of or conflict with Nebraska State 
Statutes, this RFP document or the Nebraska State Constitution will be rejected by the 
State. 

2. The Contractor must be a member of a branded national card company/association or 
an authorized card issuer for a branded national card company/association. 

U.S. Bank understands the above requirt:ment. U.S. Bank offers card solutions on the Visa and 
Mastercard platforms. As the State is currently implemented on the Visa platform, we 
recommend continuing with Visa. 

State of Nebraska 
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3. ANNUAL REPORT 

The Contractor is required to provide an annual report for the period 1/1 to 12/31 to 
the Nebraska State Treasurer's Office for all transactions and dollar volume 
processed under the contract and any addendums. The report will be due February 
15th of each year. The report will include, but not limited to, the following information: 
transaction counts, annual volume (sales less returns), and number of cards issued 
per entity (per state agency or other eligible entity} utilizing services under the 
contracts resulting from this RFP. 

This report can be either emailed or malled to: 
Email: nst.tmstaff@nebraska.gov 
Mail: Nebraska State Treasurer's Office 

Attn: Treasury Management Director 
P.O. Box 94788 
State Capitol, RM 2005 
Lincoln, NE 68509 

U.S. Bank can comply. A customer activity report can be scheduled for the State or each entity 
and delive.rt:d through Access O nline. 

4. The Contractor may not sell or use any cardholder information, including names and 
addresses, for purposes other than those agreed upon In writing with the State 
Treasurer's Office and the Administrators. If any cardholder data is compromised, the 
Contractor is required to immediately notify the State Treasurer and the 
Administrators. 

U.S. Bank understands the above requirement. At U.S. Bank, we have an important obligation 
to safeguard the personal and financial information to which we have been entrusted. \Ve will 
maintain the stringent safeguards that restrict unwanted or unauthorized access to cardholder 
information. We maintain a comprehensive set of security policies modelt:d around the ISO 
27001 security standard. These policies are reviewed and approved annually. We do nor. market 
and sell cardholder information (mailing address, etc.) to third parties for any use, particularly 
the marketing and selling of special offers related or unrelated to our business. We, therefore, do 
not release cardholder lists to third parties, including internal U.S. Bank entities. U.S. Bank will 
promptly notify the State if card.holder data is compromised. 

5. The Contractor must provide and maintain an appropriate security plan to prevent the 
unauthorized disclosure, misuse, alteration, or destruction of confidential 
information. Contractor must maintain immediate and continual communication with 
the State regarding any security program changes, including, but not limited to cards, 
account numbers, passwords, personal identification number, transactions, etc. 

U.S. Bank maintains an appropriate security plan and can provide an overview of the plan. We 
also maintain prompt and continual communication with the State regarding security program 
changes, including, but not limited to car<ls, account numbers, passwords, personal 
identification number, transactions, etc. 

U.S. Bank maintains stringent. policies and procedures that restrict unwanted or unauthorized 
access to client information. We maintain a comprehensive set of security policies modeled 
around the ISO 27001 security standard. These policies arc reviewed and approved annually. 

State of Nebraska 
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7 
Access Online resides in a multi-tiered, multi-server envirorunent with built-in redundancies. 
We host all our servers and manage our system fir.ewalls. We use the latest Secure Computing 
Sidewinder Firewalls with 128-bit Secwe Sockets J ,ayer (SSJ ,) data encryption to protect the 
application, the business logic and delivery mechanisms of Access Online and client data. All 
internet connections and sensitive internal connections are encrypted using SSL '.'3.0, RC4 with 
128-bit encryption (High) and RSA with 1024 bit exchange. 

Database Structure and Access 
The Stale's program information resides on a shared data server. Within the server, we logically 
segregate client data into unique processing hierarchies. Clients can only access data contained 
within their program hierarchies. 

Each Access Online user fD is associated with authorization and authentication information 
that dictates which accounts a user can access and which tasks a user can perform within Access 
Online. The system author1:1.es access exclusively to the data and functionality allowed by the 
profile associated with that: user ID. This structure allows you to pcnnit each employee access 
only to the information and functionalily necessary to perform his or her job duties. 

U.S. Bank Personnel Access 
A highly (1ualifie<l team of U.S. Rank personnel supports Access Online. This team includes 
Product Manager.s, Product Developers and application support, security and teclmical 
architecture personnel. Members of your U.S. Bank Relationship Management Team will have 
access to your data as required to provide you with personalized, efficient program management 
services. We assign each employee an official Security Access Profile that allows only the access 
necessary for that employee to perform his or her job. We tightly control and monitor access to 
client information. 

System Security and Intrusion Monitoring 
We have deployed both network-based and host-based intrusion detection systems to ensure 
the safety of our networks. These systems passively monitor our internal network and ensurt'. 
that perimeter firewalls and defenses function properly. Continuously monitoring our systems 
allows us to identify and respond to vulnerabilities, unauthorized internal activity and 
unauthori%ed external traffic. We have engaged a third-party service to monitor and manage our 
intrusion detection systems, and have a staff of intrusion detection experts on call 24/7, ready 
to investigate any incidents reported to us by our trusted servicer. 

Incident Response Policies 
We have extensive incident response procedures to follow when suspicious activity occurs. 
Access Online runs on our internal servers. Because we own, host, and support these servers, 
we can temporarily halt the application or disable external access to the application to address a 
security issue. The Office uf the Comptroller of the Currency (OCC) and TruSecure regularly 
review these procedures to ensure that we meet and exceed security best practices. We will work 
with you to establish i.ncident response procedures and notification policies regarding your 
program. 

Anti-Virus and Malware Protection 
Our Information Security Services (TSS) group takes a multi-faceted approach to anti-virus 
protection. Our security team researches new viruses and vulnerabilities, and proactivcly 
protects our systems against potential attacks. ISS uses a specialized software suite to manage.: 
security patches, ensuring that our systems have the latest critical protection. This software also 
analyzes the latest threats and provides industry risk s<:'.verity ratings. 

State of Nebraska 
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6. The Contractor shall ensure that all transactions are compliant with the most current 
versions of PCI DSS or its successor. The Contractor shall maintain and ensure data 
integrity, vendor and State confidentiality, and ensure that security provisions are 
maintained thought out the length of this Contract. 

U.S. Bank understands the above requirement and we are PCI certified. Please see our response 
above for more details Oll how U.S. Bank,s security policy. 

b. Proposed development approach 

e. SCOPE OF WORK 

U.S. Bank 

The scope of work for this contract is to provide branded credit cards to employees for 
approved purchases. The Contractor will work the Administrators to set up each card 
Program with the appropriate card purchase and monthly limits, to block Merchant 
Category Classification (MCC) purchases that are not approved according to the Program 
policies. Contractor will be required to send a file to the Administrator which includes 
the purchases completed in a format that is set by the Administrator and the frequency of 
the file. 

Below are the following programs that currently exist and a brief description. For further 
details, refer to Attachment A Questionnaire: 

1. Purchasing Card Programs 

State of Nebraska - Administrator - Department of Administrative Services -
Accounting Division 
With the exception of Department of Transportation, any State employee and State 
College employee, with agency approval, may submit an application to obtain a 
purchasing card with their name and agency imprinted on the card. Cardholders have 
a maximum dollar amount authorized within a 30-day period, along with a single 
purchase limit. Certain MCC can be used to block purchases at unacceptable 
vendors. A data file is received from the Contractor with all purchases listed in a 
format that is acceptable to the State. This file assists Accounting in making the 
payment to the Contractor for a specific period of time. The data file for the State 
Colleges is sent to the University for processing. 

As your current provider, U.S. Bank can offer the State the continued cardho1der adini.uistration 
of the program, controls for each card and acceptable data files. 

lJ.S. Bank commercial card programs allow the State to predetermine spending and transaction 
limits on each card, eliminating the need for requisition and purchase order approvals while 
enhancing security. 

All controls can be set from the company, department or individual cardholder level and can be 
modified on an ongoing basis. Some of the control features we provide include: 
• Merchant Category Code (MCC) Blocking 
• V docity Monitoring 
• Cardholder Single-Purchase I .imit 
• Cardholder Monthly Spending I .imit 
• A ThI Blocking 
• Pre-Determined Expiration Dates 
• Declining Bala.nee Capabilities 
• Account Maintenance Effective Dating (temporary an<l future adjustments) 

State of Nebraska 
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Adjusting Controls 
The State's Program Administrators can request changes to any of tl1e above controls at any 
time using Access Online or by contacting customer service. 

Department of Transportation - Administers their own program 
A Department of Transportation employee, with agency approval, may submit an 
application to obtain a purchasing card with their name and agency imprinted on the 
card. Cardholders have a maximum dollar amount authorized within a 30-day period, 
along with a single purchase limit. Certain MCC can be used to block purchases at 
unacceptable vendors. A data file is received from the Contractor with all purchases 
listed in a format that is acceptable to the Department. This file assists in making the 
payment to the Contractor for a specific period of time. 

As your current provider, U.S. Bank can offer continued cardholder administration of the 
program, controls for each card and acceptable data files. 

U.S. Rank commercial card programs allow the Department of Transportation to predetermine 
spending and transaction limits on each card, eliminating the need for requisition and purchase 
order approvals while enhancing security. 

All controls can be set from the company, department or individual eardholder level and can be 
modified on an ongoing basis. Some of the control features we provide include: 
• Merchant Category Code (MCC) Blocking 
• Velocity Monitoring 
• Cardholdcr Single-Purchase J .imit 
• Cardholder Monthly Spending Limit 
• A TM Blocking 
• Pre-Determined Expiration Dates 
• Declining Balance Capabilities 
• Account Maintenance Effective Dating (temporary and future adjustments) 

Adjusting Controls 
The Department of Transportation's Program Administrators can request changes to any of the 
above controls at any time using Access Online or by contacting customer service. 

University of Nebraska - All four campuses administers their own program 
University staff interested in obtaining a purchasing card must complete an 
application, a training program, and a cardholder agreement for approval from the 
Division of Business and Finance. Purchasing cards include the name of the 
cardholder, campus, and the Nebraska sales tax exemption number. Cardholders 
have a maximum dollar amount authorized within a 30-day period, along with a single 
purchase limit. Certain MCC can be used to block purchases at unacceptable 
vendors. A data file is received from the Contractor with all purchases listed in a 
format that is acceptable to the campus. This file assists in making the payment to 
the Contractor for a specific period of time. 

As your current provider, U.S. Bank can offer tl1e University of Nebraska continued cardholdcr 
administration of the program, controls for each card and acceptable data files. 

U.S . .Bank commercial card programs allow the State to predetermine spending and transaction 
limits on each card, eliminating the need for requisition and purchase order approvals while 
enhancing security. 
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All controls can be set from the company, department or individual cardholdcr level and can be 
modified on an ongoing basis. Some of the control features we pruvi<le include: 
• Merchant Category Code (µICC) Blocking 
• V clocity Monitoring 
• Cardholdcr Single-Purchase Limit 
• Cardholder Monthly Spending Limit 
• ATM Blocking 
• Pre-Determined Expiration Oaks 
• Declining Balance Capabilities 
• Account Maintenance Effective Dating (temporary and future adjustments) 

Adjusting Controls 
The Universities' Program Administrators can request changes to any of the above controls at 
any time using Access Online or by contacting customer service. 

2. Preferred Vendor Card 

University of Nebraska - All four campuses administer their own program 
A Preferred Vendor is a vendor whom the University has negotiated contract pricing 
and favorable terms due to the volume of business and the number of transactions 
conducted. The Preferred Vendor Card is used to complete transactions for the 
preferred vendor payments. The Preferred Vendor will bill the University for periodic 
activity. 

i\s your current provider, U.S. l3ank will continue to support the preferred vendor card program. 

3. Group Travel Card 

University of Nebraska - Used by three campuses and administer their own program 
The Group Travel Card is a credit card which can be used by University employees 
when traveling with a group of students for a University function. With proper approval, 
the card will be issued to an individual with the University shown on the card as the 
corporate buyer of products. Qualifying purchases include, but not limited to, lodging, 
charter buses, public transportation, airfare, vehicle rental, fuel purchases, parking, 
and group meals. This card can also be used to withdraw money at an ATM. 

U.S. Bank understands the above requirements. We can meet and support the file format 
requirements for each program. 

U.S. Bank commercial card programs allow the State to predetermine spending and transaction 
limits on each card, eliminating the need for requisition and purchase order approvals while 
enhancing security. 

L\11 controls can be set from the company, department or individual cardholdcr lcvd and can be 
modified on an ongoing basis. Some of the control features we provide include: 
• Merchant Calegory Code (MCq Blocking 
• Velocity Monitoring 
• Cardholder Single-Purchase Limit 
• Cardholdcr Monthly Spending Limit 
• ATM Blocking 

• Pr.e-Dett.rmined Expiration Dates , --
• Declining Balanc<:: Capabilities 48 
• Account Maintenance Effective Dating (temporary an<l futi..u:e adjustments) 
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Adjusting Controls 
The University's Program Administrators can reqm:st changes to any of the above control~ at 
a11y time using Access Online or by contacting customer service. 

c. Technical considerations 

f. FUNCTIONAL AND TECHNICAL REQUIREMENTS 

Bidders must address the functional and technical requirements in Attachment A. 

Please see Attachment A for functional and technical requirements. 

d. Detailed project work plan 

g. PROJECT PLANNING AND MANAGEMENT 

The Contractor will work with the State Treasurer's Office and the Administrators to 
implement the card programs to fit the agency's need. 

U.S. Bank understands the above requirement and will work with the State Treasurer's Office and 
Administrators to implement the card programs to fit the agency's need. As your current card 
provider, U.S. Bank will bring knowledge to your virtual pay program, which provides significant 
momentum toward rapid and comprehensive deployment and achievement of your program 
objectives. We will also work with you to examine your current program and make 
recommendations for best practices to achieve greater efficiencies and bring your program to the 
next level. 

Please see Exhibit 2> Sample Implementation Plan, for a detailed plan for implementing your 
virtual and card program. 

e. Deliverables and due dates. 

h. DELIVERABLES 
The contractor shall provide the State with purchasing cards so employees can make 
purchases with vendors that will not direct bill the State. Contractor will provide a 
transaction file to the State to process for payment to the contractor. 

U.S. Bank understands the above requirement. We can provide the State with a data file of all card 
transactions for employees. 

i. OPTIONAL SERVICES 

1. Contingent/Corporate Liability Travel Card - University of Nebraska 
The option to establish a Contingent/Corporate Liability Travel Card. This program 
would be for employees that travel, with the ability to limit MCC. Cards issued related 
to this program must be able to be used nationally and internationally. 

U.S. Bank understands the above requirement. 

The U.S. Bank Corporate Travel Card provides a comprehensive, simplified means to monitor 
and control co1porate travel and cntertairunent expenses. The program is flexible and widely 
accepted and can be easily tailored to meet your specific needs. Our corporate travel card offers 
extensive reporting functions that yield valuable information to help monitor T&E spending as F 
well as aid in merchant negotiations. The U.S. Bank Corporate Travel Card also includes: 49 

< ~ 
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Extensive travel benefits 
Flexible billing 
Centrally-billed travel capability 
Access to worldwide cash advance system 
24/7 customer service support 
Ease of payment 
Competitive pricing 
Electronic Expense Reporting 
Alliances with Expense Reporting, Value Added Tax (I/ A1) Reclamation, Travel 
Bendunarking and Consolidated Data Warehousing and Reporting providers 

The U.S. Bank Corporate Travel Card provides complete insurance protection, travel assistance, 
an extensive cash access program and emergency assistance services for cardholders. 

2. Virtual or ePayables - University of Nebraska 
The option to establish Virtual Payments. Instead of a card, an account number is 
issued to purchase good received and services rendered. The Contractor must 
provide the necessary software to administer the program. The software must allow 
vendors access to contact Information. The Contractor will be required to train staff 
and detail the process for enrolling and setting up vendors. 

U.S. Bank understands the above requirement. U.S. Bank Access® Online Virtual Pay is an 
innovative vir.tual payment solution that combines the control and automation of client 
purchasing and payables systems with the simplified paymtnt an<l rebate opportunity of virtual 
cards. Virtual Pay extends the value of purchasing card programs by further automating yout 
Accounts Payable payment processes, replacing traditional paper check payments with cardless 
U.S. Rank virtual accounts. 

Virtual Pay allows you to use your current business practices, which may include processing 
purchase orders, receipts, approvals, coding and invoices in your system. Once approved, 
paymt:nts are ready for processing. The State provides these payments to U.S. Bank via a file, 
online form or through an APL 

We then use one or a combination of the options below, depending on supplier preference, to 
accommodate payment to your suppliers: 

State-Initiated Payments (Straight-Through Processing) 
• Funds are automatically deposited into a merchant bank account less inte.cchange 
• U.S. Bank provides reconciliation functionality in our tools to automatically match 

processed supplier payment transactions with your authorized payments 

Supplier-Initiated Payments 
• Single-Use Accounts-Unique account numbers are assigned to each approved payment 

transaction; users have the ability to request and access a virtual account on tl1eir mobile 
device 

• Pre-authorized Limit Accounts-We dynamically raise credit limits on supplier-dedicated 
car<ls from zero to the amount of the payment appearing on the approved payment file 

Virtual Pay can itccommodate both supplier-initiated an<l buyer-initiated payments without the 
need for separate file integration. 
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Your U.S. Rank Relationship Manager, Paul Erickson, and assigned Supplitr Eoablement 
Manager will work with you to target suppliers. Our Supplier Enablement strategy, which 
mirrors our implementation methodology, will be specifically tailored to the State and your 
suppliers. 

U.S. Bank is unique in that we own our own payment ac<.juiring business. We have trained a 
specific subset of our sales team to be versed in supplier enablement and business-to-business 
solutions; specifically with calling suppliers that do not currently accept credit cards. This team 
is able to navigate a payment acceptance discussion and offer the full suite of payment acquiring 
solutions, including straight-through processing (push payments). 

Identifying Target Suppliers 
the State will be asked to provide U.S. Bank with an /\/P file identifying your procurement 
spend (file excludes expenditures rdating to tax refunds, seulement of estates, non-business 
rdated expenditures, etc.). If possible, the file should also identify present method of payment 
such as check or ACH. 

The following steps will be involved in our initial A/P Analysis: 

Match File Against Visa Database 
We will use the State's file to identify: 
• Suppliers that accept Visa as a form of payment. Of suppliers that already accept Visa as a 

payment method, we estimate a conversion rate of 25 to 40 pe.rcent. 
• Suppliers alrea<ly enrolled in Virtual Pay. Of suppliers that already accept Virtual Pay 

payments from other U.S. Bank clients, we estimate a conversion rate of 80 to 90 perc<::nt. 

Compare Analysis Against Spend 
We will compare our A/P analysi:; against spend that i~ presently going through the exi:;ting 
purchasing car<l program. The analysis will compare similar periods of data to: 
• Reveal missed spend opportunities with suppliers already accepting the purchasing card as a 

form of payment. Multiple relationships with a supplier may include purchasing card, ACH 
and check payments. 

• Identify those supplier:; that .represent an ideal target for the first phase of implementing a 
Virtual Pay :;olution. 

• Identify those suppliers that accept Visa as form of payment and repres<::nt the next group 
of suppliers to target. 

Present Analysis 
We will pre:;eot the A/P Analysis findings to the State. During the session, we will: 
• ldentify opportunities for method of payment shutdown for specific suppliers where the 

purchasing card is accepted and is the preferred method of payment for specific purchases. 
• Present a plan for rolling our Virtual Pay program to those suppliers already enrolled in the 

Virtual Pay prohttam. 
• Present a plan for enrolling phase two suppliers into the Virtual Pay program. 
• Present a plan for en1-,raging Elavoo, our merchant acquiring organization, for solicitation of 

suppliers that do not accept Visa as a form of payment that you have targeted for 
participation in the Virtual Pay program. 

• Present a strategy regarding communication and method to communicate:: with enabled 
:mppliers from phases one and two to convert to straight-through processing. 
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I 
Contacting and Enrolling Suppliers 
We have various letter and e-mail templates available that ar.e use<l to reach out to your 
suppliers. These letters and templates explain the initiative, payment process and how to enroll. 
The suppliers contact U.S. Bank via phone or e-mail to enroll. J?ollow-up phone calls are .made 
to suppliers that do not respond in a timely manner. 

Once the supplier agrees to pacticipate in the program, we create a supplier record (including 
the suppliet oatne, contact name, address, phone number and e-mail) within Access Online. Our 
Supplier Enablement Team sends out instructions on how to process their payments and 
provides the supplier with their designated credit card number (if using our PAL accounts) or 
instructions on how to gain access to their one-rime use account number (if using our Single­
Use accounts). We then notify you that these suppliers have agreed to participate; the State will 
begin to send payments to the supplier using Virnial Pay. 

For suppliers who choose to be enrolled for. str.aight-tbrough processing, our Supplier 
Enablement Team will submit a request for Elavon to contact the supplier, and send the 
supplier an enrollment form that will authori;,,e Elavon to process the credit card on their behalf 
and deposit the funds directly into the account of their choice. Conversion to straight-through 
processing typically takes two or three days. 

Training and Supporting Suppliers 
We under:.;tand that resources are often limited. One of the benefits of the Virtual Pay program 
is our dedicated helpdesk to assist your suppliers with theit daily payment related questions or 
concerns, should they arise. Their contact information is located on the notificati.ons your 
suppliers rece.ivc. 

Supplier Support Team Assistance includes: 
• Program walk through 
• Card <lttails for merchants (CVV, Expiration Date, card number, name, etc.) 
• Transaction decline questions/concems/validations 
• Link locked, system issues, browser versions outdated, etc. (provide assistance with how to 

correct and identify what is needed) 
• Merchant contact information updates (names, email addresses, phone numbers, etc.) 
• Reconciliation assistance for the State (manual matching, allocation and transaction details) 
• Assisting clients with reports in Access Online 
• Reissuing of payments at the State's request 
• Resending of payments at the State's request 
• Precise Pay removal at the State's request 
• Upload file issue troubl.eshooting 

Please see Exhibit 3, Virtual Pay Opportunity Analysi8 for a breakdown of potential virtual 
oppornmity. 
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VII. REBATE PROPOSAL REQUIREMENTS 

This section describes the requirements to be addressed by bidders in preparing the State's 
Rebate Proposal. The bidder must use the State's Rebate Proposal. The bidder should submit 
the State's Rebate Proposal in accordance with Section I Procurement Procedure, I. Submission 
of Proposal. 

THE STATE'S REBATE PROPOSAL AND ANY OTHER REBATE DOCUMENT SUBMITTED WITH 
THE PROPOSAL SHALL NOT BE CONSIDERED CONFIDENTIAL OR PROPRIETARY AND IS 
CONSIDERED A PUBLIC RECORD IN THE STATE OF NEBRASKA AND WILL BE POSTED TO A 
PUBLIC WEBSITE. 

a. CARD PROGRAM REBATE PROPOSAL 
No fees are permitted in determining the amount of the rebate the State programs and other 
political subdivisions may earn as a result of the use of cards under this contract. 

All rebates received under this contract will be paid to the State of Nebraska, Department of 
Administrative Services - Accounting Division per Neb. Rev. Stat. § 81-1110.06 - State 
Purchasing Distributive Fund. The rebate will be calculated consistent with the statement 
cycle dates and paid within twenty-five (25) business days after its respective quarter's end. 
A detailed summary that supports the rebate calculation will be sent to the Administrators 
and NST.TMStaff@nebraska.gov for proper disbursement. Information is to include, but is 
not limited to, total purchase, total credits, total cash advances, total fraud, total write-offs, 
total activity, large ticket items, transaction count, average transaction size, number of 
accounts, rebate percentage, rebate period, and any other relevant infonnation. The Program 
Administrator and/or his/her designee has the right to request additional information. 

The State reserves the right to review au aspects of rebate for reasonableness and to request 
clarification of any proposal where the rebate component shows significant and unsupported 
deviation from industry standards or in areas where detailed pricing is required. 

Please see U.S. Bank's Rebate Proposal, as well as our Finanda] Proposal, which is packaged 
separately, as requested. 
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Form A 
Bidder Contact Sheet 

Request for Proposal Number 5791 Z1 

Form A should be completed and submitted with each response to this RFP. This is intended to provide the State with 
information on the bidder's name and address, and the specific person(s) who are responsible tor preparation of the 
bidder's response. 

Preparation of Response Contact Information 
Ridder Name: U.S. Bank N acional Association 
Bidder Address: 

901 Marquette Ave., Suite 1800 
Minneapolis, l'vIN .55402 

Contact l't:rson & Titk: L(:slie Massey 

E-mail Address: leslie. massey@usbank.com 

Telephont: Number (Office): 805.591.7255 

Telephone Number (Cellular): 805.904.4454 

rax Number: 612.4%.6490 

Each bidder should also designate a specific contact person who will be responsible for responding to the State if any 
clarifications of the bidder's response should become necessary. This will also be the person who the State contacts 
to set up a presentation/demonstration, if required. 

Communication with the State Contact Jnfonnation 
Didder Name: U.S. Bank National Association 
Bidder Address: 

U.S. Bank Lincoln Tower 
233 South 13th Street, 9th fi'loor 
Lincoln, NE 68508 

Contact Person & Title: Greer Almquist 

E-mail Address: greer.almquist@usbank.com 

Telephone Number (Office): 402.536.5101 

Telephone Number (Cellular): 913.484.6908 

Fax Number: 

-
~ 
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Attachment A 
Request for Proposal Number 5791 21 

Questionnaires 

Bidder Name: U.S. Bank National Association __ ....,;::;~;.;....:=-;.:..;.;......;;.......;;.;;..... ...... -a.a..,..._...;.........,.__;.a...-.......,;_,_ _____ _ 

Bidder should complete all questionnaires provided in this attachment. 

Questionnaires A.1-A.7 are to be included as part of the Functional and Technical Proposal. 

Questionnaire A.1: 

Questionnaire A.2: 

Questionnaire A.3: 

Questionnaire A.4: 

Questionnaire A.5: 

Questionnaire A.6: 

Questionnaire A.7: 

Questionnaire A.8: 

Mandatory Requirements 

Baseline Functional and Technical Requirements 

Baseline Functional and Technical Requirements 
- State Accounting 

Baseline Specific Functional and Technical Requirements 
- Department of Transportation 

Baseline Specific Functional and Technical Requirements 
- University of Nebraska 

Baseline Specific Functional and Technical Requirements 
- Nebraska State Colleges 

Baseline Specific Functional and Technical Requirements 
Group Travel Card Program - University of Nebraska and Nebraska 
State Colleges 

Optional Functional and Technical Requirements 
- University of Nebraska 
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Questionnaire A.1 
Request for Proposal Number 5791 21 

Mandatory Requirements 

Please answer the following six Mandatory Requirements questions with a check mark after the appropriate 
response. Any "No" answer will eliminate the bidder from further evaluations. 

1. Yes _ X_ No Contractor must be an Authorized Issuer of Cards. 

2. Yes _X_ No Contractor must be a financial institution, card-issuing bank, credit card 
company, charge card company, debit card company, or third-party merchant bank capable of 
operating the stale purchasing card program on behalf of the state and those political subdivisions 
that participate in the state contract for such services. (Neb. Rev. Stat. §81-118.02) 

3. Yes _ X_ No Contractor must have a minimum of five (5) years' experience 
providing Purchasing Card services to a program of similar size. 

4. Yes_X_No Contractor must provide EMV chip card technology. 

5. Yes _ X_ No Contractor must agree to meet all federal, state and local laws as 
well as regulations, rules and requirements set forth by the card company/association 
and overseeing industry. 

6. Yes _X_ No Contractor has financial stability to do business with the State of 
Nebraska. (Refer to Section VI. Proposal Instructions, A. Proposal Submission, 2. 
Financial Stability.) 
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Questionnaire A.2 
Request for Proposal Number 5791 21 

Baseline Functional and Technical Requirements 

Each bidder should respond in a detailed manner how the bidder will comply with the following 
statements. If you mark No, please explain why you cannot comply with the requirement in the 
Response or provide an alternate method. 

Req# Functional and Technical Requirements 
-

Card Format and Destgn 

2.1 
Most Purchasing card programs require that cards issued contain no reference to Automatic 
Teller Machine (ATM) machine usage, can the bidder comply? 

Yes _x_ No --
Response: 

U.S. Bank can e,"'1::clude references to ATMs on cards. 

2.2 
The cards shall be branded by a national card company/association. The bidder should detail 
the card branding being offered. 

Response: 

U.S. Bank offers card solutions on the Visa and Mastercard platforms in the U.S., with Visa offerings 
everywhere else. Considered a staple of the commercial card industry, Visa and U.S. Rank have a long standing 
partnership. We are one of the world's largest Visa conunerciaJ card issuers. Through its acceptance, 
convenience, choice and security, Visa offers support that we arc proud to recommend t.o the State. 

2.3 
The bidder should detail the national and international acceptance of its proposed branded 
card products to meet the requirements detailed in this RFP. 

Response: 

U.S. Bank conunercial cards can providt: the State with access to the world's largest acceptance network with 
merchant and cash locations in more than 200 countries and territories. Ow vast worldwide acceptance via the 
Visa network ensures your employees access to goods, servic~s and cash around the globe--climinating the 
need for more costly alternatives (such as petty cash or cash advances) and ensuring that the State captures 
detailed transaction data on every purchase. 

The envelope marked proprietary contains a Visa acceptance matrix which shows the number of accepting 
locations in regions around the world for U.S . .Bank commercial cards. 

Page 3 of 107 



2.4 

Response: 

Card Issuance, Cardholder Enrollment, and Card Maintenance 

The Contractor is required to accommodate mass card enrollment for programs. The bidder 
should detail their process for new card enrollment and issuance for conversion. 

As your current. provider, the State would not need Lo reissue car<l:; tu cun:ent cardholders, saving resources and 
time. W/c have developed r.datiomhips, processes and a d10rough understanding of your business requirements 
that provides significant momenn.tm toward rapid and comprehensive deployment. and ,tchievcment of your 
program objectives. We bdieve that a change in providers would slow progres:; toward these objectives at a 
very high price to the S1.a1.e in critical project aJ:eas. 

lior additional cardholders, political subdivisiom and ongoing issuance, we offer the following options for 
issuance: 

For the initial rollout, a data file is submitted to U.S. Bank of all employees autho.t:ize<l to reccjvc a card. The 
card ordcI takes approximHtdy six lrnsiness days to process. After processing, U.S. Rank mails all cards to 
cardholders direcdy or to tl1e Program 1\dministrator, if rcguircd. 

Ongoing Issuance 
AftcI implememalion, Program Administrators can submit an applicalinn using .i.\ccess Online, or send via fax 
or email. If expedited delivery cards are ot:der.ed via Access Online before 2 p.rn. Cl', tht:y will be processed and 
shipped the same day. For standard delivery, cards will be produced the next day and shipped the <lay aftec 
Post--rollout, we can support file-based uploads for large number of cards and/ or online applications for one .. 
off requests. 

In the United States, we also offer integtation with your I IR system, which allows you to automatically 
synchronize cardholdcr updates on your internal systems, reducing the time and effort rec1uired to manuaUy 
updatt:: cardholders v..i.thin our tools. 
• Renewal-All commercial can.ls in good standing arc automatically reissued eve1:y four years. They arc 

mailed directly to all cardholders prior to the expiration date. 

• Termination-Cardholders and Program 1\dmini:;rrators can tcrminatc card accounts in real-1imt: with.in 
Access Online 

• Lost/Stolen Cards-Cardholders can call the Customer Service CentcI domestically or the Vi:;a 
J\:;sistance Center internationally to repon a card lost ot: stolen and to request emcigcncy replacement 

2.5 The bidder should submit a timeline to convert existing cards to the new program. 

Response: 

As business partners, we share your desite to achieve significant cost saving objectives through your commercial 
card program and other best praclice settlement solutions. We bring the distinct advaniage of knowledge and 
momentum as your current provider and would not need to convert cards, as other providers would, to the 
prcgrnr:-:. 

Th.is understanding of your current pt0gram, gives us the ability to move management supported expansion 
efforts fo1ward very quickly. Establishing a progrnm with a new provider may cause a delay of 12 months in 
achievement of e,-xpansion opportunities to accommodate re-issuance of cards, rcstrncruring of realloc111ion 
capal,ili1ies and valid al:count codes, redevelopment of general led}!.c::r mappers, rev..Titing of training and 
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conm1unicati.on materials, among many other tasks. The loss of momentum from a change in provider will 
affect the State's rebate as well as transactional savings and direct supplier cost reductions. 

2.6 
The Program Administrators or their designees require the ability to self-order new or 
replacement cards from a secure online website, can the bidder comply? Bidder should 
provide screen prints of its online enrollment system to meet this requirement. 

Yes~ No 
Response: 

Program Administrators can submit an application using Access Online, our proprietary system for program 
management. The following screenshots demonstrate the steps in the card issuance process: 

1. Define Product Settings 

Create New Account (D--2 3 4. 

I [Jeluw Prom1r.1 Sr.111110~ 

Pre~$<: l)(OVl(le you• 0<gan;zalion's PJQG<.-SSJng Hle1&1tr,y, beginning WIIII Prcduel ule<XIOO. (i) 
Required Fle!O• (unleu noJe(I as oplfoMIJ 

S.MI • f't,y•lcal Cllld With TIiis t.ccoum? 
Phys~Catd © 
n, 

Cancel 

2. Enter Account Information 

• 
Company 

124H 
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Create New Account 

,~esein,g Hte111rch)' 
~.f1t-U!,MZ.&U 

2 En1e1 ,\ccount Information 

Mln1gtn9 A,count 
····-·~·.--Sll74 

0 Account OWner's Information 

Rcqui~cf FiE':lds (unle~s noted ~s op~on:11) 

FirstName CD 

Social Se<t111ty Numller 

IMlll"11Addrt u (D 
C<xmtzy 

UnllodStlll<S 

AclcfreesLine1 

City 

Emall Adclurs:s 

Show Opllorial Fiekf3 

O Acoounl Details 

Required Field~ cunle-i,.s noted aci opHonAI) 

3 4 

Mantglr\g Attount ID 
01Tt.tl1<17~ 

Mantlglng Account N11'1'H1 
ASCCOOHE CARO ~IIC1 

Ml (Opllonot) LaatName © 

State ZIPCooo 

CydeOay (i) 
$ 

expuetlun O'd!e 

Physical Card Oellvery 

® si.anoara <1~1,e,y: D!llvtry in 5 ~ 7 bu,fnees ~a)", 

·: ) ExpP.Ctll~ tlelNery: The requut mutt be 
submitted end awroved by tt,;OO p.m. cenua1 
TW!e{Mond""f .. Friday)l'.or dellvefyin 1 -~ 

business days. 

Otftvtty Atltfrt11U 

t.1.a.mng AdOl&.$$ lfl AcCOllol o.,,,.,sr'& ln(onn.alion section 

$how OpUorol Flelds 
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lltff'tJI.-Jl\'*"' ..... 1,S~ 

04'.,.,..~<°'• 'D 
Ql<:OCIE ISl{l\l'..:""119 C03"fctHtE:A(4J 

4 . ... 

3. Review Information 

Create New Account 

3 Review lnformat1011 

Define Product Settings 

Product 
One Carel 

f'foceuln9 Hl•rarchy 

4419·13S1-12486 

Managing Account 
............. ".9274 

Enter Account Information 

Account OWne~s lnfomiatlon 

First Nome 

Demotest 

Q 

Edit 

Managing Account ID 

0176927 4 7000 

M&n•glng Account Name 

ABC CO ONE CARO LOC 1 

Phyalcal Card 
No 

E<lit 

Date of Birth 
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Malllng Address 
901 Marquette Ave S 
Minneapolis 
MN 554023205 United States 

Work Phone 
555-555.5555 

Email 

test@usbank.oom 

S0cl1I Security Number 
-.·• .. 0000 

Account Details 

Cycle Day 

5 

Expiration Oat& 

Repertlng Le-.1 

Level 1 

12486 

Level2 

Defeull Accounting CO(le 

GLCOOE(5) 

COST CENTER (4) 
0010 

AIMoriZatlon Limits 

Account Credit Limit 

$1 

u .. Valuas from Managing Account? 

Singls Purchase Limit -Yes 
Velodty Limit • Yes 
Mercnant Aulhorizalion Conrrc!s. Yes 

Cancel 

4. Confirmation 

Level 3 

Save 

Personal Phone 

Addltlonel Phone 

flll(Number 

Account Owner'e Information Commenta 

Specify Valid A=unl Acli•• DatH 

Temporary Authori'zetlon Start Date 

Temporary Authorization End Oat& 

Organization Name 

JOB/PROJECT NUMBER (20) 

Default Accounting Code Commants 

Addltion,I Credtt Llmlla 

Sfngle Purchue Limit 

$0 

VelocityLimtt 

Fire! Flscal Month 
Janua,y 

Authorization Limit Commenta 
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Create New Account 

4 Conf1rmatron 

0 
New account for Demotes! Account has been submitted, 

Job 10 : pvm:Oa1225k 

Exit Create New 

2.7 

The Contractor's online card enrollment system shall capture at a minimum, the following 
information: cardholders name, address. city, state, zip code, business phone number, 
alternate phone number, agency/department name. agency business unit coding/cost center, 
identification number (i.e., currently employee ID#), card blocking strategy, monthly credit limit, 
and single purchase limit. Can the bidder comply by providing all the information listed above? 

Yes _x_ No 
Response: 

Program Administrators can set up and maintain new <.:ardholder accounts using Access Online. The setup 
procedure requires Program Adm.iti.istrators to enter data about the cardholder, including: 

Demographics 
Required demographic information: 
• .b'irst name, lasL name 
• Social Security Number-if contingent or joint and several liability 
• Address line 1, city, state, ZIP /postal code, country 
• Work phone 

Optional demographic information: 
• Date of birth 
• 
• 
• 
• 
• 

Optional 1 to 1 S alpha/ numeric character fidd (often times used for Employee ID #) 
Optional 2 to 15 alpha/ numeric character field 
Address Line 2 
Home phone 
Alternate phune 

• Fax 
• Email address 

Account Information 
Required account information: 
• Hierarchy 
• Plastic selection 

Page 9 of 107 



Optional account information: 
• Hierarchy levels; division and department 
• Organization name to be embossed on the second line uf plastic, beneath cardholder name 
• Temporary authorization start/ end dates----'.1.llows for rhe ac1.;ount cteator to assign the start/ end of the 

functionality of the account (for temporary or infrequently used cards) 
• Reporting levels, if different from standard account hierarchy 

Default Accounting Code 
Required information: 
• Default accounting code 

Authorization Limits 
Required authorization limit information: 
• Credit limit 

Optional authorization limit information: 
• Single purchase limit-for purchasing cards 
• Merchant authorizarion 1.:ontrob-this is not rc<piircd as the controls can be defaulte<l from the 

parent/ managing account 
• Vdocity limits----11.ssigning limits for daily, cycle, monthly, quarterly, yearly 

2.8 

Response: 

Bidder should detail any other fields in the enrollment system available for use (other than those 
requested in 2. 7 above), the purpose of the field, and if it is a required field in the Contractor's 
enrollment svstem. 

Additionally, there are five custom fields available in Access Online that can be configured by the customer­
fiel<l name, required/not required, alpha/alpha numeric, field length o.r. <lrop down list. Please also sec the 
additional required an<l optional .fidds in the response above, which includes demographics, account 
information, default accounting co<les and authorization limits. 

2.9 The State prefers delivery of newly issued cards within 3 business days following cardholder 
enrollment by the Administrator. can the bidder comply? 

Yes _x._ No_ 
Response: 

The State cunently has two day shipping, with cards received three days after the application is created in 
Access Online. 

2.10 

Response: 

The bidder should explain any and all of its manual intervention in the card issuance or 
reissuance process. The bidder should detail the quality controls used by the Contractor to 
ensure cards are issued accurately. 

Our third party vendor completes quality checks throughout the embossing process to ensure quality of cards 
and accuracy of embossing and packaging. 
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Random samples of cards are pulled from the production line every day throughout the embossing process. The 
card samples are pulled to ensure the following components: 
• Embossing accuracy 

• /\ccount number and expira1ion date match 
• Name Linc 1 and Name J.ine 2 match 
• · fipping color accuracy and quality 
• CVV value match and clarity 
• Overall embossing quality-lines are straight, no missing tipping 
• Card carriers are scanned for data match to card 
• Magnetic stripe and chip data accuracy and functionality 
• Ultra-graphic logos (if applicable) a.re verified for image accuracy and quality 

This process is dune eve1y day and logged by the Quality Assurance team at our vendor. 

2.11 
The Contractor may not deny card issuance to any cardholder approved by the card programs 
for set up, unless required by Federal or State law or a card company/association age 
restriction. Can the bidder comply? 

Yes J__ No __ 
Response: 

All employees for whom the State submits an application will receive a card. 

2.12 
The Contractor may not require or complete a credit line approval process or perform a credit 
check on an employee or an entity participating in any program. Can the bidder comply? 

Yes~ No __ 
Response: 

U.S. Hank does not perform any pr.e-issuance credit checks on employee cardholders, except for contingent 
liability card applicants. The rt:sult of the credit check does not determine if we will issue a card but instead 
hdps determine the credit limit that will be issued to the applicant. 

U.S. Bank will work with the State to establish a credit limit that allows the State the flexibility tu meet your 
business needs without exposing either the bank or the State to substantial financial risk. U.S. Rank will 
establish a maximum extension of credit for each type of card based upon its analysis of the State's financial 
statements and other pertinent information as required by applicable federal lending laws, banking rules and 
regulations, and U.S. Bank's credit policy. The State can establish exception limits on a case-by-case basis to 
specific cardholders with more generous or restrictive limits. J .imits can be changed in .Access Online or by 
contacting the Account Coordinator team. 

Participating entities operating under a pucicipating entity addendum, consistent with the current program 
structure today, will be subject to a credit worthiness review. The State has the flexibility of proceeding with 
these entities under a participation addendwn where these participating entities would not be subject to a credit 
review and the liability of the program will reside with the State. 

2.13 
The bidder should detail their ability/process to detect, investigate, notify card programs, and/or 
deter duplicate card issuances. 
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Response: 

The Program Administralor will be able to see in the Access Online .Account List Report if there are duplicate 
cards issued for a cardholdcr. In the report, the car.c.lholdcr name will appear twice and the last four digits on 
the account numbers will be different. 

2.14 

Response: 

On occasion, card programs may require two or more cards to be issued for the same 
cardholder for accounting purposes. The bidder should address how it identifies legitimate 
requests for duplicate cards for the same cardholder. 

We are able to provide two cards for the same cardhol<ler by setting up cards wi1h different accow1t numbers. 
The State will have control to set-up accounts as needed. 

2.15 

Response: 

The card programs require that issued cards be mailed directly to the Program Administrators 
or his/her designee via expedited delivery. The bidder should include a description and flow 
chart of the card distribution process including issuance timeframes. 

After processing the card order, U.S. Bank can mail all cards to the Program Administrator, if required. The 
following description .includes the timcframe for card delive.ry based on the shipping method. 

The State currently has two day shipping, with cards received three days after the application is created in 
Access Online. 

If expedited delivery earth are oJ:dere<l via Access Online before 2 p.m. CT, they will be processed and shipped 
the same day. 

For standard <ldivery, cards will be produced the next <lay and shipped the day after. Post-roll.out, we can 
support file-based uploads for large number of cards and/or online applications for one-off requests. 

2.16 

The card programs require the ability to customize the card carrier information mailed along 
with issued cards. The card programs understand that certain language is required on the card 
carriers by the card companies. The card programs shall exclude language pertaining to 
interest rates, statement billing, and on-line account access. Industry-related pamphlets are 
not to be included. Can the bidder comply? 

Yes _x_ No __ 
Response: 

U.S. Bank is able to customize some of the verbiage on carrier inserts, but we cannot exclude industry related 
pamphlets such as the Visa Guide to Benefits brochures or certain required messages on the carriers. 

Per the State's request, we currently have turned off inserts foJ: some of the State.'s prog.i:ams with an agreement 
that the inserts are posted onli.nc for cardholder's to a<.:cess as needed. 

2.17 The bidder should detail, in vears, how often cards are reissued . 
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Response: 

.i\11 commercial cards in good stan<ling are automatically reissued every four years. 

