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  OVERTIME STATUS:         E
MARKETING MANAGER
DESCRIPTION:   Under administrative direction, responsible for an agency’s marketing, communication, advertising, and public relation/information strategies, policies and programs with the purpose of promoting the agency and it’s products and services in a positive light.  Coordinates internal and external communication efforts, supervises staff in the department to achieve goals and objectives, and ensures that an overall marketing strategy is integrated to support the agencies mission and directives; performs related work as required.      

DISTINGUISHING CHARACTERISTICS:

The Marketing Manager is distinguished from the Public Information Officer series by the added focus on marketing, communications and advertising strategies with the intent to persuade, sell or promote ideas, services and the agency’s image to the public, other agencies, businesses, communities, public interest groups and government officials through identifying goals and developing strategies using marketing principles and practices.    Where the Public Information Officer classes are focused on dissemination of information, this marketing class is focused on selling/promoting new ideas/services.  Work is performed in a medium to large agency with multiple programs and/or an agency with high visibility and impact with a statewide, national and/or international scope.  
EXAMPLES OF WORK:  (A position may not be assigned all the duties listed, nor do the listed examples include all the duties that may be assigned.)

Coordinates with key management to study the objectives, promotional policies and needs of the agency to identify, develop, implement, and evaluate marketing, communications, advertising and public information/relation strategies for the agency to positively influence public opinion, or promote ideas, products and services.  

Oversee development and implementation of all agency internal and external communications such as letters, brochures, videotapes, press releases, web sites, newsletters, commercials, banners and annual reports.  

Advises agency management and divisions to provide expertise and technical assistance, discuss potential and actual reaction to and impact of agency information releases, and suggests alternative approaches for disseminating information.  

Coordinate and organize conferences, trade shows, and other special events to promote the agency in a positive light.  

Represents the agency to the media, clients, the public, government, communities and internal staff, or designates other appropriate spokesperson or information source.    

Develops and select products and accessories to be displayed at trade or special production shows, or other agency promotion events

MARKETING DIRECTOR (continued)

Negotiate with media vendors and/or contracted advertising agency to determine annual advertising budget for agency.  

Establishes and maintains cooperative relationships with representatives from the community, state and local government officials, business officials and other public interest groups.  

Supervises staff in marketing and/or public information department.
Performs other work as assigned.  

FULL PERFORMANCE, KNOWLEDGE, SKILLS AND ABILITIES REQUIRED:  (These may be acquired on the job and are needed to perform the job assigned.)
Knowledge of:  agency operations, rules, policies, and objectives; agency program legislation and goals; local, statewide, national and international media sources and operations, including appropriate contact persons, possible costs, and publication/broadcast deadlines; reference sources including agency reference material and external information sources; the inter-relationships of agency marketing, communications, advertising and public relation/information activities; communication, advertising, and marketing principles and  practices.   

Ability to:  assess the impact and effectiveness of agency marketing, communications, advertising and public relation/information programs, policies and objectives; develop and apply agency policies, procedures and systems to meet organizational goals; delegate, direct, and review the work of agency employees and others in meeting the marketing, communications, advertising and public information/relation strategies.  

ENTRY KNOWLEDGE, SKILLS AND ABILITIES REQUIRED: (Applicants will be screened for possession of these through written, oral, performance, and/or other evaluations.)
Knowledge of:  principles, practices and processes for marketing/advertising, communications and public relations; promotion of ideas, services, imaging and branding; business and management principles involved in strategic planning, resource allocation, leadership techniques; coordination of people and resources; media production, communication and dissemination techniques and methods; computers including word processing programs, graphic design programs and basic web-site updating and maintenance techniques.  
Ability to:  communicate orally and in writing to individuals or groups, including: the public, government or program officials, agency staff, private organizations, communities, public interest groups; apply the principles and practices of marketing, advertising, communication, and public information/relation techniques; operate audio and/or visual equipment such as tape recorders, laptops, projectors, cameras, and slide/movie projectors; write/edit copy, prepare aesthetically pleasing layouts,  assign and review work of others.    
JOB PREPARATION GUIDELINES:  (Entry knowledge, skills and/or abilities may be acquired through, but are not limited to the following coursework/training and/or experience.)
A general qualification guideline is:  Bachelor’s degree in advertising, marketing, public relations or communication and three to five years increasingly responsible experience in developing, planning, and managing: marketing, advertising, communication and public information/relation concepts, practices, principles and programs; IT/Web development, public speaking, events planning, collaboration, budgeting, and supervision of staff.


