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Request for Proposal Number 5757 Z1

Form A should be completed and submitted with each response to this RFP. This is intended to provide the State with information on
the bidder's name and address, and the specific person(s} who are responsible for preparation of the bidder's response.

Preparation of Response Contact Information

Bidder Name:
Bidder Addrcss:

Contact Person & Title:

E-mail Address:

Telephone Number (OfTice):

Telephone Number (Cetlular):

Fax Number:

‘Each bidder should also designate a specific contact person who will be responsible for responding to the State if any clarifications of the
bidder's response should become necessary. This will also be the person whe the State contacts to setup a presentation/demonstration,
if required.

Communication with the State Contact Information

Biddcr Name;
Bidder Address:

Contact Person & Title:

E-mail Address:

Telephone Number (Office):

Telephone Number (Cellular):

Fax Number:
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BIDDER MUST COMPLETE THE FOLLOWINC:

By signing this Request for Proposal for Contractual Services form, the bidder guarantees compliance with the
procedures stated in this Request for Proposal, and agrees to the terms and conditions unless otherwise indicated
in writing and certifies that bidder maintains a drug free work place.

Per Nebraska’s Transparency in Government Procurement Act, Neb. Rev Stat § 73-603 DAS is required to
collect statistical information regarding the number of contracts awarded to Nebraska Contractors. This
information is for statistical purposes only and will not be considered for contract award purposes.

NEBRASKA CONTRACTOR AFFIDAVIT: Bidder hereby attests that bidder is a Nebraska
Contractor. “Nebraska Contractor” shall mean any bidder who has maintained a bona fide place of
business and at least one employee within this state for at least the six (6) months immediately prece
the posting date of this RFP.

I hereby certify that [ am a Resident disabled veteran or business located in a designated enterprise
zone in accordance with Neb. Rev. St § 73-107 and wish to have preference, if applicable, considered in
the award of this contract.

I hereby certify that I am a blind person licensed by the Commission for the Blind & Visually
Impaired in accordance with Neb. Rev. Stat. §71-8611 and wish to have preference considered in the award
of this contract.

FORM MUST BE SIGNED USING AN INDELIBLE METHOD (NOT ELECTRONICALLY)

FIRM: ’

COMPLETE ADDRESS:

TELEPHONE NUMBER:

FAX NUMBER:

DATE:

SIGNATURE:

TYPED NAME & TITLE OF
SIGNER:
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Letter of Introduction

It is with great pleasure that Kalkomey Enterprises, LLC responds to this solicitation. It is our
hope that Kalkomey is granted the opportunity to partner with the Nebraska Game and Parks
Commission (NGPC) to complete this project. While we understand the main intent of this
solicitation is to secure a subscription management solution, we believe that Kalkomey brings
much more to the table. Kalkomey has had a longstanding relationship with the NGPC. Our
many interaction points with Nebraska’s customer base allows Kalkomey the unique
opportunity to help the NGPC market NEBRASKAIland to over 12,000 brand new customers
each year.

It is our intent to demonstrate throughout this RFP why Kalkomey is the right choice for the
NGPC. We're here to be much more than a subscription management platform and database.
We're here to be your partner in business; to help grow your sales, provide exceptional
customer support, test and optimize conversion funnels, and more. We have structured our
proposal so that Kalkomey is only successful when NGPC is successful.

At anv time durina this RFP review. we encourage Nebraska to visit

2 see an active version of our subscription manager
e s e ey = ——....,_._._ONS may differ from the requirements set forth in this
RFP, we encourage you to go through the system to experience it first-hand for yourself.

We are grateful for the opportunity to submit this response, and thank you for the time you've
dedicated to reviewing our proposal.

.LC
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Subscription Manager is designed for agencies to:

Centralize agency subscription data in one, easy-to-use repository

Empower the public to purchase a new subscription, modify an existing subscription, or cancel
subscriptions without additional agency workload

Some details o supscription Manager’s specific functionality are listed below. Subscription Manager:

hosts magazine subscription products via the Kalkomey Storefront.

facilitates e-transaction for customers 24/7/365.

stores and manages all subscriber data.

allows easy lookup and management (edits) of subscriber records.

allows customers to self-manage subscriber record via the public-facing interface.
generates unigue subscription codes that can be used to look up of subscription details online.
generates an export of current subscriptions for distribution.

generates reports to help agency users understand subscriber details.

allows access to archives for online subscriptions.

sends drip/renewal reminders.

daily agency and subscriber support.

flags invalid addresses as undeliverable.

automatically flags subscription records for gift programs.

allows users to manage mulitiple copy subscriptions.