2.18 I Can the bidder mail reissued cards directly and securely to the Program Administrator? 

Yes ---L No - -
Response: 

We currently and can continue to mail cards directly to the Program Administrator. 

2.19 I The bidder should detail advance timing of card re issuance prior to original expiration. 

Response: 

AU commercial cards in good standing are automatically reissued every four years. They are produced at least 
four weeks prior to the expiration date and mailed approximately four weeb prior to the expiration date. 

2.20 I Can the bidder allow the Program Administrators to activate reissued and new cards? 

Yes ~ No --
Response: 

Program Administrators arc able to work with our Account Coordinators to activate multiple accounts. 111e 
Program Administrator woul<l send the Account Coordinator the account list an<l the Ac.:count Coordinator 
would submit a request to activate the accounts and generate PIN mailers to be processed after the 
acuvation. PINs take 7-10 <lays to arrive, whereas the self-activation process completed by the cardholdcr 
would mean the car<lholder has a PIN right away. 

The best practice is for a cardholder to activate their own account, which allows them to self-select their PIN. 

2.21 I Can the Program Administrator reserve the right to require certain reissued cards be issued 
with original expiration date? 

Yes _L_ No --
Response: 

When a card is replaced <lue to a Lost or stolen situation, it retains the original expiration date. 

2.22 
I The bidder should detail its notification policies and procedures for lost. stolen, or fraud card 

status changes on an account. 

Response: 

Unusual spending is tracked tluough tl1e U.S. Bank Fraud Department. t\ fraud representative will attempt to 
contact the cardholder to verify any suspicious activity. The option also exists for the cardholder to sign up for 
fraud akrts which can eitl1cr be received via text message or email. The Fraud Department also smds a daily 
report of suspicious activity to your Account Coordinator, who will contact the State if fraud is suspected. 
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In addition, Access Online allows Program Administrators to schedule customized reports to lrack their. own 
criteria, including: 
• Transactions above a specified amount. 
• Specific mt:rchants or Merchant Category Codes for audit put:poses 
• Specific cardholders 
• Merchant volumes for negotiation purposes 
• Ry type of merchant, for compliance to preferred merchant list 

U.S. Bank employs <lellicated teams of analysts who constantly monitor fraud and misuse trends. The analysts 
create fraud rules for the poiot of sale or monitor a transaction after it has occurred. Rules at the point of sale 
are set to decline based on the fraud risk of the transaction. The monitoring rules may queue an account for 
review after the transaction has been approved or declined at the point of sale. 

When fraud is suspected and the account is queued for review, our team will attempt to call the cardholder via 
the phone numbers listed on the account to confirm the validity of the transaction(s) and a temporary block 
status may be applied to the acc;ount to prohibit further charging activity. Another contact option would be text 
or email alerts, should the cat<lbol<ler choose to enroll. Once contact is made and validity confirmed, the block 
is removed. If the cardholder has not contacted U.S. llank before the end of the bminess day, the account will 
appea.c on a report that the Account Coordinators will receive the following day. They will send an email to the 
Program Administrator to advise that the account needs to have activity confirmed by the cardhol<ler. 

2.23 I How are the cardholder and administrator notified of fraud attempts? 

Response: 

U.S. Bank employs dedicatt:d tea.ms of analysts who constantly monitor fraud an<l misuse trends. \Vhen an 
account is believed to be compromised, our. fraud team makes direct contact with the affected cardholder by 
phone to confirm the validity of the transaction(s). ff th.e cardholder cannot be reached, a refer.r.al status will be 
placed on the account and an electronic notice is sent to tht: U.S. Bank Acconnt Coordinator team. J\n Account 
Coordinator will then contact the State Program Administrator to alert and direct the cardholder to verify the:: 
transacti.on(s) directly with the fraud group. The option also exists for the cardholdcr to sign up for fraud alerts 
which can either be received via text message or email. 

U.S. Rank will establish the State's program with specific controls that you design to limit and prc::vent misuse 
tluough the use of spending limits and MCC blocking. In addition, J\ct:ess Online provides a suite of reporting 
that will help your organization monitor transaction trends. 

2.24 I The bidder should detail the process and timeline of card reissuance due to lost/stolen or fraud . 

Response: 

When a replacement card is required, the cardholder calls the Customer Service Center domestically or tht: Visa 
Assistance Center inttrnationally to report a card lost or stolen and request emergency replacement. 'lb.ere are 
no replacement fees for standard delivery of the card repbcement and neither the State nor the cardholder is 
responsible for fraudulent charges made to the promptly reported lost or stokn card. If expedited delivery 
cards arc ordered before 2p.m. C'J', they will be processed and shipped the same day. ror standard delivery, 
cards will be produced the next day and shipped the day after. When a card is replaced due to a lost or stolen 
situation, it retains the original expiration date. 
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Our cardholders' convenience and safety is of utmost importance to us, which i~ why U.S. Hank Customer 
Service Representatives and Assistance Center Representatives have the ability to make arrangements for an 
emergency cash advance and hotel room booking, as necessary, until the replacement (.:ard arrives. 

2.25 

Response: 

The bidder should detail their ability to set up an account without issuance of plastic (e.g., 
Virtual Accounts). Describe the set up process, stipulations, timing and means of providing 
account information to the Program Administrator. 

A ghost or virtual card account is generated without plastic. The account can be on file at the supplier as a 
payment method when taking phone or<lers or assigned to an employee dcsigncc of an organization to use for 
making purchases for a specific area, project, department, etc. Ghost accounts are effective in facilitating 
purchases when numerous buye.t:s in an organi:t.ation have procurement needs; however, their spend volume 
and/ or frequency don't justify issuing them their own individual purchasing c:u:ds. 

Ghost accounts can also be used in situations when individual purchasing cards do not add value, such as 
eProcurcmcnt, or Enterprise Resource Planning (ERP) purchase mo<lule integrations (e.g. Ariba, Oracle, or 
SAP), where the online software houses the accounts, assists in directing purchases toward preferred suppliers 
and imposes limits, and accountability on the buyer. 

Supplier Accounts 
We can also set up accounts in which key suppliers ru:e assigned a central account for employees to charge 
pur.chases exclusively at that supplier. Other suppliers registered by their acquircr in the same merchant 
category code (MCC) could then be blocked from individual accounts to discourage spending at competing 
suppliers. 

There is no additional cost for ghost or supplier accoW1ts; these accounts provide all the same spending 
controls (e.g., MCC blocking, monthly spend limits, single purchase limits, velocity monitoring) available for 
traditional purchasing card accounts. 

U.S. Bank Access® Online Virtual Pay Accounts 
U.S. Bank .Access® Online Virtual Pay is an innovative Virtual Payment solution that combines the control and 
automation of client purchasing and payables systems with the simplified payment and rebate opportunity of 
virtual cards. Virtual Pay extends the value of purchasing card programs by further automating your Accounts 
Payable payment processes, replacing traditional paper check payments with car<.lless U.S. Bank virtual 
accounts. 

Virtual Pay allows you to use your current business practices, which may include processing purchase orders, 
receipts, approvals, coding and invoices in your system. Once approved, payments are ready for processing. 
State prov.ides these payments to U.S. Bank via a file, onlioe form or through an API. We then use one or a 
combination of the options below, depending oo supplier preference, to accommodate payment to your 
suppliers: 

State-Initiated Payments (Straight-Through Processing) 
• FW1<ls are automatically deposited into a merchant bank account less interchange 
• U.S. Bank provides ret:onciliation functionality in our tools to automatically mat.ch processed supplier 

payment transactions with your autl10ri2ed payments 

Supplier-Initiated Payments 
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• 

• 

• 

Single-Use Accounts-Unique account numbers are assigned to each approved payment transaction; 
users have the ability to request and access a virtual account on their mobile device 
Pre-authorized Limit Accounts-We dynamically raise credit limits on supplier-dedicated cards fr.om 
zero to the amount of the payment appearing on the approved payment file 

In a typical pull scenario, and a conunon payment approach, the State sends U.S. Bank a payment file, we 
st:tup a virtual card and send the notification as well as instructions to the supplier to process the payment. 
The supplier then uses the single-use account or pre-authotize<l limit virtual account to process the 
payment. 

Virtual Pay can accommodate both supplier-initiated and buyer-initiated payments without the need for 
separate file integration. 

State-Initiated Payments Process Flow 

We will send an email notification to the app.topriate supplier that communicates the virtual account payment 
information, remittance advice for payment application and your contact information for supplier questions 
an<l concerns. Optionally, email notifications may also be sent to State-<le::.ignate<l contacts for confirmation of 
payment availability to the suppliers. Suppliers receiving email notifications then process the virtual car<l to 
receive their payment. 

We currently have more than 60,000 suppliers participating in Virtual Pay and is growing on a daily basis. fi'rom 
a supplier perspective, Virtual Pay does not <liffer in any appreciable way from a traditional purchasing card 
solution. Suppliers currently accepting commercial cards are not required to implement any new technology or 
ausuru any additional fees to participate in the Virtual Pay program. 

U.S. Bank also provides supplier cnablcmcnt support. We will provide you with templates to communicate 
payment method changes tu your suppliers or, based on the wishes of the State, we will contact supp.liers on 
your behalf al no e:xlra cost to you. These processes have proven effective with quickly converting other 
payment methods to Pre-Authorized Limits and Single-Use Accounts, and allow you to steadily grow your 
Virtual Pay program. 

The primary advantage of the Virtual Pay program is that it requires very few changes to existing business 
processes. The State has the ability to use all current controls and processes to genetate supplier payments. 
Ln lernencin the i:o ram icall re uires onl , a minor ad· ustmenl to accountin , entries similar tu a 
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traditional purchasing card program) to create, clear, offset or suspend accounts related to Virtual Pay 
transactions. The State sends a payment instruction file lo U.S. Bank and can receive an inbound file for 
automated r.econciliati.on purposes. 

Benefits 
Virtual Pay provides significant benefits for the State, including: 
• Incrcasc:<l controls through single use: accounts and authorization controls 
• Extended Days Payable Outstanding 
• Reduced costs for the State by eliminating checks 
• Increased savings for the State by using a s treamli.ne<l automated reconciliation process 
• Potential for additional rebate 

In addition, your suppliers will benefit by: 
• Reduced Days Sales Outstanding 
• Receives payment typically within 48 hours of processed payment 
• Automated payment reconciliation 

2.26 

Response: 

The bidder should identify all parameters necessary for enrollment (including default 
parameters). The bidder should detail how parameters are created, identified, maintained, 
managed. and ultimately discussed with the Program Administrator. 

U.S. Bank has the advantage of being both an issuer and acquircr and has the resomces and expertise to 
proactivdy help your suppliers become enabled to accept commercial cards. U.S. Rank can work with you to 
develop and execute a stratq,,y tu enable suppliers. For more than 40 years, U.S. Bank has specialized i11 
developing flexible and cost-effective electronic payment processing solutions to help supplic:r.s grow their 
businesses. U.S. Rank proposes the followi.ng strategy with regards to maximizing the potential of the program 
from a men.:hant enablcmcnt perspective. 

Locator and Matching Services 
U.S. Bank offers two services to assist in supplier man3t,rement services. The Visa supplier Locator service is a 
resource for locating merchants/suppliers that accept the U.S. Bank card, and the matching service can idc:ntify 
your c:xisting suppliers that already accc:pt Visa conunercial payment products. 

Accounts Payable Analysis Tool- U.S. Program 
The U.S. Bank Accounts Payable (A/P) Analysis Tool is for the U.S. program and identifies spending patterns 
and process savings opportunities. The A/P Analysis Tool provides visibility into hard an<l soft dollar savings; 
implements industr.y best practices and lowers c:xpenses in conuncrcial card programs. The results identify 
opportunities that support strategic sourcing, compliance and vendor managctnent initiatives when a 
conunercial card program is first introduced. 

Clients also receive in-depth spend analysis as pa.rt of our comprehensive: strategic account management 
services. This analysis is offered at no cost and allows our clients to leverage the resources and vast client and 
best-practice experience of U.S. Rank's Relationship Managers. 

Your U.S. Bank Rdationship Manager, Paul Ericksen, can work with the State to target kc:y suppliers. This 
strategy is referrc:d to as Supplier Management. 
• Conduct an accounts payable analysis on the your vendor payables system 
• Identify those suppliers that accept credit cards as a form of payment 
• Review the analysis with procurement to identify those suppliers where a direct relationship is required. 

These suppliers mav include capital expenditures, one time suppliers or. suppliers that provide unique 
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• 

• 
• 
• 
• 

goods or services, in which case lhey may dictate payment terms. Suppliers that fall into these categories 
a.re removed from list. 
Provide further analysis of spen<l by corrunodity grouping with goal of targeting spe1;ific commodities for 
supplier consolidation. 
Collect up-to-<late supplier contact information 
Implement change in policy 
Commence supplier onboarding plan an<l <lr.ivt. spend to key targeted suppliers 
Our par.tnership with you can identify suppliers thal are reluctant to accept the card versus a paper-based 
invoice program. We will work with you on a supplier engagement strategy to help them analyze their 
payment acceptance and then la.y out a business case to accept the ca.td. 

Supplier Enablement and Recruitment 
Our merchant account support function for North America an<l Europe is provided in-house by Elavon Inc. 
("Elavon"), a wholly-owned subsidiary of U.S. Bank. Elavon, as the acquirer, is the entity responsible for 
processing payment transactions and will be the contracting entily for such services. To ensure wide supplier 
participation in yom commercial card program, a U.S. Bank Payment Solutions Consultant will assist in 
bringing your supplier base to full Visa capability. Our recrnitment and implementation cycle consists of five 
phases: benefits presentation, account setup, implementation, training, and support. 

'I 'he steps to targt.t those suppliers presently not accepting credit ca.r.ds as a form of payment include: 
With the State's involvement, we will create a forum for introducing the program to this target group 
A U.S. Bank Payment Solutions Consultant will follow up with attendees about enrolling them in the program 
!he State ~upports an en<lorsement letter campaign identifying your payment initiatives and requesting supplier 
support of the 1;;ml pr.ob>ram (Our experience has shown a series of follow-up endorsement letters significantly 
reduces the lime it takes to enroll existing suppliers in the program) 
U.S. Rank providt:s monthly updates on success of enrollment efforts 

The steps to targel new supplie.r.s for participation in the program include: 
• U.S. 13ank provides web address for cardholders to identify new suppliers to rccrnit 
• the Srale provides an endorsement letter identifying your payment initiatives and requesting supplier 

support of program (Our experience has shown the endorsement letter ~.ibrni.ficantly reduces the time it 
takes to sign up a new supplier, an<l increases the odds of a supplier participating in the program) 

• U.S. Bank acknowledges receipt of lead within two business days of submission 
• i\ U.S. Bank Vayment Solutions Consultant follows up with supplier within five business days of receipt of 

lead 
• 

• 

• 

Once the U.S. Bank Paymenl Solutions Consultant receives the completed merchant application, it will 
take approximately four to seven days lo get the merchant account approved and set up in our system 
Once the supplier's merchant account is ready to process, the supplier will speak to one of our training 
representatives for a hrief activation and training session performed at the merchant's convenience, so they 
may continue to service customers without intcrrnpcion 
U.S. Bank Payment Solutions Consultant and Rdationship Manager team will provide the State with a 
quarterly report on supplier leads and enrollment 

Merchant Enrollment 
A U.S. Bank Payment Solutions Consultant will send all of your interested supplier~ merchant account setup 
ma tcrials, which include: 
• Discount rate and equipment or software cost~ 
• New merchant application and service agreement 
• Request for business clarification 
• Request for voi<lcd check for demand deposit account number (DDA) and routing number 
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Once a supplier completes the account sentp package, we submit the merchant application to our operations 
center for processing, where our credit underwriting specialists will review the information provided, pei:form 
the necessary analy:.;.is, and approve or decline the application. We will contact the supplier within 24 to 72 
hours if we require additional information. 

Once we appwve 1he credit application, the supplier's merchant account will be established and entered into 
our systems. Our deployment team will prepare any equipment or software for shipment oJ: progranuning, and 
your supplier will rccc.ive their package within two-to-five days. Tnside the package, suppliers will fu1d a Getting 
Started Kit which contains a packing list, Merchant Identification number (MID), support materials and 
training information. 

After the supplier calls the training nwnber provided .in the Getting Started Kit, they will speak to one of our 
r.epresentativcs for a brief training session. The session will cover credit card processing, set-up and usage 
instructions for their processing terminal or software solution and a description of additional informational 
resources available to the supplier. 

Training session agenda: 
• V crification of equipment receipt 
• Verification of deployment kit materials (cords, cables, lraining collateral) 
• Merchant training on services (Visa, .Electronic Gift Card, Electronic Check Services) 
• Terminal Downloads for adding additional services 
• Terminal training on basic functions such as sales, credits, voids, forces, reports and settlement 

If we do not hear frum the supplier after sending the Getting Started Kit, we will contact them to schedule a 
session. All work is performed at the merchant's (:onveniencc, so they may continue to service customers 
without interruption. T mme:d.iatcly after training, the supplier becomes fully capable and is ready to process 
transactions. 

Om end-to-end service offer.ing enahles supplier mer.chants to take instant and full advantage of the U.S. Bank 
payments solution. 

U.S. Bank's payment processing solutions pass commercial payment transaction data for interchange 
qualification so that your merchants qualify at the lowest possible rates. Your Payment Solutions Consultant 
will work with your suppliers proactivdy to address Visa Ope.rating Regulations pertaining to their business and 
the card processing program. 

2.27 

Response: 

Bidder should describe the process and timing of modifying, adding and/or restricting Merchant 
Category Code (MCC) access. The card programs require the ability to make single MCC 
modifications at the account level. The card programs require temporary or permanent real 
time changes. The bidder should indicate its ability to accommodate these requirements. 

All controls can be set down to the individual cardholdcr level and can be modified on an ongoing basis in real 
time. 

Merchant Category Code (MCC) Blocking 
To prevent purchases of specific conunodicies and :.;ervices, we will block the MCCs that represent these ikms. 
We: c:in e:stahlish universal MCC blocking for uniformity across all cards, or set unique limits at the cardholder 
level. We can also set up MCC Group blocking consisting of a cluster of MCCs. We recommend that you 
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choose blocking that. fits the :;pending requirements for !he majority of your cardholders, and only use 
car.dholdcr blocking on an exception bas.is. 

2.28 

Response: 

Bidder should describe their options to control (decline/authorize) card transactions. Controls 
may include, but are not limited to the following: 
1. Merchant Category Codes (MCC) 
2. Standard Industry Classification Codes (SIC) 
3. North American Industry Classification System (NAJCS) 
4. National Institute of Governmental Purchasing Code (NIGP} 
5. Unique merchant identification number. 

'!'he State will have the ficxibility to establish prec.ktcnnined spending and transaction limits on each card, 
eliminating the need for requisition and purchase order. approvals while enhancing security. 

All controls can be set down to the individual cardholder level and can be modified on an ongoing basis. Some 
of the control features we provide include: 
• MCC Blocking 
• V docity Monitoring 
• Cardholder Single-Purchase Limit 
• C:ardholder Monthly Spending Limit 
• ATM Blocking 
• Pre-Determined Expiration Dates 
• Dedin.ing Balance Capabilities (North Ame.tica only) 
• Account Maintenance Effective Dating (temporary an<l future adjustments) 

Your Program Administralors can request changes to any of the above c.:ontruls at any time using U.S. Bank 
;\(;c.:e:;s Online or by contacting cuslorner st:rvi.ce. As we offer MCC: conLrols, we rnn help the State match the 
corresponding MCC code from the original SIC, NA.ICS or NIGP if needed. Changes affecting a large number 
of cardholders can be processed more efficiently by requesting the changes through your 1\ccount Coordinator. 
team. 

2.29 

Response: 

Bidder should describe the ability/process to block/restrict specific merchants and/or specific 
items. 

The Stale can restri<:t mer.chant/industry access by MCC at the department or cardholder level. Ovt:r out: 10-
ycar relationship, we have devdope<l an extensive network of MCC templates to fit the State's needs. In 
addition, a ghost or supplier account could be established specifically for designated department pun.:hases. 

Ghost Accounts 
1\ ghost or virtual card account is generated without plastic. The account can be on file at the supplier as a 
payment method when taking phone orders or assigned to ao employee designee of an organiz,ttion to use for 
making purchases for a specific area, project, department., etc. Ghost accounts are effeclive in facilitating 
purchases when nume.r.ous buyers in an organ.izarion have procurement needs, however, their spend volwne 
and or frequency don't ju:;tify issuing them their own individual purchasing cards. 

Ghost accounts can also be used in situations when .individual purchasing catds don't add value, such as 
eProcu.te.ment or ERP purchase module integrations (e.g. Ariba, Oracle or SJ\P), where the onlinc software 
houses the accounts, assists in directing purchases toward preferred suppliers and imposes limits, and 
accountability on the buyer. 
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Supplier Accounts 
U.S. Bank can also set up a<.:counts in which key supplit:rs are assigned a central account for employees to 
charge purchases exclusively at. that supplier. Other suppliers registered by their acquirer in fhe same MCC 
could then be blocked from individual accounts to discourage spending at comptting suppliers. 

There is no additional cost for ghost or supplier accounts; these accounts provide all the same spending 
controls (e.g. mer.chant category blocking, monthly spend limits, single purchase limits, velocity monitoring) 
available for traditional purchasing card accounts. 

2.30 

The Program Administrator or his/her designee requires the ability to make real-time, on-line 
changes to an account. These changes include, but are not limited to billing address, 
department name, phone numbers, cost object code, business unit, personnel identification 
number, employment termination or non-renewal. Bidder should detail supporting controls and 
timing from change request to enforcement. 

Response: 

The following items can be changed or added by the Program Administrator via Acces~ Online, in real-time: 

• 

• 

• 

• 

• 

Limits/Cash Access-Adjust total cn:dit limit., adjust single purchasing limit, add cash withdrawal access 
or remove cash withdrawal access., if cash is available on program 
Demographic Informarion-AJter address, phone, alternate phone, en:iail and two optional fields for 
employee TD or other 
Reporting Hierarchy-Move cardholders within the repur.ring or processing hierarchy; some hierarchy 
changes arc queued up to take place the day after cycle for hilling purposes, rather than in real-time 
Account Setup/Cancel and Card Ordcr-Sc:t up new accounts and order ca.r<l~, enter desired 
embossing kxt, cancel accounts and reop<::n previously cancelled accounts 
MCC Group Changes-Alter MCC groups assigned as "open" or "closed" on an account within the 
limits established by the organization (corporate liability only) 

Other conttols can be changed upon requ<::st through the Account Coor.dinator team and will typically take 
effrct the next day. Overarching changes would be made through your Relationship Manager. 

Account Maintenance Effective Dating 
Access Onlint also offers an account maintenance effective dating feature allows entitled users the ability to 
define effoctive dates for temporary and future permanent account maintenance requests. Account maintenance 
t:ffective dating eliminates the need to track temporary changes with hand written notes and ticlder files. You 
will gain more control of your card accounts by controlling when a maintenance request is updated. 

Users may use effective dating to change the following information for an account: 
• Demographic Information-Address, phone, fax, email and two optional fields 
• Account Infonnation-Organi:r.ation name, department name, etc. 
• Default Accounting Code-Temporary change for an employee working on a project for. another 

department, or future per.manent change for an employee who is moving to a different department, for 
example 

• Authorization limits-Credit limits, single purchase limits and vcloc.ity Limits 

To set a temporary change, tl1e user must enter the start and end dates for the change to de.fine tl1e timeframe it 
is effective. To set a future permanent change, the user. enters the start date, but leaves the end date blank. The 
screen shot below illustrates the user-friendly effective dating screen for authorization limits. 
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2.31 
The bidder should detail their process and procedures to enforce MCC codes upon card 
activation. The bidder should detail their process to monitor MCC parameters to verify only 
legitimate transactions are allowed on accounts. 

Response: 

To prevent purchases of specific commodities and services, we will block the MCCs that represent these items. 
When an "NICC is declined for a cardholder, the Program Administrator will be able to see in Access Online the 
time of the block and the specific MCC which was blocked. 

In the area of reporting, U.S. Bank offers a suite of reports that may be run in a stan<lar<l format or customized 
by the S1at.e according to their requirements. Exception r.eporting may be generated by creating a series of 
queries that compare actual performance lo desite::<l results. 

Program Administrators can schedule customized reports to track their own criteria, including: 
• Transactions above a specified amount. 
• Specific merchants or MCCs for audit purposes 
• Specific cardholders 
• Merchant volwncs for negotiation purposes 
• By type of merchant, for compliance to preferred merchant list 

A<lditi.onally, Program Management Reports enables the State to support general program management 
activities and monitor company policy compliance. Program performance indic.:ators can highlight important 
trends that our clients can use to proaccively manage their accounts. Program Administrators gain access to 
information on ever t e of account accivi 
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Hnancial Management Reports allows the State to access transaction management activity information. These 
reports can be used to determine if cardholders are properly managing their accounri; an<l em;ure that expenses 
a.i:e being assigned to the proper cost centets. 

2.32 

Response: 

The card programs require the Program Administrator to modify account limits, both temporary 
and permanent, within an on-line system. The bidder should detail its accommodation of this 
requirement and how soon those changes are enforced. Examples of on-line changes would 
be monthly limits, strategy changes, override, credit limit changes, blocking strategy changes, 
demographics. 

The following items can be changed or added by the Program Admi.ti.istrator via Access Online, in real-time: 

• Limits/Cash Access-Adjust total credit limit, adjust single purchasing limit, a<l<l cash withdrawal access 
or remove cash withdrawal access, if cash is available on program 

• Demographic Information-./\ lter address, phone, alternate phone, email and two optional fields for 
employee ID or other 

• Reporting Hierarchy-Move cardholders within the reporting or processing hierarchy; some hierarchy 
changes a.re queued up Lo take place the day after cyde for billing purposes, rather than in real-time 

• Account Setup/Cancel and Card Order-Set up new accounts and order cards, enter desired 
embossing text, cancel accounts and reopen previously cancelled accounts 

• MCC Group Changes-Alter MCC groups assigned as "open" or "closed" on an account within the 
limits established by the organization (corporate liability only) 

With effective dating, entitled users have the ability to define effective dates fur temporary and future 
permanent account maintenance requesls. Account maintenance effective dating eliminates the need to track 
temporary changes with hand written notes and tickler files. You will gain more control of your card accounts 
by controlling when a maintenance request is updated. 

The controls listed above can be changed in real time and additional controls can be changed upon request 
Lhrough the Account Coordinator team and will typically take effect the next day. Overarching changes would 
be made through your Relationship Manager. 

2.33 

Response: 

The bidder should detail the process of varied card program set up. If bidder offers varied 
programs, will enrollment occur through the same website? The bidder should detail their 
quality assurance process to ensure cards are issued with correct plastic appropriate for that 
card oroaram. 

Yes. Our proprietary system for program management and .reporting provides the backbone for our 
commercial payment solutions and would include enrollmenl for all of your card programs. 

Quality Assurance 
U.S. Bank mai.ntains an enterprise-wide quality assw:ance plan. Our effective quality assurance and testing 
policies and procedures actively prevent disruption to the State's card program. All system changes go through 
thorough testing and strict change control procedwes. 

Card production rules arc in place that only allow the program specific cards to be applied to an agent in a 
specific bank. For example, there are controls Lhat would not allow a purchasing card plastic to be used in a 
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corporate card bank. 'l 'he plastics ate <le fined at the agent level rather than account level which allows for better 
control of the entire agent plastic needs. 

2.34 What is the process for expediting card issuance for new or replacement cards? What is the 
turnaround time? Can expedited card delivery be redirected? 

Response: 

If expedited delivery cards are ordered via Access Online before 2 p.m. CT, they will be processed and shipped 
the same day. Cards can also be ordered through your Account Coordinator or Customec Service. Cards may 
be shipped to an alternate address. The State currently has tw·o day shipping with the card received three <lays 
after the application is created in Access Online. 

2.35 The bidder should detail memo functionality within their online system available to the Program 
Administrators and to the Contractor. 

Response: 

Access Online allows users to enter comments on Access Online Accmmt Setup and Maintenance, Transaction 
Management and Order Management. These com1rn:nts include date and time stamps of when the comments 
were made, as well a5 the User ID of who made the comment. These comments arc stored in the system for six 
years online and 15 yea.t:s offline and arc available in their respective areas and reporting. 

2.36 The bidder should detail the ability of Program staff to view Contractor notations on an account 
housed in the Contractor's online solutions. 

Response: 

We <lo not use Contractors to administer the pr.o1,>ram. U.S. Bank notations are not visible unless an internal 
employee makes a comments using the various comment fields in Access Online. 

2.37 The bidder should detail its card stock management process in preparation for new card and 
card re-issuance. 

Response: 

As the State has a current progt:am with U.S. Bank, the implementation steps would not need to be completed . 
.b'or new clients, implementation numbers are requeskd for a new client and if the plastic requested is a custom 
card design specific to the client, the initial order of plastics would be for the amount of cards needed specifically 
for the implementatiun. The client is asked to provide their estimated usage in the first 12 months after 
implementation. That amount is added to the initial order. For the first three months after full implementation, 
monthly usage is monitored to ensure the 12 months quoted is still on track. Any spikes in usage arc reviewed 
and if inventory levels reach a 6 month remaining level, subsequent orders are placed to replenish stock. 

Reissue forecasting is completed each month and inventory orders are placed as needed to supplement stock for 
upcoming reissues as deemed necessary. Inventory levels are always maintained at a minimwn of six months of 
inventory based on historical usage. 

2.38 The bidder should detail its ability to issue cards with higher limits as outlined in Attachment 
D. 

Response: 

The State will have flexibility to set and maintain individual credit limits directly in the Access Online tool. 
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I 
Card Acceptance 

2.39 
Can the card accommodate in-store, internet, fax, mail order, and over-the phone transactions 
without any exceptions? 

Yes ~X~ No ~ _ 
Response: 

Y cs. U.S. Dank cards can acconunodate .in-store, internet, fax, mail or<ler and over the phone transactions, as 
long as the MCC is not restricted. 

2.40 
Bidder should detail all volume and spending limits placed on the cards. Details should address 
at a minimum, PIN-based transactions, and signature based transactions. Specify if limits are 
daily, weekly, monthly or per transaction. The bidder should detail the process and timing to 
modify and enforce change limits. 

Response: 

Velocity Monitoring 
Velocily monitoring allows the Slate to limit the number of transactions and dollar limits per day, month, cycle, 
quarter, year or other (refresh date or dak to clear and number of days). 

Cardholder Single-Purchase Limit 
This limit restricts the amount of a single purchase made by the cardholder.. Generally, a single purchase can he 
comprised of a single item or of multiple .items purchased at one time at a par1icular vendor location. For 
example, if a canlholder's single-transaction limit is set at $500 and a canlholder attempts to purchase several 
items for a total of $550, the transaction request is declined. Single purchase limits can also be assigned to 
specific MCCs. 

Cardholder Monthly Spending Limit 
The monthly limit is the maximum dollar amount authorized for a cardholder within a 30-day billing cycle. 
Spending limils may vary between cardholders depending upun their level and projected usage. Spending limits 
arc replenished aulmnatically the <lay following the State's chosen cycle dale. 

Expiration Dates 
The State may set pn:det.ermined expiration dates on cards used for specific projects. Additionally, the State 
Program Administrators may cancel any commercial card account at any time using Access Online, or by calling 
the customet se1vice department or Ser.vice Point. 

Declining Balance Capability 
U.S. Bank commercial car<ls can be set up so employee:; draw down from a pre-set amount using the card's 
declining balance feature. This allows the State to set per-project dollar limits tied to a particular project or 
budget. 

The decljning balance feature allows U.S. Bank clients to impose a pre-detem1ined credit limit on their 
corpo.rate-billed accounts. The car<l becomes inactive at the expiration date or when the declining balance limit 
is deplett:d. 
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Adjusting Controls 
The State Program Administrators can request changes to any of the above cont..rols al any time using Access 
Online or by contacting customer service. The following changes can be made in real ti.me: Limits/Cash 
Access, Demographic Information, Reporting I Iierarchy, Account Setup/Cancel and Card Order and MCC 
(Mer.chant Category Code) Group Changes. Additional controls will typically take effect the next day. 

Chang<::s affecting a large number of cardhokkrs can be processed more efficiently by regucsting the changes 
through Service Point. 

2.41 

Response: 

The bidder should detail how cardholder PIN information is distributed within programs allowing 
its use. 

All cardholders are prompted to sdect their PIN when they activate their account via the Customer Service 
Ctnter. Following activation, the car<lholder will be prompted to self-select their PIN. They will enrer it once, 
then enter again to confirm. Because can.lhol<lers are selecting their own PIN at activation, it is less likely they 
will forgot their PIN in the future. 

2.42 The bidder should detail how cardholder PIN may be changed by cardholder. 

Response: 

Changing a PIN is easy. Cardholders can call the Customer Service number on the back of their card, cntc.r 
their account number, validate their identity, then follow the prompts to PIN Options. /1.s a security measure, 
the card holder must know their current PIN ro change a PTN. lf the cardholdcr does not know their current 
PIN, they can request a PIN Remin<ler be mailed to them. 

It :;houl<l be noted, while most chip-car<l transactions arc still verified by c.:ar<lhol<ler signatures, in some 
circurnst.ances a cardholdcr may need to enter a Pl Nat the point of sale (if prompted by the card reader). Our 
cards are signature prefrrring, so PIN prompts would be uncommon in the U.S. but may orcuc more fregucntly 
abroad. 

2.43 
Is the bidder willing to recruit new businesses for inclusion in the card programs? For example, 
when a card is not accepted by a business, the Contractor shall contact such business and 
attempt to include the business as an entity that will accept the Contractor's card. 

Yes _x __ No __ 
Response: 

U.S. Bank agrees. We have the advantage of being both an issuer. an<l acquirer and have the resources and 
expertise to proactively help your suppliers become enabled Lo ac.:c.:ept commercial cards. Our merchant support 
function is provided in-house by our wholly owned subsidiary, Elavon, Inc., a lea<l<::r in the payment processing 
industry. Elavon provides global merchant processing services to financial institutions and customers in the 
United Stales, Canada, Puerto Rico, Mexico and Eucope. Elavon offers integrated payment processing services 
to more than one million merchants worldwide. 

The innovative and comprehensive offerings from Elavon enable supplier merchants lo take instant and full 
advantage of the U.S. Bank payments solution. We can work with vou to <levdop and execute a strategy to 
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enable suppliers. \YJe specialize in developing flexible and cost-effective electronic payment processing solutions 
to help suppliers grow with their busi.nesses. 

2.44 
The bidder should detail options available to the card programs to make payments to entities 
that do not accept the branded card used by the Contractor. The bidder should include 
information on payable automation services available to card programs. 

Response: 

U.S. Bank has partnered with Elavon, our wholly-owned merchant acquiring business, to <levdop a closed-Loop 
network as a tool to attract and retain key suppliers for our customers. This program offers key suppliers 
processing fees that arc similar to or lower than large-ticket rates. Lower acceptance costs can neutralize price 
objections and make Virtual Payment more attracrivc to strategically targeted suppliers. 

\YJe will work with the State to identify the suppliers that meet the profile for the Preferred Supplier Program. 
Once you agree to taxget these key suppliers, we will launch a supplier enabl.ement campaign to enroll the key 
suppliers in Virtual Pay. All of the transactions processed on the Preferred Supplier Program arc completed 
through Straight-'lbrough Processing, which automatically pushes the payment into the supplier's merchant 
account. This will eliminate the merchant's need for a supplier to ever handle the card, further reducing 
potential fraud or compliance concerns. 

Our Supplier Prefer Pay portal allows you to enable your suppliers to electronically enroll in your electronic 
payment program. Supplier. Prefer Pay is a branded website that allows suppliers to log in and select how they 
would like to receive their payments, increasing the speed of the enrollment process. Suppliers will receive a 
notification once their enrollment is complete, and you have the ability monitor the progress of the enrollment 
campaign using the Supplier Prefer Pay eruollment dashboard. 

2.45 The bidder should detail programs available that can increase rebates to card programs. 

Response: 

/\s your current provider, we recommend the following solutions to drive rebate per.formance. 

To support our commitment to your success and to maximize the benefits of your commercial card proj.,>ram, 
we provide a unique, consultative client engagement process called Program Optimization. ln<lustry experL~ 
regularly describe our Program Optimization strategy and execution as one of the best service providers within 
the commercial card fidd. ln fact, U.S. Bank employs a Program Optimization team dedicated to assist our 
Relationship Manage.rs with the benchmarking and growth of their clients' programs. Our Program 
Optimization capabilities are available for the State's U.S. spend to provide consolidated North America 
optimization. 

Unlike the "off-the-shdf' henchmarki.ng tools offered by others, our unique process covers a best practice 
diagnostic, accounts payable analysis and access to industry hendunark data, a unique process that differentiates 
U.S. fiank from competitors by offering: 

• 

• 

Benchmarks of your performance against leading-industry measures for commercial card program 
operations 
Scorc<.:ard metrics with a focus on program management and merchant category spend in comparison to 
peer industries across the U.S. fiank portfolio 
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• 

• 

• 

• 

• 

Best-practice recommendations for process improvement and program expansion while addressing the 
optimal paymem strategy to apply to each type of expenditure for a cost effective payment solution 
Targeted supplier opporlun.iry reports used to capture and enable suppliers that arc curren1Jy paid by more 
than one payment method while addressing suppliers that mor.e consistently support your program 
optimization initiative 
1\ctionable business cases that demonstrate the financial value of progrnn1 improvements by offering 
detailed recommendations fot implementation that share both a strategy for optimization as well as the 
anticipated business value 
Visibility and tracking of implementation efforts through progress reporting used lo track alignment co 
opti.truzation goals while offering insight into potential changes needed to meet your planned program 
optimization outcomes 
On-goir1g analysis ofA/P operations to identify optimization opponuni1.ies for the State 

Program Optimization has been a key part of our client engagement strategy for more than 10 years an<l drives 
significant growth for our clients. Ln 2017, U.S. Bank clients who executed on our recomn1en<lations, 
recognized program expansion three rimes greater than that of non-participating clients. There is 110 fee for !he 
program and development of best practice recomrnemlarions, tar.gete<l opportunities, business cases and action 
p1~lr.$ re<.Jui:-e .m~nim~l coir.uT.&!tmc.nt of your tirne er re~ource:~. 

Program Review 
U.S. Bank recognizes the importance of regular program reviews that ar.e customized and tailored to your 
objectives. 'l'o ensure the success and continued growth of the State's program, we will meet initially with the 
State management 1.0 under~tand your. current goals and business plan for the program and discuss your long­
term goals for the next five years. We recommend four. of these partnership reviews each year, typiclllly 
yuarterly. 

i\1. a minimum, each review will consist of: 
• Current performance vs. est.ahlishe<l plan 
• Data analysis a.nd payables opti.truzation 
• Updates on new U.S. Bank products/services as well as updates on Access Online f•:nhancemcnts 

\Ve will establish metrics to ensure your objectives are being met, compme your program to broader industry 
trends, and focus on where our card program can hes!. align with the strategic initiatives of the State. 

Virtual Pay 
With Virtual Pay, the State has conlrol and automation of client purchasing and payables systems while 
simplifying payment and increasing rebate opportunities. Virtual Pay extends the value of purchasing card 
programs by further automati.t1g your Aceounls Payable payment processes, replacing traditional paper check 
payments with cardlcss U.S. Bank virtual acwunts. 'l'he replacement of traditional paper checks with virtual 
accounts allow the virtual account spend to be included in the annual spend and increase rebate potential. 

2.46 

Purchasing Card Program Administration 

Can the bidder's card programs allow the Program Administrator or his/her designee to specify 
at a minimum, (the following account information) 
1. single transaction dollar limits; 
2.monthly credit limit: 
3. MCC parameters; 
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4. cost center/business unit information; 
5. cardholder demographic information; 
6. department name/agency name; 
?.cash access information: and 
8. any other field entered into the cardholder enrollment screen? 

Yes _x_ No __ 
Response: 

Program Administrators can set up and maintain new car<lholder accounts using Access Online. The serup 
procedure requires Program Administrators to enter data about the cardholder, including: 

Demographics 
Required demographic information: 
• .b'irst name, last name 
• Social Security Number-if contingent or joint a.nd several liability 
• Address line 1, city, state, ZIP /postal code, country 
• Work phone 

Optional demographic information: 
• Date of birth 
• 
• 

Optional 1 to 15 alpha/ numeric character field ( often times used for Employee ID #) 
Optional 2 to 15 alpha/ numeric character field 

• 
• 
• 
• 
• 

Address Linc 2 
Home phone 
/\ lternate phone 
Fax 
Email address 

Account Information 
Required account information: 
• .Hierarchy 
• Plastic selection 

Optional account information: 
• I Iicrarchy levels; division and department 
• Organi%ation name to be embossed on the second line of plastic, beneath cardholder name 
• Temporary authorization start/ end dates-allows for the account creator to assign the start/ end of the 

functionality of the account (for temporary or infrequently used cards) 
• Reporting levels, if different from standard account hierarchy 

Default Accounting Code 
Required information: 
• Default accounting code 

Authorization Limits 
Required ai,thorv.ation limit information: 
• Credit limit 

Optional authorization limit information: 
• Single purchase lim.it:----for purchasing cards 
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• 

• 

Merchant authorization controls-this is not required as the controls can be defaulted from tht: 
parent/ managing account 
Velocity limits-assigning limits for daily, cycle, monthly, quarterly, yearly 

Additionally, there arc five custom fields available in Access Online that can Le configured by the customer­
field name, r.ec-iuire<l/not required, alpha/alpha numeric, field length or drop down list. 

2.47 
The bidder should review the card limits designated by the card programs detailed in 
Attachment D. Does the bidder understand and accept the card programs require various levels 
of spending depending on the cardholder's job function and program type? 

Yes .lL_ No __ 
Response: 

Your Program Administrator controls employee access to program information and Access Online 
functionality. Each Access Online user Tl) is associated with authorization and authentication information that 
dictates which accounts a user can access and which tasks a ust:r can per.form within Access Online. When 
accounts profiles arc set-up, the Program Administrator also selects the hierarchy an<l car.cl limits for each 
profile. The system authorizes access e,""<clusivcly to the data and functionality allowed by the profile associated 
with that user TD. This stru(.,·ture allows you to permit each employee access only to the information and 
functionality necessary to perform his or ht:r job duties. 

The credit l.i.mits in attachment D can be accommodated under the rnrrent Stare program structure. Travel card 
programs un<ler a conti.ngc.nt liability structure could be subject lo credit review, however, tht: State will have 
the flexibility to proceed with those cards under a corporate or joint and several liability type. The State will also 
have the ability to sel and maintain the individual car.d l.i.mits in Access Online. 

2.48 Does the bidder agree that the State or card programs will not be liable for any purchase or 
charge incurred after being notified of termination or cancellation of an account? 

Yes _ x_ No __ 
Response: 

AU of your cardholders are automaticaUy covered by complete fraud protection at no cost. Neither you nor 
your cardholders \vill be held liable for fraudulent charges made to a promptly reported lost or stolen card. 

Visa Liability Waiver Protection 
J\11 U.S. Rank liabiJity options qualify for the Visa Liability Waiver Program, which protects against losses 
associated with terminated empJoyees (maximum coverage is $100,000 per employee). Coverage is effective 75 
days prior to notification of termination and 14 days after notification. There is no cost for this coverage. 

2.49 Does the bidder agree that the State or card programs will not be liable for any purchase or 
charge incurred after notification that a card was reported lost or stolen? 

Yes ~X- No __ 
Response: 
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All of your car<lhulders are automatically covered by cumplete fnmd protection at no cost. Neither you nor 
yuur cardholders will be held liable for fraudulent charges made Lo a promptly reported lost or stolen ca.rd. 

Visa Liability Waiver Protection 
All U.S. Bank liability uptions qualify for the Visa Liability Waiver Program, which protects against losses 
associated with terminated employees (maximum coverage is $100,000 per employee). Coverage is effective 75 
days prior to notification of termination and 14 days after: notification. There is no cost for this coverage. 

2.50 

Response: 

The bidder should detail the ability of the Program Administrator or his/her designees to 
inactivate lost or stolen cards. If the Contractor allows card inactivation by the Program 
Administrator, the bidder should detail if this process will automatically trigger replacement card 
issuance or the steos necessarv to aet a card reissued. 

