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Bidders should provide annual campaign plans based on an $80,000 per year budget.  
However, the annual budget amount may vary based on the donations received.  
 
It is expected that the awarded contractor will utilize the entire funded amount.  Form B – 
Budget Proposal will be evaluated as part of the Technical Approach. 
 
The following is an outline for the basic elements toward which the available funding may be 
applied. The goal is to maximize the effectiveness of dollars and apply the most resources to 
the elements that will result in increasing awareness. Therefore, bidders shall apply the most 
resources toward Implementation/Placement. 
 
DHHS offers an example budget distribution as follows: 
 
Planning — 0-5%.   
 
Development/Production — 0-10%. Contractor may provide production services including, but 
not limited to, the creation and integration of appropriate taglines into existing creative materials, 
production of new creative materials, materials/special promotional items, etc. 
 
Implementation/Placement — 80-95%. Paid media including traditional advertising (e.g., 
television, radio, print, out-of-home, etc.), new media (digital, social media, websites, etc.) and 
public relations activities, etc.  
 
Evaluation — 2-5%. Evaluation is expected during the contract period. These activities may 
include analyzing media metrics, determining the effectiveness of proposed efforts, etc. 
  
The submitted budget proposal shall show the allocation of the budget according to the areas 
listed above and provide rationale for the proposed budget allocations.   
 
The percentage of time spent on the items delineated in the RFP will be fluid with greater 
emphasis being put on different areas at different times. 
 