Kalkomey proviges the following services for Subscription Manager subscribers:

Kalkomey configures Subscription Manager for the agency’s specific requirements for their
subscription products and for mailing list validation.

Subscription Manager auto-renews subscriptions, reducing work for both the user and agency
staff and increasing subscriber retention.

Kalkomey will import all current subscriptions from the agency’s existing subscription service,
ensuring no drop-in subscribers through the transition.

Kalkomey can generate a unique subscription code to be used for the look-up of subscription
details online.

Subscription Manager allows public users to purchase a subscription for multiple locations in
one transaction (such as for a gift or for a small business with multiple offices).
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Kalkomey has multiple connections to the Internet, allowing global load balancing for this
application in a high-capacity environment and ensuring continuous availability.

Kalkomey hosts Subscription Manager at a major hosting provider whose main business is the
hosting, monitoring and support of web-based hosting.

Subscription Manager's student view utilizes Responsive Web Design (RWD). RWD allows the
student to register on various devices including, but not limited to, smartphones, tablets, and
desktop computer monitors. Why does this matter? Over half of all internet traffic is now
through a smartphone.

Kalkomey provides full application support and customer support for agency users and the
public. The customer support department includes Spanish-speaking staff, available 7 days a
week via phone, email, and chat.

Kalkomey handles all aspects of configuration and setup on behalf of your agency. During the
onboarding process, a Kalkomey staff member will work with your agency to determine the best
features and configuration for your subscriptions. The launch process will include:

Initial analysis and configuration

Subscription Manager configuration to meet agency needs
Testing on a staging site available only to the agency
Importing historical subscriber data provided by the agency
Creation of public-facing site linked to from the agency website

After the launch, the system manages all the details, and because Kalkomey offers Customer Service
support every day for both agency and public users, Subscription Manager will dramatically reduce
agency workload.

Subscription Manager empowers public users to manage their own subscription accounts. Fublic
users can:

Browse all agency subscription products.

Order one or muitiple subscription products in one transaction.

Order a subscription for multiple locations in one transaction.

Order a gift subscription.

Look up their subscriptions.

Modify an existing subscription (such as changing an address or credit card information).
Choose to auto-renew their subscription.

Cancel a subscription.

Access archives of online subscriptions.
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In the event that any policy written on a claims-made basis terminates or is canceled during the term of the contract or within
two (2) years of termination or expiration of the contract, the contractor shall obtain an extended discovery or reporting period,
or a new insurance policy, providing coverage required by this contract for the term of the contract and two (2) years following
termination or expiration of the contract.

If by the terms of any insurance a mandatory deductible is required, or if the Contractor elects to increase the mandatory
deductible amount, the Contractor shall be responsible for payment of the amount of the deductible in the event of a paid claim.

Notwithstanding any other clause in this Contract, the State may recover up to the liability limits of the insurance policies required
herein.

1. WORKERS' COMPENSATION INSURANCE

The Contractor shall take out and maintain during the life of this contract the statutory Workers’ Compensation and
Employer's Liability Insurance for all of the contactors' employees to be engaged in work on the project under this
contract and, in case any such work is sublet, the Contractor shall require the Subcontractor similarly to provide
Worker's Compensation and Employer's Liability Insurance for all of the Subcantractor's employees to be engaged in
such work. This policy shall be written to meet the statutory requirements for the state in which the work is 1o be
performed, including Occupational Disease. The policy shall include a waiver of subrogation in favor of the State.
The COI shall contain the mandatory COI subrogation waiver language found hereinafter. The amounts of such
insurance shall not be less than the limits stated hereinafter. For employees working in the State of Nebraska, the
opolicy must be written by an entity authorized by the State of Nebraska Department of Insurance to write Workers'
Compensation and Employer's Liability Insurance for Nebraska employees.