Program Administtators can terminate card accounts in real-time within Access OnlJne. 

U.S. Bank provi<les multiple options for card issuance and replacement, indt1ding online self-service options, 
cardholder initiated accuunt setup and hulk uploads for mass card or<lers. We mail new cards directly to the 
cardholder, inclu<ling automatic reissuance prior to car<l <::xpirntiu11. We can also mail cards directly to Program 
Administrators as defaull upon request. 

Upon request, U.S. Bank can provide <::xpedited delivery for replacement cards. Rush requests can be ordered 
through your Account Coordinator, customer service, or Access Online during account setup. 

Compromised Cards 
When a compromise has occurred with a merchant that impacls our accounts, our fraud professionals 
determine which accounts arc impacted and if a proactive reissue is necessary. If a proactive r<::issue is deemed 
necessary the fraud department will subsequently alert all internally impacted tea.ms of the plan to perform a 
reissue. 

New accounls will be issued and the compromised account will remain open until the cardholder receives and 
activales their new account or until the timeframe of 20 calendar days is reached, at which time the old card will 
automatically be closed. Cardholders will receive an insert with the new card outlining the reason for the reissue 
and notification that they should activate their new account. 

2.51 

The State requires a contract addendum to be signed by the State Treasurer, the Contractor 
and any governmental entity/political subdivision interested in using the Contract. The 
Contractor is required to have all contract addendums signed. A signed copy shall be provided 
to all parties prior to work being started. Will the bidder comply? 

Yes~ No __ 
Response: 

U.S. Rank can comply. The contract process involves the State signing the Master Contract an<l the political 
subdivisions sign a Political Sub<livision Addendum. Please sec Exhibit 1 for our current Political 
Subdivision Addendum. 

2.52 
The bidder should indicate their ability to issue cards that can be used for the payment of 
utilities. 
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Response: 

U.S. Bank has the ability to issues cards that can be used for the payment of utilities. However, utilities require 
cards on file, a certain dollar limit or a fee to process the payment. \Ve also have the following options to help 
with th<:: payment process. 

The U.S. Bank One Card streamlines the purchasing process and empow<::rs your supply chain management 
slrategies. By u::;.ing the card to place orders, the costs associated with proi.:essing r.eguisitions, purchase orders 
and check requests are reduced by $7 4 per transaction. The program simplifies and enhances all aspects of the 
purchasing process, including policy compliance, vendor negotiations, transaction monitoring, ::;ecurity, 
reporting and payment 

Ghost Accounts 
A ghost or virtual card account is generatt:d without plastic. The account can be on file at the supplier as a 
payment method when taking phone orders or. as::;igned to an C'mployee designee of an organi;,:ation to use for 
making purchases for a specific area, project, dt:partm<::nt, etc. Ghost accounts are effective in facilitating 
purchases when numerous buyers in an organi;,:ation have procurement needs; however, their spend volume 
and/ ot frequency don't justify issuing them their own individual purchasing cards. 

Ghost accounts can also be used in situatiom when individual purchasing cards do not add value, such as 
eProcurcment ERP purchase modt1le integr.ations (e.g. Ariba, Oracle, or SAP), where the online software 
hou::;es the accmmts, assists in directing purchases toward preferred suppliers and imposes limits, and 
accountability on the buyer. 

Supplier Accounts 
We can also s<::t up accounts in which key suppliers are assigned a central account for employees to charge 
purchases exclusively at that supplier. Other suppliers registered by their acquirt:r in the same MCC could then 
be blocked from in<livi.dual accounts to discourage spending at compe1111g st1ppliers. 

There is no additional cost for ghost or supplier accounts; these accounts provide all the same spending 
controls (e.g., MCC blocking, monthly spend limits, single purcha::;e limits, vdocity monitoring) available for 
lraditional purchasing card accow1ts. 

2.53 

Contractor must present a yearly review and analysis of each card program thirty (30) days 
prior to the anniversary date of the contract and a final review upon program request (within 
30 days of the expiration of the contract and any renewal options available.) Contractor's 
card program Manager/Representative shall meet to complete a detailed review of each card 
program, its contractual responsibilities, contractor's performance and management of the 
relationship. Benchmark measurements for performance and performance comparison 
analyses based upon such benchmarks shall be established and reviewed over the Term as 
part of the annual review meeting. The Contractor shall submit to the card programs, 
contractor's report of strategies and planning goals for the ensuing calendar year. 
Contractor's representative shall at this time meet with the designated representatives of 
each card program to discuss all programs, contractor and contractor management 
effectiveness, future objectives, future growth opportunities, and industry updates. Does the 
bidder agree to such presentation? 

Yes _x~- No~­
Response: 

Throughout the life of the program, yom Rdationship Manager, Paul Erickson, will conduct formal account 
reviews quarterly at a minimum. For your current program, Paul has monthly status calls with the State. 
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During the account review, Paul wiJI &;cuss the State's program performance, provide benclunarking 
information for evaluation of the State's program statistics, and provide consultation regarding any actions that 
may be taken to improve the program. U.S. Bank has developed a complete set of (da:;hboard) account review 
tools for Relationship Managers to use in providing clients with the most effrctivt. and useful information upon 
which to ba:;e future action. Many of our clients present account review data to executive management to 
p.wvi<le support for sustained key stakeholder backing. 

The criter.ia trm.:ked for account reviews is typically established before the pr.ogram is rolled out, during the 
implementation planning phase. I Iowever, there are some basic year-to-date elements that. are typically 
included, such as: 
• Total organizational program spend 
• Total number of organi:-.ational transactions 
• 'l'otal spend and number of transactions by card type 
• Total diversion (ghost) account spend 
• Total number of divt.rsion (ghost) account transactions 
• Total spend and number of transactions by MCC 
• · J'otal spend and number of transactions by vendor 
• Total amount and munbcr of cash advances, if applicable 
• Cash advance fees .iocurred, if applicable 
• Total number of enrolled cards 
• 
• 
• 
• 
• 
• 
• 
• 
• 

Total number of active cards 
Card activity ratio 
Total munber of new cards since last account review 
r\ verage spend per card 
Average file turn 
Total dollar amount of organizational card losses (write-offs) 
Total dollar amow1t of card losses (write-offs) by card type 
Current and past rebate dollars earned 
J .ate fees incurred, if applicable 

J\s part of the account review proctss, Paul will rely on U.S. Bank and other complementary industry statistics 
to compare your organization to btst-in-class programs. Utilizing the results of these benchmarking activities, 
your Relationship Manager. will offer consultative advice and recorrunendations regarding: 
• Card program improvement opportunities 
• Card program enhancement opportunities 
• Adoption of best practices 
• Other U.S. Rank solutions that could help your organization imp.r.ovt'- efficiency, increase cost savings and 

achieve your goals and objectives 

Together, the U.S. Bank servicing team and the State will act upon the information and advice provided during 
account reviews to create a vision of the State financial supply chain's future. To help your organization realize 
that vision, Paul will oversee the devdopment, implementation and management of a strategic action plan, 
including goals, timdines and accountabilities. The State will be kept abreast of its progress via regular status 
meetings and future account reviews. 

Additionally, Paul and the State can utilize the Procure-to-Pay Rest Practices tools and Commercial Card 
Pro1-,>1am ROT tools to assess your program, determine opportunities and establish a business plan to help you 
reach both your short and long tean goals. 

Resources Behind the Assessment Tools 

Page 33 of 107 



U.S. Bank continually conducls research and works with outside consulting resources to ensure that our 
Relationship Managers have the best tools available and the most current in<lustr.y benchmark:; to hdp the State 
achieve success. These resources include comprehensive studies of procurement and payment best practices, 
performance toob designe<l to measure the State's pcrfomiance to its peers, and fuuncial ROI tools. 'l'hese 
resources have been developed by wod<l-class consulting organizations and some of the top procure-to-pay 
optimization experts of our t.iine. On average, organizatiom that have implemented the documented best 
practices have saved anywhere from $1.7.5 million r.o more than $8 million in indi.t:ect transaction processing 
costs-not including the additional potential cost savings relalive Lo vendor diswunt.s or front-end processing 
efficiencies. 

Performance Tools 
The Procure-to-Pay Performance Lools were designed to assist or.1::,raoizations in understanding how ro improve 
their current procure-to-pay performance and technology and the resulting benefits from making those 
imp.r.ovements. This provides an excellent opportunity for you to compare and contrast your organization's 
performance relative to benchmarked best practices. The Performance tools require the inpul of information 
specific to your oq.,ranizati.on's processes, total spend and supplier informalion through a series of questions. 

Once the informalion has been properly entered, the cool will: 
• Produce a customized diagnostic report rating your organ.ization's performance again~t the best practice~ 
• Reconunend specific best pnKtices 
• Calculate projected savings associated wiLh implementation of best practices 

Financial ROI Tool 
The Financial Rerum on lnveslment (ROI) tool is <lesigne<l to provide an estimate of the financial benefits an 
organization may realize by either implement.iI1g a commercial card program or expanding their c.-xisting 
commercial ca(d program. 

The Financial ROI Lool nels the multiple benefits of your conunercial card against the implementation and on­
going costs of a card program. Based upon how quiddy you decide to set up or expand your card program, the 
tool will provide you \Vith an excellent summary of lhe finam:ial benefits. J.t also enables you to track the actual 
performance against goals set in the tool. Other features of the fi'inanci:11 ROT tool include: 
• Providing a detailed Cost/Benefit quantitative evaluation tool 
• "-\llowing your organization to set three-year volrnne goals 
• Allowing tracking of actual results against goals 
• Offering financial cosl comparisons of streamlining the .i.nvoici.ng and payment processes with increased 

purchasing card usage 

By implementing Procure-to-Pay best practice tools, we can help to provide Lhe State with additional value­
:1dded !:iervices (e.g., consulting, performance measurement, program improvement and evaluation:;). 
nenchma(ks achieved with best practices implementations include: 
• 71 % automated payments 
• 98% compliance with audit criteria 
• 29% discount on negotiated airline rates 
• 90% of all travel booked via in-house web tool 

2.54 

Customer Service for Cardholders 

Can the bidder provide toll-free customer service lines and established summary of policies 
and procedures to handle cards issued? 
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Yes_X_No 

If yes, please provide the policies and procedures. 

Our in-house, 24/7 Customer Service Center is available toll-free an<l is fully dedicated t.o U.S. Bank Corporate 
Payment Systems commercial card programs. 

Customer Service Representatives provide general account infor.m,ttion to cardholders after personal 
inforrnaiion is verified and maintain cardhokkr accounts. Please see question 2.% for more information on 
how customer service can assist ca.rdholder:;. 

Cardholder Issue Resolution 
If a cardholder experiences difficulties with their card, they should not hesitate to contact U.S. Rank Customer 
Service u:;ing the toll-free number on the back of the card. Cardholders will receive immediate assistance on 
matters such as billing, lost or stolen card procedures, declined transactions, disputes and a variety of other 
issues. 

Should the cardholder feel the Customer Service Representative is not resolving the issue to their satisfaction, 
we encourage the cardholder to request to speak with a supervisor. The call will then be escalated lllltil the 
matter is successfully resolved. 

Provided below is a summary of rhe service performance targets and procedures used by our Customer Service 
Representatives. The data is tracked daily and performance is reported to management monthly. U.S. Bank 
typically does not share performance metrics with clients as this data is com.ider.ec.l pt:oprietary. 

Service Service Performance Target 

Basic Assistance • Available 24(1 to respond to account inquiries and problems • 
and for notification of bill ino. 

Telephone Service (monthly average) • Answer at least 75% of all incoming calls within 30 seconds 
• Allow no more than 4% of incoming calls to be abandoned 

from oueue 
Card Applications • Applications will be processed generally real time in Access 

Online, or within two davs if credit aooroval is reouired 
Card Production (including emergency replacement of lost • New acoount cards mailed within three business days . 
or stolen cards) • Replacement and additional cards mailed within three 

business days 
• Cards requested on an emergency basis mailed the same 

day as requested if request is received by 2 p.m. CT on 
business davs 

Daily Data Download • Client receives a data file of all card transactions for 
employees. The file will be available for download on the 
reauested date no late, than 5 o.m. CT 

Statement Delivery • Statements must be mailed within the following timelines: 
• Central bill-three business days after cycle 
• Cardholder statements-100% of statements mailed no later 

than three business days after cycle 
• Statements made available in Access Online one business 

dav after cvcle 

If no, please explain why bidder is unable to provide policies and procedures. 

Page 35 of 107 



2.55 The customer service lines must be available 24 hours a day, 365 days a year, at no cost. Can 
the bidder comply? 

Yes _x~- No~­
Response: 

Our in-house, U.S. based, Customer Service Center is available 24/7 toll-free and is fully dedicated to U.S. 
Bank Corporate Payment Systems commercial card programs. 

2.56 Bidder should detail the types of inquires handled by their customer service line. 

Response: 

Customer Service Representatives can assist with: 
• General Information 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 

Account closures 
Account balance and status 
Card replacement 
Spen<ling limit availability 
Lost or stolen card reports 
Payment due dates and mailing addresses 
Non-receipt reports 
Dispute status 
Manual authorization 
Duplicate statement requests 
Resolving disputes 
Statement transactions 
Resetting passwords for Access Online 
Maintenance Tasks 
General Navigation for Access Online 
Card activation 
Making a paymt:nt 
Name and address changes 

2.57 
The bidder should provide sample customer service scripts of the cardholder processes most 
routinely managed through the call center. including at a minimum lost/stolen card issues, new 
card activation, fraud, declines, etc. 

Response: 

We have established procedures that Customer Service Call Center follow when handling common inquires 
such as lost/stolen card issues, new card activation, fraud, declines. 

U.S. Bank has designed a service model that cffectivdy supports the State and was designed to meet the needs 
of our public sector portfolio specifically. All support personnd are U.S. Bank employees, working from U.S.­
based offices. 

Clients are assigned to U.S. Bank resources ,vith experience in their own markets and assigned a dedicated 
Relationship Manager. These assignments are assessed by size and scope to determine which Account 
Coor<linato.r serv1ce model will serve them best, such as dedicated vs. shared. The State, for example, has a 
dedicated Relationship Manager and a dedicated Account Coordinator. 
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fi'or clients taking advantage of our shate<l-serviee model, U.S. Rank's Account Coordinators are organized into 
pods based upon market and reg.ion. Our unique pod structure ensures specific knowledge and customer 
service. 

Overall, our service team is highly experienced and knowledgeable. 

2.58 

Response: 

Call Center Customer Service Representatives shall be competent, qualified, trained, and 
able to communicate effectively. The bidder should detail its Customer Service abilities 
addressing each item identified above in 2.57. 

Account Coordinators dedicated to U.S. Rank commercial card products must complete a three week training 
program. Throughout the thr.ee weeks of training representatives learn inquiry and maintenance procedures, such 
as lost and stolen card, new card activation procedures, as well as how to navigate on our key systems, our 
transaction processing and authorization system. The training pro6,·rnm consists of instructor led trai..ti.ing, 
eLearn.iog lessons, peer to peer observation of call handling, aU with opportunities for trainee ro practice new 
skills in a safe environment. Employees are assessed in a variety ways throughout the training, from quizzes, to 
demonstrations, to client call handling role plays. A grade book is compiled at the end of the class and provided 
to the new hires supervisor. This grade book provides quantitative and qualitative assessment results and feedback 
on the new hire, which aids the supe.rvisor on continuation training efforts. 

Their supervisors ptovi<le daily feedback and coaching as well as comprehensive monthly development plans to 
discuss employee performance. A Service Quality Analyst is also assiI,>ned to the representative following on­
the-job training. This analyst meets with the representative each month to listen to acnrnl calls and to coach the 
representative in accordance with U.S. Bank categories estahlished by the company-wide program for superiot 
customer service, the U.S. Bank Service Advantage. flinally, a state-of-the-art call monitoring system is used to 
record representatives' calls as well as system screens that have been accessed. This system facilitates goal­
setting and accountability for caU delivery and accuracy. 

2.59 

Response: 

The bidder should provide the ability for a Program Administrator to access card holder 
information within call center customer service. 

The Program Administer, who is listed in the system, can access some car<lholder information through customer 
service. Some personal data will not be released due to classification of the <lata. 

2.GO 

Response: 

The bidder should describe the telephone communication system it uses or proposes using to 
operate the toll-free telephone system, whether call center services will be performed by 
contractor staff or sub-contractor staff and the calf center functions to be performed at each 
location. Additionally, it should detail the number of lines available for clients, the planned 
staffing levels at various times of the day/week/month, the language and system skill levels of 
attendants, and the call management software used to monitor performance. The bidder should 
detail how it manages for weather or any other related issues that could impair its ability to 
maintain adequate staffinQ levels in the subcontractor or contractor ooerated call centers. 

Our in-house, 24/7 Customer Service Center is available toll-free and is fully dedicated to U.S. Bank Corporate 
Payment Systems commercial card programs. Our two U.S.-based call centers are located in Pargo, North 
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Dakota, and Coeur d'Alene, Idaho. Cardholders can use the IVR or speak to a Custome.r. Service Representative 
about pertinent account information. 

Customer Service Representatives in both locations can assist with: 
• General Information 
• Account closures 
• Account balance and status 
• Card replacement 
• Spending limit availabiJity 
• Lost or stolen card reports 
• Payment due dates and mailing addresses 
• Non-receipt reports 
• Dispute status 
• Manual authorization 
• Duplicate statement r.equests 
• Resolving disputes 
• Statement transactions 
• Resetting passwords for Access Online 
• Maintenance Tasks 
• Gener.al Navigation for Access Online 
• Card activation 
• Making a payment 
• Name and address changes 

Provided bdow is a sununary of the service performance commitments used by our. Customer Service 
Representatives, MJS <lepartm.ent and Account Coordinators. \Ve meet these service benchmarks more than 
99% of the lime. 

Service Service Performance Target 
Basic Assistance • Available 24{7 to respond to account inquiries and problems, 

and for notification of billina. 
Telephone Service (monthly average) • Answer at least 75% of all incoming calls within 30 seconds 

• Allow no more than 4 % of. incoming calls lo be abandoned 
from aueue 

Card Applications • Applications will be processed generally real time in Access 
Online. or within two days if credit approval is required 

Card Production (including emergency replacement of lost • New account cards mailed within three business days . 
or stolen cards) • Replacement and additional cards mailed within three 

business days 
• Cards requested on an emergency basis mailed the same 

day as requested if request is received by 2 p.m. CT on 
business days 

Daily Data Download • Client receives a data file of all card transactions for 
employees. The file will be available for download on the 
reauested date no later than 5 o.m. CT 

Statement Delivery • Statements must be mailed within the following timelines: 
• Central bill-three business days after cycle 
• Cardholder statements-100% of statements mailed no later 

than three business days after cycle 
• Statements made available in Access Online one business 

day after cycle 
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\ 
Provided below is a sununary of the Service J .evel Targets used by om Account Coordinators. Th<:: timeline for 
Account Coordinators begins when the request received is acewat<:: and complete. Requests received aft.er 3 
p.m. CJ' are submitted for processing on the following day. Other service level targets include: 
• Telephone Answer-First contact, when possible 
• Inquiry Status Update-Within 1 business day 
• Call Return-Within 1 business <lay; same day if received by 3 p.m. Cl' 
• E-mail acknowledgment-1 business days 

Our business continuity plans are developed and maintained to address recovery strategies for such events as: 
pandemic/high employee absenteeism, technology outages, natural hazard impacts, weather etc. Below arc 
examples of what might occur during an interruption of normal business opt:rations. 

In the event a business site becomes inacc<::ssibl.e, we presently employ the following recovery strategies for 
mission critical functions: 

• Transfer work-Work is transferred to another location that does th<:: same husiness function or has been 
cross trained. 

• Relocate people within business-Team members arc relocated to another site. 
• Relocate to regional recovery center-A location, other than normal facility, will be used to process data 

and/ or conduct critical or necessary business functions. 
• Vendor work area recovery-An external site will bt: used for the recovery of mission critical personnel 

and processes utilizing a third party owned location. 
• Work from home-Team members will work from home on a bank-owned device. 

2.61 

Billing Sfatements and Cardhol.der Statement 

The card programs may require the contractor to send a monthly statement of charges to each 
cardholder and to the Program Administrator within 5 business days after each statement cycle 
closes. Each Program Administrator shall designate acceptable statement formats for their 
cardholders, this may include either a paper or electronic statement. 

Response: 

U.S. Bank provides multiple statement delivery options to integrate with the State's data management needs. 

• 

• 

• 

Online Statements-All statements can be viewed online through Access Online . 
• Statements may be viewed online the morning following your billing cycle date, and are archived online 

for view1ng or printing for 24 statement cycles. 
• Summarizes the month's activity and details transactional information by cardholdcr, by division and 

department, depending on the cardholder setup. 
• Also provides transactions, posting dates, vendor name, city and state, and debit/credit amounts. 
• Cardholders may opt-in to receive an email notification when their statements are ready to be reviewed 
Electronic Statement Billing File (SBF)-The SBF is an ASCII flat file with transactional details for 
each cardholder within a given cycle. Transactional detail includes the supplier information associated with 
each transaction. 
• Available through electronic file transfer or within two days after your billing cycle date. 
• Provides a single source of information for all purchase activity and can be archived to provide 

historical data. 
• Can be used as an interface with your internal accounti.ng or general ledger system. 
Paper Statement-A paper statement is availabk for each company or cardholdt:r setup established . 
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• Crealed the day after the billing cycle date and mailed to the company address. 

• Su1111naii:les lhe month's activity and details transactional information by cardholder, division and 
department, depending on the eardholder setup. 

• Also provides transactions, posting datt:s, vendor name, city and slate, and debit/credit amounts. 
• Paper statements may be suppressed at the State's request. 

Card programs may designate that all or certain cardholders either receive no statement or 
only have access to online statements. The bidder should detail their ability to block either 

2.62 entire programs or specific cardholders from receiving statements. The bidder should detail 
how this is set up during initial card enrollment and how it will be monitored or managed with 
ongoing card issuances. 

Response: 

Currently, the Stat<:: rtct:ives paper statements for managing accmmts and cardholders can make their own 
selection. The University of Nebraska receives paper stalements for managing accounts and electronic for 
cardholders. 

I 1ot additional political subdivisions joining the pro1-,rram, we will work with you to ddine your company's 
requirements for billing statements. These requirements will then be incorporated into the processing hier.a.rchy 
to meet your needs. \Ve recommend dtctronic statements for efficiency an<l t:cological impact. Cardholders can 
he notified when their statements 11re rt:ady to be viewed. 

2.63 

Response: 

The bidder should detail solutions available for cardholders to be able to access monthly activity 
via an online contractor operated web-based reporting solution. The bidder should detail its 
ability to provide card programs reports in both a PDF and CSV format. Bidder should provide 
samples of on-line statements. The bidder should detail its enrollment process. 

Onlint: statements arc available for up to 24 cycles within Access Online. Stalements are available in PDf 
format to both view and save, thus eliminating the nt:t:<l to maintain paper copies. 

• Online Statements 

• Statemt:nts may be viewed online the morning following your billiog cycle date, and are archived on line 
for viewing or pr.incing for 24 statement cycles. 

• Smnmarizes rhe month's activity and details transactional information by cardholdcr, by division and 
department, depending on the canlhol<ler setup. 

• Also provides transactions, posting dates, vendor name, city and state, an<l debit/credit amounts. 

• Cardholders may opt-in to rt:ct:ivc an email notification when their. statemtnts arc ready to be reviewed 

ln addition, with tl1e Access Online reporting tool, you can run predefined stan<la.J:d reports or create 
organization-driven ad hoc reports with up to six yt:a.rs of transaction data available online. [ior cw:rent clients, 
previously archivt.<l data was not retroactively added to the systt:m. Rather, program dala will mxumulate until 
six yeats of data is reached. 

Access Online means immt:<liate access to your transaction data, allowing you to run reports whenever needed. 
The highly i.c1Lui.tive user interface makes it easy for you ro access your vital program data. Users simply select 
from a list of reports, define specific selection and sort options and choose an output type. 

1\ II rtports arc parameter-driven and offer a high degrt.t: of flexibility and variety of oulput format:;, all folly 
exportable an<l vit:wabk onlinc in the following formals: 
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• 

• 
• 

• 

Browser-Open in the user's existing internet browser, requiring no additional software. Some n::porls 
take advantage of drill-down links for additional detail. 
PDF-Readily formatted for printing, downloading or email exchange . 
Excel-Use a spreadsheet structure for ease of additional analysis, sorting and filtering, and useful for 
c.,'<port to third-party applications. 
Active-Use dynamic IITivlL to display using the existing browser but also offer interactive features, 
including on-demand sorting, filtering, charts, graphs and export to X1V1L and CSV. 

Please see Exhibit 4, for Online Statements. 

2.64 

Response: 

The bidder should indicate its ability to allow program hierarchy for on-line statement viewing . 
Allowed access is determined by the Program Administrator. 

We will work with you to define your company's requirements for online statements. These requirements will 
then be incorporated into the processing hierarchy to meet your needs. 

Online statements arc available fo,: up to 24 cycles within Access Online. Statements are available in PDF 
format to both view an<l save, thus el.irni.nati.ng the need to maintain paper copies. 

• Online Statements 
• Statements may be viewed online the morning following your billing cycle date, and are archived online 

for viewing or printing for 24 statement cydes. 
• SummariY.es the month's activity and <letaib transactional information by cardholdcr, by division and 

department, depending on the cardholder setup. 

• Also provides transactions, posting dates, vendor name, city and state, and debit/credit amounts. 

• Cardholders may opt-in to receive an email notification when their statements an: rt:ady to be reviewed 

Ustrs can run reports on program data to which they have access right'>. Your Program Administrator controls 
employee access to program information and 1\ccess Online functionality. Each Access Online user ID is 
associated with authorization and authentication information that dictates which accounts a user can access and 
which tasks a user can perform within Access Online. 

Reports can be grouped by either reporting hierarchy or processing hierarchy. 

The reporting hierarchy is a seven-level hierarchy customized for your reporting purposes only. We work with 
you to establish the report:i.ng hierarchy. The reporting hierarchy allows you to break down data solely for 
reporting purposes. 

The processing hierarchy controls how transactions are prol:essed for billing and accounting purposes, and 
includes bank, agent, company, division and department. Not all organizations use all levels of the processing 
hierarchy. for example, an organization may use only the bank, agent and company levels. The processing 
hierarchy contains the following data: 
• Bank number, foui:-digit number assigned by U.S. Dank. 
• Agent number, four-digit munber assigned by U.S. Bank. The agent number is the top level of a 

relationship whe.re tJ1e basic templates for cards and statements ate determined. 
• Company number, five-digit number assigned by U.S. Bank. The company number houses the State-type 

specifics where the account information is set, such as billing type and cycle date. 
• Division number., five-digit nllmber assigned bv you to assist with breaking down the billing invoice. 
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• Deparuncnt munbcr, four-digit number assigned by you to assist with further breaking down the billing 
UIVOH.:e. 

2.65 The bidder should detail the billing statement cycles. 

Response: 

U.S. Dank offers 19 cycle dates, from the 6th through the 25th day of each month (exclusive of the 19th of 
each month). The State's current cycle is on the 2Sth. If the hilling cycle date chosen falls on a Saturday, Sunday 
or holiday, the <lata is cycled at the end of the next business day. 

2.66 
Can the bidder list sales tax separately for each transaction, if tax information was passed thru 
during the authorization process? This information is useful in situations where the cardholder 
was erroneously charQed sales tax and the proaram requires a refund. 

Yes _X_ No __ 
If the bidder cannot itemize sales tax, the bidder is required to propose an alternative solution. 

Tf the merchant provides that level of detail with the lransaction, then this information will be available in 
Access Online Transaction Management and in reporting. 

We offer Tax Management tools to help the State filter transaction data, and to leverage or.det data and 
applicable user iii.formation lo assist in use tax accrual. 

We provi<le reporting and models to assist you with the proper assessment and exemption from sales tax. 
Merchants tJ:1at capture sales tax (Levd II data) at the point of sale will pass this information on to us an<l we 
pass it to you lhrough rt:porting an<l transaction data files. Because not all merchants captw:e Level II data at 
the point of sale, it is important for the State to <levdop a tax accrual program. Once established, a tax accrual 
program will help eliminate the need 10 make a tax decision on each purchase transaction. 

Although no can.l pwgrnm can exact compliance with non-exempt tax status for non-profit or govcrmncnt 
clients, most merchants will wor.l< with companies that arc tax-exempt to ensure no tax is assessed for eligible 
purchases. 

We have developed reporting solurions within the Access Online tool to support your tax estimation 
r.equirements. These reports are designed to "filler" transactions prior to escimatit1g and accruing tax, and can 
be use<l in tandem with the Best Practice Tax Model (presented below) as a tax accrual method. 

The following reports offer simple filtering to assist the State with a basic approach to accruing use tax. 
• Tax Accrual Model Report-Provides transaction detail of c.-xpe.nditurcs and reported tax informalion. lt 

is designed to support the use of the Rest Practice Tax Model, and facilitates the filtering of in-state versus 
out-of-state transactions based on Level I and Level II transaction data. 

• 

• 

• "Merchant State" is used to approximate the "Ship from State" or "Origination" of the goods. 

• "Cardholdcr State" is used to approximate the "Ship to State" or "Destination" of the goods. 
Sales and Use Tax by State Rcpott-Providcs a summary of transaction amounts and sales tax reported 
on a state-by-state basis. 
Best Practice Tax Report-A standard report cucrently available tluough our MIS department to 
provide a summary of expenditures and repor.te<l tax information based on the use of the Best Practice 
Tax Model. 
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'l'he following reports leverage available enhanced data to refine your accrual analysis. 
• Tax Accrual Model with Tax Management Detail Report-Provides transaction detail of 

expenditures and reported tax information, leveraging available enhanced data through the Access Online 
Tax Management functionality. It is designed to support use of the Rest Practice Tax Model. 

• Refines filtering based on whether tax was paid or "implied." 

• Leverages Level 1, Level TT and J .evel III transaction information, as well as order information (if 
available), to determine the "Ship from State" or "Ship to State." 

• Sales and Use Tax by State with Tax Management Detail Report-Provides a summary of 
transaction amounts and sales tax reported on a state-by-statt'. bas.is, leveraging enhanced data available 
through the 'fax Management functionality. 

Best Practice Tax Model 
As sales and use taxes become incteasingly important sources of revenue, state audits of sales and use tax 
collection, accrnal and payment procedures have become more rigorous. Research has demonstrated that 
commercial card programs can help organizations save significant time and resources by automating processes. 
Ilowcvcr, the streamlining facilitated by commercial cards can present special challenges for managing sales and 
use tax issues. Tht most significant challenge involves identifying which transactions are subject lo use tax. 
Client,; with a card program must be able to accmmt for sales and use;: tax without the "paper trail" (requisition 
rt.quests, pun.:hase orders, shipping/receiving documents and invoices) provided by the traditional purchasing 
process. 

To assist you with sales and use tax identification, we provide the Best Practice Tax Model and reporting 
through the Access Online program tool. The Tax Model serves as a foundation for developing your approach 
to adtltessing sales and use tax issues associated with a purchasing card program. 'lbe Tru<: Model addresses 
compliance, audit and taxability management, as weU as presenting a five-level best practice for transaction 
review and exclusion from use tax calculations. 

In a traditional purchasing pro<.:ess, each transaction is reviewed as the Accounts Payable department receives 
the papeiwork docume11ting the transaction. In the Tax Modd, tax decisions are based on the cardholder, 
supplier and transaction data that become part of the modd. Since the process is automated, lransaction data 
need only be collected once, rather than reviewed with each transaction. The data is consistently applied to each 
transaction passed through the Tax Model. The five levels work as filters r.o eliminate transactions from 
individual review based on information aln:ady known. 

The steps in the Tax Model include: 
• State Address Analysis-Eliminates transactions from the use tax calculation if the cardholdcr and 

supplier are located in the same state. 
• Account Code Check-Checks whether the account code represents a non-taxable purchase. 
• Supplier Profile Check-Verifies which out-of-state suppliers charge sales tax, and .identify suppliers tl1at 

provide exempt goods and services. 
• Cardholder Tax Check-off-Identifies ca.rdholder transactions where sales tax was charged. 
• Tax Department Linc Item Rcvi.ew-Reqi1ires the tax department to review all transactions. 
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2.67 

Response: 

The bidder should detail availability of view only access of transaction data to individuals that 
are not cardholders (upon the approval of the Program Administrator). 

You determine functional and data access rights for each user an<l can set-up view only access. Program 
Administrators can modify nccess rights in real-time withlo Access Online. 

2.68 

Response: 

The bidder should detail the purpose of control accounts and how they vary from individual 
cardholder accounts. The bidder should detail how control statements differ between control 
accounts and individual cardholder accounts. The bidder should include a sample cardholder 
and control account statement in their RFP response. The bidder should detail if online control 
statements are available if requested b a card pro ram. 

Access Online offers a feature-rich platform that is easily configured to meet the unique m:eds of U.S. 
Bank clients. The State will choose the features and functionalities that best support and enhance your business 
processes. Access Online offers effective an<l efficient management controls, allowing multiple users within 
your orga1112ation to efficiently manage accounts, effectively manage transactions and establish workflow. When 
usin Access Online, funccionalit · can differ between user rrou s, such as: 
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Progra111 Administrators 

• Establish and maintain 
cardholder accounts 

• Manage system access 
and userentitlements 

• Establish pollcles, 
procedures and workflow 

• Maintain cost allocation 
codin&, lists and rules 

• Generate reportln, 
• Schedulefinan<:lal 
extracts 

• lntegratedata into 
financial systems 

Managers 

• Review and approve 
cardholder malntenana! 
requests 

• Vlsiblltyintocardholder 
activity 

• Review and approve 
card holder transactions 

• Generate reporting 

I 
Cardholders 

• View onl lne statements 
• Review and dispute 
transactions 

• Add comments and user 
line-Items 

• Reallocatetransactions 
• Pay Individual bills onllne 
• Manaae account details 
and update demographic 
Information 

• Establish language 
preference 

• Update Account Address 

iv1.anaging account statements are <lelivered to a designated pr.ogram administrator and arc accessible through 
i\ccess Online. 

Please sec Exhibit 5, for H sample of a Master and Individual Account Statement. 

2.69 

Response: 

The bidder should detail its process to manage returned cardholder statements. The bidder 
should detail how future statement mailing will be handled after the statements have been 
returned. The bidder should detail its process to monitor changes in statement status and 
notify the Program Administrator or his/her designee that cardholder statements for their 
program are being returned and/or that printing and mailing is being discontinued. 

Statements will be mailed tu the billing address that is set up with the account. Returned mail will be delivered 
to our Customer Scrv.ice Center in Fargo, North Dakota. I [ the statement is returned because of an incorrect 
address, Customer Service Representatives will manually update the account to suppw;s future paper 
statements until further notice. 

Because of the volume of returned mail we receive, rhere is no Program Admii:iistrator 1101ification in regards to 
the returned mail. Tr. should be noted that electronic statements arc always availal>le in Access Online and 
mailing address information can be updated hy the cardholde.r or Pcugram t\dminiscrator in real-time via 
Access Online or by calling Customer Service. 

Reporting 

2.70 The bidder should detail their program administration online reporting tool. 

Response: 
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Compr.ehensive reporting is vital to the State fot effectivdy managing ymu payment programs. Currently the 
Stale has the following reports set-up: C:oncur, Ji'raud Case, Account List and a Daily Transact.ion Pile. With the 
U.S. Bank Access Online repotting tool, you can run predefU1ed standard reports or create organization-driven 
ad hoc reports with up to six year:; of transaction data available online. Fur current clients, previously archived 
<lata was not retroactively added to the system. Rather, program data will accumulate until si.."X years of data is 
reached. 

Access Online means immediate access to your transaction data, allowing you to run reports whenever needed. 
The highly intuitive user interface makes it easy for you to access your vital program data. Users simply select 
from a list of reports, defo1e specific selection and sort options and choose an output type. 

Report Categories 
Report categories available include: 
• Program Management Reports---Supports general program management activities and allows you to 

monitor compliance with organization policy. Program performance indicators highlight important trends 
that you can use to proact..ively manage your accounts. Program Administrators gain access to information 
on every type of account activity. 

• Financial Management Reports-Allows you to access transaction management activity information; 
can be used to determine if cardholders are properly managing their accounts and ensure that expenses are 
assigned to the proper cost centers. 

• Supplier Management Reports-Allows you to manage supplier relationships, support supplier 
negotiations and manage spending by category. Used Lo analyze the overall effectiveness of your supplier 
strategies and identify overall performance issues and opportunities. The State is armed with actual 
program performance information that can be leveraged to drive supplier behavior and positively impact 
supplier negotiations. 

• Tax and Compliance Management Reports-Assist you with monitoring expenditures, tracking 
variances and managing account allocations; can be used to ensure your programs arc operating in 
accordance with U.S. Federal Government standards and requirements. 

• Administration Reports-Allows Program i\dministrators to support system functionality, including 
accounting code and user management. 

Custom Reporting 
In addition to standard reports, Access Online offers the following ad hoc reporting and sd1eduling options: 
• Flex Data Reporting-Puts the control in the user's hands, so they can define what they want to see in a 

report. By setting the report context-date ranges, processing or reporting hierarchies and more-users 
arc able to choose the amount of data they want. By defining report content (fields to include or calculate) 
users ensure only the information they need is in the report. Users can define a logical grouping of data, 
and at what level it should be subtotaled. 

• Report Scheduler-I\ vailable with our Standard Reports; allows Progr.am Administrators to schedule 
reports to run once or on a recurring basis. Additional features include: 

• Reports can be delivered to multiple recipient~ 

• Recipients can be notified via email when the report is :1vailable 

• Access to functionality is controlled by Report Scheduler entitlement 

Report Formats 
All reports arc parameter-driven and offer a high deh>tec of flexibility and variety of output formats, all fully 
exportable an<l viewable online iii the following formats: 
• Browser---Open in the:= user's existing internet browser, requiring nu additional software. Some reports 

take advantage of drill-down links for additional detail. 
• PDF-Readilv formatted for printing, downloading or email exchange. 
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• 

• 

Excel-Use a spreadsheet structure for ease of additional analysis, sorting and filtering, and useful for 
export to third-party applications. 
Active-Use dynamic IlTML to display using the existing browser but also offer interactive features, 
including on-demand sorting, filtering, charts, graphs and export to XML and CSV. 

Reports can be delivered via the following methods: 
• Internet-Access Online is a web-based system that allows users 24/7 access to reports. 
• Data File-\Ve will provide a data fi.le at a frequency level directed by you. 
• Access Online Data Exchange-Scheduled reports are only delivered th.rough Access Online Data 

Exchange, and can be retrieved from the Access Online Secure Mailbox. You will receive email 
notification when reports are available for viewing. Access Online prov.ides 128-bit Secure Sockets Layer 
(SSL) data encry1)tion. We do not distribute actual reports via email for security reasons. 

Benefits 
T n short, the Access Online Management Reporting: 
• Meets your uniyue reporting needs with customized reporti11g tools 
• Measures and monitors program performance 
• Identifies unique spending patterns and prefrr.red supplier opportunitic::s 
• Eliminates hard-copy report distribution 
• Makes monitoring purchasing and travel program compliance easy 
• Provides onlinc acct-ss to six years of transaction data 

2.71 
The bidder should detail how its online tool will be set up to meet program needs or 
requirements, how user names and passwords to access the system will be distributed, and 
how users and Program Administrators will be trained. 

Response: 

A U.S. Baok Solutions Engineer will serve as a liaison between the State an<l the U.S. Bank MIS team during 
implementation. Your Solutions Engineer will work with you, your Relationship Manager and our MfS staff to 
determine the State's system requirements. Responsibilities include: 
• Supporting impl<::menui.tion of Access Online advanced featuces 
• Providing ongoing pre- and post-sales support for Access Online, Electronic Data Interchange (EDI) and 

mapper development 
• Consulting with you regarding eCommerce, eProcurement, eCatalog and related initiatives 
• Supporting the integration of Electronic Expense Reporting (EER) 

We a:;sign a temporary password to each new U.S. Rank Access Online user TD. After the first successful login, 
Access Online prompts the user. to create a new alphanumeric password that meets the following criteria: 

• iv1in of 12 characters 

• 
• 
• 
• 
• 
• 
• 
• 
• 

Have one uppercase letter 
Have one lowercase letter 

I lave one number 
Have one special character 
Not contai11 4 consecutive char user first name 

Not contain 4 consecutive char user last name 

Not contain 4 consecutive cba.r user id 
Must not contain more than 8 consecutive munbcrs 
Allowable special characters: ! # $ % " ' () * + , - . I : ; < = > ? @ _ ' { I } ~ 
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Passwot<ls expire, at a minimum, every 60 days. However, <<Customer>> can establish mu.i:e rigid password 
expiration time limits; any custom expiration period must fall hetween one and 60 days. Access Online will 
prompt the user to create a new password the first time the user auempts to login after password expiration. 
Users can change rhei.r. passwords at any time within Access Online. Users who forget their passwords can reset 
their passwords from the login screen by correctly responding to a user-defined authentication question. 
However, three unsuccessful login attempts will lock the account and the user will need to contact the 
U.S. Bank Customer Service Center or our Technical Help Desk. Representatives can provide password 
assistance after verifying the caller's identity by re<1uesting previously provided personal information. 

From electronic self-study programs to instructor-led classes, we empower out clients to get the most out of 
their payment programs. The following personnel an<l training tools and services are offered to our clients at no 
cost: 

Support Personnel 
You will be assigne<l the following personnel to assist with implementation and ongoing technical support: 
• Relationship Manager 
• Implementation Project Manager 
• Technical Resources 
• 
• 

1\ccount Coordinator Team 
Relevant Suhjei:.;t Matter Experts 

Support Tools 
During implementation, the State will be provided with tools such as a sample policy and procedures 
document, implementation guidebook, cardhol<ler communications and necessruy forms at no cost. You will 
also receive trauJ..i.ng tools di.r.ectly from your assigned Relationship Manager. 

To train the State on Access Online, our web-based program management an<l t:eporting tool, we offer self­
directed training via a web-based training tool for cardholders, and web conferencing for targeted, instructor­
led trnin.ing for Program Administrators. Training is provided at no charge. 

Our Re::lationship Managers host regionally-based user group meetings and networking activities at no cost. 
Webinars are also offered throughout the year. on a variety of topics. 

Access Online offers a feature-rich platform that is easily tailored to meet the unique needs of our clients. We 
will assist the State with choosing the features and func1ionality that best support and enhance your business 
processes. Access Online offers effective and efficient management controls as well as complete integration 
'w-i.th client financial systems. 

Core Access Online functionality includes: 
• Account Setup and Maintenance-Set up and e<lit accounts and user profiles in r.eal-timc 
• Transaction Management and Approval-Leverage transaction management capabili1ies to tdlect your 

processes and requirements 
• Accounting Code Validation-Automate the allocation process and .reduce manual intervention 
• Reporting-Run comprehensive standard reports in real-ti.me, define ad hoc reports and schedule 

recurring report delivery 
• Financial Extractt>-Extract the data you need in a format that integrates with your financial system 
• Data Exchange-Transfer freyucntly used files such as statement billing files, general ledger data feeds 

and custom reports with Access Online Dara Exchange 
• Order Managcment-Connec.:t your commercial card program and cProcurcment solu1ion by 

automating accounting code allocation and facilitating order and transaction reconciliation 
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\Y/e assign a temporary passwonl to each new U.S. Bank Access Online user JD. After the first successful login, 
Access Online prompts the user to create a new alphanwneric password that meets the following criteria: 

• 
• 

Minimwn of eight charnc.:ters 
Maxirmun of 20 characters 

• Contains at least one letter and one number 

Training 
Experienced adult-learning professionals who know rhe needs of our clients and the industry have invested 
6me and talent to develop and maintain quality training materials. U.S. Bank's training team, comprised of 
Instructional Designers, eLearning Dt:velopers, Trainers and Technical Writers, has more than 160 years of 
experience in L&D and 58 years of U.S. Bank experience combined. 

During the Design phase of your implementation process, we will consult with you to develop a training plan 
that meets yow specific needs. Our training is flexible, and rolc-base<l with func.:tion-specific content and is 
available in various <ldivery methods, including web-based training (available 24/7) or through a virtual 
instructor le<l scheduled training. These various delivery metho<ls fit the different learning styles of most adult 
learners. 

