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IMPORTANT NOTICE: The State Purchasing Bureau has moved. The proposal
opening of RFP 456971 to provide marketing and creative services to the Nebraska
Game and Parks Commission has been moved to the following address. The RFP is
hereby amended to change the address for RFP submission to the Following.
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OR

PO Box 94847
Lincoln NE 68509-4847

Proposals should be delivered to the address provided above.
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Following are the questions submitted and answers provided for the above mentioned
Request For Proposal. The questions and answers are to be considered as part of the

Request For Proposal.

QUESTIONS

ANSWERS

1. Who s the previous agency of record
for NGPC?

Nebraska Game and Parks purchased
marketing and creative services through a
Nebraska Tourism contract with Snitily Carr.

2. If there was none, what motivated you to
seek one?

The contract expired and Nebraska Game
and Parks is seeking its own contract.

3. Please share the breakout of strategic
services to creative development to
media over the past three years.

The agency goes through a strategic
planning process every five (5) years. From
that a three-year communication plan is
created. An annual spending plan for
marketing and promotion is set each year
based on organizational priorities. Priority
areas of focus and spending in each category
varies each year depending on conditions.
Spending for individual efforts is focused on
preserving as much of the funds available for
media buys while still doing an effective job of
conceptualizing, planning, and creative
development.

4.  What are the expectations of NGPC for
the budget allocation % wise this year?

The expected allocation for marketing and
promotional needs as it relates to this RFP is
stated in Section IV,C. Project Requirements.
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