2. COMMERCIAL GENERAL LIABILITY INSURANCE AND COMMERCIAL AUTOMOBILE LIABILITY INSURANCE
The Gontractor shall take out and maintain during the life of this contract such Commercial General Liability Insurance
and Commercial Automobile Liability Insurance as shall protect Contractor and any Subcontractor performing work
covered by this contract from claims for damages for bodily injury, including death, as well as from claims for property
damage, which may arise from operations under this contract, whether such operation be hy the Contractor or by any
Subcontractor or by anyone directly or indirectly employed by either of them, and the amounts of such insurance shall
not be less than limits stated hereinafier.

The Commercial General Liability Insurance shall be written on an occurrence basis, and provide
Premises/Operations, ProducisiCompleted Operations, Independent Contractors, Perscnal Injury, and Contractual
Liability coverage. The policy shall include the State, and others as required by the contract documents, as
Additional Insured{s}. This policy shall be primary, and any insurance or self-insurance carried by the State
shall be considered secondary and non-contributory. The COI shali contain the mandatory COI liability waiver
languaga found hereinafter. The Commercial Automobile Liability Insurance shall be written to cover all Owned, Non-
owned, and Hired vehicles.
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a. Stafl inbound 800 telephone number seven (7) days per week at custorner convenient hours including

regular standard business hours, weekday evenings and weekend days and early evenings, ¢.g., 8 a.m.-10
p.m. CSESTMEand R amT nm ORT Ratiurdav and Siindav

L]
b_ Maintaih SUIDISCC DI DA =S
L ]
C. Record, PIATATIE I DIELAINTE BULVSG LU Jdavyinel il arniud uivuweoad wl edit Card paymEntS.
L ]
d. A da1|y CIPIED TRITT Y SO0TGE W A UATY TELENU UL USUUSsIL Ul auuau‘ripﬂon payments.
L ]
2, Contractor shall provide the following services on a monthly basis:
a. Monitor nnstal reculatians. services and discounts.
L]
b. SElECt § e r e i e O e A AT L A L
| ]
3. Contractor shall provide the fellowing every month or prior to each issue publication:
a. Befcre scheduled mail-out of each issue, prepare subscriber list for NGPC acceptance and provide to
magazipn nrinterimailar far nracacsinn
[ ]
b, Prepare SUPPISIMENLD NS1S Ul SUUSLIHDEIS 1U NOM W dULEPIANGE al U RIUVILS W HTaYyasilig piinsiinans 1l

processinn Srhadiia will he detarminad hy NGPC

4 Contractor shall provide the following services on a yearly basis:
a. Pravide nraiactinne nf rnzt flurtiiatinne
L]
b ConduE: »we s v s s ~
L ]
PROCESSING
1. Contractor shall receive, open and sort mail, record receipts, balance and make deposits via Automated Clearing

House (ACH) to the State of Nebraska banking system within three days of the receipt thereof. Contractor must be
able to generate .csv transaction files of financial items to be sent to the State’s Payroll and Financial Center (PFC -
the State’s accounting system, Oracle’s JDEdwards EnterpriseOne, version 9.1} and accept .csv transaction files of
finanrial item= raturned frnm the Stata’s PFC.

2. Contractor shall enter the following transactions into the subscriber database: new paid crders, renewals, gift and/or
ananry ardere navmente rancellatinng name and/nr address changes and all other related transactions
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4, The Contractor's subscriber database will include, but not limited to: {1) active records including gift records; {2)
change of address notifications {for six (6) months after change of address], (3) canceled and expired records [for one
(1) year afler last issue]; and {4) future starts, supplemental addresses, and Post Office undeliverables. Each record
will display subscriber name and expiration.
Records wiil be accessible by using subscribers last and first name and address and an assigned customer
identification number.
5. Contractor shall provide active subscriber counts to the NGPC prior to print date deadline for each issue.
6. Duplicate subscriber record elimination will be performed by Contractor at least twice per year and thereafter upon
request.
7. Contractor shall transmit subscriber information o NGPC for each magazine mailing according to NGPC
specifications.
P. ACCOUNTS RECEIVABLE AND BILLING
1. Contractor will provide to NGPC a daily order report by source with a daily record of deposit of subscription
wmtimmm it dn ba o mamarabahs (dAantifiad ae onkhenrintian fooae Ar calac tav
Q. RENEWAL AND OTHER PROMOTIONS
1. Contractor will provide up to five {5} regular renewal promotions in accordance with a schedule provided by NGPC,

Contractor will provide the promotion forms. These mail outs currently consist of a letter that has a tear-off portion to

return with payment and a window envelope. The letter includes the subscriber's name, cost with city and state sales
tax, address and subscription code. The regular renewa! promotion shall be mailed at least three (3) months prior to

the expiration of the addressee’s subscription.
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2, Subscriber lists will be segregated by the Cantractor, by subscriber/recipient first and last name, company name,
customer id, mailing address line 1, mailing address line 2, city, state and zip code, or geographic area specified by
the NGPC, as defined by 5 and 9-digit ZIP codes.