Wt: will work with you to design a tailored training program just for your Program Administrators that will 
provide the knowledge needed to effectively utilv.e and manage your card pro1-,>ram, ensuring overall success 
and increased program adoption. 

The types of training resources we offer include: 

Interactive Content 
• Self-paced lessons, available 24/7 on our Web-based Training (WB1) platform, offer step-by-step 

instniction and quizzes 
• Guided and hands-on simulations offer intt:ractive practice for key tasks 
• Registered users can print cectificates of completion for training modules they have completed and passed 

the certification assessment(s) 
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Written Documentation 
• Specific step-by-step instructions to help Program i\dministtators and cardholders learn how to perform 

their tasks 
• Quick reference guides to hdp learn how to perform conunon work tasb at a glance 

Recorded Classes 
• A na~rated demonstration of how to complete tasks .in a specific area available anytime on a variety of 

topics 

Live Instructor-led Virtual Training 
J ,ive, v:it:tual training for Program Administrators available multiple times a month on a variety of topics, such 
as (but not limited to): 
• Account Administration and User Profiles 
• Reporting 
• Transaction Management 

Customized and Trackable Learning Plans 
• Each user can customize a learning phn and create a library of saved docwnents 

Customizable Presentation Template 
• A fully customizable PowerPoint. file with short demos and speaker notes that you can use to mo<lify and 

deliver yout: own cardholdcr training 
• The ability to im:orporate your unique policies and procedures within the template 
• Use of the final file as a handout, foi: training presentations or as a self-paced resource housed in your 

Ltar.ning Management System 

Ongoing Training 
Provided through similar self-paced formats as described above such as: 
• Recorded Calls 
• Web- Based Training 
• Documentation 
• Virtual Inslructor T.ed 'l'r.aining 

If a product knowledge need still exists after all the training resources have been deliven:d or reviewed, then 
your Relationship Manager will work with you to identify that knowledge gap and offer potential solutions on 
how best to close the gap. 

2.72 

Response: 

The bidder should detail data retention, including the number of months data is retained via the 
online tool. 

fiull transaction data is accessible via the User Interface foe twdve months and available online for reporting 
purposes for 72 months. Data can also be made available off-line for an a<ldi.tional 15 years. 

2.73 

Response: 

The bidder should specify the number of months data is archived after it is no longer available 
via the online tool. The bidder should detail the length of time to retrieve data requests of 
information stored in its archive solution. 
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Data can also be made available off-line for an additional 1.5 years. It takes three to fivt: business days to 
retrieve and may incw: an addi1ional fee. The State would contact your Account Coordinator team for 
assistance with obtaining archived data. 

2.74 
Bidder should detail the reports available (both custom and already programmed) through this 
online tool. The bidder should provide a list of reports available and sample reports. 

Response: 

Compreht:nsive reporting is vital to tht: State for effectively mana1-,,ing your. payment programs. Currt:ntly the 
State has the following reports set-up: Concur, Frnud Case, Account List an<l a Daily Transaction File. 
With the U.S. Bank Access Online reporting tool, you can run predefined standard reports or create 
organization-driven ad hoc reports with up to six years of transaction <lata available 01iline. 

Access Online means immediate access to your transaction data, allowing you to run reports whenever needed. 
The highly intuitive user interface makes it easy for you to access your vital program data. User.s simply select 
from a list of reports, define specific selection and sort options and choose an output type. 

Report Categories 
Report categories available include: 
• Program Management Reports-Supports general pwgram management activities and allows you to 

monitor compliance with organization policy. Program performance indicators highlight important trends 
that you can use to proactively manage your accounts. Program Administrators gain access to information 
on every type of account activity. 

• Financial Management Reports-Allows you to acct.ss transaction management activity information; 
can be used to determine if cardholders arc properly managing their accounts and ensure that expenses arc 
assigned to the proper cost centers. 

• Supplier Management Reports-Allows you to manage supplier relationships, support supplier 
negotiations and manage spending by category. Used to analyze the overall effectiveness of your supplier 
strategies and identify overall performance issues and opportunities. the State is armed with actual program 
performance information that can be leveraged to <lrive supplier behavior and positively impact supplier 

• 

• 

negotiations. 
Tax and Compliance Management Reports-Assist you with monitoring expenditures, tracking 
variances and managing account allocations; can be used to ensure your programs are operating in 
accordanct: with U.S. Federal Government standards and requirt:JDents. 
Administration Reports-Allows Program Administrators to support system functionality, including 
accounting code and user management. 

Custom Reporting 
In addition to standard reports, 1\ccess Online offers the following ad hoc reporting and scheduling options: 
• Flex Data Reporti1lg-Puts the control in the user's hands, so they can define what they want tu see in a 

report. By setting the report context-date ranges, processing or reporting hierarchies and more-users 
are ab.le to choose the amount of data they want. By defining report content (fields to include or calculate) 
users ensure only the information they need is in the report. Users can define a logical grouping of data, 
and at what level it should be subtotaled. 

• Report Scheduler-Available with our Standard Reports; allows Program Administrators to schedule 
reports to run once or on a recurring basis. Additional features im.:lude: 

• Reports can be delivered to multiple recipients 

• Recipients can be notified via email when the report is available 
• Access to functionality is controlled by Report Scheduler entitlement 
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Benefits 
) n short, the Access Online Management Reporting: 
• Meets your. unique reporting needs with customized reporting tools 
• Measures and monitors program pcrfonnance 
• Identifies unique spending patterns an<l preferred supplier opportunities 
• Eliminates hard-copy report distribution 
• Makes monitoring purchasing and travel program compliance easy 
• Provides online access to six years of transaction data 

• Please see Exhibit 6, Report List and Exhibit 7, Sample Reports . 

2.75 

Response: 

Bidder should detail their ability to provide Level Ill data. What percentage of Contractor's 
merchants provide Level Ill data? 

Level I financial record data is captured with every transaction, but Level II/Ill enhanced dat.a capture is 
dependent on the capability of the merchant that accepts the card. lJ.S. Bank Merchant Payment Services and 
Co.r.porate Payment Systems are both capable of receiving and stori.n3 specific enhanced data dcmc.nts for 
commercial card transactions and these data elements can be accessed through Access Online. In addition, 
every merchant that U.S. Bank Merchant Payment Servict:s implements to accept cards as payment is set up to 
be Level II capable. 

Data Level Capture 

Association Merchants who Merchants who Merchants who 

Mastercard 

2.76 

Response: 

provide Level I provide Level II provide Level Ill 

100% 66% 4% 

The bidder should detail their ability to provide transaction detail with up to the minute 
information. 

At the time of purchase, our interface with the processing system will show the transaction was sent for 
authori%ation (pre-posting). The timing of transaction posting and its availability within 1\ccess Online 
ultimately depends on when the merchant batches its transa{;tions to the merchant bank. A transaction will post 
with.in 24 to 48 hours of the rnerch.ant submitting the transaction to its merchant bank. Once the transaction 
posts, the transaction becomes viewable on Access Online. Both transaction approvals and declines arc visible 
in real-time in Access Online. 

2.77 

Response: 

Bidder should describe current software/hardware requirements necessary to access 
internet/online solutions and any PC based applications offered in the RFP response and 
specify the required Windows version. 

Access Online was created in-house, and the design kam that created the system continues to develop it today. 
The team has an aggtessive product dcvelopmenl docket and roll out an average of four new releases per year, 
to ensure that our clients have the best new functionali , our technolo can offer. 
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A<.:c.:ess Online is a user-friendly, web-enabled system with modest computing reyuirernenls: 
• Desktop Supported Browsers: 

• Microsoft Internet Explo.rer versions 11 and higher for Windows is recommended to ensure user has 
all security patches rc(Juin:d for. PCT data 

• Firefox 31.4.0 and higher for Windows and Mac 

• Chrome 40.0.2214 and higher for. Windows and Mac 

• Safari 7 and higher 
• Mobile Support Browsers: 

• 
• 
• 

• Mobile Safari 6.0 and above 

• Chrome Mobile 40.0.2214 and above 

• fi'irefox Mobile 31.4.0 and above 

• Andr.u.id browser 4 and above 
Adobe Acrobat Reader version XT or later or Adobe Acrobat Reader DC 
Microsoft Excel 2007 or later 
Pop-up blockers turned off 

Operating Systems with the required browsers and 'l'LS 1.2 
• Minirmun for Web: 

• Windows 7 

• Windows 8 

• Windows 8.1 

• Windows 10 

• Mac OS X 10.9 + 
• I ,inux 

• Minimum for Mobile: 

• iOS 5.x + 
• Android 5.x + 

Operating Systems for a machine acting as a :;erver for the purposes of web service functionality (examples of 
webservices - API calls, Xlv1L calls, SFfP se.rvt:rs and/ or Batch Servers) 
• Minimum OS installed on machines acting as Servers: 

• Windows Server 2008 R2 

• Windows Server 2012 

• Windows Server 2012 R2 

• Windows Server 2016 

• CentOS 6+ / R1 IEL 6+ (Linux) 

* Access Online can be acces:;e<l on any device with an interm:t browser (including Macs, PCs, mobile <levi<.:es, 
etc.). The preferred browser is Internet Explorer, on wruch Access Online has been certified. We cannot 
guarantee user expt:rieoce will be exactly the same when using other browsers, but our system should function 
within any browser. 

2.78 
Multiple program users access the online system simultaneously to view activity, generate 
reports, create extracts, etc. Bidder should detail all limits to using its reporting tools and details 
accomrnodatinQ multiple users. 
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Response: 

Access Online is designed to support over 1 million tot.al user~ an<l is cw·rcntly scaled to support 10,000 
concurrent users. 

2.79 The bidder should detail how reports are created, what formats are offered, related notification, 
and delivery options. 

Response: 

Users simply select from a fo;t of t:epor~ in Access Online, define specific selection and sort options and 
choose an output type. 

• Report Scheduler-Available with our Standard Reports; allows Progt:am Administrators to schedule 
reports to run once or on a recurring basis. Additional features inchLJc::: 

• Reports can be delivered to multiple recipients 

• Recipient:; can be notified via email when the report is available 
• Access to functionality .is controlled by Report Scheduler entitlement 

Report Formats 
All report:; are parameter-driven and offer a high degree of flexibility and variety of output formats, all fully 
exportable and viewable online in the following formats: 
• Browscr--Opcn in the user's existing internet b,·owser, re(Juiring no additional software. Some report:; 

take advantage of drill-down links for additional detail. 
• PDF-Readily formatted for printing, downloading or email exchange. 
• Excel-Use a spreadsheet structure for east: of additional analysis, sorting and filtering, and useful for 

export to third-party applications. 
• Active-Ust: dynamic HTML to display using the existing browser but also offer interactive features, 

including on-demand sorting, filteri.ng, charts, graphs and export to xrvrr, :ind CSV. 

Reports can be delivered via the following mt:thods: 
• Internet-Access Online is a web-based system that allows users 24/7 access to J:eports. 
• Data File-We will provide a data file at a frequency level directed by you. 
• Access Online Data Exchange--Scheduled reports are only delivered through Access Online Data 

Exchange, and can be retriL-vcd from the Access Online Secure Mailbox. You will receive email 
notification when reports arc available for viewing. Access Online provides 128-bit Secure Sockets Layer 
(SSL) data encryption. We do not distribute actual reports via email for security reasons. 

2.80 

Response: 

The Contractor shall provide a report, at least monthly, of all current open/active cardholder 
accounts at the campus/agency or card program level. The cardholder listing report shall 
include, but may not be limited to the following cardholder/account information: account 
number, name, program types, cardholder address, department name, credit line. phone 
number, single purchase limit, expiration date, date opened, cost center, department name, 
and identification number. The report may be requested more frequently by the participating 
card programs. The bidder should detail if the report is available on line and if sorting capabilities 
exist. 

The Account I .ist Report meets these requirements or the State can create an account list report with Flex Data 
for more custonmation. Roth reports can be scheduled or run on demand. 
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2.81 

The Contractor shall provide a report, at least monthly or as needed, of all cardholder accounts 
issued since program inception at both the campus/agency or card program level. The 
card holder listing report shall include, but may not be limited to the following card holder/account 
information: account number, name, address, department name, credit line, phone number. 
single purchase limit, expiration date, date opened, cost center, department name, account 
status, date of recent status change, program type and identification number. The bidder 
should detail if the report is available and if sorting capabilities exist. 

Response: 

The Account I ,ist Report meets these reyuirements or the State can create an account list report with Hex Data 
for more custom~ation. Both reports can be scheduled or run on demand. 

2.82 
The bidder should detail their ability to provide detailed decline reports by card program, 
minimum of weekly, summarizing transaction date, time, amount, merchant identification, 
reason for decline, MCC identification, account status. cardholder name and account number. 
The bidder should include details about format, file sharing, and manipulation capability. 

Response: 

Currently the State has the following reports set-up: Prepopulatcd Trnm;action flile for Concur, Fraud Case, 
Account J ,ist and a Daily Transaction fi'ile. 

The Declined Transaction Authorizations report supplies details of declining transaction authorizations 
information along with related ac.:count and merchant information. The user can define specific selection and 
sort options and choose an output type. This report can also be scheduled to run on a recurring basis, can be 
delivered to multiple recipients and recipient; can be notified via email when the report is available. 

Access Online allows users to run predefined standard or tailored reports through the use of multiple selec.:tion, 
sorting and output functions. b'eaturing a comprehensive set of reporting options-from simple to complex­
reports arc parameter-driven, offer a high degree of flexibility and are fully exportable and/ or. viewable online. 
Access Online also offers the following ad hoc reporting and scheduling options. 

Flex Data Reporting 
This Access Online feanue puts the control in the user\ hands, so they can define what they want to see in a 
report. By setting the teport context--datc ranges, processing or reporting hierarchies an<l more-users are 
abk to choose the amount of data. By defining report. content (fields to include or calculate) users ensure only 
the informarion they need is in the report. Users can define a Logical grouping of data, and at what Level it 
should be subtotaled. 

Report Scheduler 
This Access Online feature allows Program Administrators to schedule reports to run onc.:e or on a recurring 
basis. Additional features include: 

• 
• 
• 

Reports can be delivered to multiple recipients 
Recipients c.:an be notified via email when the report is available 
i\ccess to functionality is controlled by Report Scheduler entitlement. 

Custom reports can also be reguested and scheduled by contacting your .Account Coordinator team. 

Report Formats 
• Browser-Open in the user's existing internet browser, requiring no addi1ional software. Some reports 

take advantage of drill-down links for additional detail. 
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• PDF-Readily formatted for printing, downloading or email exchange . 
• Excel-LJst. a spreadsheet strucnue for ease of additional analysis, sorting and filtering, and w;eful for 

export to third-party applications. 
• Active-Use dynamic HTML to display using the existing browser but also offer interactive features, 

including on-demand sorting, filtt.J:.ing, charts, graphs and export to XML and CSV. 

Fee Requirements for Card Programs 

2.83 Does the bidder agree that no fees will be charged for the card programs, implementation 
thereof, or any of the services detailed in the RFP? 

Yes _ x_ No --
Response: 

US. Rank complies with this reqL1est. 

Unless otherwise specified, the contractor shall, al no cost, furnish all necessary labor, forms, 
2.84 equipment, supplies, written or visual aids, literature, and related information to perform the 

services required in this RFP. Will the bidder comply? 

Yes _ x_ No --
Response: 

U.S. Bank complies wilh this request. 

2.85 Will the bidder agree the card programs shall not incur interest or tees on balances less than 
forty-five (45) days past cycle date? 

Yes _x_ No --
Response: 

If payment meets tl1e prompt payment act, no late fees will be enacted. Tf not, the contractor has the right to 
hill late fres on all delinquent accounts, and will have. the right to recover any reasonable legal fee::s an<l/or otht..r. 
expenses incurred. In collecting any delinquent amount on a c.:ancdk<l account. The minimum late fee on an 
account is two U.S. Dollars (S2.00). 

2.86 The card programs shall not incur interest or fees for purchases/transactions in dispute, can 
the bidder comply? 

Yes _x_ No --
Response: 

Once a transaction i:; in dispute::, it is removed from the total amount due that appears on the card statement. 
Disputed amounts are not. si,l.ijt.ct to finance charges, regardless of the final resolution decision. 

Transaction Dispute Process/Reconciliation and Fraud 
-
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2.87 
Bidder should detail the work flow and time requirements regarding disputed transactions 
indicating the responsibilities of the parties involved. 

Response: 

;\s a best practice in the event of a dispute, we encourage clients to contact the merchant first. The majori1.y of 
the time, disputed charges can be resolved this way, without having 10 undergo the full dispute process. 
However, when a full trnnsaction dispute is necessary, we make the process simple. We handle the process 
from initiation to reso.lution, and there is little to no paperwork required. Using Access Online, the State will 
save time by simply going onli.ne to initiate disputes, check the status of disputed transactions and run reports. 

Dispute Initiation 
Disputes may be initiated by phone or online and can be tracked in Access Online, and all dispute data is 
updated daily. Through Access Online, users can: 
• View all disputed transactions electronically 
• View tl1e current status of a dispute 
• Caned a <lisput.ed transaction 
• Determine if a transaction has been disputed dectronically 

• Cordholder tdentlftes 
questionable charge 

• U.S. Bank Is notlfted 
•Dispute file Is created and 
assigned 

Dispute Billing 

•U.S. Bank r~lews the dispute 
request lo: 
• Identify tile eovemlng 
regulatloo 

•Determine validity of charge 

•Dispute Closure: 
• Invalid charge· airdholder 
auount Is credited; notified of 
dispute resolution 

• Valld dlorge - Charge ,emoved 
from dispute, earholder notified 
of responsibl!tyto pay 

Once a transaction is in dispute, it is removed from the total amount due that appears on the car<l statement. 
Disputed amounts arc not subject to finance charges, regardless of the final resolution decision. 

Cardholder Notification 
The cardholder will receive a letter in th<:: mail notifying them of the dispuk resolution, and whether or not they 
are responsible for payment of the charge. 

Dispute Reporting 
Tn Access Online, disputed transactions arc marked with a "D" to easily identify transactions that are currently 
in the dispute process. To assist you with effective Program Management, several r<::ports can be run on 
disputed transactions: 
• Transaction Detail-Show:; summary allocation information for a specific accounting code and provides 

specific transaction detail. The Tr.ansaclion Derail report pwvides the following fields: 

• Disputed--Shows whether the transaction has eve( bt:en dis uted ('/ /N) 
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• 

• 

• Dispute Stan,s---Shows wht:ther the <lispute has been resolved, and in whose favor 

• Dispute Status Date-Lists the date of the dispute resolution 
Full Transaction and Order Detail-Fully details expenditures, including transaction, line item, order, 
accounl allo(:ation and tax estimation infomrntion 
Bill Transaction Analysis with Order Detail-Offers detailed and summary billed transaction 
information regarding the results of order and transaction matching 

Disputed items are removed from the balance due and do not age while in a dispute status. If the dispute claim 
is resolved favorably, the charge is completely removed from the account; if it is resolved unfavorably, the 
charge is then reflected back into the balance due. 

2.88 

Response: 

Bidder should detail its process to suspend accounts while in dispute and related notification 
thereof. 

The Program Admini:;ti:ator. may temporarily suspend or permanently dose an account and reopen a 
temporarily or permanently dosed account via Access Online. Note 1hat reopen reyuests may go through a 
Cr.edit Department review. 

Dispute Billing 
Once a transaction is in dispute, it is removed from the total amount due that appears on the card statement 
Disputed amounts are not subject to finance charges, regardless of the final resolution decision. 

Cardholder Notification 
The cardholdcr will receive a letter in the mail notifying them of the dispute resolution, and whether or not they 
art: rt:sponsible for payment of the charge. 

Disputed items are removed &om the balance due and do not age while in a dispute status. If tl1e dispute claim 
is resolved favorably, the charge is completely removed from the acwunt; if it is resolved unfavorably, the 
charge is then reflecled hack into the balance due. 

2.89 

Response: 

Bidder should include copies of all forms and affidavits required to be completed in cases of 
transaction disputes and fraud. 

Please see Exhibit 8 for a copy of a Dispute Form and Statement of Fraud Form. 

2.90 

Response: 

Bidder should detail how disputes and fraudulent transactions are handled. The bidder should 
indicate how they identify and reconcile credits associated with original debits. Is this a paper 
or electronic process? What is the expected turnaround time for credit receipt due to fraud? 

Disputes may be i.ti.itiated by phone or on line an<l can be tracked i.t1 i\ccesf. Online, and all dispute data is 
updated <laity. Through Access Online, users can: 
• View all c.Jisputcd transactions electronically 
• View the currenl stalus of a dispute 
• Caned a disputed transaction 
• Delermine if a transaction has been disputed electronically 
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Dispute Reporting 
In Access Online, disputed transactions are marked with a "D" to easjly identify transactions that ar.e currently 
in th<:: dispute process. To assist you wirh effective Program Management, several reports can be run on 
disputt:d transactions: 

• Transaction Detail-Shows summary allocation information for a specific accounting code and provides 
specific transaction detail. 'l11e Transaction Detail report provides the following fields: 

• Disputed-Shows whether the transaction has ever been disputed (Y /N) 
• Dispute Status~hows whether the dispute has been re:;olved, and in whose favor 
• Dispute Status Date-Lists the date of the dispute resolution 

• Full Transaction and Order Detail-.b'ully details expenditures, including transaction, line item, order, 
account allocation and tax estimation information 

• Bill Transaction Analysis with Order Detail-Offers detailed and summary billed transaction 
information regarding th<:: results of order and transaction matching 

Fraud 
In situation of fraud, depending on the type of transaction (counterfeit vs. card not present) as well as other 
details of the transactions, the case processing analyst will follow the proper channels to charge the merchant 
back for the full amount of the transaction. ff the merchant accepts the chargeback then the merchant will .issue 
a credit, if they dispute tl1e charge further the case processor can pursue pre-arbitration to attempt to get th<:: 
funds. 

When a cardholdcr initiates a fraud case, it typically takes about 011e week for credit to be posted. Tf credit is 
needed immediately, the cardholder would have to state that at the time they call in to start the case and request 
a rnsh. Even in such a case it can take up to 48 hours for the system to post the credit. 

2.91 

Response: 

The bidder should detail the types of cardholder adjustments processed by the bank and 
generally included in transaction files to customers. The bidder should detail their ability to 
customize the file to block certain types of adjustments unacceptable to the individual card 
program(s). The bidder should detail the delivery options (combined with current file, separate 
file transmission, etc.) available for cardholder adjustment entries and what timing options 
those entries can be provided to the programs (daily, weekly, monthly, etc). An example of an 
unacceptable entry would include internal bank GL credit and debit adjustments. 

A list of transactions can be viewed for the current cycle and the past 12 months, as well as any details available 

for each transaction. All cardholders can have the ability to view transaction information base<l on the each of 

the State program's requirements and cardholdcr rcstr.i<.:tions. We will continue to work with the State to better 

understand the business processes and functions in order to meet yow: needs. 

Our Transaction Management Allocation ability <ldivers comprehensive functionality around the processing 

and management of your transactions in a real-time environm<::ot. Access Online functionality includes: 

• Merchant Category Code (MCC) Allocation-A transaction management best practice that streamlines the 
reconciliation process and reduces manual posting errors 
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• 

• 

User Defined Line Ttems-fiunctionality that is particularly helpful for those transactions that do not have 
l.evd III data relayed by the merchant 
A variety of c;ar.dholder reallocation options 

'l'he Access Online transaction management capal.,ilities a.re both flexible and custom.b.able, designed to meet 
your unique nee<ls. Transaction lists and details are ava.ilal.,le on demand for the current and past 12 months. 
Program administrators can adjust reallocation parameters to meet your rnmpany's needs ranging anywhere from 
one to 399 days. 

After cycle close, cardholders also have the ability to reallocate transact.ions to one or multiple accounting code:;, 
including the option of splitting individual transact.ions by specific <lollat: or percent of transaction amounts. 

You can update your valid value lists by uploading a tab delimited text file (flat file) via an administrative page 
within Access Online or updating your valid value list directly within Access Online. You will have the option lo 
either. a<l<l or delete selected values from an existing valid value list or replace all existing values \.V;thin a valid 
value list. These changes can be made in real-time. 

We can provide a file to support your c;ontent and can provide a data transmission via Secllf.e 1-'TP with an 

option of PGP encryption, Native FfP, VAN, VPN, Connect:Dircct or AS2. We also provide hillinr; data vi:1 

the Access Online Data Exchange u::;ing HTIPS with SSL. 

Access Online report:; can be exported in Excel, PDF or comma delimitt<l. Since you create these reports 
yourself, you can mod.ify rhe infonnati.on that is included and choose the format that best works for your needs. 
Statement Billing Files and other data transmissions can bt modified to meet your specific need:;. 

The timing of the transmission can be daily, weekly and monthly and we will continue to customize this for the 
State. 

2.92 
The contractor shall monitor, identify and alert the Program Administrator or his/her designee 
of potentially fraudulent transactions. The bidder should detail its fraud prevention system and 
workflow orocess. 

Response: 

U.S. Bank Corporate Payment Systems offer:; a full range: of fraud prevention and investigative servicts as part 
of our standard offering to clients. The core service i::; driven by a team of dedicated fraud professionab 
focused on best-in-class service and results for our clients. Complete fraud l.ifc-cyclc support includes: 

Account Monitoring and Notification 
• Trained fraud professionals availabk 24/7 
• Combination of real-time and near. r.eal-time fraud rule engines 
• Authorization scoring with industry-leading risk models designed to profile cardholder behavior. and 

compare it against known fraud patterns 
• Outbo~md tdephon<:: calls to cardholders and program offices to vaify activity 
• Optional fraud alerts via text message and email 
• 3D Secure authentication for card not present (online) charge activity 

Development of Detection Strategies 
• Sophisticated data modeling techniques used to detect fraud tren<ls 
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• Standard industry practices .including card activation programs requiring canb to be activaLed before first 
use and Card Verification Value (CVV) embedded in card mah>netic strips along with chip enabled cards to 
prevent counterfeit risk 

Identity Theft Mitigation 
• Our Threat and Vulnerability team .monitors the internet for rogue websites .impersonating our sites and 

closes them down 
• Compromised user ID alerts 
• lnunediatc response to b.reaches through our cardholdcr privacy office 

Customized Fraud Risk Controls 
• Account opening and maintenance policies 
• Appi:opriate credit limit assignments 
• Merchant restrictions 

Intelligence Gathering 
• · Participation in industry roundtables provides current information on fraud trends and allows for proactive 

steps toward frau<l 1nitigation 
• Quarterly reviews conducLed with Visa and Mastercard on fraud trends, performance and innovative fraud 

products 

Complete Investigative Services 
• Coordination with local, state an<l fi'edernl law enforcement agencies 
• Industry leading recovery rates minimize cost of programs to our clients 
• Assistance on intemal fraud cases by providing copies of charge receipts, transaction detail and copies of 

applications to law enforcement agencies, if required 

When an account is believed to be compromised, our fraud team makes direct contact with the affected 
cardholder by phone to confirm the validity of the 1.ransaction(s). If the cardholdcr cannot be reached, a referral 
status will be placed on the account and an elecLronic notice is sent to the U.S. Ilank Account Coordinator 
team. An Account Coordinator will then contact the State Program A<lministrntor to alert and direct the 
cardholdcr to verify the transaclion(s) directly with the fraud gruup. The option also exists for the cardholder tu 
sign up for fraud alerts which notification can be sent via text message or email . 

.t\ nother way to prevent internal fraud is through Payment Analytics. 

Payment Analytics is a web-based solution that enhances auditing practices by looking beyond the traditional 
card controls to providt: 100 percent commercial card transaction monitoring. Using customizable rnlc 
templates, you can automaLically review all card transactions and flag suspecLed card misuse and out-of-policy 
spending. Ily automatically running policy rules on all tr.ansactions, Payment Analytics makes cardholder 
transaction monitoring dramatically more targeted, effo.:ient and effective. Program Administrators can r.eceive 
email notifications of possible non-compliance and spend violations so they can safeguard against commercial 
card misuse and improve purchasing practices. 

Paymenl Analytics is available 24/7 and does nol require new hardware or software. It automatically integrates 
your commercial card transaction data. 

Rules Management 
The Rules Management functionality makes it easy to select and modify rule templaLes. The rule templates 
allow you to be automatically notified via email when the State-defined transaction parameters arc met. You can 
choose from a varieLy of rule templates that include: 
• Unauthori;(ed Merchant Category Code (MCq Alert 
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• Merchant Watch J .ist Akrt 
• Transaction with a Non-Preferred Me-rchant Akrt 
• Split Transaction Alert 
• Split Purchase Alert 
• Transaction Close to Single Purchase Limit Alert 
• Large Spend Im:rease ove~ Average Spend Alert 
• Excessive Use of (onvenience Checks Alert 
• Excessive Cash Withdrawals i\lert 
• Corporate Travel Card Purchase in Cardhol<ler.'s Postal Code Alert 
• Weekend/I Ioliday Purchase Alert 
• Account Opened/Maintained with Limits Exceeding Stam.Ian.ls Alert 
• Account Balance Alert 
• Foreign Currency Transaction i\k.rt 

Case Management 
The Case Management functionality allows you to create cases for follow-up inve:;tigation, and cases can be 
assigned to different owne.t::; for further e,,rnminati.on. You are able to set. the current status of the case as wcll 
as sort cases by rule name, date opened and last updated. By creating and associa1ing cases, you can detect 
relationships her.ween t.ransaction:; over time, and move from a reactive to proactive control framework. 

Benefits to the State 

• Improve Compliance-Manage out-of-policy spend and deted fraudulent activities in near real-ti.me by 
associacing lime, people and events together. 

• Enhance Control-Aud.it 100 percent of transactions versus a random sample, offering greater pem:e of 
mind and a more complete detection of policy violations and suspicious card use. 

• Reduce Risk-Route flagged transactions to the appropriate personnel for review, providing greater 
progrnm supervision over non-compliant activity. 

• Increase Efficiency---Streamlinc the audit process with multi-dimensional rule!:i that are consistently and 
continually applied across all transactions and card users. 

• Boost Cost Savings-Automate routine audit tasks, focusing on transactions that are a cause of concern. 
• Streamline Administration-Empower Program Manage.r.:; with sdf-servicc capabilities, allowing them 

the flexibil.ity to manage user entitlements, specify alert no1ifications an<l configure audit mies. 
• Broaden Visibility-Record all case details in one central databast:, enabling Program Managers to gain 

insights into your organization's performance over ti.me and improve the predictability of who, when and 
where problems may arise. 

• Expand Revenue Share Opportunity-Heali7,e growth incentives by identifying spend leakage and 
moving volume to secure card payment methods. 

2.93 I The bidder should detail activity triggering fraud alerts. 

Response: 

U.S. Bank employs dedic.:ate<l teams of analysts who constantly monitor fraud and misuse trends. The analysts 
create fraud rules for the point of sale or .monitor a transaction after it has occurred. Rules at the point of sale 
may be set to decline or refer based on the fraud risk of the transaction. The monitoring rules may queue an 
account for review after the transaction has been approve<l, declined or referred at the point of sale. 

We remain an industry leader regarding protecting our clients from fraud with new technolo1-,,y such as: 
• Gcolocation-Allows U.S. Bank to tra<.:k mobile phones and match transactions to d1e phone locatio11. 
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• Pindrop Voice Biometrics-Provides protection against fraudsters calling the support center. It analyzes 
up to 150 factors and can identify the true location of the caller, if toob are used to mask the caller 11), and 
it identifies the voice and whether their calling from a land line, mobile phone or VoIP. 

2.94 

Response: 

The bidder should detail the options in communicating fraud to the cardholders or Program 
Administrators. The bidder should detail volume of phone calls, the potential scripts, written 
communication, identification of callers (i.e .. the bidder or its subcontractor) and customer 
service phone numbers. 

U.S. Rank employs dedicated teams of analysts who constantly monitor fraud and misuse trends. When an 
account is believed to be compromised, our fraud team makes direct contact with the affected cardholder by 
phone to confinn the validity of the transaction(s). If the cardho.lder cannot be reached, a referral status will be 
placed on the account and an decttonic nouce is sent to the U.S. Bank Account Coordinator team. An .Account 
Coordinator will then contact the State Program Administrator. to alert and direct the cardholder to verify the 
transaction(s) directly with the fraud group. 

U.S. Bank will establish the State's program with specific control~ that you desif,>n to limit and prevent misuse 
through the use of spending limits and MCC blocking. In addition, Access Online provides a suite of reporting 
that will help your organization monitor transaction trends. 

Fraud Alerts 
The fraud alert process builds upon our current fraud process. When suspicious activity is dekcted, tJ1e card in 
question is plact:d in J?raud status, automatically declining subsequent activity, and an SMS alert is sent co the 
registered car<lholder cell phone number - all in real lime. Upon receipt of the message, the cardholdcr is 
prompted to respond "V ALU)" if the transaction is vali<l or "FRi\ UD" if the transaction is fraudulent. 

A ''VALID" response clears the Fraud status from the account. The cardholder receives a follow-up message 
confinning that the Fraud status has been lifted. 

A "rRAUD" response t.riggers a follow-up message informing the cardholder that a U.S. Bank fraud agent will 
call to initiate our standard fraud process, including cancelling the compromised card and issuing a replacetnent. 
Alternatively, the cardholder will be provided tl1e option to call our fraud agents inunediatcly. 

If U.S. Bank does not receive a response to the fraud alert message, our fraud analysts will handle the 
suspicious activity per our existing process. 

Fraud Line 
Our toll-free flraud Support line (1-800-523-9078) is available to cardhokkrs and Program Administrators 
24/7. Cardholders and Program .1.\dministrators can call directly to report fraud or check the status of an 
existing fraud case. The State can also call tl1e Customer Servi<.:e number on the back of the card to be 
transferred to the Fraud Department. 

2.95 

Response: 

The bidder should detail how parameters of the fraud system can be adjusted, monitored, or 
controlled to ensure cards are properly handling legitimate transactions, both nationally and 
internationallv. 

Our fraud detection rules are re.V1cwed daily an<l can be updated daily if the fraud activity warrants changing a 
rule. Fraud rules a.re evaluated for their fraud detection success, as well as to insure they are also maintaining a 
positive dient experience, with both being equally important. Our fraud analvtics teams reviews the past six 
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months worth of cases to look for fraud trends on a daily basis as well. They not only review our commercial 
activity, but they review the consumer and debit activity, allowing them lo have a better view of what is 
happening in all of our portfolios. 

2.96 

Response: 

The bidder should detail instances when a card shall be suspended or inactivated in cases of 
fraud that have not been reported by the cardholder. If a card is suspended or cancelled due 
to fraud, the bidder should detail timinq of replacement issuance and delivery. 

\'Vhen fraud is suspected and the account is queued up for review, a team will attempt to call the cardholder via 
the phone numbers listed on the accow1t to confirm the validity of the lransaefion(s) or seml an alert via text 
message/email }Ind a temporary block status may be applied to the account to prohibil furtJ,er charging activity. 
The tcmpora1y block status does not cause a decline response but instead a referral response. Once contact is 
made and validity confirmed, the block is removed. If the cardhol<ler. has not contacted U.S. Bank before the 
end of the business day, the account will appear on a repo.r.t that the Account Coordinators will receive the 
following day. They will send an email to the Program Administrator to advise that the account needs to have 
activity confirmed by the cardholder. 

When a replacement card is require<l, the cardholder calls the Customer Service Center domeslieally or the Visa 
Assistance Center internationally lo report a t:ard lost or stolen and reguest emergency replacement. The.re arc 
no replacement fees for standard delivery of Lhe car<l replau:me11L au<l neither the State nor the cardhol<lcr is 
responsible for fraudulent chargt:s made to the promptly reported lost or stolen card. If expedited delivery 
cards are ordered before 2 p.m. CT, they will be processed and shipped the same day. flor standard delivery, 
cards will be produced the nexl day and shipped the:: day after.. When a card is replaced due to a lost or stolen 
situation, it retains the on.:,oinal expiration date. 

Our cardholders' <:onvt'.nience and safety is of utmost in1portancc to us, which is why lJ.S. Rank Customer 
Service Represenlalives and Assistance Ce::nter Kepresentatives have the ability to make arrangements for an 
emergency cash advance and hotel room booking, as necessary, until the replacement card arrives. 

2.97 The bidder should detail how prior spend impacts fraud parameters. The bidder should detail 
its accommodations to new card programs that lack historical data. 

Response: 

Our fraud team reviews the consumer. and debit activity, allowing them to have a better view of whal is 
happening in all of our portfolios, but abo uses the following fraud strategics: 

Account Monitoring and Notification 
• Trained fraud professionals available 24/7 
• Combination of real-time and near real-time fraud rule engines 
• Authorization scoring \vith industry-leading r.isk models designed to profile cardholdcr behavior and 

compare it against known fraud patterns 
• Outbound telephone calls to cardholders and pmgram offices to verify activity 
• Optional fraud alerts via text message and email 
• 3D Secure authentication for card not present (online) charge activity 

Development of Detection Strategies 
• Sophisticaled data modeling techniques used to detect fraud trends 
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• Standard industry practices including card activation programs requiring cards to be activated before first 
use an<l Card Verification Value (CVV) embtdded in card magnetic strips along with chip enabled cards to 
prevent counterfeit risk 

Identity Theft Mitigation 
• Our Threat an<l Vulnerability team monitors the internet for rogue websites impersonating our sites and 

closes them <lown 
• Compromised user fJ) alerts 
• Immediate response to breaches through our car<lholder privacy office 

Customized Fraud Risk Controls 
• Account opening and maintenance policies 
• Appropriate credit limit assiI,>nments 
• Merchant restrictions 

Intelligence Gathering 
• Participation jn indusiry roundtablcs provides current information on fraud trends an<l aJlows for proactive 

steps towar.<l fraud mitigation 
• Quartt:r.ly reviews conducted with Visa and Mastercard on fraud trends, ptrformam:e and innovative fraud 

product.<; 

Complete Investigative Services 
• Coordination with .local, state and Federal law enforcement agencies 
• Industry leading recoveLy rates minimize cost of programs to our clients 
• Assistam:e on internal fraud cases by providing copies of charge receipts, tram;action detail and copies of 

applications to law enforcement agencies, if required 

2.98 

Response: 

The bidder should detail its process to identify, communicate, monitor, and resolve instances 
of breaches/compromises of numerous accounts. Detail shall include timelines, card 
replacements, etc. 

When a compromise has occurred with a merchant that impacts our account:;, our fraud professionals 
determine which accounts are impacted and if a proactive reissue is necessary. If a proactive reissue is deemed 
necessary the fraud department will subsequently alert all internally impacled teams of the plan to perform a 
reissue. 

New accounts will be issued and the compromised account will remain open until the car<lholder receives and 
activates their new account or until the timeframe of 20 calendar days is reached, at which time the old card will 
automatically be closed. Cardholders will receive an insert with the new car<l outlining the reason for the reissue 
and notification that they should activate their new account. 

2.99 

Response: 

The bidder should detail all internal Contractor operated or card company/programs/services 
available to protect card programs against loss due to employee misuse or fraud. The bidder 
should provide all materials related to those programs/services available. 

Fraud Suooort 
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Our toll-free J?raud Support line (1.800.523. 9078) is available to cardholders and Program Administrators 24/7. 
Cardholders and Program J\dministtators can call directly to report fraud ot check the status of an existing 
fraud case. The State can also call the Customer Service number on the back of the car.d to be transferred to the 
J?raud Department. 

U.S. Bank employs dedicated teams of analysts who constantly monitor fraud and misuse trends. \Vhcn an 
account is believed to be compromised, our fraud team makes direct contact with the affected cardholder. by 
phone to confirm the validity of the transaction(s). Please see question 2.9.7 for more information on our fraud 
strategics. 

Mitigating Employee Misuse 
The real cor.itr.ol against employee misuse comes from the State in a set of well-documented and br.oa<lly 
published policies and procedures. Your U.S. Bank Relationship Manager will assist the State in putting 
together the documentation. bnployce misuse will be greatly reduced if not eliminated when employees :ue 
made aware of tl1e consequences for misusing the card or account, just as if a:o employee misuses other 
company funds. 

U.S. Bank recommends that policies and procedures include: 
• Direct manager audits 
• Purchasing program manager random audits 
• Cardhulder signs an acceptance lelter stating the card is not for personal use and cardholder will reimburse 

the company for any non-business or personal purchases 

Another way to prevent internal fraud is through Payment Analytics. 

Paymenr J\nalytics is a web-based solution that enhances auditing practices by looking beyond the traditional 
card controls to provide 100 percent commercial card transac1ion monitoring. Using customizable rnle 
templates, you can automatically review all card transactions and flag suspected card misuse and out-of-policy 
spending . .By automatically rnnning policy rules on all transactions, Payment Analytics makes cardhol<ler 
transaction monitoring dramatically more targt:ted, efficient and effective. Program Administr.ators can receive 
email notifications of possible non-compliance and spend violations so they can safeguard against commercial 
card misuse and improve purchasing practices. 

Payment Analytics is available 24/7 and does nut require new hardware or software. It automatically integrates 
your wmmercial card transaction data. 

Rules Management 
The Rules Management functionality makes it easy to select an<l modify rule templates. The rule templates 
allow you to be automatically notified via email when the State-defined transaction parameters are met. You can 
choose from a variety of rule template::s that include: 
• Unauthorized Merchant Category Code (MCC) Alert 
• Merchant Watch List Alert 
• Transaction with a Non-Preferred Merchant Alert 
• Split Transaction Alert 
• Split Purchase Alert 
• Transaction Close to Single Purchase Lim.it Alert 
• Large Spend Increase over Average Spend Alert 
• Excessive Use of Convenience Checks Alert 
• Excessive Cash \X'ithdrawals Alert 
• Corporate Travel Card Purchase in Cardholder's Postal Code Alert 
• Weekend/Holiday Purchase Alert 
• Account Opened/Maintained with Limits ExceedinQ" Standards Alert 
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• i\ ccount Balance Alert 
• Foreign CurrC;:ncy Transaction Ale.rt 

Case Management 
The Case Management functionality al.lows you to create cases for follow. up investigation, and cases can be 
assigned to differenl owners for further examination. You are abk to set lhe current status of the case as well 
as sort cases by rule name, date openC:'.d and last updated. J3y creating and associating cases, you can detect 
relationships between transactions over 1ime, and move from a reactive to proactive control frnmework. 

Benefits to the State 

• Improve Compliancc-J\.'1anage out-of-policy spend and detect fraudulent activ.itiC:'.S in near real-time by 
associating time, people and events togedier. 

• Enhance Control-Audit 100 percent of transactions versus a random sample, offrring greater peace of 
mind and a more complete deteclion of policy v.iola1ions and suspicious card use. 

• Reduce Risk-RoutC:'. flagged transactions to the appropriate personnel for rC:'.view, providing greater 
program superv.ision over non-compliant activity. 

• Increase Efficicncy-Stre:unline the audit pwcess with multi-dimensional r.ules rhat are consistently and 
continually applied across all transactions and card use.rs. 

• Boost Cost Savings-Automate routine audit lasks, focusing on transactions that arc a cause of concem. 
• Streamline Administration-.1 •'.mpower Program Managers with self-senricc capab.ilitie~, allowing them 

the flexibility to manage user t:nti1lements., specify alert. nolificat:ions and configure audii rules. 
• Broaden Visibility-Record all case details .in one central database, enabling Program Managers to gain 

insights .into your org:ufr;.at:ion's performance over ti.me and improve the predicLability of who, when and 
where problem~ may arise. 

• Expand Rt'.venue Share Opportunity-Reafue growth incentives by iden1ifying spend leakage an<l 
moving volllIIlc to secure can! payment med1ods. 

Controls for Virtual Pay 
Risks lied to fraud or misuse within Virtual Pay a:r.e rare, if not non-existent. A cort: fear.ure of Virtual Pay is the 
abiliiy to tightly contwl credit limits, which a.1:e tied directly to your payment instructions and significantly 
reduce the chance for a fraudulent transaction 10 be authorized. 