3. Contractor will ensure mailing list will arrive at the printer/distributor (currently R.R. Donnelly}, by 8:00 a.m. on the
associated due date for each month that the magazine is mailed (January/February {December 9), March (January
25), May (March 30), June {May 1), July {May 31}, Augusi/September (July 6), October {August 28}, November
{September 25} and December (Cctober 27). Dates lisled are approximate.

POSTAL SERVICE

1. The Contractor will use the U.S. Postal Service address correction service {ACS) to obtain address corrections

alartronirallv hacad

2. The Contractor will prepare PS Form 3541 for periodicals and an adverlising markup form, together with NGPC, for

oarh iceie and farward the farmea in arcardancs with the NSPO's writtan inetrictinne

3. The NGPC will make all required payments to the U.S. Postal Service.

TOLL-FREE TELEPHONE SERVICE

The Contractor will have a toll-free telephone service staffed seven (7) days a week at customer convenient hours including
regular standard business hours, weekday evenings, weekend days and weekend early evenings to handle changes of
address, subscription renewals and genera} questions about the publication.

COMPLAINTS

Subscriber delivery complaints received by phone or correspondence will be processed by the Contractor and forwarded to the
NGPC, with documentation indicating how the complaint has been resolved. Complaints/correspondence wiii be handled in
accordance with reasonable fulfillment industry-standard practices.

TAXES

Contractor shall assess and collect Nebraska’s State and local sales tax for magazine sales based upon the delivery address
of the magazine at the time of the sale. Reports identifying the delivery location and the amount of state vs local sales tax
collected per subscription sold via their portal shall be developed and supplied in conjunction with payments made to the
NGPC related to subscription fees collecled.
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REFORTS

Contractor will have the ability to provide reports to NGPC showing the gquantity of transactions by type in all phases of
fulfillment processing, a.q., totai circulation, new subscriptions, new gifl subscriptions, number of invoices mailed, daily receipts
and deposils, credit card orders, number of renewai notices mailed, number of promational pieces mailed. The following
reports may be requested as needed:

Report Title Frequency
Daily Cash Reporl Daily
Order Report by Source Daily
Sales Tax Collected by Locale Daily
Accounts Receivable Balancing Daily
Earned Income Adjustments Monthly
Credit Production Monthly
Credit Cancellation Monthly
Credit Payment Weekly
Credit Payr  t Adjustment Weekly
Expire Analysis Monthly
Orders Applied by Term Monthly
Cancellations Applied by Term Monthly
Renewal Analysis Monthly
Direct Mail/Phone Agency Cancels Monthly
Direct Mail/Phone Agency Reinstaiements Monthly
Telephone Analysis of Incoming Calls Monthly
Correspondence Analysis Monthly
Main File Subscriber Counts Monthly
Status of Subscription Copies Weekly
Refund Listing Daily
Order Response —Promo Codes Monthly
Call Center Help Screen Information Semi-Annuaily

TECHNICAL REQUIREMENTS

1. Business Continuity Planning and Disaster Recovery
The Contractor must provide a primary site and a secondary site as bi-directional (or fail over ready) sites. Both
s P . I T L Leie v s bl binas ant farth b tha Klatinnal |intime Inatitnte at
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Receipt for Sale #6237259

Billed to:

Zachary Lambert

Ships to:

John Doe

2300 MARSH LN
CARROLLTON, TX 75006

Paying with: Visa ending in 9434

Item Quantity Subscription # Total
Pennsylvania Game News {12 months) 1 10 4237500 520,00
Sub-total $20.00
Taxes 50.00