Security is also increased with the basic functionality of Virlual Pay. As part of the payment instruction file, you 
have the abilily to select the following lo further redm:e fraud and limit misuse: 
• Single-Use Account--,Assigned account wiLh an approved payment limit 
• Pre-Authorized Limit Account-I ,imil is tempornr..ily increased until payn1ent is autbori:1.ed 

Specific to duplicate payments, Virtual Pay files arc run through a valid:1.1ion before they ate processed, and 
each payment has a unique identifying number attached to the payment. A payment with a duplicated 
identifying number would be reje<:ted with an email notice sent to the. State alerting you of tJ1e duplicate 
payment 

Emergency Card Issuance/Business Continuity Planning 

2.100 
The card programs require the ability to obtain cards that have higher credit limits for disaster 
situations. Cards will be stored securely with limited access. Can the bidder comply? 

Yes~ No __ 
Response: 
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U.S. Bank provides solutions to meet a wide variety of business continuity needs. Our emergency response 
cards offer seam.less integration into your plans so lhat you can focus your attention on maintaining operations 
and pursuing the restoration of services. This program is designed to assist employees in facilitating tht:ir 
recovery efforts during hurri(.;,me:;, floods, fires, power outages and oth<::r crises. 

Spending limits and controls arc pre-set to mat.ch your policies and the individual payment needs of your 
employees so that. when an emergency arises, your organi;r,ation can simply activate the cards as planned, 
knowing your payment requirements arc being fulfilled. 'J'he canb can bt: activated at any lime uy way of phone 
call to the Account Coordinator team. <luting business hours or custom<::t service after hours. To assure the 
caller is authorized to fund the account., th<:: State would supply us with a list of authorized callers. In addition, 
the callt:r must be able lo identify specific account information before the master account is funded. 

2.101 
The bidder should detail their ability to assist when a disaster occurs. The bidder should detail 
prior experience with similar sized or similar entity programs that have encountered a disaster 
situation. 

Response: 

U.S. Bank has devdopt:d an emergency response protocol managed by Client Services and Relationship 
Management. The protocol is both proactive (where possible) and reactive to emergency siluations. 
U.S. flank considers an "emergency situation" to include any major event that threatens the health and safely of 
the public. Conunon events include, but are not .limited to fire, flood, mudslides, hurricanes, riots, protests, and 
acts of lerror or mass violence. U.S. Bank understands the primary responsibility of any municipality is to 
protect public lives and property. lt is our rcsponsibilily 10 keep car<ls working effectively dl.ll'ing these high 
st(ess situations. 

The emergency i:e:;ponsc protocol might be triggered in one of two ways: 
1) The incident is known to us (national news, social media, etc) 
2) The incident has been reported to us by an employee or a client 

Once an emergency is reported ro Client Services or Relationship Management, th<:: emergency response 
protowl is activated. A Lead rcpresenlative within Client Services Management is assi1:,rne<l to mobilize internal 
departments, a:; indicated below. The Relalionship Manager or Account Coordinator will also reach out to 
Program Administrators to offrr support. 

• 
• 
• 

• 
• 
• 
• 

RJ\.1/ AM: Partner with AC and Client Services Management to coordinate response 
Client Services Management: Pull t.ogeiher and mobilize .internal departments 
AC/Team Lea<l: Research & detcnnine impacted clients, proactivcly reach out via email or phon<::, notify 
internal departments, submit CSM service requests and requests to credit or fraud 
Client Setup & Maintenance (CSM): Revitw and complete service requests 
CPS Fraud: Review requests, adjust accounts as required, email requ<::stor with updates, and updale requests 
CPS Credit & Risk: Promptly respond and process any requests submitted for increases 
RPS: Be aware of potential increased call vohune, determine after hours or weekend coveragt:, honor <lo not 
strand policies 

To prevent declines in an emergency, U.S. Bank will review all oplions with Program Administrators, such as: 

a. Apply suspension overrides for past due accounts as needed 
b. A pply overrides to ensure our fraud system <loe:; not decline lcgitimale transactions 

Page 68 of 107 



c. Proactivcly review available credit to ensure transactions do not decline for credit limit 
d. Increase limits as needed 

1. Have the client confirm if they want and nee<l increased limits 
11. Increase managing account and cardholder limits as needed 

ill. Utili:,;e the expanded limit account approach as needed 
e. Honor client requests to rush cards as requested. 

Recent Examples of U.S. Bank's Response & Support: 
1. Orville Dam Emergency, February 2017 

a. Damage to tht'. spillway of the dam threatened dozens of California communities 
b. Hundreds of thousands were evacuated from their homes 
c. We followed the steps listed above, identified other clients at risk, and reached out proactively to offer 

our support 
d. Applied suspension overrides, fraud overrides, limit increases, etc. in cooperation with the agency 

Pi:ogram Admi.ti.istrators 
e. Supported the effort during inunediate response and for many months of clean-up efforts 

2. Northern California Fires, October 2017 
a. Record breaking fires in heavily populated areas, thousands of homes/buildings destroyed, dozens of 

lives lost 
b. Hundreds of thousands were evacuated from their homes across multiple cities/ counties 
c. We followed the steps listed above to identify other clients at risk, and reached out pr.oactively to offer 

our support 
d. Applied suspension overrides, fraud overrides, limit increases, etc. in cooperation with the agency 

Program Administrators 
e. Supported the effort <luti:og .immediate response and for many months of dean-up efforts 

2.102 

Response: 

Dis'aster Recov,ery/Business Continuity Planning 

The bidder should detail how often the bidder's disaster recovery plan is tested for both physical 
and cyber disaster, what redundancy is in place for critical systems (card enrollment systems, 
card production, customer service call center, web based solutions, etc.), and how quickly 
operations can beqin once a disruption has occurred. 

The U.S. Bancorp Enterprise Preparedness Program establishes and supports our orga.ii.ization's Business 
Continuity and Contingency Planning Program. 'l'he program is designed to evaluate the impact of significant 
events that may adversely affect customers, assets or employees. This program helps ensure that we can recover 
our mission-critical functions and applications, thereby meeting our fiduciary responsibility to our stakeholders 
and complying with the requirements of the flederal Financial Institutions Examination Council (FFJEC), the 
Securities and Exchange Commission (SEC), the Office of the Comptroller of the Curr.ency (OCC), the 
Ji'inancial Industry Regulatory Authority (17INRA) and the Office of the Superintendent of Ji'inancial 
Institutions (OSFI). In addition, we have met all recovery critt:cia as prescribed by the Interagency White Paper 
on Sound Practices to Str.engthen the Resilience of tht: U.S. Financial System. 

The U.S. Bancorp Board of Directors approve the U.S. Bancorp Enterprise Preparedness Policy annually, and 
key issues and status are reported to the Boar<l and senior executives on a periodic basis. 
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Ji'or i\u:ess Online, the total downtime. and restoration period is less than 0.01 percent. Our Visa transaction 
authorization and cardhol<ler customer service systems have triple redundam:y for back-up and recovery, which 
ensures that you can always nrnke purchases and speak with customer service representatives. 

Unplanned downtime occurs rarely. In these instances, our ca.rdholder customer service representalives are not 
able to immediately access or update account information. 

2.103 

Response: 

The bidder should detail the last time a significant disruption in service occurred. The bidder 
should detail the cause of the disruption and the length of the disruption of seNice. What did 
the bidder learn from that disruption of service and what have they changed to be more 
prepared in the future. 

Over. the pa:;t nine years, we have had one occurrence when:: our system for transaction management and 
reporting, 1\ccess Online, was down for just over one business <lay becau:;e of a. city power outage. As a result 
of this outage, we implemented enhanced crisis mitigation procedwes. 

W/c have a disaster recovery plan in place tu minimize the risk of any long term issues that would result because 
of a disaster scenario. It is our requirement that Access Online not be down longer than 24 hour:,. 

2.104 

Response: 

The bidder should discuss if their disaster recovery plan/business continuity plan has ever been 
implemented. If the plan was implemented, how long did the situation continue, and how long 
until the Contractor was operational following the start of the disaster or system failure. 

The U.S. lhncor.p Pandemic Preparation and Response Plan was c.levdupcd in partnership with our executives, 
senior leaders an<l otht:i: c.r.itical support departments to prepare for the possibility of pandemic Hu in the same 
way lhat we prepart: for other events that could affect our employees, customt:rs and communities. The plan is 
reviewed annually. We are not able tu provide the requested information as this data is rnns.idered U.S. Bancorp 
Con fi<lential. 

2.105 

Response: 

Settlement & Posting of Program Payments 

The Contractor is required to accept all payments made by Automated Clearing House (ACH) 
for the term of the contract. The bidder should provide the payment detail process (not bank 
instructions) that the card programs will use to post the payment to control account vs. 
individual cardholder account. 

Payments ate applied either at the managing account (cotpornk account), diversion account or individual 
account level. If you a.re corporate-billed, the payment would be made to the managing account (corporate 
account). If a payment is :mbmirted on an individual account, there is an op1ion to fo1:ce post that payment to 
the corporate account.. 

The payment is applied in the followir1g order, when applicable, and applies to managing, diversion and 
individual accounts: 

• Cum::nt cash finance charge 
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• Current purchase financ<:: charge 
• l'v1iscdlaneous charges 

• Two or mon:: cycles old cash 
• One cyde old cash 
• 'fwo or more cycles old purchase 
• One cycle old purchase 
• Current cash 
• Current purchase 

\Ve require the specific account number an<l the payment amount for the remittance file to post a consolidated 
corporale payment to individual card accounts. 

The bidder should indicate their ability to accept and post payments in the dollar amount 
2.106 received (up to seven digits plus cents). Card program payments are required to be posted to 

the control account for the same amount paid by the program. 

Response: 

U.S. Bank is able to accept a.nd post payments in the dollar amount received and payments are posted to the 
control ac.:counl for the same amount pai<l by the program. 

Rebate & Payment to Participating Programs 

2.107 
How many business days after the quarter's end will the Treasurer's Office receive the rebate 
via ACH transaction? 

Response: 

Rebates will be paid quarterly within 2S days and paid io the same currency as stated in the terms of the 
contract. U.S. Hank prefers lo send rebate payments via i\CH, thus eliminating the chance for lost anti un-
cashed paper checks. 

II Other 

The bidder should detail its request process for obtaining copies of charge slips for card 
2.108 transactions. Will the bidder agree there will be no cost to obtain a copy of a missing charge 

slip? What is the typical turnaround time for providing copies of requested charge slips? 

Response: 

Yes. C.S. Bank can provide copies of lost charge slips at no cost. lt can take six weeks or longer for U.S. Bank 
to obtain these copies; it is often faster to requesl copies from the supplier wheJ:e the trnnsac1ion was made. 

The bidder should detail any card company/association rules or regulations violations that have 
2.109 occurred in the last 24 months relating to its services or the RFP requirements (those instances 

not caused by a customer). 
Response: 

To the best of our knowledge, no violations have occurred in the last 2-1, monlhs. 
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2.110 The bidder should provide two business references (including entity name, phone number, 
program services dates) of similar size or program dynamics. 

Response: 

University of Iowa 
John Watkins 
Director of Stralegic Sourcing 
319.384.1340 
john-<::-watkins@uiowa.edu 

Union Pacific Railroad 
Jason D. Hormann 
Sr. Manager-Fuel & MatJ/ J\c..:c.:ounts Payable 
402.544.0650 
j<lhorman@up.com 

2.111 

The bidder should detail its approach on development of new services. If a card program was 
to request enhancements. the bidder should detail the development process, resources, 
prioritization, and timeline for such a request. Describe the types of enhancements and the 
timelines related to those customer requested enhancements that have been completed 
related to the Contractor's systems in the last 24 months. 

Response: 

A culture of innovation is active and productive al U.S. Bank. The State can look forward to working with a 
team of bankers committed to expanding technology and creating efficiencies in your operation. 

U.S. Bank has been recognized as ont of the most innovative banks in the nation, with aw:1rds a.n<l top rankings 
for innovations in products, payments an<l Mobile and Online Banking. The results in customer adoption and 
revenue are substantial. 

Innovalions in banking technology are constant. 
• U.S. Bank completely redesigne<l our online banking platform and we have taken the mobile bank :;pace by 

storm wid1 developments in <ligital and mobile capabilities. 
• We enlist a Dynamic Dozen program - a group of Millennial employees from across U.S. Rank who 

advise management on the viewpoint of young customers and bankers. These individuals are especially 
valuable as U.S. Bank intensifies our interactions wilh customers through social media. 

• Tt's not just the digital experts and product specialists who are responsible for innovation. Our distinctive 
leadership expectations equip employees at every level of the organization to c.:ontcibute new ways to 
design our products, struc.:ture their businesses and do their jobs. 

Commercial cards arc a vital part of U.S. Rank Corporate Payment Systems. Th.is is demonstrated by our most 
recent and projected investments which will enable us to maintain our position as an industry leader. Our 
current five-year roadmap is focused on our continued c.:ommitment to the modernization of Access Online 
from both a usability and infrastructure standpoint. We are incorporating responsive web design into the user 
interface ensuring a consistent user experience across all devices. \'1./e are also enhancing the system with new 
funcrionalily surrounding system security, data analytics/reporting and process improvements with an eye 
towards making our users more efficient. 
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Innovation at U.S. Bank is derived from three primary soutces. fi'irst, clienl feedback has Long been a 1.Jr.iving 
force of new producl development at U.S. Bank. Wht:ther sourced through formal program reviews, 
r.oundtable meecings like our Client Advisory Panel and Access Online feedback sessions, or informal 
conversation, U.S. Bank takes the time to review all feedback and enhancement requests. 

Nol only do we listen to our clients, but we also listen to our employees. U.S. Bank staffs an award-winning 
internal innovation team-led by a Chief Innovation Officer-focused on improvements for our clients. 

And it's not just the digital e..'<pei:ts and prodLlCt specialists who are responsible fo:r innovation at U.S. Bank. 
Our distinctive leadership expei;tations equip employees at every levd of the organi:;.ation to contribute n(,·w 
ways to design our products, structure their businesses an<l <lo tbe.ir. jobs, all for the betterment of our clients. 

Clients can submit system functionality change requests to their Relalionship Manager. All change reyuests are 
reviewed an<l prioriti:;,ed hy a review group composed of ProducL Management, Technology and Rdationship 
Management. 

Review meetings are held weekly to approve and p:rioriti;t,e fixes and enhancements to the system . .Relationship 
Management is responsible for keeping clients informed of the status of their change requests. Change requests 
are also submitted by U.S. Bank Access Online J ,evel 3 support for fixes and enhancements to the system. 

Major system functionality rdeases of Access Online typically occur quarterly. 

2.112 

Response: 

The bidder should detail any card service pilot programs and/or unique features provided by 
the bidder that the card programs should consider. 

U.S. Bank Access Online Virtual Pay is an innovative Virtual Payment solution that combines the control and 
amomalion of client purchasjng and payables systems with the simplified payment and rehate opportunity of 
virtual cards. Virtual Pay extends the value of purchasing catd pr.ograms by further automating your Accounts 
Payable payment processes, replacing traditional paper check payments with cardless U.S. Bank virtual 
accounts. 

Virtual Pay allows you to use your cw:rent business practices, which may include pr.oce:;sing purchase orders, 
receipts, approvals, coding and invoices in your system. Once approved, payments are ready for processing. 
The Stale provides these payments to U.S. Bank via a file, onlinc form or tluough an /\PT. We then use one or 
a combination of the options below, depending on supplier preference, to accommodate payment to your 
suppliers: 

State-Initiated Payments (Straight-Through Processing) 
• Funds are automatically deposited into a merchant bank account less interchange 
• U.S. Bank provides reconciliation functionality in our tools to automatically match processed supplier 

payment transactions with your authorized payments 

Supplier-Initiated Payments 
• Single-Use Accounts-Unique account munbers are assigned to each approved payment transaction; 

use.rs have the ability to request and access a virtual account on their mobile device 
• Pre-authorized Llmit Accounts-We dynamically raise credit liniits on supplier-dedicated ca.rds from 

zet:0 to lhe amount of the payment appearing on the approved payment file 

Virtual Pay can accommodate both supplier-initiated and buyer-initiated payments without the need for 
separale file integration. 
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State~lnitiated Payments Process Flow 

Benefits 
Vir.tual Pay provides significant benefits for the State, indu<ling: 
• Increased controls through single use accounts and authorization controls 
• Extended Days Payable Outstanding 
• Reduced costs for the State by eliminating checks 

U.S . Bank posts 
and matches 

transactions to 
the approved 

payment 
instruction in 
Access Online 

U.S. Sank posts 
and matches 

transactions to 
the approved 

payment 
instruction in 
Access Online 

• Increased savings for the State by using a streamlined automated reconciliation process 
• Potenti.11 for additional rebate 

In addition, your suppliers will benefit by: 
• Reduced Days Sales Outstanding 
• Receives payment typically within 48 hours of processed payment 
• Automated payment reconciliation 

2.113 

Response: 

The Contractor shall be required to participate in education opportunities hosted by the State 
Treasurer's Office or any of the participating card programs for cardholders, State agencies, 
cities, counties and other political subdivisions. Describe how Contractor will participate in 
education opportunities. 

'J'he ongoing training U.S. Bank will provide is detailed io question 2. 71. Your Relationship Manager, Paul 
Erickson will also be involved aud provide assislance aml lraiuiug as nee<le<l. As additional noted, your 
Relationship Manager, Paul Erickson, will hold annual reviews and will plan the agt.nda based on training 
requests. 

2.114 

Response: 

The bidder should detail training provided to Program Administrators, their designees, 
cardholders or system users as a part of the conversion/implementation process and program 
staffing changes. 

U.S. Bank provides many options to onboard clients like the State of Nebraska. During the Design phase of 
im lcmentation, a U.S. Bank tra.inin, ka<ler aJon with an Im lementation Mana er will meet with ou to 
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deter.mine your specific trai.ti.ing curriculum. 'J'his traiti.ing curriculum will be based on the specific card 
programs you implement and the nuances specific to the State of Nebr.aska. 

Here is an example of a potential curriculum for the State of Nebraska Program Administrator delivered 
virtually to you: 

Au.:cs:,, Onli1H· Basit·s 

I 

Access Online Basics #1: What does the system offer and how do I get started. 

Access Online Basics #2: How do I manage my pro1-,rraro. 

Access Online Basics #3: How do I setup and maintain a card account. 

Access Online Basics #4: Ilow do I setup and mainr.ai.t1 a user profile. 

Access Online Basics #5: What training is available and how do I and cardholders get 
certified. 

In addition, for the Program Administrator there are multiple self-directed paths that include eLearning lessons, 
quick reference guides, user guides and simulations for these topics: 

The Cacdholder will have access to similar content but not the depth and breadth of training cuo:iculum 
accessible to a Program admi.tustrator. 

Page 75 of 107 



2.115 

Response: 

The bidder should detail how cardholder data is protected against a hacking or theft by internal 
staff. The bidder should detail the required security background checks completed on its staff 
viewing sensitive data. The bidder should disclose if enrollment data has ever been 
compromised either by a contractor or subcontractor data compromise, hacking or bidder 
internal em lo ee theft/com romise. 

U.S. Bank maintains stringent policies an<l procedures that restrict unwanted or unauthorized access to client 
information. We maintain a comprehensive set of security policies modeled around the ISO 27001 security 
standard. These policies are reviewed and approved annually. 

Access Online resides in a multi-tiered, multi-server cnvirorunent with built-in redundancie:;. We host all our 
servers and manage mu system firewalls. We use the latest Secure Computing Sidewinder fi'irewalls with 128-hit 
Secure Sockets Layer (SSL) data encryption tO protect the application, the business logic and delivery 
mechanism:; of Access Online and client data. All internet connection:; and sensitive internal connections are 
encrypted using SSL 3.0, RC4 with 128-bit encryption (High) and RSA. with 1024 bit C..'<changc. 

Database Structure and Access 
The State's program information resides on a shared data se.1.vcr. Within the server, we logically segrei-,rate client 
<lata into unique processing hierarchies. Clients cao only access data contained within their program hierarchies. 

Each Access Online user. ID is associated with authori7,ation and authentication infonm1tion that dictates which 
accounts a user can access and which tasks a user can perform within i\c.:c.:e:;s Online. The system authorizes 
access exclusively to the data and functionality allowed by the profile associated with that user 11). This 
structure allows you to permit each employee access only to the information and functionality necessary to 
perform his or her job duties. 

U.S. Bank Personnel Access 
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A highly qualified team of U.S. Bank personnel supports Access Online. This team includes Product Managers, 
Pro<lm:t Developers and application support, security and technical ar.chitecture personnel Members of your 
U.S. Rank Relationship Mana1-,rement Team will have access to your data as required to provide you with 
personalized, efficient program management services. We assign each employee an official Secur.ity Access 
Profile that allows only the access necessary for that employee to perform his or her job. Wt:. tightly control and 
monitor access to client information. 

System Security and Intrusion Monitoring 
We have deployed both network-based and host-based intrusion detection systems to ensure the safety of our 
networks. These systems passively mon.ito.r our internal nct\vork and ensure that perimeter firewalls and 
defenses function properly. Continuously monitoring our systems allows us to identify and respond to 
vulnerabilities, unauthorized internal activity and unauthorized exter.nal traffic. We have engaged a third-party 
service to monitor and manage om intrusion detection systems, and have a staff of intrusion detection experts 
on call 24/7, ready to investigate any incidents reported to us by m,r trusted servicer. 

Incident Response Policies 
We have c."<:tensive incident response procedures to follow when suspicious activity occurs. J\ccess Online mns 
on our internal servers. Because we own, host, and support these servers, we can temporarily halt the 
application or disable external access to the application to address a security issue. The Office of the 
Comptroller of the Currency (OCC) and 'J'ruSecure regularly review these procedures to ensure that we meet 
and exceed security best practices. \Ve will work with you to estab.lish incident response procedures and 
noiificacion policies regarding your program. 

Anti-Virus and Malware Protection 
Our Information Security Services (ISS) group takes a multi-faceted approach to anti-vims protection. Our 
security team researches new viruses and vulnerabilities, and proactivdy protects our systems against potential 
attacks. TSS uses a specialized software suite to manage security patches, ensuring that our systems have the 
latest critical protection. This software also analyzes the latest threats and provides industry risk severity ratings. 

Pre-Employment Screening 
U.S. Bank conducts pre-employment scr.eening for each applicant that receives a conditional offer of 
employment and, in some cases, for independent contractors and employees of lemporary staffing agencies 
assigned to perform services for U.S. Bank (collectively "new hires"). The deci~ion to hire or not hire an 
external applicant is made consistent with applicable kgal guidelines and U.S. Bank policy. U.S. Rank does not 
fingerprint or drug test minors except when conditional offers for employment are made to minors that will 
work in the U.S. Bank Corporate Trust Division or as otherwise required by law. 

As a condition of employment, all new hires are finge1printed and processed through the FBI's Criminal 
Histor.y Records Check. Local Human Resources professionals are responsible for ensuring that finge.rprints are 
taken at the time the conditional offer is made or as soon as practicable thereafter. If the results of the PBI 
criminal history records cbec.:k are unsatisfactory, the conditional offer is withdrawn, whether. the employee has 
started with the company or nol. 

Human Resources repr.esentatives make a reasonable effort to verify the employment history of external 
candidates wider consideration for employment. Verification of the most recent ten years of employment is an 
acceptable standard. In some situations, the hiring manager may also want to participate in the verification of 
previous employment. A new hire may be subject to tennination based oo adverse information received in 
connertio11 with employment verification. 

Security 
Employee tr.aioing is one component of a comprehensive approach to data security that includes strict physical 
security and rmorous practices and orocedures to maintain appropriate control of sensitive data. The 
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importance of this is understood by all employees and is reflected in the pofa:ies that govern how employees 
manage a wi<le variety of bank activities from document retention policies, handling departing employees, 
mobile computing, p:r.ess inquiries, and even marketing. Fm.:h year, all employees of U.S. Bank must rea<l and 
accept our Code of Ethics and Business Conduct. 

Our Corporate Security division indudes specific departments dedicaled to employee fraud detection, 
investigations, and loss prevention. These groups spend time monitoring all employee cases as well as 
identifying policy gaps and rcconunending process changes accordingly. 

Please also see attached Info Sec Posture, page 11 and 14, sections "Incident Event & Communications 
Management" and "Distributed Denial-of-Service (DDoS) ,\ ttack Protection. 

2.116 

The bidder must detail their security plan which includes its security program procedures for 
the prevention of and response to security breaches, and include a designated contact for 
security related issues. Bidder shall describe the process for reacting to fraudulent or 
questionable activity and security breaches including, but not limited to, the following: 

1. Immediately notifying Program Administrators and cardholders when their 
accounts are compromised; 

2. Assigning new account number to account that are compromised; 
3. Providing additional monitoring for accounts that are known to have been 

compromised; and 
4. Regardless of impact to the State and/or cardholders, Contractor shall immediately 

notify the State Treasurer's Office and Administrators of any security breach, 
hacking, or fraud incident that Contractor or subcontractor experiences. If said 
incident is cause by an employee of the Contractor or subcontractor they shall 
assume financial liability associated with this type of breach. 

Respont,c: 

• 

• 

Appropriale reporting procedures arc identified 1.0 ensure information security events and weaknesses 
associated with information systems arc communicaled in an appr.opriate manner allowing timely corrective 
action to be taken. Responsibilities and procedures are in place to handle information security events and 
weaknesses effectively once they have:: be::en teportcd. A process of continual improvement is applied to the 
response:: activities and overall management of information security incidents. Ji'or more information, please 
see page 13-14 of the attached U.S. Bancorp Information Security Posture. Further details on the process 
may be available upon rtce::ipt of a mutual nondisclosure agreeme::nt. 
More detailed process for reauing to fraudulent or questionable activity and security breaches may be 
negotiated during the contract stage and following terms are generally agreeable: 

• U.S. Bank shall maintain physical, ele<.:tronic, and procedural safeguards that are desih'lled to (a) maintain 
the security and confident.iality of Personal Data; (b) protect Personal Data against anticipated threats 
or hazards to the security or integrity of Personal Data; and ( c) prevent unauthorized access to or use 
of such Ptrsonal Data that could result in substantial harm or inconvenience to the applicable Customer. 

• U.S. Bank shall provide prompt notice to Client in the evtnt that U.S. Bank becomes aware that Personal 
Data of Client's current or former Customers ha:; been compromised as a resull of a breach of security 
at U.S. Bank. Such notice will include U.S. Bank's reasorn~hle estimate of the munber of Customer 
records affected and !he nature of the information exposed, together with tht: steps to be taken by U.S. 
Bank to limit such exposure and avoid a recurrence thereof. 

1. Service Provider shall provide prompt notice to Client in the event that Service Provider becomes aware 
that Pe::rrnnal Data of Client's current or former Customers has been compromised as a result of a bteach 
of security at Sei.vice Provider, its (Affiliatesl or its f i\gentsj. Such notice will include Service Provider's 
reasonable eslimate of the nwnber of Customer records affecte<l and the nature of the information 
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exposed, together with the steps to be taken by Ser.vice Provider to limit such exposure and avoid a 
recurrence thereof. 

2. US. Bank will assign new account number to account that arc compromised. 

3. We will provide additional monitoring for accounts that arc known to have been compromised 

4. Regar<lless of impact to the State and/or cardholders, we shall promptly notify the State Treasurer's 
Office and Administrators of any security br.each, hacking, or fraud incident that Contractor 
experiences. We propose remov:ing the last sentence because liability is an issue that depends on 
individual facts involved in breach or security incidents. 

2
.
117 

I Describe how Contractor will communicate and provide regulatory support and updates to the 
card program. 

Response: 

Your. Relationship Manager, Paul Erickson, will t:nsure that you are informed of any new processes/ procedures 
that could benefit the State's program. Paul will continue co lead the monthly pro1-,ttam stah1s and update calls. 
'J'hese are a necessary and convenient venue for the hank to share relevant updates and for the State and 
University to provide feedback and ask questions. He will also work on your behalf as an advocate for any 
transition issues that may arise <luring a program change. Your dedicated Account Coordinator Eric Anderson 
will also be a support to the State for any needs that arise. 

In addition to communication with your Relationship Manager, the Access On.line Client llomc Page provides 
notification of any technology updates or. scheduled downtime. Other program changes that affect in<lividual 
cardholders, such as updates to the cardholder contract or benefits, will be communicate<l via statement inserts. 

State Questions and Service Needs 
For questions or service needs, we encourage the State\ Program 1\dm.inistrator to contact the U.S. Bank 
Account Coordinator team. Account Coordinators provide ongoing daily service and consultation to djent 
organizations regarding U.S. Bank products, processes and best practices. 

Cardholders should contact the Cu~tomer Service Center with any questions concerning day-to-day issues such 
as available credit, card replacement and dispute resolution. With the proper per.missions, cardholders can also 
perform these tasks online. 

2.118 

Response: 
I Bidder should detail how their entity handles system upgrades. The bidder should detail 

technical support during set up or upgrades. 

Upwades are completed during non-peak hours Qate evening or weekend hours) and are scheduled in advance. 
Tf a release requires a system outage, the State's Program Administrator will receive notification at least one 
week prior to the release. 

Our multiple-column architecture minimizes the impact of the release and allows us to optimi:t.e scalability and 
load balancing. During the release, columns arc individually rotated out of service, upgraded and certified. As 
each column is phased back into service, the next column is rotated out. This process facilitates efficient release 
application with minimal client disruption. 
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1, 

II 

Major system functionality releases of Access Online typic.:ally oc.:c.:ur. quarterly. 

2.119 

Response: 

The bidder should provide a current client list including the number of cards issued and the 
annual card transaction volume for each program listed. If the bidder considers the client list 
proprietary information, the bidder should submit the information requested in this requirement 
in accordance with the instructions outlined in the RFP. 

The public sector represents 22 pt:rct:nt of our total volume of commercial card busir1ess. \'v'ith mo.rt: than 
3,300 public sector clients, th.is is the market that c.lrivt:s our commercial card product, technology and service 
enhancements. Our client base within the public sector includes local school districts, police and fire 
c.lepartments, county governments, local municipalities, state government agencies and numerous Federal 
Government agencies. 

We currenlly manage 21 stare pr.ograms, approximately 827 clients ir1 the educational Sel:tor an<l 2,479 cities and 
political subdivisions. We are the largc::st commercial card issuer and payment processor for the Federal 
Government. 

2.120 

Response: 

Quality Control 

The bidder should detail the quality control measures taken and resources used to provide 
accurate and timely information to the participating card programs. Details shall cover 
customer service for cardholder inquiries and administrative inquiries, file sharing integrity, 
account changes, account set up, program systems, subcontractors, logging of issues, 
prioritizing issues, management involvement, mitigating repeat errors, ensuring follow-up, 
adequate awareness or education of client's requirements/needs, etc. 

Our quality control program focuses on continuous monitoring and improvement, and it is fre<.Jucntly 
benchmarked against industry best practices. It is a comprehensive system that enables us to develop and/ or 
improve processes, implement upgrades, and measur.e effectiveness. All internal processes used to support 
clients are documented and reviewed periodically. Measurable objectives are monitored and analyzed 
independently fr.om the servicer. In addition, we offer a post-call survey on all can.lholder i.t1CJuiries and conduct 
quarterly surveys to measur.e c.:ustomer satisfaction and capture clients' feedback on their most iecent 
interactions 'w-i.th the .'\ccount Coordinator team. ln addition, on an annual basis, we engage a third-party 
provider to conduct :i. detailed customer satisfaction study asking our clients to rar.e our overall pt:i:formance. 

We constantly benchmark our performance against a set of KPls. fiot example, a statistically valid sample size 
of emaib and phones are reviewed for accuracy and service standards. I ,ast but not least, our managers conduct 
monthly performance reviews and provide feedback/ coaching Lo 1..heir c::mployc::t:s. 

{J.S. Rank has an established process, Quality Management Review (QMR), Lo analyze thc::se customer service 
and issue managemenL activi1ies. This process also assists us i.t1 our defect prevention, continuous improvement 
and ongoing product development. Stl'ategies. The QMR is a team of cross-fuu.:tional managel:l who regularly 
review and analyze C:R..L\tl ir1formation and management reporting to identify recurring client feedback items or 
patterns that indicate a proactive quality improvement initiative may be required (e.g., process or product). 

Depending on the specific quality improvement situation, the QMR may have resources at their disposal to 
initiate and complete a process-related quality initiative. In the case of product development activities, the 
methodology and process for imptovement requests is the Product Lifecyde Management pro<.:ess (PLM). 
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PT .M includes six stages, outlined below. All changes and updates made to the original reyuest are maintained 
on U.S. Bank's internal PJ ,M website. 

Generation 
During the Generation stage, a J:eyuest form must be completed by the employee i.tutiating the reyut:st. 'J'he 
request must be approved by the employee's senior mana1-,>er before it. can be entered i.t1to the system, where it 
is further defined by a team of in<livi<luals. In the Generation sta1-,re, the following tasks arc completed: 
• flull Product an<l Marketing review 
• Secure full U.S. Bank Corporate Payment Systems Business Senior Management sign-off 
• Provide auditahle trail of request: approved or denied 
• J\ssign owner of Examinarion stage 
• Provides opportunity to assess process 

Examination 
In the Examination srage, the following tasks are completed: 
• Fstahlishes a kickoff meeting. 
• Assures information is collected from all i.tnpacted departments 
• Analysis is documented i.ti Product Propo::;al 
• Secures full U.S. Bank Corporate Payment Systems Business Senior Management sign-off 
• Provides auditablc trail of request, approved or denied 
• Secures resources needed for project from impacted areas 
• Assigns owner of Definition stage 
• Provides opportunity to asst:ss process 

Definition 
In the Definition stage, the following tasks are completed: 
• .1:h:quirements methods determined through the kick-off meeting 
• Builds on Product Proposal Document 
• Assures documentation is created through the creation of the Iligh Level Business Requirements, 

Stakeholder Request and Statement of Work 
• Establishes the approach meeting to review and recommend the best approach that will satisfy the 

Business Line reyuirements 
• Secures Business Linc validation and sign-off of each document 
• Establishes review by both Card Product and ~>Access teams, and requires sign-off. 
• Assigns owner of Creation stage 

Creation 
In the Creation stage, the following tasks are completed: 
• Secures Product and Marketing sign-off on development documentation before development takes place 
• Marketing Delivery and Beta briefing provides ample advance notice and a learning opportunity for all 

impacted business lines 
• Beta Test Plan is developed 
• Requires Core Product involvement in testing and validation 1hat solution satisfies re<.Juirements 
• Requires full U.S. Bank Corporate Payment Systems Product and Marketing sign-off to move to deploy 

solution 
• Requires U.S. Bank Corporate Payment Systems Senior "tvfanagement sign-off to proceed .or not. 

Delivery 
Tn the Delivery stage, the following tasks arc completed: 
• D elivery planned at kick-off meellnQ' 
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• 
• 
• 
• 

Docmnents and Requirements developed in cn:ation stage arc assembled into a Market Delivery Plan . 
Requires Product and Marketing sign-off to proceed 
Market Delivery Plan is executed 
llt:yuires U.S. Bank Corporate Payment Systems Se11io.t Management sign-off to deliver solution to 
marketplace 

Performance Evaluation 
A performance evaluation is performed at rq,iular inte.1.vals to ensure the product is meeting clients' needs and 
expectations. 

Problem Resolution 

Program Issue Resolution 
U.S. Bank's issue resolution protocol is st:11.1ctured to empower each of our service representatives, supervisors, 
and managers to resolve a broad range of problems appropriate to their position within Cardholdcr Senrice, 
Relationship Management and U.S. Bank Corporate Payment Systems as a whole. 

An overall escalation process follows the structure outlined below. To ensure that our service is not subject to 
repeating issues, client issues are tracked and reported tu senior management. 

U.S. Bank standard 
protocol is to escalate to 
the first management 
level. If the issue is not 
resolved at this level, the 
item is reported to the 
General Manager for 

'---------...... tracking and resolution. 

Cardholder Issue Resolution 

The General Manager is 
the last stop for 
escalations, given that 
they have full control 
over the business line. 

If a cardholder experiences difficulties with their card, they should not hesitate to contact U.S. Bank Customer 
Service using the toll-free numbet un the back of the card. Cardholders will receive immediate assistance on 
matters such as billing, lost or stolen card procedures, declined transactions, disputes and a variety of other 
lSSUCS. 

Should the cardholdcr fed the Customer Service Representative is not resolving the issue to their satisfaction, 
we encourage the cardholdcr to request to speak with a super.visor. The call will then be escalated until the 
matter is successfully resolved. 

Page 82 of 107 



2.121 
The bidder should detail performance/service qualities that are measured. The bidder should 
detail how often these are measured and if these are shared with its clients. 

Response: 

Provided bdow is a sununary of the service performance targets used by our Customer Service 
Representatives, MIS department and Account Coordinators. The data is tracked daily and pe.rformance is 
reported to management monthly. U.S. J3ank typically does not share performance metrics with client~ as 
this <lata is considered proprietary. 

Service Service Performance Target 

Basic Assistance 

Telephone Service (monthly average) 

Card Applications 

Card Production (including emergency replacement of lost 
or stolen cards) 

Daily Data Download 

Statement Delivery 

• Available 24/7 to respond to account inquiries and problems, 
and for notification of billin . 

• Answer at least 75% of all incoming calls within 30 seconds 
• Allow no more than 4% of incoming calls to be abandoned 

from ueue 
• Applications will be processed generally real time in Access 

Online. or within two da if credit a roval is re uired 
• New account cards mailed within three business days. 
• Replacement and additional cards mailed within three 

business days 
• Cards requested on an emergency basis mailed the same 

day as requested if request is received by 2 p.m. CT on 
business da s 

• Client receives a data file of all card transactions for 
employees. The file will be available for download on the 
re uested date no later than 5 .m. CT 

• Statements must be mailed within the following timelines: 
• Central bill-three business days after cycle 
• Cardholder statements-100 percent of statements mailed 

no later than three business days after cycle 
• Statements made available in Access Online one business 

da after c cle 

2.122 Bidder should detail their process to accurately manage changes as listed in 2.120 in a timely 
manner and to assure that requested changes are made on a timely basis and are accurate. 

Response: 

Our automated tool set (Customer Relationship Management system or CRlvl) to capture, review and monitor 
client feedback for applicable follow-tluuugh by the appropriate U.S. Bank work teams. 

The CRM mcthodolo1w and software not only provide a point of entry for capt1.1ring dient feedback but also 
provide the ability to assign resources (if required) to a particular client request, and tu track and docmnent 
ongoing progress. A reporting methodology and process is also available to monitor concerns that are still 
pending resolution, have exceeded established service level or problem resolution standards, or require 
additional analysis an<l management. 

U.S. J3ank has an established process, Quality Management Review (QMR), to analyze these customer service 
a.od issue management activities. This process also assists us in our defect prevention, conci11uous improvement 
and ongoing product development strategies. The QMR is a team of cross-functional managers who regularly 
review :m<l aualy:,;c CRl\,1 information and management reporting to identify recurring client feedback items or 
patterns that indicate a pwactive <1ualily improvement initiative may be required (e.g., process or product). 
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Perform Implementation 

Bidder should detail their implementation approach as a part of their RFP response. The details 
shall include at a minimum: 

2.123 

Response: 

a. 

b. 

The bidder should detail its approach to completing discovery (fact finding) of a new 
program prior to the start of the implementation phase. 
The bidder should detail how information will be communicated to the State program 
team durin the im lementation hase. 

Recommended Onboarding Approach for Participating Government Entities 
Once a participating entity has received approval to participate in the State's program, and based on 
re<.Juiremcnts the entity will complete an onboarding workbook, which captures essentials program 
requirements and b.ighlip;hts any parameters predetermined by the State. Your assigned implementation project 
manager with then work with that entity to ensure the program built successfully a.nd to recommend 
appropriate training solutions. After cards have been issued and all nee<ls have been met, the entity will be 
transitioned to the assigned Relationship i\fan:igcr ::inn Ac:r.onnl r.onr<linator for l.'ngoing support. 

U.S. Bank's implementation process .is flexible and focused to deliver the State the solutions you need in a 
timeftamc that works for you across all your m~rkets. While our process methodology follows a rigorous 
stan<lar<l developed over 28 years of implementing commercial car<l programs, we tailor our execution ro each 
individual irnpkmeotatior.i. \Ve will take the lead to determine the nuances of your cuttent pro1-,•ram, develop a 
complete understanding of your needs an<l bring you to full capability with U.S. Bank. 

Our c.,'Cclusivc Program Management Approach minimizes dismption and allows the State lo remain focused on 
critical business needs. U.S. Bank customizes tl1e implementation process following a rigorous methodology 
developed over three decades of .implementing govcnunent and cornrnen:ial car.ti pwgrams. Each 
agency/ orga~a1ion transition is tailored based upon a full understanding of program m:e<ls an<l ti.mdioes. A 
detailed project plan is created to ensure deadlines are met tin1cly and accurately. In 2017, U.S. Bank completed 
approximately 1,500 implcmenta tions. 

Our proven multi-phase Program Management Approach facili1ates a smooth and seaml.ess implementation. 

~ Discovery / Design flJ Review 

• Initial kickoff meeting • ln~epth • Finalize • Complete card • Validate objectives 
be!v,/een U.S. Bank implementation requirements issuance met 
and the STAlE meetings between • Finalize project plan • Establish data • Ensure successful 

• Ask open-ended U.S. Bank and the 
• Conduct ongoing connections usage 

queslions STATE 
status meetings and • Integrate systems and • Monitor through full 

• Enable knowledge • Confirm project scope work sessions move tiles into billing cycle 
transfer and timeline 

• Program structure production • Confirm successful 
~ P,ss2ss needs and • Build project plan builds co;nmence : Distribute payment 

objectives • Establish initial • Confirm go-live AccessOnline access • Validate file integration 
require men!$ readiness credentials 

• Transition to ongoing 
• Complete program seNice and support 

testing 
• Project closure 
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2.124 

Response: 

Bidder should provide a detailed implementation plan including at least the following: required 
start up documentation forms, a detailed implementation schedule with phases and milestones, 
individual tasks and critical tasks. The bidder should detail pilot program options available. 
Multiple state agencies will be a oart of the implementation orocess. 

Please see Exhibit 2 for a Sample Implementation Plan for both card and Virtual Pay programs. During the 
kickoff call, the U.S. Bank Implementation Project Manager will discuss your Virtual Pay pwgram roll out and 
discuss whether a full rollout or pilot approach will be used. If the State would like to have a pilol program 
prior to full roll oul, additional conversations will occur regarding timing of card issuance, length of pilol and 
full program go-live date. Along with the conve.rsations, the decisions will be captured in status notes and a 
project plan. 

2.125 
Describe the resources that the Contractor will provide during implementation, including 
training (in person, over the phone, user manuals, or web based), technical support, and on­
site visits/State Agency imolementation meetinas. 

Response: 

.1-irom electronic self-study programs to .instructor-led classes, we empower our clients to get the most out of 
their payment programs. The fo.llow:ing personnel and training tools and services are offered to our clients at no 
cost: 

Support Personnel 
You wiJI be assigned the following personnd to assist. with implementation and ongoing technical support: 
• Relalionship Manager 
• Implementation Project Manager 
• Technical Resow:ces 
• Account Coordinalor Team 
• Relevant Subject Matter Experts 

Support Tools 
During implementation, the State will he provided with toob such as a sample policy and procedures 
document, implementation guidebook, cardholder communications and necessary fonns at no cost. You will 
also receive training tools directly from your assigned Relarionship Manager. 

To train the State on Access Online, our web-based program management and reporting tool, we offer self­
directe<l training via a web-based training tool for cardholders, and web conferencing for targeled, instructor­
led training for Pro!,>1:am Administrators. Training is provi<le<l at no charge. 

Our Relaiionship Managers host regionally-based user group meetings and networking activities at no cost. 
Webinars are also offered throughout the year on a variety of topics. 

2.126 What process is in place to manage implementation issues? 

Response: 

/\ny issues during implementation can be reported to your Implementation Project Manager, who will take the 
necessary steps to ensure that they are resolved before movjng .into the maintenance phase of the program. The 
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T mpkmentation Project Manager will schedule regular touch point. met:tings throughout the process to provide 
the Stale with the oppw:h111ity to bring up any issues or concerns. 

2.127 

Response: 

During the implementation phase. describe how you will communicate timely any concerns 
regarding meeting implementation timeframes. 

Your lmplementation Project Manager will conum.iti..icate any concerns, will design a detailed implementation 
projed plan, conduct interviews with the State's personnel to refine program needs from the outset and 
Monitors the progrt:ss of your. pwgram's implementation and works wiLh you lo resolve any issues that may 
arise. 