Surcharges 50.00
Shipping 50.00

Tatal 520.00
5.10.4.d
e. An online product order confirmation for administrative users

fagazine Subseription #105MBRIT 166G

Hamw: Aidmss, Explrem om: Phona numba;

Farst Last 1234 Nebrasks 5t mgats2o 402-M53-5309
Somewhere, NE 12345

Pinduct Accoun 1. Copley Slalus

Pennsvanin fiame Newa 123955780 1 Aciive

Henew Subscnplion

%

PFaymen( Histary

Rl renct Hurnber. Plaeed By Tetal: Drder Placad
2267120070 3380 &hal 44 16F eI JauTe Wl Uper f002 /2RI 1B 20 om
5.104.e,
f. Master subscriber list management interface for administrative users
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Appendix 1

Sample Launch Plan & Detailed Project Plan

Kalkomey Enterprises:
Subscription Manager Launch Plan

This Launch Plan describes how Subscription Manager (“SM™) will be configured, tested, and
launched for an agency subscriber. The plan contains an overview of the system, a project plan
template, a configuration options checklist, customer support guide, and accompanying
documents for training materials, reports, data templates, and kickoff presentations.

Kalkomey Enterprises, LLC. (“KE”) has developed a Web-based application, Subscription
Manager (“SM”) to provide a service that allows state agencies to manage publication
subscriptions (Game News Magazine, Rules and Regulations, Fish and Wildlife News, etc.) for
public agencies.

The responsibilities of SM include but are not limited to:
o Centralizes the state agency’s subscription data in a single, easily managed repository
e Includes a web interface that allows state agencies, agency officers, and/or customer
service staff to be able to easily search, find and manage subscription/subscriber data.
o Allows public users to purchase a new subscription, modity their existing subscription, or
cancel their subscription altogether via the Kalkomey Outdoor Shop.
e Facilitates the creation of a distribution list for the state agency’s magazine printer.

Core Functionality of SM:

Host magazine subscription products via the Kalkomey Storefront

Facilitate e-transaction for customer 24/7/365

Store and manage all subscriber data

Allow easy lookup & management (edits) of subscriber records via agency admin
interface

Allow customer to self-manage subscriber record via public facing interface

Generate unique subscription code to be used for look-up of subscription details online
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Generate export of current subscriptions for distribution

Generate a set of reports to understand subscriber details

Allow access to archives for online subscriptions

Allow for drip/renewal reminders

Subscription database agency and subscriber support (similar to CM support)
Ability to flag an address as undeliverable

Ability to flag a subscription record for gift programs

Ability to manage multiple copy subscription

SM has been developed as a module within of KE’s Agency Management Solutions (“*AMS”)
product offering,

1. Subscription Manager (SM) — means the technology, including software and
infrastructure, used by KE to deliver

2. Kalkomey Storefront — an ecommerce site hosted by Kalkomey that sells agency
publications

3. Product Name — The name of the magazine product(s) that will be sold through the SM
application

4, Processing Schedule — a configurable schedule for a calendar year that sets the dates that
reports containing subscriber data will be generated and sent to the publisher of the
magazine (or to the agency). Also sets dates for email reminders for subscription
renewals, and charge notifications.

5. Plan — A specific subscription duration and price point for a magazine

6. Subscriber Fee — a fee retained by Kalkomey as a portion of a customer’s subscription
payment. (Amount is set by contract with the agency)

7. Auto-Renew — a setting on a subscription that a customer can choose at the time of
purchase. If a customer opts in to have their subscription auto-renew, their subscription
will renew automatically at the time of expiration. This setting allows customers to
continue their subscriptions and never have a lapse in receiving magazines.

Pama T7



8. Printer File- File that is generated during a monthly run that is sent to a magazine
publisher. The file includes data for all the subscriptions to be sent out for the next
month’s issue.

9. Monthly Run — Date when the printer file is gencrated and automatically sent to a
magazine’s publisher or agency. Controlled by an annual processing schedule that is set
up at the agency level and then tied to a magazine product

Launch Overview

Project Plan

Below is a sample project plan for the implementation of SM. All dates and durations can be
altered based on a state’s requirements but the tasks will be the same regardless of agency. The
project plan will be updated as needed to reflect any new implementation tasks that might arise.
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'1h1s setting controls whether or not an agency will refund a subscriber in the case that they
cancel their subscription before the length of its plan has expired, or reduce the number of copies
they are receiving.

For example:

1. A subscriber could have a 12-month magazine subscription for which they paid 12 dollars. If for whatever
reason that subscriber chooses to cancel their subscription 6 months prior to the expiration, Subscription
Manager will either:

¢ Relund the customer $6.00 (if set to allow refunds)
o {Total Price/# of Months in Plan) * # of Months Remaining
s Cancel the subscription without re¢fund (IF set to NOT allow refunds)

2. A Subscriber could have a 12-month magazine subscription and be receiving 10 copies a month at $6.00 a
copy. If for whatever reason that subscriber decides reduce the number of copies they receive to 5, 6
months prior to the expiration, Subscription Manager will either:

s Refund the customer $30.00 (If set to allow refunds)
o ([Total Pricc* # of Copies|/# of Months in Plan) * # of Months Remaining
¢  Reduce the number of copies without refund (If set to NOT allow refunds)

This setting allows the user to specify the account number format that is generated for a new
subscription. Each “segment” of an account number can be set up as a “Constant”, “Range”, or
“Template™.

+ [fa segment is set as a constant

* Ifasegment is set as a range, the user can set a min and a max, as well as a priority to
increment based on otber segments.

¢ [f'a segment is set as a template, the user can specify customer information that the
segment will be pulled from such as name, street address number, and postal code.

For Example:

The account number that is generated for Pennsylvania Game News Magazine Subscriptions
follows the format I XLLFFAAPPPP where:

* | isaconstant

e X isan incrementing number. Always | butif the generated account number already exists, the number will increment
to 2 then 3 etc

¢ LL are the first 2 letters of the subscriber’s last name

¢ FF are the first 2 letters of a customer’s first name

e PPPP are the first 4 letiers of a customer’s zip code.

The setup in tbe “Magazines” Ul would look like this:

Puana 21






MS 1B ) ZACK LAMBERT

Mt PAAT

i Haw Produg]

This is the name of the magazine that will show for sale on the Kalkomey Outdoor Shop in the
“Featured Magazines” section.

Featured Magazines

The exact address of the unique page fora magazme on the Kalkomey Storefront. For example,
1 AT S S IR RN U . S IJRLOf

‘I'his 1s the description for the magazine that will appear to the user on the magazine specific
page.

P Garna News
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This feature is used to upload the thumbnail image for the magazine product (shown on the
Outdoor Shop homepage, and all subsequent magazine order pages. The thumbnail image can be
changed at any time, and can be updated to reflect the previous month’s issue or per season.

A Game Haws
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Once a magazine product has been created, two additional settings will appear:

Ma e chosen

Froguct  numbnail

» This setting activates the magazine (can only be set to active after magazine plans have
been set up}

o This setting allows the magazine to be shown on the Kalkomey Outdoor Shop (although
the magazine may not be active for sale)

After a product has been created, within the “Product” settings a section for “Plans” will appear.
A “Plan” is what defines the length of subscription for a magazine and a price point for that
particular length.
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'I'he amount of money a customer will pay for purchasing a magazine subscription.

‘I'he amount ot money to be remitted to the agency subscriber for the management of a
subscription purchase (Amount the customer paid minus the subscriber {ee)

If checked yes, this fee can be discounted **(Not functional at the time the taunch plan was
written).

If checked yes, this fec can be taxed **(Not functional at the time the launch plan was written).

e Product Cost: If a charge is set to “product cost” the charge will not be separated {rom the
total cost of the product to the customer. For example, a subscription plan could have
multiple charges, but if all charged are set as “product cost”, the customer will only see a
total amount on the storefront.

For Example:

» Product Fcc: If a charge is set as a product fee, the charge will be listed as a separate item
when determining the total price of an order. For example, if a subscription plan had two
charges set up on the record.
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New Sched

Name of the processing schedule. When assigning a processing schedule to a product, the name
will be what the user chooses. It is best to name give the processing schedule a name that
references the magazine to be sold and the calendar year for the processing schedule. For
example, if setting up a processing schedule for Wildlife Today Magazine, a good schedule name
would be: “Wildlife Today — 2017 Schedule”.

The calendar year that the schedule will apply to.