During implementation, the U.S. Bank Implementation Team pet:fo:r:ms the initial assessment of risks and their 
severity and dctcnnit1es mitigation plans. Because all program at:eas art: represented on the Implementation 
'J't:arn, they are able to swiftly resolve problems should they occur. If the team cannot r<::solvc the problem 
within an appropriate timeframc, they will escalate to the relationship manager and then to the executive teams 
at both the State and U.S. Rank. AH risks and issues arc documented within a risk log and the project plan i~ 
updated accordingly. 

2.128 

Response: 

Post Implementation 

Describe the resources used for post implementation, including services requested/required in 
the RFP scope of work, technical support or on-site visits. 

.Refor.e cards a.re issued, Paul and the Implementation Project Manager will confer with your Program 
Administrator to review progress against the implementation checklist and discuss any remaining tasks. Several 
months after th<:: initial card rollout, Paul will schedule a progress meeting to review program performance, 
evaluate potential for progr.an, g.rowth and discuss additional program goals. 

After your rollout is complete, your Relationship Manager, Paul Erickson, and your Account Coordinator, Eric 
i\n<lerson, will continue to serve as your primary program contacts through the life of yow program as your 
implernentation project manager transitions away. All major concerns should be brought to the attention of 
Paul, who is your primary point of contact. 

Ongoing Technical Support 
The Technical Hdp Desk is staffed 24/7 for Program Administrators at 877.452.8083. or. via email at 
accessonlinesupport@usbank.com. Program admirustrators would contact the Technical Help De:;k with all 
Access Online system rdated yue:;tions. 

Cardholders may utili,.t! the Customer Support Arca for general navigation and password resets; all other card 
program or system-related concerns should be directed to the cardholdcr's Program Admirustrator. 

Upon receiving a call from a client., the Help Desk classifies the call into two general groups: 
• System Jssuci;-If the caller indicates a connectivity issue or system error, the Help Desk will i.mmediatdy 

validate the concern and report it to the Client Services Group (CSG), our corporate response team fo:r: 
applicalion, system 01: technical infrastructure probkms. The CSC prioritizes and resolves issues act:0rding 
to client impact, with Severity 1 issues rt:sulve<l within four hours, Severity 2 issues resolved within eight 
hours and Scvcritv 3 issues resolved within three business clays. 
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• Access Online Support-l\ fter determining that the call is not a system issue, the Help Desk identifies 
and logs the call .into Cunnex, our enterprise solution for issue tracking and resolution. Concerns, questions 
or .issues that the Help Desk Representative cannot inunediatcly answer a.re .1:esearched. If not resolved 
within two hums, the concern, question oJ: .issue is directed to Business Functional Analysts. 

Issues and reyut:sts falling to Business Functional Analysts arc generally caused hy data anomalies o.r are very 
technical in nature, requiring in depth rest:arch and analysis and, quite likely, system development for resolution. 
Because Business Functional Analyse; are directly responsible for managing Access Online system defects and 
change reyuests, they are perfectly alii.,'!led to address these types of reyuests. 

U.S. Bank's Dedicated Supplier Enablement Managers 
Supplier Enablcment Managers design and c.~ecute fully customized supplier ena.blement campaigns for users 
of our virtual payment programs. Campaigns run .in perpetuity and will adapt and evolve over time based on the 
success and learnings of prior campaigns. 

On Site Visits 
Your Relationship Manager, Paul, will travel to your site for account reviews. Additional assessments, such as 
A/P analysis, process reviews an<l etc.:., will involve travel on an as-needed bas.is. 

2.129 

Response: 

Indicate if your organization provides a newsletter or email covering industry topics, rules and 
regulations updates and timing of the distribution or publication. 

\Y./e send a quarterly newsletter to dients, which covers industry trends, best practices, an<l program and 
technology update information. 

2.130 

Response: 

Describe any on-going training that will be made available as upgrades or system changes 
occur. 

The training team partners with the p.roduct owner through a structured weekly meeting where product updates 
are sha.red and reviewed. The training ream then assesses the product enhancements to best determine what 
and which training content needs tu be either updated or a<l<le<l based on the scope of change. This training is 
reviewed and approved by the product manager prior to the l:nmch of system changes. Thus, the training is 
always current for the end user. 
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II 

3.1 

Questionnaire A.3 
Request for Proposal Number 5791 21 

Baseline Functional and Technical Requirements - State Accounting 

Agency Specific 

Department of Administrative Service - State Accounting 

Can the bidder provide a card designed specially and exclusively for the State of Nebraska 
program? Each plastic card issued shall, at a minimum: 
1. Display on the face of the card. the name "State of Nebraska" and a logo selected by the State 
on the face of the card; 
2. Have embossed on the face of the card, the name of the card holder to whom the card is issued; 
3. The name of the agency where the employee is employed; and 
4. Display on the back of the card, the Contractor's toll free "customer service" phone number. 

Yes _x_ No __ 
Response: 

The standard information embossed on all C.S. Bank commercial cards includes: 
• 
• 
• 
• 

i\l:count number 
Expiration date 
Card holder name (2'1 ch:w1cte1:s) 
Group name (2'J optional characters), which may be used for sub-divisiom; (such as department, division 
or cost cente.t:) 

The reverse side of each plastic oo all card options includes space for the cardholder signature an<l the toll-free, 
24/7 C.S. Bank Cuslomer Service nun1bcr. 

In addition to our standard card design, 1:.S. Rank offers custom plastics to cardholders in North America. Our 
logo and custom options arc described below: 

Logo Cards 
Gor logo cards, we place the State's logo in the upper: left corner of our standard card desiJ..,'11. The logo imprint 
can be produced in any one of the following colors: silver, gold or white. Logo card request:; require three 
weeks lead-time prior to program rollout. A sample card will be provided for approval. There is no cost to the 
State for logo cards. 

3.2 I The Purchasing card program require the cards issued must contain no reference to Automatic 
Teller Machine (ATM) machine usage, can the bidder comply? 

Yes _x_ No __ 
Response: 

U.S. Bank can exclude references to ;\TMs on cards, 
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Administrative Services -Accounting file process and file layout 
The bidder should review and indicate its ability to generate and provide a monthly file in the 

3.3 
format specified in Attachment E. Files are to be generated after the cycle completion date. 
The bidder should detail the options available to the program to retrieve or receive files. The 
bidder should detail any required deviations from file layout specifications detailed in Attachment 
E. The bidder should detail any concerns regarding the requested file format. 

Response: 

J\s your existing provider, U.S. Bank will continue to meet the requirements provided in the Attaclunent E file 
format. Additionally, U.S. Bank is willing to accommodate any future changes to file requirements, as needed, at 
no cost. 

The monthly fiks can be delivered by an electronic mailbox via Access Online's Data Exchange for manual 
retrieval. Additionally, U.S. Bank can offer automated transmission delivery options including Secure FTP with 
an option of PGP em.:cypticm, Native FTP, VAN, VJJN, Connect Dir.ec.:t or AS2. 

3.4 
The card programs require files to be delivered on the same day of the month and in the format 
as listed in Attachment E. Can the bidder comply? 

Yes ....L No --
Response: 

W/e can continue to deliver the files on the same day of the month as the format indi.cates. 
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4.1 

Questionnaire A.4 
Request for Proposal Number 5791 21 

Baseline Functional & Technical Requirements 
Department of Transportation 

Agency Specific 

Department of Transportation 

Can the bidder provide a card designed specially and exclusively for the State of Nebraska 
program? Each plastic card issued shall, at a min imum: 
1. IJisplay on the face of the card, the name "8tate of Nebraska" and a logo selected by the State 
on the face of the card; 
2. Have embossed on the face of the card, the name of the cardholder to whom the card is issued; 
3. The name of the agency where the employee is employed; and 
4. Display on the back of the card, the Contractor's toll free "customer service" phone number. 

Yes _x_ No __ 
Response: 

The standard information embossed on all U.S. Bank commercial cards includes: 
• 
• 
• 
• 

Account nwnbcr 
Expiration dale 
Cardholdcr name (2'J characters) 
Group namt (21 optional characters), which may be used for sub-divisions (such as deparimenl, division 
or cost ctn kt) 

The reverse side of each plastic on all card options includes space for the cardholdcr signature and the toll-free, 
24/7 U.S. 13ank Customer Servi.cc number. 

Tu addi1ion to our standard card desi1-,'1l, C.S. Bank offers custom plastics to cardholders in Norlh i\merica. Our 
logo and custom options are describt:d below: 

Logo Cards 
For. logo cards, we place the State's logo in the upper left comer of ow: standard card design. Tht logo impi:int 
can be pro<lm:t<l in any one of the following colors: silver, gold or white. Logo card requests require three 
week8 lead.lime prior to progrnrn rol.lout. i\. sample card will be provided for approval. There is no cos!. lo the 
State for logo cards. 

4.2 The Purchasing card program require the cards issued must contain no reference to Automatic 
Teller Machine (ATM) machine usage, can the bidder comply? 

Yes _x_ No __ 
Response: 

U.S. Bank can exclude referenct.s to i\TMs on cards. 
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The bidder should review and indicate its ability to generate and provide a weekly file in the format 
specified in Attachment F. The bidder should detail the options available to the program to retrieve 

4.3 or receive files. The bidder should detail any required deviations from file layout specifications 
detailed in Attachment F. The bidder should detail any concerns regarding the requested file 
format. 

Response: 

As your existing pruvider, U.S. Bank will continue to meet the requirements provided in the Attachment P file 
format. Additionally, U.S. Bank is willing to accommodate any future changes to file requirements, as needed, 
at no cost. 

'l'he monthly files can be delivered by an electronic mailbox via Access Online\ Data Exchange for manual 
retrieval. Additionally, U.S. Dank can offer automated transmission delivery options including Secure FTP with 
an opt.ion of PGP encryption, Native Fl'P, Vi\N, VPN, Connect Direct or AS2. 

4.4 
The card programs require files to be delivered on consistent schedule and in a format as listed 
in Attachment F. Can the bidder comply? 

Yes --1L No --
Response: 

\Ve can continue to deliver the files on a consistent schedule and as the format indicates. 
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Questionnaire A.5 
Request for Proposal Number 5791 Z1 

Baseline Functional and Technical Requirements 
University of Nebraska 

Agency Specific 
1, 

Ii 

5.1 

University of Nebraska 

Can the bidder provide a card designed specially and exclusively for the University of Nebraska 
programs? Each plastic card issued shall, at a minimum: 
1. Display on the face of the card, the name "University of Nebraska" and a logo selected by the 
University of Nebraska on the face of the card. The University Group Travel Card Program shall 
have a different color card and the University may require an alternative logo be used on that 
card; 
2. Display on the face of the card, the phrase "For Official Use Only"; 
3. Have embossed on the face of the card, the phrase "NE State Sales Tax Exempt"; 
4 Have embossed on the face of the card, the name of the cardholder to whom the card is 
issued; and 
5. Display on the back of the card, the Contractor's toll free "customer service" phone number. 
The University of Nebraska program cards shall include the University Sales Tax Exempt 
number. 

Yes _x_ No __ 
Response: 

The standar<l information embossed on all U.S. Bank commercial care.ls indu<les: 
• 
• 
• 
• 

• 

Account number 
r:xpiration date 
C:ardholder name (21 chatacters) 
Group name (2'J optional characLers), which may be used for sub-divisions (such as deparLmen1, division 
or cost center) 
\Y/e are able to emboss an optional Tax ID or tax exempl lauguage on the face of the card 

\v1ulc the embossing characler limit is 21, we are abk to print "NE State Sales 'l'ax Exempt" into the card 
design. 

The reverse side of each plastic on all card optiom includes space for the eardholdcr signatllre and 1he toll-free, 
24/7 U.S. Bank Customer Service number. 

In addition lo our standard card design, U.S. 13ank offers custom plastics Lo cardholders in Nor.th Amer.ica. Our 
logo and custom options ,m: desctibe<l below: 

Logo Cards 
For logo cards, we place the State's logo ir1 the upper left comer. of our standard card design. The logo imprint 
can be produced ir1 any one of the following colors: silver, gold or white. Logo card requests require three 
weeks lead-time prior Lo program rollout. i\ sample card will be provided for approval. Tht:re is no cost to the 
State for logo cards. 
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The Purchasing card program require the cards issued must contain no reference to Automatic 

5.2 Teller Machine (ATM) machine usage, can the bidder comply? 

Yes ~ No --
Response: 

U.S. Rank can exclude references to ATMs on cards. 

The card programs require the ability to obtain cards that have higher credit limits for disaster 
5.3 situations. Cards will be stored securely with limited access. The bidder should review 

Attachment D for spending limits. Can the bidder comply? 

Yes ~x- No --
Response: 

For corporate liability cards, we are able to meet the spending limits in attachment D. Emergency cards will be 
setup un<lei: a corporale liability strncturc, which is consistent with the current program struclure of the State. 
These accounts can be set at the $500,000 limit with 1he flexibility for the pro1-,rram adminislrator to adjust these 
individual account limits within the Access Online tool. 

5.4 
The bidder should review the University's Preferred Vendor Card program limits listed in 
Attachment D and can the bidder meet those requirements? 

Yes _x_ No --
Response: 

.b'or corpornte liability cards, we arc able to meet the limits in attachment D. Purchasing card limits outlined in 
attachment D can be met with the States ability to make adjustment on an account basis to the single and 
monthly purchase limit. 
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,., - -

6.1 

Yes _x_ 
Response: 

Questionnaire A.6 
Request for Proposal Number 5791 21 

Baseline Functional and Technical Requirements 
Nebraska State Colleges 

Nebraska State Colleges 

Agency Specific 

State Colleges - Purchasing Card and Group Travel Card State College data shall be 
developed and transmitted in the same manner as University data. The bidder should review 
the required file formats for the State Colleges as listed for the University programs in 
Attachment G and indicate their ability to generate and provide daily files in the specified 
format. The State Colleges shall receive up to eight separate files daily, four separate 
Purchasing Card files and three Group Travel Card files. Files are by location (Wayne State 
College, Chadron State College, Peru State College and State College Central 
Administration). Files shall be transmitted to the University for processing, can the bidder 
comply? 

No --

As your existing provider, US. Rank will continue to meet the requirements provided in the Attachment C file 
format. Additionally, U.S. Rank is willing to accommodate any future drnnges to file requirements, as needed, 
at no cost. 

The monthly flies can be delivered by an electronic 1rn1.ilbox via i\ccess Online's Data Exchange for manual 
retrieval. Additionally, U.S. Rank can offer automated transmission delivery options including Secure rTP with 
an option of PGP encryption, Native Fl'P, VAN, VPN, Connect Direct or i\S2. 

6.2 
Reporting shall be available to the programs and to the Program Administrator, Administrative 
Services-Accounting. Can the bidder comply? 

Yes _x_ No --
Response: 

Comprehensive reporting is vi1al r.o the State for effectively managing your payment progi:ams. With the C.S. 
lhnk Access Online reporting tool, you can run predefmcd standard reports or create organi;,,ation-driven ad 
hoc.: reports of transaction data online. Access Online means immediate access to your lransa(:tion data, 
allowing you to run reports whenever needed. 

6.3 
Rebates will be sent to the State's bank account, with rebate details to the Treasurer and the 
Program Administrator, Administr<'ltiv~ S~rvirn!. - Accounting Can the bidder comply? 

Yes _x_ No --
Response: 

U.S. Bank can comply. 

Page 94 of 107 



' 

Questionnaire A. 7 
Request for Proposal Number 5791 21 

Baseline Functional and Technical Requirements 
University of Nebraska and Nebraska State Colleges 

Group Travel Card Program 

University of Nebraska and Nebraska State Colleges 

Group Travel Card Program 

7.1 

The Contractor will provide a branded card to be used for cash advances, A TM withdrawals 
and the purchase of goods, services, or travel at locations nationally and internationally. The 
card must accommodate in-store, internet, fax, mail order, and over-the phone transactions. 
Can bidder comply? 

Yes l_ No __ 
Response: 

Currently the University uses the U.S. Bank Everit Planner Card for this purpose. 

\Ve offer. a corporate liability event planner card for your event planners to pay for charges i.t1curred while 
planning and executing meeting and group evems. Our clients use event planner cards for charges such as 
<;Onference room rental, audio-visw1.I equipment, internet and teleconferencing services, transportalion/group 
shuttles, event food and beveragt:, special event admission fees, group air travel or any other meeting-related 
expenditures tlrnt may not he appropriate to bill to an individual corporate travd card. 

Controls 
Hecause these accounts arc corporate liability accounts, controb are of paramount importance .. Event planner 
cards can be customized using the following C.S. l>ank systern controls: 
• Account expiration dates 
• ;\ccounl credit limits ba:;e<l upon meeting or event budgets 
• Merchant Categoty Code acceptance blocking or limits based upon the unique needs of any meeting, 

event or trade show 

• Convenience Checks for those few mer(:hants tl1at may not be able co accept a card as payment 

Benefits 
F,yent planner cards allow you to: 

• Manage, control and track meeting and event expenses 
• Efficiently reconcile and pay all meeting an<l event expenses 
• Reduce internal co:;ts related to meeting and everit expense payment or rcimburseme:nr. 
• Increase rebate opportunities 

7.2 Can the bidder only allow cash advances or ATM transactions for Group Travel programs? 

Yes _x__ No __ 
Response: 

Page 95 of 107 



Cash advances may he limited, blocked or allowed at the company o.r individual level. Additional controls 
may be set, such as a daily, weekly or monthly limit or dollar amount.. During can.l set-up, we would need lo 
know which cards would have cash advance capability, in order to set them up properly. 

Your Relationship Manager will review yout re(JlUictncnts to design a program that best meets your unique 
travel nee<ls. 

7.3 The card program shall not incur any fees for cash advances or A TM transactions, including 
domestic or foreign, from the Contractor. Can the bidder comply? 

Yes ..L. No __ 
Response: 

U.S. Bank can comply. 

7.4 

Response: 

The bidder should provide a comprehensive listing of available ATM networks associated 
with the Group Travel Cards. 

Visa is accepted in more than 200 countr.ies and territories and over 45 million locations, including more than 
2 .. '> million ATMs and more than 600,000 rnembt:r offices worldwide. 

The envelope markt.<l proprietary contains a Visa acceptanct. matrix which shows the number of accepting 
locations in regions around the world for U.S. Bank commercial cards. 

7.5 

Response: 

For the Group Travel Card Program. a PIN number would be required. Describe how the PIN 
number will be mailed securely and directly to the cardholder? 

All cardholders are prompted to sdt.ct their PIN when they activate thei.r account via the Customer Service 
Center. Following activation, the cardholdt:r will be prompted to self-select their. PJN. They will enter it once, 
then t:nter again to confirm. Because cardholders are selecting their own PIN al. aclivation, it is less likely they 
will forgot their PIN in the future. 

Changing a PIN is easy. Cardholders can call the Customer Service number on the back of their card, enter 
their account number, validate their identity, then follow the prompts to PlN Options. As a security measure, 
the cardholder must know d1eir current PI.N to change a PIN. If the cardholder does not know their current 
PIN, they can request a PIN Reminder be mailed to them. 

Tt should be noted, while most chip-card transactions are still verified by cardholder signatures, in some 
circumstances a cardholder may need to enter a PIN at the point of sale (if prompted by the car.<l reader). 
Our cards are signatur.e preferring, so PIN prompts would be unconunon in the U.S. but may occur more 
frequently abroad. 

7.6 

Bidder shall detail all volume and spending limits placed on the cards for ATM transactions 
and cash advances. The bidder should specify if limits are daily, weekly, monthly or per 
transaction. The bidder should detail the process and timing to modify and enforce change 
limits. 
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Response: 

Cash advanc<::s may he limited at the company, 1-,•-roup or individual level. This limit is typically s<::t at 20 
pt:rcent of the spending guideline during <::ach biJJjog cycle. Restrictions arc also placed on ATM withdrawals 
by the bank that owns each ATM. Although they vary, many banks limit advances to thrt:t: transactions per 
day, $250 per transaction and $999 a day. 

We have recommended spending guidelines an<l cash advance percentage parameters for corporate travel 
card accounts. Your Relationship Managt:r will review your requirements to design a program that. best meets 
your unique travel needs. 

7.7 

Response: 

Certain card programs require cards issued for coach and team travel needs. Cards, used 
nationally and internationally, allow for food, travel, housing expenses, etc. Multiple 
purchases from the same merchants may be charged during the same time frame to 
accommodate the volume of travelers or the merchant's desire to accept payment. (i.e., 
individually or as a lump sum). The bidder should detail how they are able to accommodate 
these types of purchases. 

U.S. Bank can meet these requirements and spt:nd activity. If for some reason there is an issue or concern 
with a group of cards, we can work with the University of Nebraska and Nebraska State Colleges to 
customi:,;e fraud strategics for the grnup to minimize any impact. 

7.8 

Response: 

Certain card programs require cards to be issued for student group travel needs. Cards, used 
nationally and internationally, allow for food, travel, housing expenses, etc. Multiple 
purchases from the same merchants may be charged during the same time frame to 
accommodate the volume of travelers or the merchant's desire to accept payment. (i.e., 
individually or as a lump sum). The card program may also allow select cardholders the 
ability to complete ATM and cash advance transactions. The bidder should detail its ability to 
accommodate student i:iroup travel needs. 

C1.1rrently the University uses the U.S. Bank Event Planner Card for this purpose. 

We offer a corporate liability event planner card for your evtnt planners to pay for charges incurred while 
planning an<l executing meeting and group events. Our clients use event planner cards for charges such as 
conference room rental, audio-visual equipment, internet and teleconferencing services, transportation/group 
shuttks, event food and beverage, special event admission fees, group air travel or any other meeting-related 
expen<litures that may not be appropriate to bill tu an individual corporate travel card. 

Controls 
Your Relationship Manag<::r, Paul, will review your requirements to design a program that best meets your 
unique travel needs. Cash advances limits arc typically set at 20 percent of the spending guideline during each 
billing cyck. Restrictions are also placed on ATM withdrnwals by the bank that owns each A TM. Although 
they vary, many banks limit advances to three transactions per day, $250 per lransaction and $999 a day. 

Decau!:ie these accounts arc corporate liability accounts, controls arc of paramount importance. Event planner 
car<ls can he customized using the following U.S. Bank system controls: 
• Account expiration dates 
• Account credit limits based upon meeting or event budgets 
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• 

• 

Merchant C:alegory Code au:eptance blocking or. limits based upon the unique needs of any meeting, 
event or trade show 
Convenien<:e Checks for those few merchants that may not be able to accept a card as paymt:nt 

7.9 I The bidder should detail how the Contractor's fraud program be adjusted to accommodate 
the purchases detailed in Questions 7.7 and 7.8. 

Response: 

Should the card program be impacted negatively by fraud strategics beyond what is deemed an acceptable 
level due to fraud detection, adjustments can be matk to rec.lucc negative impacts based on cardholder spend. 
These adjustments will take into consideration both cardhokkr spend and potentially increased fraud risk to 
determine the correct balance. 

Account Monitoring and Notification 
• Trained fraud professional:; available 24/7 
• Combination of real-time and near real-time fraud rule engines 
• Authorization scoring with indusLry-leading risk models desi6med to profile car.dholder behavior and 

compare it against known fraud patterns 
• Outbound telephone calls to cardholders and program offices to verify activity 
• Optional fraud alerts via text message and email 
• 3D Secure aulhentication for car<l not present (online) charge activity 

Development of Detection Strategies 
• Sophisticated data modeling techniques used to detect fraud trends 
• Standard industry practices including card activation programs requiring cards to be activated before first 

use and Card Verification Value (CVV) embedded in card miagnetic strip:.- along w:ith chip enabled cards 
to prevent counterfeit risk 

Identity Theft Mitigation 
• Our Threat and Vulnerability learn monilors the internet for rogue websites impersonating our sites and 

doses them down 
• Compromised user ID alerts 
• Tmme<liate response to breaches through our cardholder privacy office 

Customized Fraud Risk Controls 
• Account opening and maintenance policies 
• Appropriate credit limit assignments 
• Merchant restrictions 

Intelligence Gathering 
• Participation in industry roundtablcs provides current information on fraud tren<ls and allows for 

proactive steps toward fraud mitigation 
• Quarterly revie::ws conducted with Visa and Mastercard on fraud trends, performance and innovative 

fraud products 

Complete Investigative Services 
• Coordination with local, state and Federal law enforcement agencies 
• I n<lu:.-try leading recovery rates m.i.ti.imize cost of programs to our clients 
• Assistance on inkr.nal fraud cases by providing copies of charge receipts, transaction detail and copies of 

applications to law enforcement agencies, if required 
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7.10 

Response: 

The bidder should review the required file formats for the University of Nebraska program in 
Attachment G and indicated their ability to generate and provide daily files in the specified 
format. The University receives 8 separate files daily, 4 separate purchasing card files, 3 
travel card files, and a Preferred Vendor Card Data File. Files are by campus (University of 
Nebraska Lincoln, University of Nebraska Omaha, University Medical Center and University 
of Nebraska Kearney). The bidder should detail the options available to the program to 
retrieve or receive files. The bidder should detail any required deviations from file layout 
specifications detailed in Attachment G. The bidder should detail any concerns regarding the 
requested file format. 

As your existing provic.k.r, U.S. Bank will continue to meet the reguitements provided in the Attachment G 
file format. Additionally, U.S. Bank is willing to accommodate any future changes to file requitements, as 
needed, at no cost. 

The monthly files can he delivered by an electronic mailbox via i\cces~ Online's Data Exchange for manual 
retrieval. Additionally, U.S. Bank can offer automated transmission delivery options including Secure 1-'TP 
with an option of PGP encryption, Native 1-<TP, VAN, VPN, Connect Direct or AS2. 

7.11 

The University and Nebraska State College programs require files be generated each 
business day that data is available from the card issuer. The University requires the ability 
to retrieve the files and not have them sent to the University. The University strongly prefers 
to use FTP/Secure (FTP using SSL/TLS protocol) to transmit data, can the bidder comply? 

Yes~ No __ 
Response: 

As your existing provider, U.S. Bank wilJ continue to provide the requited files daily or as nee<le<l. 
Additionally, U.S. Bank is wilJing to accommodate any future changes to file reguirements, as needed, at no 
cost. 

The monthly files can be delivered by an electronic mailbox via Access Online's Data Exchange for manual 
retrieval. Addi1ionally, U.S. Bank can offer automated transmission delivery options including Secure FTP 
with an option of PGP encryption, Native fl'l'P, VAN, VPN, Connect Direct or AS2. 
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8.1 

Response: 

Questionnaire A.8 
Request for Proposal Number 5791 21 

OPTIONAL Functional and Technical Requirements 
University of Nebraska 

University of Nebraska 

OPTIONAL Contingent/Corporate Liability Travel Card Program 

The bidder should detail its ability to provide Contingent/Corporate Liability Travel Cards to 
employees that travel. Bidder should detail its program parameters and cardholder 
enrollment process. 

lf the corporate cards will be set up v.ri.th contingent liability, Social Security Numbers (SSN) will be required. 
If they at:e set np with corporate liability, an employee ID can be used in place of the SSN. For r.he ui..itial 
rollout., the University :mhmits a data file to U.S. Bank of all employees authorized to receive a card. The card 
order cakes approximalely six business days to process. i\fo::r processing, L.:.S. Bank mails all cards to 
cardholders direclly or Lo !he Program t\<lministrntor, if reyuire<l. 

Ongoing Issuance 
After implementation, Program J\dminbtrntors can submit an application using Access Online, or send via 
fax or email. If expedited dclive1y cuds are ordered via Access Online before 2 p.m. Cl', they will be 
processed and shipped the same day. For standard delivery, cards will be produced the next day and shipped 
the day after. Post-rollout, we can support file-based uploads for large number of cards and/or nnline 
applicatiorni for one-off n:.yue:.-ts. 

In the United States, we also offer integration with your HR sy~tem, which allows you to automatically 
synchronize cardholder updates on your internal systems, reducing the iime and effort required to manually 
update cardholders within our tools. 
• Renewal-All commercial cards in good standing are automatically r.eissued every four years. They arc 

mailed direcLly 1.0 all cardholders six weeks prior to the expiration date. 

• Termination-Cardholders and Program Administrators can terminate card accounts in real- rime 
within Access Online 

• Lost/Stolen Cards-Cardholders can call Lhe Customer Servi(:e Center domestically or the Vi:rn 
Assistance Center internationally ro report a rnrd lost or stolen and to i:eyuest emergency replacement. 

8.2 The bidder should detail the MCC strategy tied to the cards. 

Response: 

To prevent purchases of specific: commodities and services, wt will block the MCCs that represent these 
items. We can establish universal MCC: blocking for u1i..iformiLy across all cards, or set uni{rue limits at the 
cardholder level. Dwing in1plcmcntacion we will provide templates for recommended MCC:s. \'Je um also set 
up .MCC Gr.oup blocking consisting of a cluster of MCCs. We recommend that you choose blocking that fits 
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the spending requirements for the majority of your ca.rdhol<ler.s, and 01tly use cardholder blocking on an 
exception basis. 

8.3 Are the cards issued for this program able to be used nationally? 

Yes _x_ No __ 
Response: 

The cards for this progr.am can he used nationally. 

U.S. Bank commercial cards can provide the University with access to the world's largest acceplance network 
with merchant and cash Locations in more than 200 countries and territories. Our vast worldwide acceptance 
via the Visa network ensures your employees access to goods, services and cash around the globe-­
eliminating the need for more costly alternatives (such as petty cash or cash advances) and ensuring that the 
University captures detailed transaction data on every pmchase. 

8.4 Are the cards issued for this program able to be used internationally? 

Yes _x~- No __ 
Response: 

The cards for this program can be used internationally. 

'J'he following matri.."C shows the number of accepting locations in regions around the world for U.S. Bank 
commercial cards: 

The cnvdope marked proprietary contains a Visa acceptance matrix which shows the number of accepting 
locations in regions around the world for U.S. Bank commercial cards. 

8.5 

Response: 

OPTIONAL Virtual or ePayables Credit Card Pregram 

Bidder should detail their ability to provide virtual or ePayables credit card program by which 
vendors can be paid for goods received and services rendered. 

We have approximately 431 Virtual Payment dients, with 168,957 virtual accounts and a combined annual 
spend of approximately $7.6 billion. 

Access Online Virtual Pay is an innovative Virtual Payment solution that combines the control and 
automation of client purchasing and payables systems with the simplified payment and rebate opportunity of 
virtual cards. Virtual Pay extends the value of purchasing card programs by further automating your 
Accounts Payable payment processes, replacing traditional paper check payments with eardless U.S. Bank 
virtual accounts. 

Virtual Pay allows you to use your cur.rent husincss practices, which may include processing purchase or<lers, 
receipts, approvals, coding and invoices in your system. Once approved, payments arc ready for processing. 
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Thi:: University provides these payments to U.S. Bank via a file, online form or through an APL We then use 
one or a com bi.nation of the opt.ions below, depending on supplier preference, to acconunodate paymt:nt to 
your suppliers: 

University-Initiated Payments (Straight-Through Processing) 
• Funds are automatically deposited into a merchant. bank account less interchange 
• U.S. Bank provides reconciliation functionality in our tools lo automatically match processed supplier 

payment transactions with yow: authorized payments 

Supplier-Initiated Payments 
• Single-Use Accounts-Unique account numbers are assigned to each approved payment transaction; 

users have the ability to request and access a virtual account on their mobile device 
• Pre-authorized Limit Accounts-We dynamically raise credit limits on supplier-dedicated cards from 

zero to the amount of the payment appearing on the approved payment file 

Virtual Pay can accommodate both supplier-initiated and buyer-initiated payments without the need for 
separate file integration. 

The University-Initiated Payments Process Flow 

Benefits 
Virtual Pay provides significant benefits for the University, including: 
• Increased controls through single use accounts and authorization controls 
• Extended Days Payable Outstanding 
• Reduced costs for the University by eliminating chtcks 
• Increased savings for the University by using a streamlined automated reconciliation process 
• Potential for additional rebate 

In addition, your suppliers will benefit by: 
• Reduced Days Sales Outstanding 
• Receives payment typically within 48 hours of processed payment 
• Automated payment reconciliation 
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8.G 
The Contractor must provide the necessary software for administration of this program. The 
software must allow access to contact information for vendors, as well, as amounts 
outstanding, amounts paid. etc. Can the bidder comply? 

Yes ...x_ No __ 
Response: 

Our Virtual Pay solution is run through Access Online and is an innovative tool that combines the control 
and automation of client purchasing and payabk:; systems with the simplified payment and rebate 
opporlllnity of one car.<ls. Virtual Pay extemls the value of one card programs by further automating the 
University's accounts payable payment processes, replacing traditional paper check payments with cardless 
purchasing accounts. 

Under Virtual Pay, the University uses nirrent business practices, which may include processing purchase 
orders, receipts, approvals, coding and invoices. Once approved payments are ready for processing, the 
University pr.ovides a fi..le of these payments to U.S. Hank or can submit a single payment in:.-tt:uction onlinc. 

A third payment process includes pre-approving a paymc::nt request or requisition prio.r to purchase. We then 
use one of two options to accommodate paymc::nt to your suppliers: 
• Pre-Authorized Limit-\Vc dynamically raise credit limit:; on supplier dedicated ca.r<ls from zero to the 

amount of the payment appearing on the approved payment file received from the Unive.r:;ity. 
• Single-Use Accounts-Provides the same dynamic credit. limit capability a:; our Pre-Authorized Limit 

program with the addc::d capability of assigning unique account munbers (Single-Use Accounts) to each 
approved payment transaction. In addition, Single-Use Accounts simplify reconciliation through the 
one-to-one relationship of the account number to the posted transaction. 

Under both options, suppliers arc provided an email notification of the availability of the payment for 
commercial card lransaccions as wdl as key remittance information. Finally, we provi<le reconciliation 
functionality within Access Online to automatically match processed supplier payment transactions with 
authorized payments from the University. 

Payment Instructions 
Virtual Pay also offers an onlinc payme::nt instruction capability to address urgent or single payment requests. 
As with uploaded payment instruction files, online payment instructions utilize Single::- Use:: .Accounts or 
existing supplier Pre-Authorized Limit accounts that .replace check disbursements. This process eliminates 
co:;ts associated with paper payments and increase:::; your visibility of its overall spend. This option 
complements the payment instruction file uploa<l process with a solution that makes no demand on the 
University's valuable IT resources, while providing greater flexibility and convenience to process a single:: 
payment instruction in Access Online. 

Requisitions 
The requisi1ion function within Virtual Pay provides the University the ability to preauthorize expenditures 
prior to purchase and payment. The progi:am allows the University to maintain existing controls and 
p:rocc::sses, such as pre-purcha:;e approvals. The requisition capability allows the:: University to request the:: 
purchase of goods and/or services that require pre-approval, usually because of the dollar value, the nature:: 
of the purchase or the type of goods and sc::rvices. Once created, the requisition may be routed foi: approval 
using the approval process routing hieran.:hy within Access Online. The routing hierarchy can be customized 
to reflect your exis1ing approval procc::sses and approval levds needed. Upon final approval, either a Single­
Use or a Pre.-1\uthoriu:<l T ,imit account is assigned to the requisition and the account is raised to the 
approved payment amount limit. 
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'J'he self-approver opt.ion within the r.eguisition function, a one-step approval, allows the University to us<:: 
your own proprietary approval process (or none at all) instead of using tht: apprnval process available in 
Virtual Pay. It allows the University to quickly and easjly generate a Single-Use Account or raise the credit 
limit on a Pre-i\uthoi:.ized Limit account and does not reguire any supplier enablement since the "rcqucstor" 
is someone in the Univer!:iity's 01:ganization who can simply pass along a card number for the authorized 
purchase to a supplier. 

Straight-Through Processing 
Straight-through p.tocessing offers organ.i,,;alions n:al cost savings and the precision control they seek from 
start to finish, all within Virtual Pay. This innovative program feature provides clear cost savings, precise cash 
management, and stringent. sec.:urity and control. Virtual Pay allows the University to choose;: how payments 
will be disbursed, wid1 or without straight-through processing. 'Jlie kt:y difference is straight-through 
processing provides direct deposit of paymtnts into supplier bank accounts with no intervention required on 
the part of your suppliers. Overall, straight-through processing simplifies payments, extends your commercial 
card program, improves your cash position and expands your revenue sharing opportunities. 

Virtual Pay Reporting 
We offer. several Access Online Financial Management reports: 
• Billed Transaction Analysis with Requisition Details-Summai-y and detltil billed transaction 

information regarding the results of requisition and transaction matching 
• Billed Transaction Analysis with Payment Instruction Details-Sununaiy and detail billed 

transaction information regarding the r.esults of payment instruction and transaction matching 
• Re({uisition Analysis-Summacy and detail requisition i11formation regarding the results of reguisition 

an<l transaction malching 
• Payment Instruction Analysis-Summary and detail payment instruction information regarding the 

results of paymtnt instrnction and transaction matching 

8.7 
Bidder should indicate whether they provide a supplier portal to view activity across multiple 
customers. 

Response: 

Yes. Access Online, our proprietary system for program managt:ment and reporting, houses our Virtual Pay 
functionality. 

U.S. Rank Access Online Virtual Pay is an innovative tool that combines the conttol and automation of 
client purchasing an<l payables systems with the simpliftt'.<l payment and rebare opportunity of purchasing 
cards. Virtual Pay increases your control over the payment process and reduces risk. Virtual Pay allow!:i you 
to: 

• 
• 
• 

Automate payment and reconciliation processes 
Reduce costs and fraud associated with check payments 
Fn hance cash management 

8.8 Contractor will provide all training necessary for this program. Explain the type of training 
the Program Administrators will receive, example: in oerson. webinars, etc. 
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Response: 

We will work with you to design a tailored training program just for yow: Program Administrators that will 
provide the knowledge needed to effectively utili;,,e and manage your card program, ensuring overall success 
and increased program adoption. 

The types of training resourcts we offer include: 

Ongoing Training 
Provided through similar self-paced formats as described above such as: 

• Recorded Calls 
• Web-.Base<l Tra.ining 
• Documentation 
• Virtual Instructor Led Training 

If a product knowledge need still exists after all the training resources have been delivered or reviewed, then 
your Relationship Manager will work with you to identify that knowledge gap and offer potential solutions 
on how best to close the gap. 

8.9 

Response: 

The bidder should detail the process for enrolling and setting up vendors in this program on 
behalf of the University. 

U.S. Bank offers a dedicated team of professionals who manage enrollment by assisting with outreach to 
supplie.rs. The level of outreach is defined through a consultative process to ensutt: the effort is focused on 
suppliers that will make the largest impact to tht success of the enwllment campaign. U.S. Bank's experience 
shows that strategic and custom supplier mablement campaigns are the key engine behind successful 
programs and, when e,""<ecuted correctly, will yield results that organically grow spend and adoption over time. 
U.S. Bank has best-in-class options that pllt us at the cutting edge of the market, and several of the offerings 
we promote arc either unique to U.S . .Bank, or are under-utilized in the industry. 
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U.S. Bank follows a proven 5-step process in every supplier enablernent initi,ttive. Each stage is tailored to 
the needs of your organization and supplier network. 

1. AP File Analysis 
• Gain under.standing of your goals and supplier relationships: 
• What are your payment ptactices, spend and invoice volume for each supplier? 
• I low do you pay them? 
• Create a tar.get list of suppliers 

• identify suppliers that accept Visa as a form of payment and those already enrolled in U.S. 
Bank's Virtual Pay program. 

• Remove suppliers in industties known not to accept Virtual Cards as a form of payment, such as 
tax payments or fines. 

2. Supplier Enrolhnent Strategy 
• Determine optimal payment methods for each supplier 
• Develop strategies and tactics to c:ruoll your supplias 

3. Supplier Outreach 
• Prioril17.e suppliers 
• Conduct e.nrollment campaigns via phone, email and direct mail 

• We have various letter and e-mail templates available that arc used to reach out to your supplic.rs. 
These letters and templates explain the initiative, payment process and how to enroll. 

• Once the supplier agrees to participate in the program, we create a supplier record (including the 
supplier name, contact name, address, phone number and e-mail) within Access Onfo1c:. Our 
Supplier Enablemt:nt Team sends out instructions on how to process their payments and 
provides the supplier with their de:.-1ignated ct:edit car<l number (if using our PAL accounts) or 
instrnctions on how to gain access to their one-time use acwunt number (if using our Single-Use 
accounts). We then notify you that these suppliers have agreed to participate; the Uoiverllity will 
begin to send payments to the supplier using Virtual Pay. 

4. Program Review 
• Monitor prog.i:am success an<l recommend best practices for increasing supplier enrollment and 

Virtual Payment use. 'this is an ongo.ing pwcess 
5. Optimization 

• As outlined below, U.S. Bank will continue to recommend advanced strategies and highly t,Lrgeted 
tac1ic:.-1 (e.g., pricing an<l payment terms) to maximize adoption, utilization and overall program 
performance 

Optimization 
To support our conunitmenr. to the University's :;uu:ess an<l maximize the benefits of your commercial card 
program, we provide a proprietary, consultative client engagement proeesli called Program Optimization. 
Visa regularly describes our Program Optimization strategy and execution as the best in the commercial card 
industry. In fact, U.S. Bank employs a Program Optimi:l.ation team dedicated to assist our Relationship 
Managas in the benchmarking and growth of their clients' programs. 

Unlike the "off-the-shelf'' benchmarking tools offered by others., our unique process covers a best practice 
diagnostic, accounts payable analysis, and access to industry benchmark data, rnuquc process that 
differentiates ourselves from competitors by offer.iog: 

• Benchmar.ks of the University's performance against industry-leading measures of commen.:ial card 
ptogra.m performance, including those provided to us by CG Insights, a McKinsey c.:ompany, as well as 
RPMG ("The Palmer Study"), and ;\ be.,:<lec:n. 
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• 

• 

• 

• 

• 

• 

Scorecard metrics with a focus on program management and merchant category spend in comparison to 
peer industries across the U.S. Bank portfolio. 
Best-pracrice reconunendations for process improvement and program expansion while addressing the 
optimal payment strategy to apply to each type of expenditure, including a transiti.on from i\CH 
payments to a more cost effective payment solution 
Targeted supplier opportunity reports used to capture and enable suppliers that arc currently paid by 
more than one payment method while addressing suppliers tl1a.t more consistently support the 
Univcrsity>s procure-to-pay initiative 
Actionable business case:.; that <letnonstrate the finam:ial value of program impr.ovements by offering 
detailed .recommendations that share both a srrategy for optimi,-ation as well as the anticipated business 
values 
Detailed action plans resulting from a thorough analysis of the University's accoW1ts payabk activities to 
support the implementation of program improvements 
Automated clients progtt:ss reporting used to track alignment to optimization goah while offering 
insight into potential changes need to the action p.lan to meet the University's desired program 
optimization results 

U.S. Rank's dedicated Program Optimization team will fully support the University through the optimization 
process while simplifying the optimization tasks for the University to address. 
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cm3bank. 
U.S.BANK 

POLITICAL SUBDIVISION ADDENDUM 

This U.S. Bank Political Subdivision Addendum ("Political Subdivision Addendum") constitutes an addendum to and 
modification of the Sate Contract 50324 04 - Essential Agreement Terms for Purchase Card and Corporate Card Services dated 
November 17, 2011 between the State of Nebraska, Administrative Se/Vices, Material Division, Purchasing Bureau (the "State") and 
U.S. Bank National Association (''U.S. Bank") (the "Agreement"). This Political Subdivision Addendum shall become effective 
upon signing by or on the behalf of U.S. Bank ("Effective Date") and supersedes any previous and like addenda with the Political 
Subdivision. 

RECITALS 

A The State has entered into the Agreement for the purpose of making available a Corporate Card, Purchase Card or One Card as 
described in the Agreement ("Card Program") for use by Political Subdivisions; 

B. The Slate is willing to permit Political Subdivisions to participate in the Card Program provided that Political Subdivision 
assumes all responsibility and liability for Political Subdivision's performance of the terms and conditions of the Agreement as if 
Political Subdivision was the entity signing the Agreement as the State. The State shall not bear liability or responsibility for 
Political Subdivision under the Agreement or this Political Subdivision Addendum; and 

C. Political Subdivision has received a copy of the Agreement from the State, and after a thorough review of the Agreement. 
desires to participate as a Political Subdivision under this Agreement. Political Subdivision assumes all responsibility and 
liability for Political Subdivision's performance of the terms and conditions of this Political Subdivision Addendum as well as the 
Agreement as if Political Subdivision was the entity signing the Agreement as the Stale, but Political Subdivision shall not be 
liable for the acts and omissions of the State under the Agreement or this Political Subdivision Addendum. 

AGREEMENT 

Now therefore, in consideration of the foregoing Recitals, which are incorporated herein by reference. the mutual promises and 
covenants set forth in the Agreement. which are incorporated herein by reference. and other good and valuable consideration. the 
receipt and sufficiency of which is hereby acknowledged, all parties agree as follows: 

1 . Capitalized terms used in this Political Subdivision Addendum and not otherwise defined in this Political Subdivision Addendum 
are used with the same respective meanings attributed thereto in the Agreement. 

2. Political Subdivision agrees to accept and perform all duties, responsibilities and obligations required of the State as set forth in 
the Agreement. Cards shall be issued to designated employees of Political Subdivision upon execution of this Political 
Subdivision Addendum by Political Subdivision and U.S. Bank. 

3. In order to determine credit qualifications for the Political Subdivision. the Political Subdivision shall provide U.S. Bank with the 
last three (3) years of audited financial statements with this signed Political Subdivision Addendum. The Political Subdivision 
shall provide to U.S. Bank annual financial statements thereafter. U.S. Bank will review the financial statements and notify the 
Political Subdivision of the approval or decline of its credit qualification. If such financial statements can be independently 
obtained by U.S. Bank. the Political Subdivision will not be required to provide such financial statements. 

4. Political Subdivision shall make payment to U.S. Bank for all Debt incurred by Political Subdivision and its Cardholders as 
provided in the Agreement. "Debt" means all amounts charged to a card and/or account including without limitation all 
amounts related to purchases, fees and other Charges that are owed to U.S. Bank by Political Subdivision and its Cardholders. 

5. Political Subdivision declares that cards shall be used for official Political Subdivision purchases only, and shall not be used for 
individual, consumer purchases or to incur consumer debt. Political Subdivision warrants that it possesses the financial 
capacity to perform all of its obligations under the Agreement and this Political Subdivision Addendum. 

6. The notice address for Political Subdivision is: 

Political Subdivision: 

Attn: 

7. The representations. warranties and recitals of Political Subdivision set forth in this Political Subdivision Addendum and the 
Agreement constitute valid, binding .ind enforceable agreements of Political Subdivision. All extensions of credit made 
pursuant to this Political Subdivision Addendum and the Agreement to Political Subdivision will be valid and enforceable 
obligations of Political Subdivision and Political Subdivision shall pay to U.S. Bank all Debts incurred by Political Subdivision in 
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[!libank 
accordance with the terms of the Agreement and this Political Subdivision Addendum. The execution of this Political 
Subdivision Addendum and the performance of the obligations hereunder and under the Agreement are within the power of 
Political Subdivision, have been authorized by all necessary action and do not constitute a breach of any agreement to which 
Political Subdivision is a party or is bound. 

8. Authorization and Execution. Political Subdivision represents and warrants that this transaction is within the scope of the 
normal course of business and does not require further authorization for the Political Subdivision to be duly bound by this 
Political Subdivision Addendum. This Political Subdivision Addendum requires approval as to form by the Attorney for the 
Political Subdivision. If this Political Subdivision Addendum is not approved as to form by the Attorney for the Political 
Subdivision, the completion of a Certificate of Authority is required and must accompany this Political Subdivision Addendum. 

In witness whereof, the parties have. by their duly authorized representatives, executed this Political Subdivision Addendum. 

DATE: _________ _ 

Legal Name of Political Subdivision 

(Signature of Authorized Individual) 

(Printed Name of Authorized Individual) 

(Printed Tille of Authorized Individual) 

Approved as to form: 

(Signature of Attorney for Political Subdivision) 

(Printed Name of Attorney) 

DATE: _________ _ 

U.S. Bank National Association 

(Signature of Authorized Individual) 

Brad W. Hoffelt 
(Printed Name of Authorized Individual) 

Senior Vice President 
(Printed Title of Authorized Individual) 
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The State of Nebraska *Draft* Implementation Plan 
The implementation project plan will be tailored to meet your specific requirements. Deliverables and dates subject to change as program requirements are defined and will be replicated to meet agency needs. 

~ 
Verbal Award The State Odays ThuS/31/18 ThuS/31/18 

Executed Agreements/Underwriting The State 60days Thu3/1/18 WedS/23/18 

Knowledge Transfer · The State,US8 Implementation Team S days2,3 ThuS/31/18 Wed6/6/18 

Strategic Goats & Objectives The State,USB Implementation Team 5days2,3 ThuS/31/18 Wed6/6/18 

Project Kick-Off Meeting The State,USB Implementation Team Odays4,5 Wed6/6/18 Wed6/6/18 

I I I I I 
8 Consult on Policies, Procedures & Best Practices The State,Relationship Manager 15days6 Thu6/7/18 Wed6/27/18 

9 Program Management Plan The State,Relationship Manager S days Thu 6/7/18 Wed 6/13/18 

10 Review Existing Policies & Procedures The State,Relationship Manager 5 days Thu 6/7/18 Wed 6/13/18 

11 Identify Program Changes The State,Relationship Manager S days Thu 6/7/18 Wed 6/13/18 

12 Communication Plan The State,USB Implementation Team S days Thu6/7/18 Wed 6/l3/18 

13 Identify Audiences The State,USB Implementation Team 5 days Thu6/7/18 Wed 6/13/18 

14 Determine Messaging The State,USB Implementation Team 5 days Thu 6/7/18 Wed 6/13/18 

15 Determine Distribution Method The State,USB Implementation Team S days Thu 6/7/18 Wed 6/13/18 

16 Training Plan The State,USB Implementation Team Sdays24 Thu6/21/18 Wed 6/27/18 

17 Determine Program Administrator Needs The State,USB Implementation Team Sdays Thu 6/21/18 Wed6/27/18 

18 Determine Cardholder Needs The State,USB Implementation Team 5days Thu 6/21/18 Wed6/27/18 

19 Determine Program Parameters The State,USB lmptementatlon Team 15days6 Thu6/7/l8 Wed6/27/18 

20 Program Structure The State,lmplementation Project Manager 10days Thu6/7/18 Wed 6/20/18 

21 Determine Corporate Structure The State.Implementation Project Manager lOdays Thu 6/7/18 Wed6/20/18 

22 Determine Account Needs The State.Implementation Project Manager 10 days Thu 6/7/18 Wed 6/20/18 

23 Determine Payment Method The State.Implementation Project Manager 10 days Thu 6/7/18 Wed 6/20/18 

24 Systems Configuration The State, Technology Consultant todays Thu 6/7/18 Wed6/20/18 

25 Determine User Access Needs The State.Technology Consultant 10 days Thu 6/7/18 Wed 6/20/18 

26 Determine Reporting Needs The State.Technology Consultant 10 days Thu 6/7/18 Wed 6/20/18 

27 Determine Accounting functionality Needs The State,Technology Consultant 10 days Thu 6/7/18 Wed 6/20/18 

28 Systems Integration The State, Technology Consultant S days 21 Thu6/21/18 Wed6/27/18 

29 Accounting/Expense Systems The State, Technology consultant s days Thu6/21/18 Wed6/27/18 

30 Determine File Needs The State,Technology Consultant 5 days Thu 6/21/18 Wed 6/27/18 

31 Determine Delivery Requirements The State,Technology Consultant Sdays Thu 6/21/18 Wed 6/27/18 

32 Ro/lout Timeline Confirmed The State,USB Implementation Team 1day Thu6/7/18 Thu6/7/18 
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The State of Nebraska *Draft* Implementation Plan 
The implementation project plan will be tailored to meet your specific requirements. Deliverables and dates subject to change as program requirements a·e defined and will be replicated to meet agency needs. 

~ 
Deliver Policies, Procedures & Best Practices The State,Relationship Manager 20 days· Thu 6/14/18 Wed 7 /11/18 

Program Management Plan The State 5 days Thu 6/14/18 Wed 6/20/18 

Revise Policies & Procedures The State 5 days 9 Thu 6/14/18 Wed 6/20/18 

37 Distribute Policies & Procedures The State O days 36 Wed 6/20/18 Wed 6/20/18 

38 Communication Plan The State 5 days Thu 6/14/ 18 Wed 6/20/18, 

39 Develop Communications The State 5 days 12 Thu 6/14/18 Wed 6/20/18 

40 Distribute Communications The State O days 37,39 Wed 6/20/18 Wed 6/20/18 

41 Training Plan The State,USB Implementation Team 10 days Thu 6/28/18 Wed 7 /11/18 

~ 
Develop Training The State,USB Implementation Team 5 days 17 Thu 6/28/18 Wed 7 /4/18 

Rollout Training The State,USB Implementation Team S days 42 Tnu 7 /5/18 Wed 7 /11/18 

Program Setup & Delivery The State,/mplementation Project Manager 68 days Thu 6/21/18 Mon 9/24/18 

~ Program Structure The State, lmplementation Project Manager 68 ~ays Thu 6/21/18 Mon 9/24/18 

46 Build Corporate Structure Implementation Project Manager 5 days 20 Thu 6/21/18 Wed 6/27 /18 

47 Establtsh Pay-nent Method Implementation Project Manager 3 days 46 Thu 6/28/18 Mon 7 / 2/18 

48 Pilot 3 days Mon 7 /2/18 Thu 7 /5/18 

49 Conduct Pilot Program Validation/Go-No Go Deci!The State,lmpementation Project Manager O days 47 Mon 7 /2/18 Mon 7 / 2/18 

50 Build pilot accounts Implementation Project Manager 3 days 49 Tue 7 /3/18 Thu 7 /S/18 

51 Issue and deliver pilot cards Implementation Project Manager O days 50 Tnu 7 /5/18 Thu 7 /5/18 

52 Full R.ollout 3 days Wed 9/ 19/18 Mon 9/24/18 

53 Conduct Full Program Validation/Go-No Go The State,lmpementation Project Manager O days 69 Wed 9/19/18 Wed 9/19/18 
Decision 

54 Build full roll out accounts Implementation Project Manager 3 days 53 Thu 9/20/l8 Mon 9/24/18 

55 Issue and deliver full roll out cards Implementation Project Manager O days 54 Mon 9/24/18 Mon 9/24/18 

56 Systems Configuration Technology Consultant 5 days 46 Thu 6/ 28/18 Wed 7 /4/18 

57 Build User Access Requirements Technology Consultant 5 days 25 Thu 6/28/18 Wed 7 / 4/18, 

5"8 Bulld Reporthg Requirements Technology Consultant 5 days·25 Thu 6/2,8/18 Wed 7/4/18 

~ 
Build Accounting Functionality Requirements Technology Consultan.t 5 days·27 Thu 6/28/18 Wed 7 / 4/18 

Deliver System uedentials Technology Consultant o days 57,58,59 Wed 7 /4/18 Wed 7 /4/18 

Systems Integration The State, Technology Consultant 30 days Thu 6/28/18 Wed 8/8/18 

Accounting/Expense System The State,Technology Consultant 30 days 29 Thu 6/28/18 Wed 8/8/18 

63l Order File Technology Consultant 10 days Thu 6/28/18 Wed 7 /11/18, 

~ Establish Connectivity Technology Consultant 10 days Thu 6/28/18 Wed 7 /11/18 
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The State of Nebraska *Draft• Implementation Plan 
The implementation project plan will be tailored to meet your specific requirements. Deliverables and dates subject to change as program requirements are defined and will be replicated to meet agency needs. 

ID !Task Name Resource Names Duration Predec Start Finish Notes 

~ 
Test Integration The State,Technology Consultant 10 days 64 Thu 7/12/18 Wed 7/25/18 

6 Move to production The State,Technology Consultant 10 days 65 Thu 7/26/18 Wed 8/8/18 

I I I I 
Review and Confirm Setup The State,USB Implementation Team 436days Wed2/l/17 Wed 10/3/18 

69 Pilot 30 days 48,61 Thu8/9/18, Wed 9/19/18 

70 Monitor Pilot Usage for a full cycle The State,lmplementation Project Manager 30days ThuB/9/18 Wed 9/19/18 

71 Confirm Successful Pilot Usage The State,lmplementation Project Manager Odays70 Wed9/19/18 Wed 9/19/18 

72 Confirm Successful Pilot Payment The State,lmplementation Project Manager Odays71 Wed9/19/18 Wed 9/19/18 

73 Confirm Pilot Program Setup Meets Requirements The State,USB Implementation Team Odays72 Wed9/19/18 Wed 9/19/18 

74 Full Rollout 436days Wed 2/1/17• Wed 10/3/18 

75 Confirm Successful Usage The State,lmplementation Project Manager Odays Wed 2/1/17 Wed 2/1/17 

76 Confirm Successful Payment The State,lmplementation Project Manager 0 days 75 Wed 2/1/17 Wed 2/1/17 

77 Review Program Setup Meets Requirements The State,USB Implementation Team O days 76 Wed 2/1/17 Wed 2/1/17 

78 Close Existing Program The State 10 days 73,77 Thu 9/20/18 Wed 10/3/18 

79 Transition The State,USB Implementation Team Odays Wed1.0/3/18 Wed10/3/18 

80 Transition to Servicing Team - Meeting The State,USB lmplementaiton Team o days 78 Wed 10/3/181 Wed 10/3/18 

81 Customer Care Document Provided Implementation Project Manager 0 days 78 Wed 10/3/18 Wed 10/3/18 
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Virtual Pay Opportunity Assessment 

Thank you for working with U.S. Bank to transform your accounts payable process. Strong supplier participation is critical 
to maximizing the value of your Virtual Pay program. and supplier enablement is a key driver to creating efficiencies, cost 

savings and rebate revenue for your organization. The more suppliers that enroll, the more value your organization can 
gain from your Virtual Pay program. 

This assessment is based on an analysis of your AP file. It provides insight into current program performance and 

identifies growth opportunities. This information will be used to develop a comprehensive supplier enablement strategy 

that reflects your organization's goals and needs. Upon strategy approval, your U.S. Bank Supplier Enablement Manager 

will work with you to execute a campaign designed to maximize supplier adoption and ensure long-term success. 

This report is organized into five sections that are summarized below. 

Supplier Acceptance Summary 

Suppliers are matched against U.S. Bank and Visa and/or MasterCard databases to identify the ones that currently accept 
card-based forms of payments. Suppliers are segmented into the following groups: 

In Network Virtual Pay- Suppliers receiving virtual card payments from other U.S. Bank customers. 

,a,cceptcrs - Supp!iers rece:v:ng v:rtua! c~rds from other cPay3b!cs programs or that are knovvTi to accept cred;t cards. 

Non-Acceptors - Suppliers not known to accept any type of credit card as a form of payment. 

Payment Type Detail 

Summary of your supplier base including the payment volume and count associated with check, card and ACH payment 

methods. Also includes a payment analysis that segments your suppliers into payment tiers by average dollar volume. 

Industry Segmentation 

Your supplier base and payment volume segmented by industry type. Highlights specific industries that might not accept 
virtual card payments. 

Projected Opportunity 

Summary of your Virtual Pay program opportunity based on an analysis of your AP file. Contains the percentage of 

supplier spend projected to convert to virtual card payments. 

Additional Insights 

Listing of your top suppliers with acceptance and payment type if that information is available. 

File: University of Nebraska 2018 
Analysis Code: lamass1, hxsagon 20180419 2 



Supplier Acceptance Summary 
The Supplier Acceptance Summary contains information that will be used to develop your supplier campaign strategy. 

Your suppliers are segmented into three groups based on their likelihood of converting to virtual payment. Acceptance 

status will help determine who to target, what to offer and how to prioritize outreach efforts. 

Non-Acceptors Acceptors 

I -
Likelihood to participate in Virtual Pay program 

In Network 
Virtual Pay 

I 

Your Supplier Enablement Manager will work closely with you to identify the right approach to maximize acceptance from all 

groups. U.S. Bank offers unique programs to target strategic suppliers, non-acceptors and/or those suppliers less likely to 

change payment methods. 

~ 
• S,1ppl1P.r, 8.070 

• P:-:1v1n<-'11ls 215.971 

• SpP.nll $670.652.353 

~ 
* Suppliers· 2,607 

* Payments 23,147 

* Spend $212,467,485 

Spend 

9% 

Suppliers Payments 

8% 

13% 
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Payment Type Detail 
Understanding supplier acceptance, how you pay suppliers, and average transaction size are key considerations when 

building an effective enablement strategy. A summary of the suppliers that are most likely to accept virtual card payment 

can be grouped into the following categories: 
• High - Any supplier that receives payment via a check less than $100,000, or a card payment of any size. 
• Low - Any supplier that receives payment via ACH, or suppliers that receive check payments of more than $100,000. 

U.S. Bank has developed programs to help increase a supplier's likelihood of accepting card payments. Your Supplier 

Enablement Manager will help you identify which programs are a good fit based on your current payment methods, 

payment frequency and spend volume. 

400M 

350M 

300M 

250M 

200M 

150M 

100M 

50M 

0 

10K 

8K 

6K 

4K 

2K 

0 

J20K I 
280K 

240K 

200K I 
160K 

120K 

80K I 
40K 

0 

y -N ,_, 
Tier 1 

y N 

Tier 1 

y N 

Tier 1 

Spend by Payment Tier 

••• 1.1. 
y N y N y N ._. 
Tier2 Tier 3 Tier4 

Chock • AGH 8 Card • Olher 

Suppliers by Payment Tier 

r--t. ----
y N y N y N 

Tier2 Tier 3 Tier4 
• Chock 8 ACH a C•ru • Oiher 

Payments by Payment Tier 

y M y N 

Tier 2 Tier3 

...____, 
Tier4 

a Check • /\CH • Card • Olhc, 

y N ,_, 
Tier5 

y N 

Tier 5 

y N 

Tier 5 

If listed in bar cha,t, Y = All Acceptors and N = Non-Acceptors 

Tier Average Payment Spend 

1 <$10,000 $363,671,806 37.5% 

2 $10,000 - $99,999 $164,798.616 17.0% 

3 $100,000 • $499,999 $116,104,050 12.0% 

4 $500,000 - $999.999 $156,182,569 16.1% 

5 >$1,000,000 $169,037,900 17.4% 

Tota! $969,794,940 ~00% 

Tier Average Payment Suppliers 

1 <$10,000 10,896 88.8% 

2 $10,000 - $99,999 1,252 10.2% 

3 $100.000 - $499,999 98 .8% 

4 $500,000 - $999,999 12 .1% 

5 >$1,000,000 6 .0% 

Total 12,264 100% 

Tier Average Payment Payments 

1 <$10,000 299,092 97.5% 

2 $10,000 • $99.999 6,588 2.1% 

3 $100.000 - $499,999 590 .2% 

4 $500,000 - $999,999 268 .1% 

5 >$1,000,000 143 .0% 

Total 306,681 100% 
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Industry Segmentation 
Card acceptance can vary significantly by industry type. For example, payments made to suppliers in retail, wholesale 

trade and travel related industries tend to be very good opportunities. Industries such as utilities, finance and insurance 

may experience lower virtual credit card adoption. Understanding your payment mix is an important consideration when 

building your supplier enablement strategy. 

The report below segments your suppliers by industry type in order to better quantify your specific opportunity. Your 

Supplier Enablement Manager will work with you to maximize acceptance from your suppliers in all industries. 

Spend By Industry Type * 

Industry Type # of Payments % of Payments Total Spend %of Spend 

Industry Type Not Available 344 0.1% I $4,816,777 0.5% I 

MCC Not Available 180,565 58.9% $618.696,573 63.8% 

Non-Targeted Industry 6,469 2.1% • $83,074,195 8.6%-

Direct Marketing 2,261 0.7% I $3.960.499 0.4% I 

Education 2,071 0.7% I $19.800,768 2.0% • 

Entertainment, Amusement & Recreation 779 0.3% I $8,556,725 0.9% I 

Furniture 137 0.0% I $671,330 0.1% I 

HealthCare 9,291 3.0% • $12,425,373 1.3% I 

Repairs/Dealers 1,184 0.4% I $3.438.692 0.4% I 

Restaurants 9,809 3.2% • $21,559,052 2.2% • 

Retail - Apparel 1,369 0.4% I $1,527,781 0.2% I 

Retail - General Merchandise 46,662 15.2%- $36,249,342 3.7% a 

Seivice - Other 1,229 0.4% I $4,738.001 0.5% I 

SelVlces • Contracted 4,067 1.3% I $12,840,815 1.3% I 

Seivices · Personal 2,251 0.7% I $4,503.491 0.5% I 

Services . Professional 10,350 3.4%. $75,294,064 7.8%-

Supermarkets 766 0.2% I $67.147 0.0% I 

Transportation . Commercial and Passenger 1,BB1 0.6% I $2,892,987 0.3% I 

Travel and Related Seivices 6,363 2.1% • $6,215.294 0.6% I 

Utilities and Telecom 1,102 0.4% I $2,116,826 0.2% I 

Wholesale Trade - Durable Goods 17,731 5.8%- $46,349.210 4.8% a 

• Industry type is available for suppliers known to accept card payments and provided by Visa or MasterCard. In instances where a supplier is 
associated with multiple industries, payment information is included in the primary industry received. 
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Projected Opportunity 
Many factors contribute to the success of your program. Your approach to encouraging suppliers to accept a virtual card 

payment is crucial. Your suppliers want to do business with you. This gives you the opportunity to guide them to the form 

of payment that you would like them to use. Organizations that achieve the highest adoption rates are shown to take a 

more aggressive approach by deploying a majority of the best practices listed below. Those that take a more conservative 

approach might only use one or two of these tactics. 

Best Practices 
• Identify a champion within your organization 

Conduct supplier enablement campaigns every 6-12 months 

Offer U.S. Bank special interchange pricing for strategic suppliers 

Include a payment menu with supplier contracts 

Modify your payment terms (e.g., check net 60, virtual card net 0) 

• Brand your program and personalize your approach 

Your projected opportunity is presented below, taking both a standard approach and a best practice approach. 

Projected Opportunity by Segment 

Standard Best Practice 

33% -----

16% 

22% 20% 

Segment Annual Spend Total Spend Standard Best Practice Suppliers Payments 

1 In Network Virtual Pay $5K-$5M $13.553,727 $10,165,296 $11,520,668 494 14,550 

2 In Network Virtual Pay $5M-$15M $0 $0 $0 0 0 

3 Acceptors $5K-$5M $46,904,270 $9,380,854 $14,071,281 1,795 31,343 

4 Acceptors $5M - $15M $0 $0 $0 0 0 

5 ACH(ln Network VP) $5K- $15M $68,794,523 $6,879,452 $17,198,631 37B 48,396 

6 ACH(Acceptors) $5K-$15M $236,594,194 $4,731,884 $23,659,419 1,104 97,430 

7 Non-Acceplors $5K-$5M $101,403,302 $0 $5,070,165 868 19,485 

8 Non-Targeted" <$SK, >$15M, Non-Acceptors>$5M $502,544,925 $0 $0 7,625 95,477 

Total $969,794,940 $31,157,486 $71,520,164 12,264 306,681 

• Suppliers receiving less than $5,000 or greater than $15,000,000 in payments per year, suppliers in industries identified as excluded due to their low 

likelihood to accept payment on a virtual card, Non-Acceptors with greater than $5,000,000 in payments per year, and all wire payments. 
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Additional Insights: Top Virtual Pay Acceptors 

Every organization has key strategic suppliers. and additional consideration might be required when requesting that they 

change payment methods. These are typically suppliers with the most spend volume or the largest number of payments. 

The list below ranks your top 25 In Network Virtual Pay suppliers by spend. Current payment type is also provided if 

available. 

Top 25 Virtual Pay Acceptors 
Spend <= $15,000,000 

Supplier Payments Spend Payment Size• Payment Type 

CONNECTION 2,880 $4,784,433 Tier 1 ACH 

LINCOLN ELECTRIC SYSTEM 1,557 $2,818,734 Tier 1 ACH 

BRUKER DAL TONICS INC 7 $1,999,200 Tier3 ACH 

ELAVON INC 107 $1,725,055 Tler2 ACH 

EAKES OFFICE SOLUTIONS 281 $1,639,071 Tier 1 ACH 

AUDIO VISUAL INNOVATIONS 131 $1,529,223 Tier2 ACH 

RASMUSSEN MECHANICAL SERV 28 $1,486,987 Tier2 ACH 

WJR INTERNATIONAL LLC 5,114 $1,485,237 Tier 1 ACH 

ELECTRONIC CONTRACTING CO 60 $1,476,541 Tier2 ACH 

SUPPL YWORl<S 1,916 $1,412,200 Tier 1 ACH 

ILLUMINA INC 171 $1,389,594 Tier 1 ACH 

ORACLE AMERICA INC 22 $1,261,197 Tier2 ACH 

OPTIV SECURITY INC 20 $1,230,198 Tier2 ACH 

SIGMA ALDRICH INC 4,975 $1,171,175 Tier 1 ACH 

BLACKBOARD INC 21 $1,110,547 Tier 2 ACH 

CITY OF LINCOLN TREASURER 33 $970,718 Tier2 ACH 

NIKON INSTRUMENTS INC 18 $933,155 Tier2 ACH 

ROSENBAUER SOUTH DAKOTA L 2 $926,094 Tier 3 ACH 

FUJIFILM SONOSITE INC 2 $897,465 Tier 3 ACH 

MC MACHINERY SYSTEMS INC 2 $810,000 Tier 3 ACH 

CANON SOLUTIONS AMERICA I 45 $790,649 Tier2 ACH 

SIL VERHAWK AVIATION INC 42 $765,155 Tier 2 ACH 

QIAGEN INC 795 $707,190 Tier 1 ACH 

BRUKER BIOSPIN CORP 13 $694,177 Tier 2 ACH 

OLYMPUS AMERICA INC 33 $685,437 Tier 2 ACH 

•Seepage 4 for a definition of payment size fiers. 

© 2018 U.S. Bank. All trademarks are the property of their respective owners. MMWR 87944 
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[!lil!!R~~D DIVISION 
P.O. BOX 6343 
FARGO ND 58125-6343 

Ii lulil ,I Ii 1111l11111l l,l, II III Ii I, ,lalal Ii II lll111 ll II 1lall1 
COMPANY NAME 
ATTN: CUSTOMER NAME 
PO BOX 123 

ACCOUNT NUMBER 
STATEMENT DATE 01-28-2017 

AMOUNT DUE $29,443.36 
NEW BALANCE $29 443.36 
PAYMENT DUE ON RECEIPT 

AMOUNT ENCLOSED 

$ 

Please make ch~k payeole lo ··u.s Bank" 

ANY CITY US 00000-0000 I 1111 Ir lillu 1l llmlllli lill111 Ii Ii 1l1lallmlll 111l Ill, Ii 111 
U.S. BANK CORPORATE PAYMENT SYSTEMS 
P.O. BOX 790428 

Please tear payment coupon at perforation. 

COMPANY NAME 

Company Total 

Previous 
Balance 

ST. LOUIS, MO 63179-0428 

CORPORATE CCOUNT SUMM RY 
Purchases 
And Other Cash 

... Charges + Advances + 

Cash 
Advance 

Fees 

Late 
Payment 

+ Charges 

MARKETING MESSAGES 

- Credits - Payments 

49 393.46 

New 
= Balance 

9 3 36 

Our check processing payment center address has changed. Your statement and enclosed remittance envelope reflect the 
new address. 

The new overnight address is: U.S. Bank Internal Payments, 830 N 11th Street, Dept. 790428, St. Louis, MO 63101 

CORPORATE ACCOUNT ACTIVITY 

COMPANY NAME TOTAL CORPORATE ACTIVITY 
$49,393.46CR 

Post Tran 
Date Date Reference Number Transaction Description Amount 

01-07 01-07 74798262007000000000000 PAYMENT -THANK YOU 06000 C 27,619.58 PY 
01-28 01-26 74798262008000000000000 PAYMENT - THANK YOU 06000 C 21,773.88 PY 

ACCOUNT NUMBER ACCOUNT SUMMARY 
CUSTOMER SERVICE CALL 

PREVIOUS BALANCE 49 393.46 
1-800-344-5 696 STATEMENT DATE DISPUTED AMOUNT PURCHASES& 

01/28/02 .00 OTHER CHARGES 30 441.45 

CASH ADVANCES .00 

CASH ADVANCE FEES .00 
LATE PAYMENT 

SEND BILLING INQUIRIES TO: CHARGES .oo 

U.S. BanK National Association ND 
AMOUNT DUE CREDITS 998.09 

C/0 U.S Bankcorp Corporate Card Program 
PAYMENTS 49.393.46 P.O. Box 6343 29,443.36 

Forgo. ND 58125 6343 
ACCOUNT BALANCE it.§4313' 11 



NEW ACTIVITY 

CARDHOLOER NAME CREDITS PURCHASES CASH ADV TOTAL ACTIVITY 
0000-0000 $0.00 $862.84 $0.00 $862.84 

Post Tran 
Date Date Reference Number Transaction Descrlotlon Amount 

01-02 12-31 24158382001001304000000 COMSTAR TECHNOLOGIES WAUKESHA WI 20.97 
01-11 01-09 24717052010580101000000 NWAAIR 0127071000000 COLUMBUS IN 246.87 

02-03-02 
MKE NW H MEM NW H TPA NW V DTW NW V MKE 

01-18 01-17 24361402017000316000000 SCIENTECH INC/NUS 301-2582000 MD 595.00 

CARDHOLDER NAME CREDITS PURCHASES CASH ADV TOTAL ACTIVITY 
0000-0000 $0.00 $1,414.45 $0.00 $1,414.45 

Post Tran 
Date Date Reference Number Transaction Descrlotlon Amount 

01-17 01-15 24164072016915521000000 UNITED AIR 0167071411971 COLUMBUS IN 395.29 
01-15-02 

MSN UA 
01-18 01-16 24164072017153055000000 ARPT PRK MDS0N55000000 MADISON WI 14.00 
01-18 01-16 24266572017255060000000 NATIONAL CAR RENTAL NASHVILLE TN 68.18 

806000000 
01-19 01-17 24610432017072019000000 WYNDHAM HOTELS FIB NASHVILLE TN 12.27 

0034451400000 ARRIVAL:01-16-02 
01-16 01-17 24610432017072019000000 WYNDHAM HOTELS NASHVILLE NASHVILLE TN 94.06 

0943171000000 ARRIVAL:01-15-02 
01-21 01-19 24717052020580201000000 NWAAIR 0127056171581 NORTHBROOK IL 557.95 

01-22-02 
MSN NW B MSP NW B SAN NW B MSP NW B MSN 

01-28 01-24 24164072025153056000000 ARPT PRK MDSON55000000 MADISON WI 21.00 
01-28 01-25 24269412027500112000000 HOLIDAY INN SAN DIEGO SAN DIEGO CA 243.76 
01-28 01-24 24399002026507564000000 HOST INTL INC 00000000 SAN DIEGO CA 7.94 

CARDHOLDER NAME CREDITS PURCHASES CASH ADV TOTAL ACTIVITY 
0000-0000 $0.00 $6.22 $0.00 $6.22 

Post Tran 
Date Date Reference Number Traosactioo Descciotion Amount 

01-21 01-18 24164072019799010000000 AMOCO 08300000 STOUGHTON WI 6.22 

CARDHOLDER NAME CREDITS PURCHASES CASH ADV TOTAL ACTIVITY 

Post Tran 
Date Date Reference Number Transaction Description Amount 

12-28 12-27 24092761361000570000000 INSTITUTE OF NOISE CONTRO 000-000000 VA 95.00 
12-31 12-28 24164071363153050000000 ARPT PRK MOS0N55000000 MADISON WI 11 .00 
12-31 12-27 24275301362776040000000 ALAMO RENT-A-CAR PHILADELPHIA PA 64.79 
12-31 12-28 24435651363401120000000 MCINTOSH INN WILMINGTON WILMINGTON DE 85.32 

12200000 ARRIVAL:12-27 -01 
12-31 12-28 24455011362136250000000 SUNOCO CRUM LYNNE PA 4.50 
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NEW ACTIVITY 

Post Tran 
Date Date Reference Number Transaction Description Amount 

12-31 12-27 24717051362583620000000 NWAAIR 0127056900000 COLUMBUS IN 112.64 
12-27-01 

MSN NW V CLE NW V PHL NW V DTW NW V MSN 
12-31 12-28 24717051363603630000000 TGI FRIDAY'S #1885 WILMINGTON DE 27.19 
01-14 01-10 24399002011507558000000 HOST INTL INC 00000000 DETROIT Ml 27.49 
01-14 01-03 24717052011580110000000 NWAAIR 0127058900000 COLUMBUS IN 197.54 

01-10-02 
MSN NW M DTW NW M PHL NW MSN 

01-14 01-10 24717052011580110000000 NWAAIR 0127071400000 COLUMBUS IN 365.40 
01-28-02 

MSN NW B DTW NW B CLT NW B DTW NW B MSN 
01-17 01-15 24717052016580160000000 NWAAIR 0127071400000 COLUMBUS IN 497.69 

01-18-02 
MSN NW B DTW NW B PHL NW B DTW NW B MSN 

01-18 01-16 24138292017390000000000 HOLIDAY INNS WILMINGTON DE 563.76 
21590000 ARRIVAL: 01-10-02 

01-18 01-16 24164072017153055000000 ARPT PRK MDS0N55000000 MADISON WI 49.00 
01-21 01-11 74717052020580200000000 NWAAIR 0127056900000 COLUMBUS IN 500.40 CR 

00-00-00 

01-21 01-19 24142062022002000000000 SCRIMMAGES RESTAURANT WILMINGTON DE 27.90 
01-21 01-16 24717052018501819000000 NWAAIR 0122922500000 PHILADELPHIA PA 100.00 
01-24 01-22 24138292023390000000000 HOLIDAY INNS WILMINGTON DE 375.84 

21660000 ARRIVAL: 01-22-02 
01-24 01-22 24164072023153055000000 ARPT PRK MDSON55000000 MADISON WI 31 .00 

CARDHOLOER NAME CREDITS PURCHASES CASH ADV TOTAL ACTIVITY 
0000-0000 $0.00 $166.25 $0.00 $166.25 

Post Tran 
Date Date Reference Number Transaction Description Amount 

01-16 01-14 24164072014799014000000 AMOCO 08300000 STOUGHTON WI 5,75 
01-21 01-19 24326842019083487000000 AISC-PUBS·E 312-670-0000 IL 160.50 

CARDHOLDER NAME CREDITS PURCHASES CASH ADV TOTAL ACTIVITY 
0000-0000 $0.00 $5.11 $0.00 $5.11 

Post Tran 
Date Date Reference Number Transaction Descriotion Amount 

01-14 01-11 24164052012378000000000 EXXON M0BIL26 09630000 STOUGHTOWI 5.11 

CAROHOLDER NAME CREDITS PURCHASES CASH ADV TOTAL ACTIVITY 
0000-0000 $497.69 $2,577.24 $0.00 $2,079.55 

Post Tran 
Date Date Reference Number Transaction Descriotlon Amount 

01-04 01-02 24717052003580030000000 NWAAIR 0127056970000 COLUMBUS IN 497.69 
01-07-02 

MSN NW B DTW NW B PHL NW B MSP NW B MSN 
01-09 01-07 24399002008138000000000 RED LOBSTER 00000000 TALLEYVILLE DE 22.78 
01-10 01-08 24399002009471420000000 CHILIS 64 71000000 WILMINGTON DE 14.87 
01-11 01-09 24435232010980547000000 IMPERIAL INN WILMINGTON DE 19.00 
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CARDHOLDER NAME CREDITS 
0000-0000 $0.00 

Post Tran 
Date Date Reference Number 

01-09 01-07 242263820D832430500DOOO 
01-18 01-17 24493982018170886000000 

CARDHOLDER NAME CREDITS 
0000-0000 $0.00 

Post Tran 
Date Date Reference Number 

01-11 01-09 24493982010170252000000 

NEW ACTIVITY 

PURCHASES CASH ADV 
$22.23 $0.00 

Transaction Descriotion 

WAL MART PORTAGE WI 
RITE WAY PLAZA SPRING GREEN WI 

PURCHASES CASH ADV 
$18.00 $0.00 

Transaction Descrintion 

ERNIE S BAR AND GRILL MUSCODA WI 

Department: 00000 Total: 
Division: 00000 Total: 

TOTAL ACTIVITY 
$22.23 

TOTAL ACTIVITY 
$18.00 

Amount 

7.07 
15.16 

Amount 

18.00 

$29,443.36 
$29,443.36 

This sample is not completely indicalive of an aclual U S. Bank statement Most Corporals Card statemenls are several pages in lel'lgth The purpose of this sample is to 
demonstrate content, format and lype of informal ion displayed on a U.S Bank statemenL 
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~bank. 
U.S. BANK NATIONAL ASSOCIATION ND 
C/0 U.S. BANCORP SERVICE CENTER, INC. 
P.O. BOX 6343 
FARGO, ND 58125-6343 

REMIT TO: 
U.S. BANK CORPORATE PAYMENT SYSTEMS 
PO BOX 790428 

Statement 

ABC CORPORATION 

ST. LOUIS, MO 63179-0428 PAYMENT DUE ON RECEIPT 

$ .00 

lrli 1l 1l 1l l11111l 111l II Ii Ii llm 
CUSTOMER NAME 
COMPANY NAME 
123 ANY STREET 
MAILSTOP 123 

AMOUNT ENCLOSED 

$ 

ANY CITY US 00000 

000000000 
PLEASE MAKE ANY AUUH~SS CtlANGCS ON 
Tl lG OACK or THIS PAYMENT COUPON 

' I •1 • .. 
***' ****************************** NOTICE MEMO 

08-17 HOME. DE.POT #3302 HENDERSON NV 
0815033020237 

08-20 CLARK COUNTY FENCE & C 1111111111 NV 
08115326 TAX$ 0.00 

08-23 HOME DEPOT #3302 HENDERSON NV 
(D82l033020331i 

08-23 HllMt- ni-:POT #3303 LAS VEGAS NV 
0821033031380 

08-24 HOME DEPOT #3302 HENDERSON NV 
0822033021794 

*** '#!**********·*******·************************ 

SEND 
BILLING 

INQUIRIES 
TO: 

U.S BANK NATIONAL ASSOCIATION NO 
C/0 U.S. BANCORP SERVICE CENTER. INC. 
P.O. BOX 6344 
FARGO. ND 58125-6344 

~-- I -

" • I 1: I ' 
I 

ITEMS LISTED-BELOW **************** 
08-15 1 5200 

I 

08-17 , 5713 
I 

08-21 ' 5200 
I 

08-21 ] 15200 

08-22 5200 . 
I 

*** TO:fAL AMOUNT OF MEMO ITEMISI : 

~:~ -

STATEMENT DATE: 

I 
I 
I 

I 

I 

I 

I 
I 

I 
I 

f'IIE"10'JS QAI.N!Gt 
PUACHA.SES t. 
Ol><EA CHARGES 

CASI-I AOVANCES 

CREDITS 

S E P O 6 • 2 O O 1 PAYMENTS 

CUSTOMER SERI/ICE PHONE: 

1-800-344-5696 
LOST/STOLEN CARDS CALL: c,,1e P>VMENl vl>AGl 

}- 800-344-5696 CASH~OVANC(FEE 

NEW81l.LANCE 

ACTUAL DIMENSIONS OF STATEMENT ARE: 6 3/4 x 8 1/2 

. ' ,, . 
1 

"'************* 
36.21 

126.53 

6.76 

18.13 

20.89 

208.52 

ijjffi" 

.oo 

.00 

.00 

.00 

.00 
.00 
.00 

.00 



Pleai;e remember lo: Please enter new address or telephone numbor here: 

• Enclose your check or money ordor, payable in U.S. dollars, wilh 
this payment coupon, but do not staple or tapo them together. 

Name 
• Write your account number on the front of your check or money 

order: Address 

• Make checks payable to : U.S. Bank Coiporate Paymenl Syslemi; 
P.O. Box 790428 
St. Louis, MO 63179-0428 

City 

State Zip 

Home Pr,one Business Phone 

CUSTOMER SERVICE 1-800-344-5696 

Our Customer Service Representatives are available 24 hours a day, 
365 days a year. If you have questions about your U.S. Bank Purchasing 
Card account, please call U.S. Bank at 1-800-344-5696 or write to 
us at U.S. Bank Corporate Payment Systems. P.O. Box 6343, Fargo, 
ND 58125·6343. 

MAKING PAYMENTS 

The amount shown as Amount Due is payable rn full upon delivery of 
this billing statement. 

If an employer is making payment for individual employee cardholders. 
the employer must provide a single check, or other payment aoceptable 
to U.S. Bank, covering all Amounts Due, as well as a list of account 
numbers and the dollar amount to be credited to each account. 

If individual employee cardholders are responsible for payment, a 
check, or other payment acceptable lo U.S. Bank, for the Amount Due 
together with the lop ponion of this billing statement must be mailed by 
the individual employee to U.S. Bank Corporate Payment Systems, 
P.O. Box 790428, St. Louis, MO 63179-0428. 

A payment less than the Amount Due, but intended to settle an account 
ln full, must be malled to U.S. Bank Corporate Payment Systems, 
P.O. Box 790428, SI. Louis, MO 63179-0428. Accepting a partial 
payment will not change any agreemenl between either lhe individual 
employee cardholder or the employer and U.S. Bank in any way. 

Use the enclosed envelope to mail your payment to U.S. Bank Corporate 
Payment Systems. P.O. Box 790428, St. Louis, MO 63179-0428. All 
payments by check or money order and accompanied by a payment 
coupon will be credited to your account on the day of receipt if received 
at this address by 1 :00 p.m. on any banking day. Banking days are all 
calendar days except Saturday. Sunday and federal holidays. Other 
payments will be credited to your account within five days of receipt by 
U.S. Bank. 

LOST OR STOLEN CARDS 

If a Card is lost or stolen, the individual employee cardholder must call 
U.S. Bank immediately at 1-800-344-5696 and notify the employer in 
accordance with the employer's policies and/or instructions. 

BILLING INQUIRIES 

To dispute or question a charge on your statement, YOU MUST 
WRITE TO U.S. BANK CORPORATE PAYMENT SYSTEMS, 
P.O. BOX 6344, FARGO ND 58125-6344. U.S. Bank must be contacted 
by you no later than 60 days after receiving the first bill on which the 
error or problem appeared. You can telephone us but doing so will not 
preserve your rights. 

Your letter must include the following information: 

(1) Name and account number; 
(2) The dollar amount of the charge in question: and 
(3) Any possible explanation of the error. 

After U.S. Bank receives your latter, U.S. Bank will not try to collect the 
amount you questioned or report your account as past due. While 
U.S. Bank is conducting an investigation. you do not need to pay the 
amount of the charge which is in dispute; however, YOU ARE OBLIGATED 
TO PAY ANY CHARGES THAT ARE NOT IN QUESTION. 

U.S. Bank must acknowledge your letter within 30 days unless the error 
has been corrected by then. Wilhin 90 days, U.S. Bank either must correct 
the error or explain why the charge was correct. If there is a correction, 
ii will be shown on your next statement. 



/ 

P.O. BOX 6343 105 
FARGO ND 58125-6343 

II• J Ill 11111ll 11" 1 ll1 11 l I l111lll • I •I 11I I ,I Ill l1I I l1 l ll1 l • 1 •I Ill 1 
000000077 1 SP 106481447008333 S 

MARY SPAULDING 
ACME DEMO TEST 
200 S 6TH ST 
EP-MN-L26C ATTN J.JOHNSON-HILLE 
MINNEAPOLIS MN 55402-1403 

ACCOUNT NUMBER 4246 0445 5559 8568 
STATEMENT DATE 01-27-2017 

AMOUNT PUE $0.00 
NEW BALANCE $0.00 
PAYMENT DUE ON RECFlf'T 

AMOUNT ENCLOSED 

Please make check payable lo"U.S. Bank" 

U.S . BANK CORPORATE PAYMENT SYSTEMS 
P.O . BOX 790428 
ST . LOUIS, MO 63179-0428 

4246044555598568 000000000 000000000 

Please tear payment coupon at perforation. 