I'he date that the file containing subscription data will be generated and sent (o the agency
subscriber or the magazine’s publisher. This is the date that the agency subscriber wants to
perform their “monthly run”. Usually the processing date for month’s issue will take place the
month before, so that there is ample time to print and mail the magazine issues out to the public
subscribers.

This is the date on which customers who have opted for auto renewal will receive an email
reminding them that their subscription will be auto renewing shortly. The email that is sent
informs the subscriber that their card will be charged and give them information on how to
update their stored payment metbod if necessary. The reminder date is usually set at the
beginning of the month, so a customer has tome to update their payment information before their
card is charged.
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Renewal Date

This is the date that a customer’s subscription will renew, and be charged. A best practice is to
set this date 5 day after the “reminder date” so a customer has plenty of notice to update their
payment information before being charged if needed.

Customer/Subscription Management

From “Customers” within AMS, a user has the ability to search for customers who have
subscribed to a magazine. A customer can be searched for by the any combination of following
Criteria:

¢+ First Name

e [.ast Name
e City
s Post

Poms G1



ADDENDUM ONE, REVISED SCHEDULE OF EVENTS

Date: January 30, 2018
To: All Bidders
From: Teresa Fleming/Dianna Gilliland, Buyers

A8 Materiel Purchasing
RE: Addendum for RFP 5757 Z1
The State expects to adhere to the tentative procurement schedule shown below. It should be noted,

however, that some dates are approximate and subject to change. It is the Bidder's responsibility to check
the State Purchasing Bureau website for all addenda or amendments.

ACTIVITY DATE/TIME

1. [Release RFP January 12, 2018

2. |l.ast day to submit written questions January 24, 2018

3. |State responds to written questions through RFP “Addendum” and/or Sappsw 30 2018

4. - ! - . February 13, 2018
Location: State Purchasing Bureau -

2:00 PM

1526 K Street, Suite 130 -
Central Time

Lincoln, NE 68508

5 Review for conformance to RFP requirements February 13, 2018
6. |Evaluation period February 14, 2018 through ~ February
28,2018
7 “Oral Interviews/Presentations and/or Demonstrations” {if required) TBD
8 Pnact “Intent tn Award” ta Intarnat otf-
March 02, 2018

T UL U AL THHANEa U | ST Y March 02, 2018 — March 28, 2018
10. |Contract award March 30, 2018

11. [Contractor start date April 1, 2018

This addendum will become part of the proposal and should be acknowledged with the RFP.
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ADDENDUM TWO, QUESTIONS and ANSWERS

Date: February 1, 2018
To: All Bidders
From: Teresa Fleming/Dianna Gilliland, Buyers

AS Materiel State Purchasing Bureau

RE: Addendum for Rennact far Prannsa| Number 5757 21
to be openec it 2:00 P.M. Central Time

Following are the questions submitted and answers provided for the above mentioned Request for Proposal. The
questions and answers are to be considered as part of the Request for Proposal. It is the Bidder's responsibility to
check the State Purchasing Bureau website for all addenda or amendments.
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ADDENDUM THREE, REVISED SCHEDULE OF EVENTS

Date: February 1, 2018

To: All Bidders

From: Teresa Fleming/Dianna Gilliland, Buyers
AS Materiel Purchasing

RE: Addendum for RFP 5757 Z1

The State expects to adhere to the tentative procurement schedule shown below.

It should be noted,

however, that some dates are approximate and subject to change. Itis the Bidder's responsibility to check

the State Purchasing Bureau website for all addenda or amendments.

ACTIVITY DATE/TIME
1. |State responds to written questions through RFP “Addendum” and/or darnan 30 201R
“Amendment” tn he nngtad tn the Intarnet at-
2.
Location: State Purchasing Bureau
1526 K Street, Suite 130 LTIV
Lincaln. NE 68508 Central T'ime
13. |Review for conformance to RFP requirements Eebmam 12 2018
14. Evaluation period Fcbruar)' 1.2, 2V 10 Lirougll Februar}'
28. 2018
15. |“Oral Interviews/Presentations and/or Demonstrations” {if required) TBD

16 Pnct ‘Intant tn Sward” 40 Internot ot

March 02, 2018

17. March 02, 2018 — March 28, 2018
18. |Contract award March 30, 2018
19. |Contractor start date April 1, 2018

This addendum will become part of the proposa! and should be acknowledged with the RFP.
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