Purchases Cash 
ACME DECLINING Previous 

Balance 
And Other Cash Advance Payment New 

4246 0445 5559 8568 + Charges + Advances + Fees + Charges - Credits - Payments 

0.00 

" Balance 

Com a Tolal 

NANCY SMITH 
4246-0400-1031-9855 

Post Tran 

CREDITS 
$5.00 

.00 

PURCHASES 
$5.00 

.00 .00 

CASH ADV 
$0.00 

Date Date Reference Number Transaction Descrintion 

01-04 01-01 74798262004004000001623 PAYMlN I 
01-04 01-04 74798262004001000000997 ABC WIRELESS MINNl:APOLIS MN 

TOM JOHNSON 
4246-0400-1031 ·9871 

Post Tran 

CREDITS 
$5.00 

PURCHASES 
$5.00 

CASH ADV 
$0.00 

Date Date Reference Number Transaction Descriotion 

01-04 01-04 74798262004004000001615 PAYMENT 
01-04 01-04 74798262004004000000989 ABC WIRELESS MINNEAPOLIS MN 

JOHN CLARK 
4246-0400-1031-9897 

CREDITS 
$5.00 

CUSTOMER SERVICE CALL 

800-344-5696 

SEND BILLING INQUIRIES TO: 

U.S. Bank National Association ND 
C/0 U.S. Bancoq) Purchasin~ Card Program 

P.O. Box 633 
Fargo. ND 58125-6335 

PURCHASES 
$5.00 

CASH ADV 
$0.00 

ACCOUNT NUMBER 

4246-0445-5559-8568 

STATEMENT DATE DISPUTED AMOUNT 

01/27/12 .00 

AMOUNT DUE 

.00 

25.00 

TOTAL ACTIVITY 
$0.00 

TOTAL ACTIVITY 
$0.00 

TOTAL ACTIVITY 
$0.00 

0.00 

Amount 

5.00CR 
5.00 

Amount 

5.00CR 
5.00 

ACCOUNT SUMMARY 

PREVIOUS BALANCE .00 I 

1-'UHCHAStS & 
OTHER CHARGES 25.00 

CASH ADVANCES .00 

CASH ADVANCE FEES .00 
[ATE IJAYMtNI 
CHARGES .00 

CREOIT$ 75.00 

PAYMENTS .00 

ACCOUNT BALANCE 0.00 

Page 1 or 2 



Comoanv Name: MARY SPAULDING 

Corporate Account Number: 4246 0445 5559 8568 

Statement Date: 01-27-2012 

Post Tran 
Date Date Reference Number Transaction Descriotion 

01-04 01-04 74798262004004000001607 PAYMENT 
01-04 01-04 74798262004004000000971 ABC WIRELESS MINNEAPOLIS MN 

MIKE TOWER 
4246-0400-1031-9905 

Post Tran 

CREDITS 
$5.00 

PURCHASES 
$5.00 

Date Date Reference Number Transaction Descrintion 

01-04 01-04 74798262004004000001631 PAYMENT 

CASH ADV 
$0.00 

01-04 01-04 74798262004004000001003 ABC WIRELESS MINNEAPOLIS MN 

CAL WINTER 
4246-0400-1031-9913 

Post Tran 

CREDITS 
$5.00 

PURCHASES 
$5.00 

Date Date Reference Number Transaction Descriotion 

01-04 01-04 74798262004004000001649 PAYMENT 

CASH ADV 
$0.00 

01-04 01-04 74798262004004000001011 ABC WIRELESS MINNEAPOLIS MN 

TOTAL ACTIVITY 
$0.00 

TOT AL ACTIVITY 
$0.00 

Amount 

5.00CR 
5.00 

Amount 

5.00CR 
5.00 

Amount 

5.00CR 
5.00 

Page 2 or 2 
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Exhibit 6 - Standard Reports and Descriptions 

Access Online includes a comprehensive set of reporting options ranging from the most basic to the most 
sophisticated. All reports arc parameter-driven and offer a high degree of flexibility and variety of output 
formats. The following tables list and describe standard reporting options. 

Program Management Reports 

Program management reports provide Program Administrators easy access to basic program parameter data. This data can be combined 
with other program performance indicators to signal important trends that can be used lo proactively manage clients' accounts. 

Report Name 

Account List 

Account Spend 
Analysis 

Account Status 
Change 

Account Suspension 

Automated Allocation 
Rules 

Cash Advance 

Charge-Off 

Declined Transaction 
Authorizations 

Declining Balance/ 
Managed Spend 

Merchant Allocation 
Rules Set 

Order File History 

Past Due 

Transaction Approval 
Status 

Request Status 
Queue 

U.S. Bank 

Report Functionality 

Shows all account holders and basic account 
information by hierarchy (e.g .• open date. credit limit, 
etc.) 

Lists cardholder acoount spending at a summary 
level, excluding supplier detail 

Lists accounts that have a change status of 
lost/stolen, closed or opened 

Details open accounts that are past due and 
suspended or pending suspension 

Provides a summary of allocation rules engines and 
detail of their respective allocation rules 

Details account cash advances including transaction 
amount, date and reference number 

Provides a listing of accounts charged-Off, based on 
the population of the charge-off status field 

Supplies details of declining transaction authorizations 
information along with related account and merchant 
information 

Displays summary and detail information of declining 
balance accounts for relocation card programs by 
name and account number 

Provides summary and drill-<1own detail of your 
merchant allocation rules set 

Provides information regarding the status of the order 
data file after it is loaded for order match processing 

Creates a list of accounts with past due balances and 
number of times past due 

Shows transaction approval status for cardholder 
accounts 

Provides information on multiple Request Status 
Queue items 

Report Benefit 

Makes basic company program 
review quick and easy, leading to more informed 
decisions 

Helps ensure program compliance through cardholder 
account audits 

Reveals trends that can be proactively addressed by 
quickly identifying accounts with changes within a given 
period 

Drives better program compliance and readily identifies 
accounts requiring immediate attention 

Supports efficient use of automated allocation features in 
Access Online, and drives program efficiency 

Identifies cash advance activity for complete analysis of 
the impact cash advance functionality has on overall 
payment program performance 

Analyzes program policy compliance and its impact on 
overall payment program performance 

Allows managers to better detect possible misuse or 
fraud attempts. It may also help managers determine if 
account limits are set at the right levels 

Enables Program Administrators to easily identify the 
number of relocation accounts with active outstanding 
balances 

Assists with monitoring and managing allocation 
according to merchant type, thereby improving overall 
program management 

Enables clients to monitor the order file and manage any 
file processing exceptions thal may occur 

Helps quickly identify problem accounts and review 
program policy adherence rates, leveraging information 
to proactively manage policy guidelines 

Offers the ability to thoroughly audit cardholders and 
approval managers' compliance with the organization's 
transaction approval policies 

Simplifies tracking and auditing, resulting in improved 
program management 

State of Nebraska 



Account 
Maintenance 
Effective Dating 
Activity 

Payment Request 
Approval Status 

Provides a detailed history of effective dated account 
maintenance activity. 

Shows summary and detail information for the 
approval status of payment requests. 

Report can be used for audit purpose to review history of 
changes made to account related fields under the scope 
of effective dating changes. 

Report allows a Program Administrator to summarize the 
approval statuses of Payment Requests by user. There 
is an optional drilldown to the Payment Request 
Approval Status Detail Report to assist in resolving 
approval process problems identified in the summary 
report. 

Financial Management Reports 

Financial management reports provide Program Administrators access to transaction management activity information. These reports can 
be used to determine if cardholders are properly managing their individual accounts and ensure that expenses are being assigned to the 
proper cost centers. 

Report Name Report Functionality 

Account Allocation 

Billed Transaction 
Analysis with Order 
Detail 

Billed Transaction 
Analysis with 
Requisition Detail 

Billed Transaction 
Analysis with 
Payment Instruction 
Detail 

Extract 
Reconciliation 

Full Transaction and 
Order Detail 

Managing Account 
Approval Status 

Order Analysis 

U.S. Bank 

Displays all transaction detail for a specific account for 
a specific date range, allowing Program 
Administrators and cardholders to view acoount 
allocation and reallocation detail by accounting code 

Offers detailed and summary billed transaction 
information regarding the results of order and 
transaction matching 

Provides detailed and summary billed transaction 
information about the results of requisition and 
transaction matching 

Provides detailed and summary billed transaction 
information about the results of requisition and 
payment transaction matching 

Summarizes transactions by account that have been 
extracted versus statemented 

Fully details expenditures, including transaction, line 
Item. order, account allocation and lax estimation 
information 

Provides a history of managing account and 
cardholder account statement approvals and 
certifications 

Provides detailed and summary order information, 
regarding the results of order and transaction 
matching 

Report Benefit 

Helps Program Administrators and 
cardholders manage their allocation and reallocation 
activities. leading to better account management and/or 
posting of transactions to their general ledger systems 

Allows clients to review transaction activity by 
transaction matching status (i.e. matched, unmatched). 
individual transaction details and base order information 

Supports the use of Access Online Payment Plus 
functionality by allowing clients to review transaction 
activity by transaction matching status (i.e., matched, 
unmatched), individual transaction details and base 
requisition information 

Supports the use of Access Online Payment Plus 
functionality by allowing clients to review transaction 
activity by transaction matching status (i.e., matched, 
unmatched), individual transaction details and base 
payment instruction information 

Lets client confirm/audit transaction totals that they have 
posted to Access Online, received a statement for 
(billed/paid for). and have been extracted to their GL 
system 

Drills down to an additional line item, order, account 
allocation or tax management detail 

Clients use this report to track the status and progress of 
aocount approvals as they align with their internal 
operating procedures. In this way, organizations can 
ensure compliance with established procedures and 
actively manage and improve the efficiency of their 
programs 

Reviews order activity by order fulfillment status (i.e., 
open, partial. fulfilled, etc.). individual order details and 
base transaction information 

State of Nebraska 



Order Receipt 

Payment Instruction 
Analysis 

Payment Instruction 
Detail 

Payment Request 
Analysis 

Payment Request 
Detail 

Transaction Detail 

Order Detail 

Fleet Activity Detail 

Shows detailed and summary receipt information as 
recorded against the order or order line items 

Summary and detail payment instruction information 
regarding the results of payment instruction and 
transaction matching 

Detailed Payment Instruction information 

Provides summary and detail requisition information 
regarding the results of requisition and transaction 
matching 

Provides detailed requisition information 

Shows summary allocation information for a specific 
accounting code and provides specific transaction 
detail 

Provides detailed order data, including line item detail, 
if desired 

Provides the user summary and detail information 
about fleet transactions with enhanced fleet data by 
cardholder account 

Allows clients to accurately track receipt status of their 
orders 

Supports the use of Access Online Payment Plus 
functionality 

Supports the use of Access Online Payment Plus 
functionality 

Supports the use of Access Online Payment Plus 
functionality 

Supports the use of Access Online Payment Plus 
functionality 

Facilitates proactive program management by both the 
Program Administrators and cardholders 

Assists in tracking and managing orders 

Client uses the report information for gathering fuel and 
non-fuel expenses by vehicle, driver, and pool 
cardholders. 

Supplier Management Reports 

Supplier management reports are used to analyze the overall effectiveness of clients' supplier strategies and identify overall performance 
issues and opportunities. Clients are armed with actual program performance information that can be leveraged to drive supplier behavior 
and positively impact supplier negotiations. 

Report Name Report Functionality 

Airline Itinerary Detail Provides statement transaction detail and itinerary 
information for airline merchant category codes 
specific to airline merchant category codes only 

Airline/Rail City Pairs Shows the number of trips between city pairs for 
airline and/or rail 

Airline Refund Generates a list of airline credit transactions with 
supplier and location information specific to airline 
merchant category codes only 

Airline Spending Summarizes information for all airline spending by 
airline 

Hotel Spending Creates summary information for all lodge spending 
by hotel 

U.S. Bank 

Report Benefit 

Allows client to demonstrate 
specific corridor utilization by airline provider, which can 
be leveraged during negotiations 

Helps clients more closely analyze program compliance 
and ensure utilization of preferred suppliers by specific 
airline/rail provider. negotiate corridor specific rates and 
analyze airline dollar spend. Enables Program 
Administrators to target airlines that may be candidates 
for preferred vendor status, as well as discount programs 

Ensures clients are receiving proper credit on refunded 
airline tickets thus reducing the costs of overall travel 
and entertainment expenses 

Lets clients breakout specific airline/rail spend 
information, useful to validate current supplier strategies, 
evaluate program compliance and drive successful 
negotiations 

Enables clients to breakout specttic hotel spend 
information used to validate current supplier strategy, 
evaluate program compliance and drive successful 
negotiations. Useful when analyzing where lodging 
dollars are being spent, enabling a Program 
Administrator to target hotels that may be candidates for 
preferred vendor status and discount programs 

State of Nebraska 



Level 11 Quality by 
Merchant 

Merchant List 

Merchant Spend 
Analysis 

Merchant Spend 
Analysis by Line Item 

Rental Car Spending 

Temporary Services 
Spending 

Top Merchant Spend 
Analysis 

Straight Through 
Processing Enabled 
Merchant List 

Gives clients the ability to report on the quality of level 
II data on financial records by supplier 

Lists suppliers' demographic information based on 
those suppliers who had transaction activity within the 
requested time period 

Provides an overall view of total supplier base activity 
or total commodity type. 

Provides summary and detail information 

Provides summary information for all rental car 
spending by car rental company 

Generates both summary and detail information for 
temporary services spending by agency 

Provides a list of top merchants by merchant category 
group or by MCC, based either on spend or number of 
transactions 

Provides merchant demographic information including 
Client Supplier Information. 

Evaluates the quality of level II information which can be 
utilized to drive supplier behavior 

Offers clients the data to analyze the effectiveness of 
supplier programs based on demographic indicators and 
determine if supplier programs support overall corporate 
diversification policies 

Clients can use this infonnation to support service-level 
and pricing requests with their suppliers 

May be used for analyzing merchant spend activity by 
purchasing line item 

Empowers clients to breakout specific car rental spend 
information, used to validate current supplier strategy, 
evaluate program compliance and drive successful 
negotiations. Useful when analyzing where 
transportation dollars are being spent, enabling a 
Program Administrator to target Rental Car Agencies 
that may be candidates for preferred vendor status and 
discount programs 

Empowers clients to breakout temporary services spend 
information, used to validate current supplier strategy, 
evaluate program compliance and drive successful 
negotiations 

Facilitates head-to-head analysis of your most-used 
suppliers based on purchase activity. When combined 
with supplier service performance, you can create a 
complete supplier partnership image 

Gives an holistic view of suppliers and helps manage a 
clienrs merchant list lo make certain they are all set up 
as needed, downloaded for review, editing, etc. 

Travel Expense Management Reports 

Travel Expense Management Reports are used to support the expense report functionality within Access Online. 

Report Name Report Functionality 

Expense Summary 

Expense by 
Category 

Provides an overview of the expense reports your 
cardholders have created in Access Online. From the 
summary information, you can drill into a specific 
expense report 

Provides summary information for the expensed 
transactions for specific spend categories 

Report Benefit 

Helps you monitor expensed transactions and the 
expense report process 

Lets you monitor program compliance and maintain 
vendor relaUonships 

Tax and Compliance Management Reports 

Tax and compliance management reports are used to ensure clients' programs are operating in accordance with U.S. Federal government 
standards and requirements. 

Report Name Report Functionality Report Benefit 

Sales and Use Tax 

by State 

U.S. Bank 

Summariz.es transaction and tax paid amounts within 
a specified date range, as well as calculated 
percentages on a state-by-state basis 

Facilitates easier and quicker analysis of Sales and Use 
Tax by state within specific timeframes 

State of Nebraska 
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Sales and Use Tax 
by State with Tax 
Management Detail 

Tax Accrual Model 

Tax Accrual Model 
with Tax 
Management Detail 

Tax Accrual Model 
by Accounting Code 
with Tax 
Management Detail 

Unmatched 
Transaction Analysis 
for Form 1099 

Vendor Summary by 
Socio-economic 
Indicator 

Vendor Summary for 
Form 1099-MISC 

Includes the summarized transaction and lax paid 
amounts as well as calculated tax percentages on a 
state-by-state basis 

Supports clients' use of Best Practice Tax Model 

Supports the use of the Best Practice Tax Model (for 
sales and use tax estimation), in oonjunclion with 
Access Online tax estimation functionality 

Supports the use of the Best Practice Tax Model (for 
sales and use tax estimation), in conjunction with 
Access Online tax estimation functionality by 
Accounting Code 

Lists transactions where a supplier profile was 
unavailable at the time of reporting for the specified 
date range and additional supplier information 
research for 1099 reporting 

Provides a summary and detail of expenditures that 
have occurred with suppliers classified as minority 
supplier types (e.g., minority, women-owned, veterans 
and small business) 

Provides a summary and detail of expenditures that 
have occurred with suppliers classified as minority 
supplier types (e.g., minority, women-owned, veterans 
and small business} 

Allows thorough analysis of clients' sales and use tax 
approach by state and enables them to proactively 
manage their sales and use tax program 

Compares actual sales and use tax accrual process 
against best practice to identify areas of potential 
improvement 

Assists in analyzing sales and use tax by cardholder 
and/or merchant state within specific timeframes 

Assists clients in accruing use tax. Allows the client to 
sample transactions by accounting code to determine 
whether they are taxable or nontaxable. Similar to the 
Tax Accrual Model with Tax Management Detail Report 
except this report displays by accounting code instead of 
by transaction 

Lets clients quickly identify suppliers with missing 
information and determine a course of action. With 
frequently utilized suppliers, the Program Administrator 
can ensure that the proper profiles are obtained in the 
future thus driving more complete supplier information 

Allows thorough review of minority supplier expenditures 
to ensure clients' procurement programs are in 
compliance 

Allows thorough review of minority supplier expenditures 
to ensure clients' procurement programs are in 
compliance 

Administration Repons 

Administration reports provide Program Administrators easy access to basic program configuration information and help determine the 
impact program structure may have on performance and utilization. 

Report Name 

Accounting Code 
Structure 

Accounting 
Validation Control 

Alternate Accounting 
Codes Report 

Default Accounting 
Codes Report 

U.S. Bank 

Report Functionality 

Lists information on current configuration of 
Accounting Code Structures, Valid Value Lists and 
Accounting Validation Controls 

Provides information on your accounting validation 
controls to support effective management of the 
accounting oode reallocation feature 

Provides detailed information about the alternate 
accounting codes you have built in Access Online. 
Lists which accounts are assigned to which alternate 
accounting codes 

Provides detailed information about the default 
accounting codes associated to cardholder and 
managing accounts 

Report Benefit 

Gives the client the ability to easily review the current 
configuration of their Accounting Code Management 
Controls, allowing them to efficiently review, confirm or 
troubleshoot accounting code attributes 

By more effectively managing reallocation, organizations 
ensure accurate accounting and greater overall program 
control 

Assists with adjusting alternate accounting codes, 
thereby improving transaction allocation and program 
efficiency 

This report is used to keep track of how your default 
accounting oodes are in use in the system and to see if 
you need to reassign default accounting codes to an 
account. By using this report and making adjustments, 
you can improve transaction allocation and program 
efficiency 

State of Nebraska 



Locked Accounts 

Online Registration 

System User Lisi 

System User List 
Summary 

System User List 
with Account Details 

Support Active Work 
Queue Activity 

Displays accounts locked at the time the report is 
generated 

Provides the results of online registration activity for 
cardholder accounts 

Provides information about user IDs and associated 
user profile information, including a list of the 
hierarchy access and functional entitlements 

Provides summary infonnabon about Access Online 
user IDs for one, many or all organizations 

Provides an overview of users and accounts within an 
organization. 

This report provides information about Support Active 
Queue requests. 

Global Reports 

Enables Program Administrators to actively manage 
online registration activity and facilitatelexpedite 
cardholder participation and successful registration 

Allows program and system administrators to actively 
manage cardholder participation in the online registration 
prooess 

Allows managers to better monitor users of Access 
Online 

Provides a quick overview of the users in your program 

Allows managers to see which users have access to 
which accounts; most beneficial for use in organiza1ions 
that allow for individual Transaction Approval as well as 
those that have a need to identify which approval 
managers have access to which accounts. 

Leis organizations track requests so that you can stay on 
top of program management activities 

Global reporting includes a comprehensive set of documents including international capabilities relating to oonsolidation and currencies that 
can be ulilized by clients to monitor and drive their global program performance. 

Report Name I Report Functionality 

Account Activity 

Account list 

Affiliate Groups 

Affiliate Status 

Airline!Rail City Pairs 

Airline/Rail Itinerary 
Detail 

Airline/Rail Spending 

Cash Advance 

Hotel Spending 

U.S. Bank 

Shows account transaction details 

Lists all account holders and detailed account 
information 

Displays Affiliate information including first transaction 
date, latest feed date, and Affiliate Group membership 

Displays Affiliate information including first transaction 
date, latest feed date and Affiliate Group membership 

Shows number of trips between city pairs for airline or 
rail 

Details transactions including airline and rail itinerary 

Lists airlinelrail spend 

Displays account cash advance detail 

Provides listing of hotel spend 

Report Benefit 

Facilitates transaction detail review and enables clients 
to identify potential account inconsistencies 

Makes basic company program review quick and easy, 
leading to more informed decisions 

Enables clients to view which Affiliates are contained in 
any given Affiliate Group 

Identifies scope of data available for all Global Reports 

Demonstrates specific corridor utilization by airline/rail 
provider, which is important during negotiations 

Allows clients to more closely analyze program 
compliance and ensure utilization of preferred suppliers 
by specific airline/rail provider 

Lets clients breakout specific airlinelrail spend 
information, used to validate current supplier strategy, 
evaluate program compliance and drive successful 
negotiations. Highlights the spending or transaction 
volumes among carriers, useful for monitoring airline 
spending patterns and negotiating price discounts 

Identifies cash advance activity and enables complete 
analysis of the impact cash advance functionality has on 
overall payment program performance 

Enables clients to breakout specific hotel spend 
information, used to validate current supplier strategy, 
evaluate program oomplianoe and drive successful 
negotiations. Allows Program Administrators to identify 

State of Nebraska 



Individual Merchant 
Spend Analysis 
Summary 

MCC Spend Analysis 
Summary 

Rental Car Spending 

Top Merchant Spend 
Analysis 

u.s_ Bank 

Generates summary spending information by supplier 
name 

Gives summary spending information by merchant 
category code 

Lists car rental spend 

Lists top suppliers by description (e.g., air, rail, car 
and hotel) 

hotels that are candidates for preferred vendor status 
and discount programs 

Gleans information on a supplier by supplier basis used 
to validate current supplier strategy, evaluate program 
compliance and drive successful negotiations 

Supports hands-on management of supplier strategy 
within overall global program 

Allows clients to breakout specific car rental spend 
information used to validate current supplier strategy, 
evaluate program compliance and drive successful 
negotiations 

Facilitates targeted head-to-head analysis of clients' 
most utilized suppliers based on international purchase 
activity and enables clients to create a complete supplier 
partnership image when combined with supplier service 
performance 

State of Nebraska 





CARDMEMBE.R SERVICE 
P.O. Box 6335 
F!irgo, ND 58125-6335 
*•••••11r•WWt11tr•1'111tVl"f$ .. ,r-:ti~lli*1t7ttc•j:l(ll"ft1"1tlt .. *"""' ...... THIS 1S A DRAFT· .......... ~·--•tur•"lld--*•~~ ... ~~ 

l *LONG DATE] 

[*CARDHOLDER NAME] 
(*SECONDARY CARDHOLDER] 
[*C.ARDHOLDER ADDRESS I] 
(*CARDHOLDER ADDRESS 2] 

Case Number: [*CASE ID) 

[*CARDHOlDER CITY] [*CARDHOLDER STATE] f*CARDHOLDER ZIP CODE] 

Account number ending with: [* ACCOUNT LAST FOUR] 

Dear [*CARDHOLDER NAME] : 

...... •, ! 

Thank you for contacting Cardm.ember Service regarding your dispute with [*MERCHANT NAME] in the amount of 
$[*DISPU1E AMOUN1]. We have placed the item into dispute status to prevent fees or finance charges from posting to 
your account whik: we investigate your dispute. ln order to further research your dispute, additional information is required. 

From your original correspondence we were unable to determine the reason for your dispute. Please complete the enclosed 
form to provide us with further infonnation regarding your dispute. A detailed letter explaining the circumstances surrounding 
this matter would also be helpful. 

Please send yow· response to [*BIN ADDRESS] L *BIN CITY) I *BIN ST A.TE] l *BIN ZIP CODE) or you may fax it to [*BIN 
FAX], so that we receive itno later than ["RETURN DATE]. 

If we do not receive your response by this date, we will be unable to investigate your rlispute further due to lack of 
iuforrnation. If you have any additional questions concerning this matter, please contact me directly at the number listed 
below. We accept relay calls. 

Sincerely, 

[*REP NAME] 
Cardmember Service Representative 
Direct [*REP PHONE NUMBER] 
Toll Free [*BIN IBLEPHONEJ EXT. [*REP PHONE EXTENSlON} 
Fax [*BIN FAX] 



Cardmember Services 
Attn: [*Rt::P NAME] 
[*BIN ADD.RESS] 
[*BIN CITY) (*BIN STATE] l*JUN ZIP COVE] 

.. ..... • ,,1 

Case Number: [*CASF. ID} 

Please re11d carefully each of the following situations and check the one most appropriate to your particular dispute. If you 
have any guestions, please contact us at [*BIN TELEPHONRJ. We will be more than happy to advise you in this matter. 

1. UNAUTHORIZED 
[ ] I have not authorized this charge to my acconnt. I have not ordered merobandjse by pbone or mail. or received any 
goods or services. 

2. DUPLICATE PROCESS1NG 
[ J 'Jhe transaction listed above represents multiple hilling to my account. l only authorized one charge for this 
amount. Date and Reference it offust transaction. 

3. MERCHANDISJC OR SERVICE NOT RECEIVED IN THE AMOUNT OF$ ______ _ 
[ J My account has been charged for the above transaction, but I have not received the merchandise or service. The 
expected date and time of delivery (MMDDYY). 1 contacted the merchant on 
(MMDDYY) and requested that my account be credited. I spoke with (name). 

4. MERCHANDISE OR. S.ERVJCE CANCELED IN THE AMOUNT OF$--------
[ ] I notified the merchant on (MMDDYY) at ___ am/pm to cancel the pre-authorized 
order/reservation. Caocellatfon # (required fo:r Hotel Rooms). 
Reason. for and method of cancellation: -----------------------

Person I spoke to:-----------------
5. MERCHANDISE RETURNED IN THE AMOUNT 01<' $ _______ _ 

[ ] My account has been charged for the above li8tc<l. transaction., but th.e merchandise .has since been returned. 
( Please enclose a copy of the postal or UPS receipt) 
6. MERCHANDISE WAS RECEIVED DAMAGED ORDEl<'ECTlVE 

[ ] The merchand~,;e shipped to me arrived damaged and/or defective ( circle one) on _____ (MMDDYY). I 
retllrned it on (Jv1MDDYY). 1 contacted the merchaut on (MMDDYY) and requested 
that my account be credited. I ~poke with (name). 
Enclosed is an explanation of.how the merchandise was damaged or detective. 

7. NOT ASDESCR1BED 
[ ] The item(s) specified do not conform to what was agreed upon with the merchant. Please provide details on 
separate sheet of paper. 

• Cardmember must specify what goods, services, or other tirings of value received. 
• Tue cardmember must have attempted to return the merchandise and state so in their complaint. 

8. PAID BY OTiiER MEANS 
[ ] I did participate in the transactio~ however, I paid for the transaction using another form of payment. (Describe 
form of payment): --------------

Jfthe other transaction occurred on a credit or debit card, please provide the following information: 
• Account:Number _____________________ _ 
• Card Type (Visa, Mastercard, Amex, etc.) ___________ _ 
• Transaction Date _____________________ _ 
• Transaction ID _____________________ _ 
• Reference Numbl:rr ____________________ _ 

Endosed iii a copy of my proof' of other payment (i.e. canceled check, otl,er credit card stat.cmcnt, cash 
receipt, etc.). 

9. CREDIT NOT RECEIVED 
[ J I have.: received a credit voucher for the above listed charge, but it has not yet appeared on my account. 
A COlfY of the credit voucher is enclosed. 

10. ALTERATION OF AMOUNT 
[ J The sales rect:ipt amount was in.creased from $ to $. ___ • Enclosed ii. a copy of my receipt. 

11. INADEQUATE DESCRIPT.ION!(JNRECOGNIZED CHARGE 



[ ] I do not recognize this charge. Please supply a copy oftbe sales draft for my review. 1 understand that when a 
valid copy i.s sent to me I will have to review the copy ao.d if further dispute still exists I will have to provide further 
information regarding the dispute. If a copy of the sales draft cannot he obtained, a credit wi11 appear on my acc<nmt. 

12. COPY REQUEST 
[ J I recognize this charge, but need a copy of the sales draft for my records. 

13. OTHER 
[ ] Jf none of the ttbov~ reasons apply - please describe the situation 

ADDITIONAL DETAILS 
Please provide a detailed description of what was purchased:. _________________ _ 

If you have attempted to resolve this matter with the merchant, please include the following information (VISA/Mastercard 
Regulations require that you have attempted to resolve this matter with the merchant prior to filing a dispute.): 

The name or title of the person you spoke with.: - ---------------­
The date you contacted the merchant: ------------------
What was the merchant's response lo your requesl. for credit: ---- -----------

If you have not attempted to resolve with the merchant, explain why:--------- ·- -----

[*CARDHOLDER NAMEJ 

CARDHOLDER SIGNATURE 

(*TRAN POSIDATE] (*TRAN RRF,. NMBR] 

Account Number Ending wnh: [* ACCOUNT LAST FOUR] 

DATE (AREA CODE} TELEPHONE NBR 

[*MERCHANT NAME} $[*DISPUTE AMOUNT} 

Please return this form to [*BIN ADDRESS] [*BIN CITY] (*BIN STATE] [*BIN ZIP CODE) or you may fax it to fl'FHN 
FAX], so that we receive it no later than [*RETURN DATE). 

Sincerely, 

[*REP NAME] 
Card.member Service Representative 
Direct [*REP PHONE NUMBER] 
Toll Free [*BIN TELEPHONE] EXT. [*REP PHONE EXTENSION] 
Fax f "'BIN FAX! 

Cardmemher Service P.O. Box 6335, Fargo, ND 58125-6335. 

I 
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CARDMEMBER SERVICE 
P.O. Box 6335 
Fargo, ND 58125-6335 

(*LONG DATEJ 

["CAR nHOT .DER NAME] 
l *SECONDARY CARDHOLDER] 
(*CARDllOLDER ADDRESS I) 
[*CARDHOLDER ADDRESS 2) 

Case Number: (*CASE W) 

(*CARDllOLDER CITY] (*CARDllOLVLR STATE) (*CARDllOLDER ZIP CODE] 

Account Numher Ending With: (* ACCOUNT LAST FOlffi.) 

Dear (*CARDHOLnP.R NAMF.J: 

Please sign and return these two (2) Statement ofFraud fonns to the above addr~ss by [• tq;TURl\U)AlJl~ . We have enclosed a return envelope for your 
convenience. 

I, do hereby certily, slale and declare under penally of perjury lhal lhe following s\atlin1eli)(s) is/are lrue: (Hl,ace,an X by the applicable information) 

_I am claiming lhal my Credit Cards were Losl/Slolen. 
____ .! am claiming that my Credit Cards were never received. 
--· . ..I am claiming lhat I have my Credit Cards in my possession and there'ar~ t,J.nauthorized Transaction(s) on my Accoum. 
____ I. am claiming that this account was opened fraudulently. I did not apply tot the above referenced account numl,er, I have received no benefit in regard 
lo this account II. I have no knowledge oflhis accounl, nor know of any person(s) involvc,cL in ll}efo~, ihg, receiving or signfng~Qfthis application. 

lfpossible provide the fnllmving information: 
Lost/Stolen Uate _______ _ 

Suspecl's Name -------,-----,.-,----.,----~ ---_,..,_--,..,....,=-------e--~ 
Are any other cards or identification items missing/stolen? YIN _ Please listn e1;.;.ns~---- -'---''----------------
Police report filed? YIN If Yes: Case /1. !Date Fileti;..;.. ______ , 
Police Dept --- Phone Number lnve,sti\ation OfficcJ--~--
1 never received a Debit/Credit Card in the,mail. 'flN -----,------ -~ 
C.ird is in my possession YIN / 

I hereby slate that T neither ~~rsonally aulhorized nor gave a~thO[iry to participate i~' list of attached transactions. The last time I/we used the cards(s) was on 

Please provide us with additional infonnation re1~11iig to thi~ O{<!llll tegarding persop'(l},1hat may huve been suspect. If additional room is needed you may 
continue on the attached pa&e: 

Please read a11d complete thefo/lowi11g i11formritio.11. 
I/We undersrand that all dllegedjiw1d1de111 or unm)fho,:izf d carditsag!!rwill be investigated and 1har such may be refe,·red ro the appropriate law et1forcement 
agency. I/We also agree to (:()Operate in the iln•estigatfon of our caseCflf!jl a11y prosecution ofindividual(s) charged with fraudulent or unauthorized card usage. 

I understand that my failure to supply 111 ittl!1111otijicatio11 that may only be obtained from me to facilitate the investigation may result in the reversal of 1he 
temporary provisional credit. Pleasl!·be aware that completilg the requested documentaiion will assist us in our ability to investigat.e this claim. 

Primary Cardholder Signature Dare 

Secondary Cardholder Signature Date 
CARD#: [*ACCOUNT NUMBER] 

If you have any questions concerning your account, please contact us at (*UfN TELF.PHONEJ fox: (*RIN FAX]. Fraud Prevention Representatives are available 
24-hours a day, 7 days a week. 

Sincerely, 

(*REP NAME) 
Cardmember Service Representative 
Direct [ *REP PHONE NUMBER] 
Toll Fri:e (*RTN TRLF.PHONE] EXT. ['REP PHONE f.XTP.NSION] 
Fax [*BIN FAX] 



Please review the charges list.:d on the tr21ns1u:tion report <:Artfully. If the list of transactions includes any that you authorized, or initiated, please 
indicate that by circling the transaction(s) and ph1cing your initials oexl to them. CircJiog :rnd ioitialing a transaction will result in the provisional credit 
associated with that traosattion being reversed. 

STATEMENT OF FRAUD 

I, [*Ci\RDHOLDER NAME), did not use my (*CARD TYPE], account number[* ACCOUNT NUMBER] to make th1: below transaction(s), nor did I give 
anyone penuission to use 1ny nume or account numher to make the purchase(s). 

[*UST FRAUD CHG 1) 

[*LIST FRAUD CHG2] 

[*LIST FRAUD CHG3] 

[*LIST FRAUD CHG4] 

(*LIST FRAUD CHGS J 

[*LIST FRAUD CHG6] 

[*LIST FRAUD CHG7J 

(*LIST FRAUD CHG8] 

(*LIST FRAUD CHG9] 

(*LIST FRAUD CHGIOJ 

(*UST FRAUD CHG I IJ 

[*LIST FRAUD CHGl2J 

(*LIST FRAUD CHG 13) 

[*LIST FRAUD CHGl4J 

[*LIST FRAUD CH.015) 

[*LIST FRAUD Cf,j<;il61 

[*LIST FRAUD CH017) 

CARDHOLDF.R SIGNATURE 

[*REP NAME] 
Cardmember Service Representative 
Dim:! (*REP PHONE NUMBER] 
Toll Free (*BIN TELEPHONE] EXT. (*REP PHONE EXTENSION] 
Fax [*BIN l'AX] 

Cardmember Service P.O. Box 6335, Fargo, ND 58125-6335. 
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ACORD~ CERTIFICATE OF LIABILITY INSURANCE I DATE (MM/DDIYYYYJ 

~ 
04/04/2018 

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS 
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES 
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED 
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER. 

IMPORTANT: If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must have ADDITIONAL INSURED provisions or be endorsed. 
If SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certain policies may require an endorsement. A statement on 
this certificate does not confer rights to the certificate holder in lieu of such endorsement(s). 

PRODUCER ~~:g-cT 
Marsh USA Inc. _wg~ .... FAX 
333 Soulh 71h Slreet, Suile 1400 IA/C Nol: 

Minneapolis, MN 55402-2400 E-MAIL 

Atln: Minneapo1is.CertRequest@marsh.com Fax 212-948-0114 
ADDRESS: 

INSURER•S• AFFORDING COVERAGE NAIC# 

INSURER A: Indian Harbor Insurance Comnanv 36940 

INSURED 
U.S. BANCORP AND ITS SUBSIDIARIES 

INSURERB : 

200 S. 61h STREET INSURERC : 

EP-MN-L201 INSURERD : 
MINNEAPOLIS, MN 55402 

JNSURERE: 

INSURERF: 

COVERAGES CERTIFICATE NUMBER: CHl-008941386-01 REVISION NUMBER: 
THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD 
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS 
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS, 
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS. 

INSR AODL SUBR ,&&LJfil'vfJ, .~gM%~, LTR TYPE OF INSURANCE l ,uc,n , ..... _ POLICY NUMBER LIMITS 

COMMERCIAL GENERAL LIABILITY EACH OCCURRENCE $ - D CLAIMS-MADE D OCCUR 
OAMA~TcfRENTED 
PREMISES iEa occurrerv.:el $ - MED EXP /Anv one oerson) $ - PERSONAL & ADV INJURY $ -GEN'L AGGKEGATE LIMIT APPLIES PER: GENERAL AGGREGATE $ R D PR~ [ -·hoc PRODUCTS -COMP/OP AGG $ POLICY JECT 

OTHER: $ 

AUTOMOBILE LIABILITY - ~~":.~~~.~~.~INGLE LIMIT $ 

ANY AUTO BOOIL Y INJURY (Per person) $ - OWNED - SCHEDULED BODILY INJURY (Per aocident) $ - AUTOS ONLY - AUTOS 
HIRED NON-OWNED r:.i?~~ J.~RAMAGE $ - AUTOS ONLY - AUTOS ONLY 

$ 

UMBRELLA LIAB 
H OCCUR EACH OCCURRENCE $ 

I-

EXCESS LIAB CLAIMS-MADE AGGREGATE $ 

OED I I RETENTION s $ 

WORKERS COMPENSATION l ~~:TUTE I I OTH· 
ANO EMPLOYERS' LIABILITY 

ER 
YIN 

ANYPROPRIETOR/PARTNERIEXECUTIVE 0 NIA 
E.L. EACH ACCIDENT $ 

DFFICER/MEMBEREXCLUDED? 
(Mandatory in NH) E.L. DISEASE - EA EMPLOYEE $ 

If yes, describe under 
DESCRIPTION OF OPERATIONS below E.L. DISEASE - POLICY LIMIT $ 

A ERRORS & OMISSIONS ELU152907-17F 11/15/2017 11/15/2018 Limil: $10,000,000 

A Fl BOND {CRIME) ELU1529()7-17G 11/15/2017 11/15/2018 Limit $10,000,000 

DESCRIPTION OF OPERATIONS I LOCATIONS/ VEHICLES (ACORD 101, Additional Remarks Schedule. may b& attached if more space ig requirod) 

CERTIFICATE HOLDER 

State of Nebraska 
Atln: Teresa Flemino and Nancy StorAnt 
1526 K Street. Suite 130 
Lincoln, NE 68508 

I 

ACORD 25 (2016/03) 

CANCELLATION 

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE 
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN 
ACCORDANCE WITH THE POLICY PROVISIONS. 

AUTHORIZED REPRESENTATIVE 
of Marsh USA Inc. 

Manashi Mukherjee 

© 1988-2016 ACORD CORPORATION. All rights reserved. 

The ACORD name and logo are registered marks of ACORD 



ACORD~ CERTIFICATE OF LIABILITY INSURANCE I 
DATE (MM/00/YYYY) 

~ 
07/18/2017 

I THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS 
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES 
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED 
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER. 

IMPORTANT: If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must have ADDITIONAL INSURED provisions or be endorsed. 
If SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certain policies may require an endorsement. A statement on 
this certificate does not confer rights to the certificate holder in lieu of such endorsement(s). 

PRODUCER l-612-333-3323 CONTACT 
Dawn Heinemann NAME; 

Hays Companies 
~Q ~ ..... 612-333-3323 I Ee2 Nol: 612-373-7270 

E·MAIL 
dheinemann@bayecompanies .com 80 South 8th Street AnnRE""· 

Suite 700 INSURER/SI AFFORDING COVERAGE NAIC# 

Minneapolis, MN 55402 INSURER A: OLD RB PUBLIC INS CO 24147 

INSURED INSURER B : BERKSHIRE HATHAWAY SPEC IN'S co 22276 
u_s. Bancorp and its Subsidiaries 

INSURERC : 

200 South 6th Street INSURERD: 

EP-MN-L20I lNSURERE: 

Minneapolis, MN 55402 INSURERF: 

COVERAGES CERTIFICATE NUMBER: 50386282 REVISION NUMBER: 
THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD 
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS 
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS, 
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS. 

INSR ADOL SUBR POLICYEFF /OLICYEXP LIMITS LTR TYPE OF INSURANCE '"'"n wvn POLICY NUMBER IMMIDONYYYI MM/00/YYYYI 

A X COMMERCIAL GENERAL LIABILITY X MWZY310977 09/01/17 08/01/18 EACH OCCURRENCE $ 5,000,000 - 0 CLAIMS-MADE 0 OCCUR g~~i~J<;'.,~~~~~r~ncel - $ 1,000,000 

MED EXP /Anv one personl $ N/A -
PEHSONAL & ADV INJURY $ s,000.000 -

GEN'L AGGREGATE LIMIT APPLIES PER: GENERALAGGHEGATE $ 6,000,000 

~ DPRO· DLOC PRODUCTS• COMP/OP AGG $ 6,000,000 POLICY JECT 
$ OTHE~: 

A AUTOMOBILE LIABILITY MWTB31087S 08/01/17 08/01/10 ::i,~~~~d~~
1
f 1NGLE LIMIT $ 5,000,000 -X ANY AUTO BODILY INJURY (Per person) $ 

,-
OWNED - SCHEDULED BODILY INJURY (Per accidenl) $ 

,- AUTOS ONLY - AUTOS 
HIHED NON-OWNED rp~?~~8AMAGE $ 

,- AUTOS ONLY ,- AUTOS ONLY 
$ 

B X UMBRELLA LIAB 
M OCCUR 

47UM030279602 08/01/17 08/01/18 EACH OCCURRENCE $ 25,000,000 
,-

EXCESS UAB CLAIMS•MADE AGGREGATE $ 25,000,000 

OED I I RETENTION$. $ 

WORKERS COMPENSATION 
MWC31087400 08/01/17 08/01/19 x I ~ffruTE I I OTH· 

A AND EMPLOYERS' LIABILITY X ER 
Y/N 

ANYPROPRIETORIPARTNERIEXECUTIVE El NIA 
E.L. EACH ACCIDENT $ 2,000,000 

OFFICER/MEMBER EXCLUDED? 
(Mandatory In NH) E.L. DISEASE · EA EMPLOYEE $2,000,000 
If yes. describe under 
DESCRIPTION OF OPERATIONS below E,L, DISEASE• POLICY LIMIT $2,000,000 

OESCRIPTION OF OPERATIONS I LOCATIONS I VEHICLES (ACORD 101, Additional Remerks Schedule. may be attached ii more space Is required) 

Medical Expense - $5,000 has been endorsed on the general liability policy per form GL 416 010 0811. 

The State and others required by the contract documents are 
as respects general liability policy. Waiver of subrogation 
workers• compensation as required by written contract. 

RE: Contract 4724 Zl - Payment Card Processing. 

CERTIFICATE HOLDER 
CON 

State of Uebraeka, 
Dept. of Administrative Services 
qtate Purchasing Bureau 

526 K Street, Suite 130 

!Lincoln,~ 68508 
USA 

additional insured on a primary and non-contributory basis 

applies in favor of the additional insureds as respects 

CANCELLATION 

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE 
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN 
ACCORDANCE WITH THE POLICY PROVISIONS. 

AUTHORIZED REPRESENTATIVE 

© 1988-2015 ACORD CORPORATION. All rights reserved. 
ACORD 25 (2016/03} 

ddebuhr 
The ACORD name and logo are registered marks of ACORD 

50386282 




